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Big  Advertisers  Are  Ready  With  Plans 
for, Better  Business  This  Fall 

Confident  of  Increased  Sales,  Executives  in  Many  Lines  Prepare  to  Advertise 
Aggressively — Big  Season  Ahead  for  Radio  Sets  and  Other  Appliances 


I 

I 
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A  boom  season  for  radio  sets,  an 
unusually  active  winter  for  the  re- 
vivified  automobile  industry,  new  im- 
portancc  for  heating  and  air  condition¬ 
ing  linns,  and  increased  buying  in  many 
other  fields,  ranging  from  electric  re¬ 
frigerators  to  packaged  food  products, 
and  on  to  fountain  pens  and  soaps  and 
toilet  goods — these  are  among  the  an¬ 
ticipated  factors  that  make  the  business 
outlook  brighter  as  Labor  Day  ap¬ 
proaches  than  in  any  other  fall  for 
years. 

The  third-quarter  rise  in  1933  was 
•iWy  recognized  as  being  due  to  in¬ 
crease  prt^uction  in  anticipation  of 
the  NRA.  In  1934  the  business  in¬ 
dices  were  already  sagging  in  the  latter 
port  of  August.  But  this  year  the  end 
of  the  summer  finds  practically  all  in¬ 
dices  of  general  business  pointing  up- 
kird  quite  definitely. 

•  As  first-hand  information  on  the  pros¬ 
pect,  Editor  &  Publisher  presents 
here  a  broad  range  of  statements  from 
executives  of  firms  that  loom  large  in 
the  national  advertising  picture.  While 
these  are  not  offered  as  a  complete  sur¬ 
vey,  they  give  an  idea  of  the  cheerful 
*;  indptions  in  many  of  the  lines  from 
•  which  newspapers  must  draw  much  of 
■  their  general  advertising  linage.  In  a 
I  separate  article  on  another  page,  the 
bright  outlook  in  automobile  manufac¬ 
turing  is  analyzed. 

On  still  other  pages  will  lie  found 
statements  from  department  store  men, 
who  confidently  expect  substantial  in- 
oeases  in  purchases  during  the  big  sell- 
ing  season  just  ahead;  and  from  news- 
papermen  in  a  wide  range  of  cities, 
whose  close  contact  with  business,  and 
V  especially  with  retail  business,  gives 
.otto  them  ground  for  confirming  the  general 
expectation  of  broad  improvement  in  the 
near  future. 

.  ^*?^hinoe  of  the  Federal  Housing 
. .  Administration  in  financing  the  sale  of 
itn  >!  hoos^old  appliances  is  making  itself 
i  felt  in  many  lines,  in  addition  to  the 
^  of  this  organ  in  stimulating 

■’“'t  twilding  and  repairs  throughout  the 
country. 

Business  conunentators,  including 
newspaper  financial  editors  themselves, 
given  recognition  to  the  improve- 
"  already  visible.  Standard  Statis¬ 
ts  Com^Mny  recently  called  attention 
to  increasing  steel  activity  of  the  last 
1*0  moirths,  to  improvement  in  the  cot- 
I™  tesrtile  trade  after  a  period  of  re- 
to  favorable  indica- 
™  twns  ui  retail  trade  and  to  firmness  of 
connnodity  prices. 

*(  current  business  review  of 

"  TO  National  Association  of  Credit  Men, 
f*®ry  H.  Heimann,  executive  manager, 

^  .  Jt  seems  reasonably  safe  to  say  that 

W  Ooubts,  as  to  whether  or  not  the  severe 
wi  oci^sion  is  a  thing  of  the  past,  were 
to  rsther  thoroughly  dissolved  during  the 
a*  PW  few  months.  The  summer  has 
I  wTOssed  a  more-than-usual  resistance 
'  °  ?®sonal  let-downs  in  many  lines  of 
Indications  point  to  the  like- 
inood  of  a  splendid  fall  upturn.  In  the 
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By  ROBERT  S.  MANN 

retail  field  an  increase  over  last  year’s  prospects  for  a  real  boom  in  their  in¬ 
volume  of  fully  15  per  cent  is  expected,  dustry.  hollowing  are  some  statements 
It  is  well  to  realize  that  recovery  at  all  from  radio  men : 
times  is  registered  through  a  series  of  Sayre  M.  Ramsdell,  vice-president  in 
advances  and  recessions,  but  that  the  charge  of  advertising  and  sales  promo- 


general  trend  is  upward.” 

So  much  for  the  general  picture.  Fol¬ 
lowing  is  what  business  men  themselves 
say  aljout  their  business : 

Radio  manufacturers,  including  Phil- 


tion,  Fhilco  Radio  &  Television  Cor¬ 
poration  : 

“With  a  record-breaking  sales  record 
for  the  first  half  of  1935,  Philco  Cor¬ 
poration  anticii>ates  an  even  greater 


Albert  I).  Lvsker 


W.  r.  D’.Xrcv 


CO,  Crosley,  RC.A-V'ictor,  Atwater  Kent,  volume  of  business  during  the  next  six 
and  others,  were  enthusiastic  about  the  months.  The  advantage  of  having  all 

Agents  Foresee  Good  Fall  Gains; 

Lasker  Plans  Own  Campaign 

INQUIRY  among  advertising  agents  with  3,396  weekly  newspapers,  will  be 
this  week  about  the  fall  advertising  used  on  the  Quaker  Oats  campaign, 
outlook  brought  statements  ranging  \\,  C.  D'.Arcy,  president  of  the 
from  moderate  expectation  of  improve-  D’.Arcy  .Advertising  Company,  St. 
ment  to  enthusiasm  over  the  prospect.  Louis,  and  former  chairman  of  the 
I _ ,  Ixiard,  American  Association  of  Adver¬ 

tising  Agencies,  pointed  out  that  it  is 
“dangerous  procedure”  to  build  air 
castles  on  predictions,  but  added; 

“It  seems  reasonable  to  make  the 
prophecy  that  in  the  field  of  busi¬ 
ness  that  has  to  do  very  largely  with 
consumer  purchases  the  prospects  are 
rather  promising. 

“If  we  could  foretell  what  the  so- 
called  capital  industries  are  going  to 
enjoy,  then  we  would  have  a  better 
basis  for  believing  that  advertising 
along  with  all  business  would  enjoy 
an  impetus — in  fact,  show  an  increase 
Albert  I>.  Lasker  w.  C.  D’.Xrcv  would  make  the  world  very  happy. 

. T.,  .  ,  j  r  .  However,  I  would  hazard  the  statement 

Albert  D.  Lasker,  president  of_  the  advertising  business  generally 

outstanding  Lord  &  Thomas  advertising  ^j^^g  slowly,  but  there  will 

agency,  expressed  emphatic  optimism  re-  ^  definite  advance  in  the  totals, 
garding  the  fall  pd  coming  years  out-  ..u^^ber  of  our  clients  are  en- 

look  for  greatly  improved  business  con-  j  j  increase  in  their  business 

ditions  and  increased  advertising  exp^-  last  year.  Others  of  our  clients 

ditur«,  particularly  m  newspa^rs.  He  have  a  good  volume  but  the  profits  are 
told  Editor  &  Publish^  that  a  num-  necessarily  in  keeping  with  the 

ber  of  his  agency  s  major  clients  are  turnover.  But,  speaking  from  the  spot 
projecting  larger  expenditures  for  news-  ,bat  we  occupy,  our  business,  on  a 
lev^ral^^ea^s  ^“"servative  statement,  will  improve.” 

-As  evidence  of  its  own  faith  in  busi-  ^ Fmil  Brisacher  &  Staff,  San 
ness  recovery,  Lord  &  Thomas  agency,  ^ ^^^isco,  came  this  statement:  Our 
he  said,  is  soon  to  launch  an  intensive  clientele  shows  unusual  fall  activity, 
advertising  campaign,  emphasizing  the  *  araffme  Companies,  Inc.,  largpt 

basic  importance  of  advertising  as  an  industrial,  releasing  extensive 

aid  to  increased  sales  and  carrying  an  ”  ^nast  newspaper  campaign  on 
inspiring  message  to  executives  of  building  materials,  beside  the  first  na- 
American  business.  This  campaign  will  ti*inal  advertising  in  the  company  s  his- 
appear  in  dominant  space  in  a  number  tory.  Miller  and  Lux  releasing  gen- 
of  major  newspapers  throughout  the  cral  newspaper  camiwign. 
country  as  well  as  in  national  magazines  “.Another  of  our  clients,  the  California 
and  advertising  journals..  Brewing  .Association,  brewers  of  Acme 

While  Mr.  I^sker  made  no  special  lieer,  continuing  newspaper  schedule  be- 
mention  of  specific  accounts  that  are  yond  usual  seasonal  termination,  and 
planning  greater  use  of  newspaper  space  bard  liquor  accounts  preparing  for  ac- 
this  fall,  it  has  been  previously  reported  tive  fall  campaigns.” 
in  Editor  &  Publisher  that  Quaker  Winthrop  Hoyt,  president  and  treas- 
Oats  Company  will  launch  an  unprece-  urer  of  Charles  W.  Hoyt  Company, 
dentedly  extensive  black  and  white  New  York,  was  outspokenly  optimistic, 
newspaper  series  on  two  products  early  He  said: 

next  month.  It  is  understood  that  59  “Our  records  would  indicate  that  there 
newspapers  in  53  cities  will  carry  the  will  be  a  marked  increase  in  the  num- 
Aunt  Jemima  advertising  series,  while  l)er  of  our  clients  doing  newspaper  ad- 
62  dailies  in  51  major  cities,  together  (Continued  on  page  M) 


Albert  D.  Lasker,  president  of  the 
outstanding  Lord  &  Thomas  advertising 
agency,  expressed  emphatic  optimism  re¬ 
garding  the  fall  and  coming  year's  out¬ 
look  for  greatly  improved  business  con¬ 
ditions  and  increased  advertising  expen¬ 
ditures,  particularly  in  newspapers.  He 
told  Editor  &  Publisher  that  a  num¬ 
ber  of  his  agency’s  major  clients  are 
projecting  larger  e.xpenditures  for  news¬ 
paper  advertising  than  they  have  in 
several  years. 

-As  evidence  of  its  own  faith  in  busi¬ 
ness  recovery.  Lord  &  Thomas  agency, 
he  said,  is  soon  to  launch  an  intensive 
advertising  campaign,  emphasizing  the 
basic  importance  of  advertising  as  an 
aid  to  increased  sales  and  carrying  an 
inspiring  message  to  executives  of 
American  business.  This  campaign  will 
appear  in  dominant  space  in  a  number 
of  major  newspapers  throughout  the 
country  as  well  as  in  national  magazines 
and  advertising  journals.. 

While  Mr.  l^sker  made  no  special 
mention  of  specific  accounts  that  are 
planning  greater  use  of  newspaper  space 
this  fall,  it  has  been  previously  reported 
in  Editor  &  Publisher  that  Quaker 
Oats  Company  will  launch  an  unprece¬ 
dentedly  extensive  black  and  white 
newspaper  series  on  two  products  early 
next  month.  It  is  understood  that  59 
newspapers  in  53  cities  will  carry  the 
Aunt  Jemima  advertising  series,  while 
62  dailies  in  51  major  cities,  together 


the  liroadcasting  services  in  one  radio, 
and  the  improved  reception  obtained 
with  all-wave,  noise-eliminating  aeri¬ 
als,  have  contributed  to  the  popularity 
of  radio.  Not  only  in  home  sets,  but  in 
automobile  radios  are  increased  sales 
during  the  fall  months  anticipated.  The 
greater  enjoyment  of  motoring  in  radio- 
equipped  automobiles  has  become  so  ap- 
jiarent  that  it  is  expected  public  demand 
will  soon  establish  radio  as  standard 
equipment  for  all  leading  makes  of 
automobiles. 

"In  keeping  with  its  policy,  Philco 
Radio  &  Television  Corporation  will 
continue  its  consistent  week-in  and 
\\ee.<-out,  month-in-  and  month-out  ad¬ 
vertising  campaign  in  newspapers, 
magazines  and  on  the  radio,”  Mr. 
Ramsdell  stated. 

-According  to  G.  E.  Deming,  executive 
vice-president  of  the  Philadelphia  Stor¬ 
age  Battery  Company,  makers  of  Philco 
radios,  more  than  9,000  workers  are  on 
the  payroll  which  amounts  to  niarly  one 
million  dollars  a  month.  The  employ¬ 
ment  of  many  additional  workers  to 
keep  i>ace  with  the  increasing  demnad 
for  radio  instruments  is  contemplated. 

Howard  E.  Blood,  president  of  the 
Norge  Division,  Borg  Warner  Corpora¬ 
tion,  stated  the  electric  refrigeration 
industry  expected  to  do  a  much  larger 
volume  during  the  last  half  of  this  year 
than  in  previous  years.  “More  con¬ 
venient  FHA  buying  terms  are  stim¬ 
ulating  much  increased  business  for  all 
home  appliances,”  he  said.  “Many  large 
banks  are  making  it  so  convenient  to 
purchase  on  low  monthly  terms,  that 
families  of  low  incomes  are  now  able  to 
satisfy  their  desires  for  electric  wash¬ 
ers,  ranges,  oil  burners,  refrigerators. 
Business  increases  have  been  particularly 
good  west  of  the  Mississippi.  Several 
of  our  western  distributors  already 
passed  their  year’s  quota.  This  year’s 
volume  to  date  is  far  ahead  of  last  year.” 

Lewis  M.  Crosley,  vice-president  and 
general  manager,  Crosley  Radio  Cor- 
jioration,  Cincinnati,  stated: 

“Certain  facts  may  be  considered 
that  indicate  what  the  radio  industry 
e.xpects  this  fall. 

“In  1934,  4,084.000  radio  receivers 
were  sold  in  the  United  States.  Sur¬ 
veys  indicate  sales  of  5,000,000  for  1935. 
Certain  manufacturers  are  reported  to 
have  increast*d  their  production  ca- 
jiacities  from  60  to  lOO  per  cent.  Our 
radio  production  capacity  is  being  in- 
ci  eased  about  100  per  cent.,  brinding  it 
to  5.(XK)  receivers  a  day. 

“Of  the  21.545,000  radios  now  in  use 
in  the  United  States,  it  is  estimated  that 
25  per  cent  are  in  varying  stages  of  ob¬ 
solescence. 

“.A  factor  that  should  contribute 
greatly  to  the  replacement  of  obsolete 
sets  is  the  intense  interest  in  short¬ 
wave  reception  because  of  the  grave 
situation  in  Europe.  Daily  there  are 
imiiortant  short-wave  broadcasts  from 
many  foreign  countries,  dealing  with  the 
crises  in  those  nations.  Usually,  the 
broadcasts  are  given  in  English,  also. 
•All-wave  receivers  for  foreign,  as  well 
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as  police,  aviation,  and  weather  re¬ 
ception,  are  in  greatei  demand  than  at 
any  previous  time. 

“The  new  1936  radio  receivers  incor- 
ixjratc  many  new  features,  witn  added 
^•rfections  and  rcfn.iciiients.  Tlie  result 
is  that  dealers  are  facing  the  months 
ahead  with  more  tonfidence  than  they 
have  felt  since  the  fall  of  1929. 

“Our  adwrtising  program  includes 
magazine  and  trade  paper  advertising 
and  a  greatly  increased  newsiiaper  ad¬ 
vertising  campaign,  conducted  in  co- 
oiieration  with  distributors  and  dealers 
throughout  the  country.” 

75%  Increase  for  Newspapers 

RCA-Victor  is  expecting  to  double 
its  business  this  fall,  and  will  increase 
its  newspaper  advertising  by  75  per 
cent.,  according  to  Thomas  F.  Joyce, 
advertising  and  sales  promotion  manager 
of  the  RCA  Manufacturing  Company, 
Camden,  N.  J.  Like  other  radio  men, 
he  mentioned  obsolescence  of  many  sets, 
and  said: 

“The  outlook  for  the  radio  business 
this  fall  is  especially  promising  and  we 
are  looking  forward  to  a  substantial  in¬ 
crease  in  both  the  number  of  units  to 
be  sold  and  in  the  dollar  volume.  RCA- 
Victor,  which  enjoyed  a  substantial  im¬ 
provement  in  its  business  last  year,  has 
increased  its  manufacturing  production 
of  the  new  ‘Magic  Brain’  radio  receiv¬ 
ers  that  are  about  to  be  placed  on  the 
market,  100  per  cent,  over  last  year,  in 
anticipation  of  doubling  its  business. 

“Our  advertising  program  will  be 
greatly  expanded  to  include  all  the 
standard  media,  with  newspapers,  as  al¬ 
ways,  carrying  the  major  portion  of  the 
advertising  message  to  the  greatest  num¬ 
ber  of  people.  Starting  with  a  teaser 
campaign  on  the  ‘Magic  Eye,’  a  new 
Cathode-Ray  visual  tuning  indicator, 
which  calls  for  frequent  small-space  in¬ 
sertions  in  the  principal  newspapers 
over  a  period  of  three  weeks,  we  expect 
to  increase  our  newspaper  advertising 
expenditures,  both  nationally  and  co¬ 
operatively  with  dealers  and  distribu¬ 
tors,  by  more  than  75  per  cent.  We  are 
also  scheduling  a  series  of  full-color 
magazine  advertisements  in  the  leading 
piblications,  and  billboards  and  radio 
htoadcasting  will  round  out  the  other 
major  phases  of  the  campaign.  With 
the  phonograph  record  business  show¬ 
ing  unmistakable  signs  of  starting  a 
comeback,  we  are  also  planning  to  ex¬ 
pand  our  Red  Seal  and  other  record  ad¬ 
vertising  now  being  carried  by  news¬ 
papers  in  17  key  markets.” 

F.  E.  Easier,  sales  manager  of  At¬ 
water  Kent  Manufacturing  Company, 
wired  this: 

“Radio  will  share  in  the  business  im¬ 
provement  already  in  evidence.  The  in¬ 
dustry  generally  expects  a  trend  toward 
higher-priced  units.  Short  wave  will 
continue  as  a  feature  but  very  definitely 
the  advent  of  metal  tubes  will  be  the 
largest  sales  factor,  obsoleting  glass 
tube  sets,  which  in  our  opinion  will  be 
sold  only  through  vigorous  promotions 
or  in  low-priced  units.  Atwater  Kent 
is  featuring  metal  tubes  and  improved 
short  wave.” 

Plans  Extensive  Campaign 

While  Parker  Erickson,  advertising 
manager  of  Zenith  Radio  Corporation, 
Qiicago,  could  not  be  reached  this  week, 
it  is  understood  that  his  firm  is  plan¬ 
ning  an  extensive  fall  newspaper  drive 
for  the  sale  of  radios,  starting  late  in 
September.  In  a  recent  statement, 
Eugene  F.  McDonald.  Jr.,  president,  de¬ 
clared  that  company’s  outlook  for  the 
coming  year  is  “very  encouraging.” 

Officials  of  the  Williams  Oil-O-Matic 
Heating  Corporation,  Bloomington,  Ill., 
stated  that  Oil-O-Matic  oil  burner  and 
water  heater  sales  for  the  first  six 
months  of  1935  topped  those  of  the 
.same  period  in  1934,  by  40  per  cent. 
July,  1935  sales  bettered  the  July,  1934, 
mark  by  70  per  cent.;  August,  1935, 
this  week  gave  every  indication  of  a 
60  per  cent,  increase  over  August,  1934. 
Since  the  last  four  months  of  the  year 
are  peak  months,  in  the  oil  burner  in¬ 
dustry,  accounting  for  approximately  50 
per  cent,  of  the  year’s  total  business. 
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AUTO  LINAGE  OUTLOOK  BRIGHT  WITH 
NATIONAL  SHOW  SET  FOR  NOVEMBER 


And  1936  Budgets  Will  Be  Millions  Ahead  of  1935,  Boston 
Writer  Predicts — This  Year's  New  Cstr  Reg^istrations 
47%  Ahead  of  Last  Year 


By  JAMES  SULUVAN 
Automobile  Editor,  Boston  Globe 


Motor  car  production  in  the  first 
six  months  of  1935,  reaching  1,- 
%2,819  against  1,469,288  in  1934,  an  in¬ 
crease  of  nearly  39  iier  cent,  or  within 
6,466  of  an  even  500,0(X)  more,  was  con¬ 
clusive  evidence  that  the  automotive  in¬ 
dustry  was  making  progress. 

In  the  same  period  registrations  of 
new  cars  were  1,461,940  to  995,555  in 
1934,  a  gain  of  4^,385  or  47  per  cent. 
Adding  the  254,063  new  timcks  this 
year  gives  a  total  of  1,716,003  for  the 
two  groups  against  1,190,299  in  1934. 
That  is  a  gain  of  525,804  this  year. 

For  the  same  period  profits  for  a 
group  of  vehicle  and  parts  makers 
surged  upward  to  $124,877,840  with  the 
1934  figures  l>eing  $85,304,860.  That  is 
a  gain  of  $39,575,904.  Stockholders  of 
some  companies  began  getting  dividends 
again. 

When  the  July  and  August  figures 
are  compiled  it  is  probable  that  they  will 
add  600,000  more  vehicles  to  the  produc¬ 
tion  and  sales  records.  All  these  fig¬ 
ures  are  outstanding  when  one  recalls 
some  of  the  obstacles  hurdled  this  year. 

There  was  the  long  drawn  out  argu¬ 
ment  over  the  labor  situation  that 
dragged  from  last  year  with  its  N.R.A. 
rules  and  regulations;  talk  of  strikes  in 
Detroit;  trouble  at  some  other  points; 
union  representation.  There  was  the 
uncertainty  over  what  would  be  done 
next  at  Washington. 

Unprecedented  demand  for  cars  early 
in  the  year  flooded  the  factories  with 
orders  so  that  many  sales  were  lost  due 
to  inability  to  make  quick  deliveries. 
Instead  of  the  usual  peaks  and  valleys 


ditions.  The  big  increase  in  truck  sales 
was  the  t)est  barometer  of  business  re¬ 
covery.  It  meant  greater  demand  to 
move  products.  Now  the  industry  is 
facing  the  fall  with  its  motor  shows 
coming  at  a  new  })eriod  beginning  in 
November.  It  is  going  to  be  interesting 
to  watch  the  outcome.  January  had  been 
the  month  to  open  show  seasons  for  so 
many  years  that  many  executives  are 
not  making  any  predictions.  But  they 
propose  to  tackle  the  job  as  they  have 
others,  and  with  their  courage  and  abil¬ 
ity  will  undoubtedly  make  it  work  out 
right. 

Changing  to  November  meant  slow¬ 
ing  down  production  earlier.  Also 
starting  “clean  up”  sales  by  dealers  a 
couple  of  months  sooner.  This  is  now 
going  on  and  from  general  reports  is 
working  out  very  well.  Stocks  of  new 
and  used  cars  in  dealers  hands  is  get¬ 
ting  smaller. 

Introduction  of  new  models  a  few 
years  ago  were  scattered  a  bit.  Then 
came  an  era  to  try  to  hold  announce¬ 
ments  until  near  the  beginning  of  a  new 
year.  With  a  new  show  season  1936 
cars  are  coming  earlier  and  a  number 
of  them  will  be  on  the  market  before 
the  show. 

What  the  public  reaction  to  buying 
new  cars  in  the  last  two  months  of  the 
year  is  uncertain.  Manufacturers  are 
looking  forward  to  many  sales  because 
the  show  season  will  break  through 
before  the  annual  trend  of  public  mind 
turns  to  Christmas  shopping.  With 
Congress  adjourned  now  the  people  will 
enjoy  a  real  rest  mentally  and  by  No- 


“The  outlook  for  fall  business  in  the 
electric  refrigeration  industry  looks  very 
promising,”  wired  George  \V. 
president  of  the  Kelviiiator  Corporabon 
Detroit.  “Late  arrival  of  warm  weathS 
and  tuslained  selling  through  the  sum¬ 
mer  months  are  factors  which  iutlueuct 
this  bright  outlook. 

“To  attract  prosjiects  to  purchaie 
now,  we  are  offering  extremely  at¬ 
tractive  financing  terms— no  down  pay¬ 
ment,  special  monthly  iiayments  unti! 
next  March,  and  as  long  as  thirty-su 
months  to  i>ay. 

“September  quotas  for  our  distri¬ 
butors  have  been  increased  to  reflect  thii 
o))timistic  outlook.  To  those  distri¬ 
butors  who  meet  their  enlarged  quotas 
we  are  allowing  substantial  additicHol 
advertising  funds.  This  extra  moary 
will  be  placed  m  newspaper  advertising 
tc!  attract  iirosjiects  during  this  special 
drive  lieing  put  on  liy  all  distributors 
and  dealers.” 


Wettingholue  Optimisdc 

“Westinghouse  is  optimistic  about  fall 
business,”  wired  Ralph  Leavenworth, 
general  advertising  manager,  "both  in 
the  merchandising  lines  and  in  industrial 
and  heavy  c-quipment.  Refrigerator 
liusiness  is  encouraging.  During  cam¬ 
paign  just  closed  obtained  137  per  cem 
of  national  quota  assigned. 

“Merchandising  fall  plans  stress  im- 
jxirtance  of  newspaper  advertising  with 
twenty-four  new  ads  just  released  to 
all  dealers.  All  retail  outlets  are  be¬ 
ing  urged  to  use  as  much  newspaper 
space  as  possible  this  fall.  Expect  fine 
fall  and  Christmas  business  on  new 
home  appliances  just  being  announced. 
Advertising  on  industrial  and  other  ap- 
]>aratus  lines  during  fall  will  be  well 
ahead  of  last  year. 

“Excellent  business”  is  considered 
likely  by  Clarence  Francis,  executive 
vice-president  of  General  Foods  Gir- 
lioration.  New  York,  who  gave  this 
statement  to  Editor  &  Publisher: 

“In  my  judgment  production  in  our 
industry  has  been  lagging  back  of  con- 


in  prciduction  and  sales  the  chart  went  vember  will  forget  a  lot  of  what  has  sumption  for  the  past  several  weeks.  ^ 


along  more  evenly. 

When  the  year  was  half  over  some 
companies  had  reached  totals  equal  to 
or  above  the  entire  year  of  1934  in  pro¬ 
duction  and  sales.  With  the  automo¬ 
tive  industry  showing  the  way  many 
other  lines  of  business  profited  through 
supplies  of  raw  materials.  As  in  1907, 
1921  and  at  other  times  the  industry  was 
the  backbone  of  improved  business  con- 


been  hapi^ning. 

Executives  and  dealers  are  basing 
their  hopes  on  the  change  for  a  winter 
that  will  not  be  one  of  severe  storms. 
They  know  thousands  of  motorists  will 
not  buy  if  they  feel  new  cars  will  get 
hard  usage.  On  the  other  hand  a  lot  of 
people  will  buy  on  the  basis  of  having 
new,  safe  cars  to  take  them  through  the 
cold  weather. 


Oil-O-Matic  officials  anticipate  that 
these  months  for  1935  will  show  a  65 
per  cent,  increase  over  the  same  1934 
period.  A  hard-hitting  merchandising 
program  is  aimed  at  such  a  sales  vol¬ 
ume,  according  to  D.  M.  Frank,  adver¬ 
tising  manager. 

Anticipated  sales  for  fall  and  early 
winter  are  based  on  first-hand  observa¬ 
tions  of  Oil-O-Matic  sales  and  adver¬ 
tising  executives  who  have  just  con¬ 
cluded  a  series  of  11  coast-to-coast 
conventions.  For  the  first  time  since 
1930,  the  far  west  was  included  in  the 
territory  visited.  Nation-wide  Oil-O- 
Matic  activity  is  more  pronounced  than 
at  any  time  in  the  past  five  years. 
Without  exception  Oil-O-Matic  dealers 


have  aggressive  sales  campaigns  mapped 
out  for  this  1935  peak  season,  newspaper 
advertising  being  used  almost  exclusive¬ 
ly,  it  stated. 

Oil-O-Matic  plans  even  greater  ac¬ 
tivity  in  foreign  markets.  A.  T.  Sim¬ 
mons.  export  manager  for  Williams 
Oil-O-Matic  Heating  Corporation,  will 
sail  from  New  York  City,  August  29, 
on  an  itinerary  far  more  extensive  than 
those  of  his  former  visits. 

Williams  Ico-O-Matic  equipment  for 
domestic,  commercial  and  milk  cooling 
refrigeration,  also  manufactureci  by  the 
Williams  Oil-O-Matic  Heating  Cor- 
IKiration,  shows  a  sales  increase  for 
1935,  even  greater  than  that  for  the 
Oil-O-Matic  line. 
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thus  reducing  inventories  and  creating 
an  excellent  technical  position  which 
.should,  doubtless,  result  in  excellent 
business  for  the  next  several  months. 

“With  the  adjournment  of  Conpess, 
clarification  of  some  issues  permitting 
the  more  natural  causes  to  take  efle^ 
buying  movements  should  shortly  begin. 

“Our  advertising  will  most  assuredly 
go  on  as  usual.  We  still  consider  it  a 
vital,  economic,  and  social  force,  and 
essential  in  the  conduct  of  our  opera¬ 
tions.” 

Tire  men,  although  confronting  a 
less  active  season  than  the  summer,  saw 
signs  of  improving  business,  particularly 
in  an  increased  output  of  automobiles 
than  that  of  last  fall. 

Fall  Business  Promising 

P.  C.  Handerson,  of  B.  F.  Goodrich 
Company,  wired: 

“It  is  believed  that  the  ciutlook  for 
fall  business  in  the  rubber  industry  is 
the  most  promising  in  several  years,  due 
primarily  to  generally  improved  econo¬ 
mic  conditions.  Early  indications  of 
a  further  upturn  in  1936  autop’otive 
production  as  compared  with  1935,  c<^- 
liined  with  the  stimulus  of  increasing  j 
output  in  heavy  goods  lines,  presents  an  ! 
encouraging  aspect.  Rubber  prices  fray  ' 
be  expected  to  advance  due  to  the  » 
operation  of  the  international  rubi* 
regulation  plan  and  should  result  in  in-  , 
':rcased  production  and  sale  of  rubber 
[roducts  during  1936.  Goodrich  is  niw  . 
making  its  plans  lor  a  substantial  and 
aggressive  advertising  campaign  m ' 
1936.’‘ 

L.  E.  Judd,  director  of  advert'suig, 
Goodyear  Tire  &  Rubber  Company,  P“t 
it  this  way :  “Replying  your  telegram, 
tire  business  is  best  during  summer 
months.  Advertising  goes  along  with 
rhe  season.  Outlook  for  fall  sales  « 
about  same  as  last  year  so  far 
placement  market  goes,  but  origin 
equipment  production  should  be  higher  f 
than  last  year,  due  to  earlier  rm» 
models.  Our  advertising  during  fah 
and  winter  will  be  less  intense 
during  summer  months.' 

Edward  Plaut,  president  of  Lehn 
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INCREASED  APPROPRIATIONS  GENERAL 

INCREASED  activity  by  national  newspaper  advertisers  this  fall  and 
early  in  1936  is  forecast  in  reports  submitted  to  its  members  by  the 
Bureau  of  Advertising,  A.N.P.A. 

Analyzing  accounts  contacted  by  Bureau  representatives  during  the 
past  month,  it  was  found  that  approximately  50  per  cent  expected  to 
increase  their  newspaper  appropriations  for  the  fall  compared  with  the 
same  period  of  last  year;  25  per  cent  had  not  yet  formulated  plans; 
while  20  per  ent  planned  to  spend  the  same  amount  as  last  year.  Only 
5  per  rent  looked  for  a  decrease  in  their  newspaper  appropriations. 

A  number  of  current  factors  point  logically  to  sustained  or  greater 
use  of  newspaper  advertising,  the  Bureau  holds.  With  the  business  future 
remaining  uncertain,  few  advertisers  are  willing  to  commit  themselves 
far  in  advance.  The  elasticity  of  a  newspaper  campaign,  which  may  he 
started  over  night,  recommends  this  medium  to  executives  anxious  to 
keep  budgets  free  of  long-term  contracts. 

Similarly,  variations  in  business  conditions  throughout  the  country 
suggest  the  need  for  intensive  development  of  selected  markets.  Since 
newspaper  space  can  he  purchased  selectively,  in  those  areas  where  buy¬ 
ing  power  and  sales  opportunities  generally  are  greatest,  waste  expendi¬ 
ture  in  unprofitable  areas  is  avoided. 

Improved  attitude  on  the  part  of  retailers  is  another  factor  which  the 
Bureau  believes  will  he  reflected  in  a  greater  use  of  newspaper  space  in 
coining  months.  Anticipating  increased  business,  retail  outlets  may  he 
counted  upon  to  modify  their  hand-to-mouth  buying  policies  and  to  build 
up  their  inventories.  Improved  sales  are  encouraging  a  more  extensive 
use  of  newspaper  spare — which  in  turn  should  further  improve  the  retail 
outlook  and  support  the  upward  trend  in  local  advertising. 


Fink  Products  Company,  reported  that 
he  considered  it  impossible  to  make 
anvthing  better  than  a  "guess"  at  busi¬ 
ness  conditions  this  fall,  but  commented: 
••\Ve  are  proceeding  with  the  advertis¬ 
ing  plans  we  had  originally  laid  out  for 
this  year,  with  the  general  feeling  that 
there  will  be  a  slight  improvement  m 

business.”  . 

Glen  .M.  Waters  ot  \\  aters-Genter 
Division  of  .McGraw  Electric  Company, 
Minneapttlis.  replied  to  a  telegraphic 
inquiry  from  Kditor  &  Publisher  to 
the  effect  that  his  organization  considers 
the  fall  outlook  favorable  for  larger 
.sales  in  1W5-  Toastmaster  advertising 
schdules  contemplate  increased  exjiend- 
itures  over  previous  years,  he  wired. 

C.  L.  Frederick,  of  the  Parker  Pen 
Company,  Janesville,  Wis.,  reported 
that  increased  advertising  was  proving 
profitable  to  his  linn,  lie  wired: 

"Outlook  for  fall  business  this  indus¬ 
try  very  encouraging.  W'e  have  a  very 
subsUiitial  advertising  iirogram  and  are 
spending  approximately  15  tier  cent 
more  in  advertising  than  year  ago,  l>ut 
our  sales  volume  is  exceeding  this  iier- 
lentage  hv  wide  margin.” 

E.  H.  Little,  vice-president  in  charge 
of  sales  and  advertising.  Colgate- Palm¬ 
olive- Peet  Companv,  jersey  City,  said 
that  prosjiects  for  business  in  the  com¬ 
pany's  various  lines  look  "most  opti¬ 
mistic”  for  the  rest  of  the  year.  "Dealer 
stocks  of  our  merchandise  are  in  healthy 
condition,”  he  said,  "and  movement  of 
our  merchandise  to  the  consumer  in  all 
our  major  lines  continues  on  a  pro¬ 
gressive  uptrend.  It  is  becoming  more 
and  more  apparent  that  dealers  in  all 
lines  of  trade,  who  had  to  learn  the 
lesson  of  good  merchandising  and  mod¬ 
ern  advertising  in  order  to  stay  in  busi¬ 
ness  through  the  depression,  are  finding 
that  these  improved  methods  of  doing 
business  are  paying  real  dividends  as 
business  starts  to  improve. 

“We  will  continue  with  our  aggressive 
advertising  plans  through  till  the  end  of 
the  year,  making  use  of  major  space 
on  our  leading  products  in  newspapers, 
radio  and  magazines.  Newspapers  will 
continue  to  occupy  for  the  remainder 
of  1935  a  prominent  place  in  our  ad¬ 
vertising  plans.” 

Procter  &  Gamlile  Company,  huge 
scap  firm,  sent  a  laconic  but  confident 
wire,  as  follows: 

“Answering,  we  anticipate  normal  fall 
business  with  normal  advertising  com¬ 
parable  with  advertising  done  in  past.” 

Motion  picture  firms  joined  in  antici¬ 
pations  of  good  business  this  fall.  S. 
Charles  Einfeld,  Warner  Bros,  director 
of  advertising  and  publicity,  said: 

“I  would  say  that  the  outlcxik  for  fall 


business  in  this  industry  is  optimistic  to 
an  unusual  degree. 

“With  a  production  ixilicy  that  in¬ 
cludes  the  release  of  such  unusual  mo¬ 
tion  pictures  as  ‘A  Midsummer  Night’s 
Dream,’  ‘Green  Pastures,’  ‘Anthony  Ad¬ 
verse,’  ‘Captain  Blood,’  ‘Enemy  of 
•Man’  (Life  of  Pasteur),  ‘The  Adven¬ 
tures  of  Robinhood,’  we  will  offer  to 
the  exhibitor  and  public  alike  the  most 
elaborate  program  in  the  history  of  our 
studios.  Naturally  pictures  such  as 
these  will  be  Ivacked  by  large  advertis¬ 
ing  campaigns. 

“We  have  consistently  favored  news¬ 
papers  in  our  schedules  and  we  will 
continue  to  do  so  for  the  new  movie 
season.  Many  of  the  pictures  mentioned 
in  the  foregoing  will  be  treated  with 
special  key-spot  campaigns  in  the  same 
manner  now  being  accorded  to  ‘A  Mid¬ 
summer  Night’s  Dream,’  that  is,  special 
‘road  show’  openings  more  elaborate 
than  the  campaign  on  the  average  film. 
In  the  case  of  each  of  these  rojd  show 
openings  during  the  coming  year  news¬ 
papers  in  key  spot  towns  will  find  that 
a  greater  percentage  of  our  advertising 
investment  is  made  with  them. 

“.\  motion  picture  is  a  transient  local 
ev  ent.  It  is  obvious  that  the  local  news¬ 
paper  is  the  most  direct  method  of 
sjiending  movie  advertising  dollars. 

“Warner  Bros,  are  cognizant  of  the 
valuable  advertising  and  editorial  sup¬ 
port  given  by  newspapers  in  the  build¬ 


ing  of  this  industry.  We  lielieve  this 
editorial  support  to  have  been  instru¬ 
mental  in  increasing  circulation  and  we 
are  particularly  grateful  to  the  mass  of 
intelligent  editors  who  have  interpreted 
this  news  according  to  the  finest  tradi¬ 
tions  in  journalism.” 

Howard  Dietz,  director  of  advertising 
and  publicity,  Metro-Goldwyn-Mayer 
Pictures,  stated : 

“Our  studios  have  finished  several 
outstanding  motion  pictures  for  playing 
in  the  new  or  current  season.  O'ur 
program  is  well  planned  and  our  sales 
should  show  predicted  strength.  The 
first  of  the  new  season’s  pictures,  ‘China 
Seas,’  has  already  proved  a  real  record- 
breaker  with  ‘.\nna  Karenina’  and 
‘Broadway  Melody  of  1936’  to  follow 
immediately.  These  have  lieen  pre¬ 
viewed  and  are  expected  to  be  excep¬ 
tionally  profitable.  ‘Mutiny  on  the 
Bounty,’  which  is  about  finished,  is  also 
as  important  as  any  picture  Metro- 
Goldwyn-Mayer  has  produced  in  ten 
years.  The  many  star  names,  the  vast 
writing,  directorial  and  producing  staff 
assure  a  high  standard  of  films. 

“Our  advertising  and  general  promo¬ 
tion  plans  are  the  most  ambitious  in  our 
history.  We  will  spend  approximately 
two  and  a  lialf  millions  of  dollars  in 
recognized  national  and  local  media. 
Newspapers  will  of  course  be  empha¬ 
sized.” 


UFTS  COMPETENCY  STANDARD 

Prof.  Douglas  Makes  Decisions  in 
Syracuse  and  Rochester  Cases 

Chicago,  Aug.  27 — Two  arbitration 
awards  by  Prof.  Paul  H.  Douglas  of 
the  University  of  Chicago,  one  concern¬ 
ing  the  Syracuse  Pressmen’s  Union  No. 
66,  and  the  other  dealing  with  the  case 
of  the  Rochester  Typographical  Union 
No.  IS,  were  announced  here  today. 

In  the  Syracuse  case,  the  decision  of 
the  International  Arbitration  Board  up- 
hejd  the  appealed  local  award  on  all 
points  involving  wages,  hours  and  work- 
conditions.  The  award  affirmed  the 
Syracuse  newspaper  publishers’  right  to 
transfer  press  crews,  to  perform  out¬ 
side  work  within  the  regular  hours  at 
straight-time  rates  and  denied  the  union’s 
demands  for  an  increase  in  the  number 
of  men  on  presses  and  for  an  extra 
ntan  per  unit  on  color  work.  The 
local  board’s  grant  of  an  increase  of 
53.50,  per  week  was  upheld,  while  the 
union  s  demand  for  a  reduction  in 
weekly  hours  for  day  and  night  work 
was  denied. 

The  international  board  award  re¬ 
versed  the  Syracuse  board  on  three 
points,  relative  to  extending  the  agree- 
to  Oct.  1,  1936,  retroactive  pay 
to  begin  Oct.  1,  1934,  and  the  stipula¬ 
tion  that  the  retroactive  feature  should 
not  apply  to  overtime. 

In  the  Rochester  case.  Prof.  Doug¬ 
las,  as  local  arbitration  chairman,  de¬ 


nied  the  union’s  demand  for  an  increase 
of  27.01  cents  per  hour  in  day  scales 
and  28kt  cents  per  hour  for  nights.  The 
award  sets  the  new  scales  at  $1,025 
per  hour  for  days  and  $1.09  per  hour 
for  night  work,  with  a  40-hour  week 
for  each  shift.  Previous  hourly  scales 
had  been  $.979  and  $1.0625  for  days 
and  nights  respectively.  Scales  under 
the  award  were  made  retroactive  to 
June  12,  1934. 

Other  provisions  of  the  Rochester 
award  included :  Tlie  time  limit  within 
which  matter  must  be  reproduced  was 
set  at  three  weeks ;  the  union’s  proposal 
that  recognition  of  local  union  laws  be 
incorporated  in  the  contract  was  de¬ 
nied  ;  competency  standard  was  in¬ 
creased  from  4,000  ems  per  hour  to 
4,400  ems  per  hour,  and  the  publisher’s 
proposal  that  one  machine  apprentice 
be  allowed  for  each  shift  was  granted. 


REPRINTS  VANITY  CARTOON 

Tlie  reproduction  of  the  recent  Vanity 
Fair  cartoon  lampooning  Emperor 
Hirohito  or  Japan,  by  two  Chinese  daily 
newspapers  in  Manila,  P.  I.,  Aug.  27 
resulted  in  the  protest  of  the  Japanese 
Consul-General  to  the  Chinese  Consul- 
General  stating  that  the  cartoon  showed 
“lack  of  respect  towards  the  Emperor.” 
The  Chinese  official  made  no  reply. 

EVANSTAD  NAMED  M.  E. 

Paul  Evanstad  who  has  been  acting 
managing  editor  of  the  Toledo  News- 


Bee  since  the  transfer  of  Larry  Sisk  to 
the  Ft.  Worth  (Te.x.)  Press,  has  been 
named  managing  editor  of  the  daily. 


Graduates^  Employment 
Reflects  Better  Business 

.Almost  two-thirds  of  the  1935 
graduating  class  at  the  Columbia  Uni¬ 
versity  School  of  Journalism  now  have 
jobs  in  the  newspaper  business,  recor® 
at  Columbia  show. 

Of  those  who  left  the  campus  last 
June,  the  following  have  found  posi¬ 
tions:  Jacob  S.  Badiner,  Long  Island 
Press;  Darrell  Bartee,  Associated 
Tradepaper  Writers  and  a  radio  maga¬ 
zine;  Dorothy  May  Beaver,  Neiv  York 
Times;  Frank  T.  Buchner,  Lotig 
Island  Press;  Philip  Davis,  Associated 
Tradepaper  Writers;  Marion  Bussang, 
Pittsfield  Eagle;  Margaret  C.  Downes, 
United  Features  Syndicate;  Jim  Ogle, 
Netvark  Ledger;  Leo  Friedman,  New 
York  American;  Robert  Hall,  United 
Features  Syndicate;  Robert  Hammond, 
National  Municipal  Reineiv;  William 
McGaffin,  Associated  Press ;  Donald 
Reynolds,  Nezv  York  Herald  Tribune; 
Elizabeth  Robertson,  New  York  Jour¬ 
nal;  Marie  Sauer,  Washington  Post; 
Walter  Johnston,  Homell  Tribune 
Times;  Manning  Smith,  Long  Island 
Press;  Cecile  Higgins,  a  Bronx  news¬ 
paper;  Dora  Kleiman,  National  Muni¬ 
cipal  Reznezv;  John  Robson,  Columbia 
University  press. 


STATE  MAY  MEDIATE 
SPRINGFIELD  STRIKE 

Strike  Continue*  with  Dailies  Ap¬ 
pearing  Regularly — Printer*  Con¬ 
tinue  Own  Paper  and  Make 
Radio  Appeal* 


{Special  to  Editor  &  Publishes) 

Springfield,  Mass.,  Aug.  28 — Many 
papers  have  rolled  from  the  presses  of 
the  four  Springfield  newspapers,  the 
Union,  the  Republican,  the  Ez'ening 
Union  and  the  Daily  News,  all  under  a 
single  ownership,  since  the  union  prin¬ 
ters  left  their  machines  on  May  15.  The 
strike  continues,  with  little  indication  of 
the  approach  of  settlement. 

Attempts  to  negotiate  a  settlement 
have  gathered  impetus  with  the  approach 
of  fall.  The  State  Board  of  Arbitra¬ 
tion  and  Conciliation  has  been  imder 
pressure  from  the  office  of  Gov.  James 
M.  Curley  for  some  action  in  several 
of  the  strikes  now  in  progress  in  Mass¬ 
achusetts  and  John  L.  Campos,  a  mem¬ 
ber  of  the  Board,  was  in  Springfield  this 
week  to  study  the  situation. 

The  publisher  of  the  Springfield 
newspapers  has  urged  the  Board  to  ar¬ 
range  a  public  hearing  at  which  Ixith 
sides  of  the  issue  can  be  presented  fully. 
The  State  Board,  however,  is  opposed 
to  the  public  hearing  if  it  can  be 
avoided.  Ivxperience  with  public  hear¬ 
ings,  notably  in  the  recent  Hamilton 
Woolen  Company  strike  in  Southbridge, 
Mass.,  has  lieen  unsatisfactory  and  the 
Board  feels  that  the  hearings  have 
served  only  to  rouse  antagonism  on 
both  sides. 

The  striking  printers,  for  their  part, 
have  renewed  the  use  of  the  radio  in 
presenting  their  side  of  the  issue  to  the 
imblic  in  a  series  of  broadcasts.  In  ad¬ 
dition  they  publish  their  own  newspaper, 
the  Springfield  Journal. 

They  recently  pointed  out  that  the 
re(|uisite  financial  statements  have  not 
lieen  filed  with  the  State  by  the.  news- 
pajiers  and  hence  they  are  automatically 
operating  under  an  injunction.  This,  the 
printers  said,  made  the  present  opera¬ 
tion  of  the  papers  illegal  and  hence 
barred  them  from  the  protection  of  the 
courts.  The  answer,  from  the  legal 
jMjint  of  view,  it  was  stated,  is  that  a 
corporation  has  a  de  facto  existence  and 
hence  can  sue  and  be  sued  as  long  as 
it  exists  as  such. 


STORY  RELEASES  CONVICT 

(Special  to  Editor  &  Publisher) 

Lansing,  Kan.,  Aug.  24 — The  “for¬ 
gotten  man”  of  the  Kansas  state  prison 
here  has  been  freed  through  the  efforts 
of  a  newspaper  reporter.  Dan  T.  Kelle- 
her,  a-  reporter  for  the  Kansas  City 
Journal-Post,  discovered  recently  that 
William  Quinn,  Negro,  once  under  sen¬ 
tence  of  death  for  murder,  had  served 
nearly  14  years  more  than  were  required 
in  his  sentence.  When  this  fact  was 
brought  out  Quinn  was  liberated. 

EDITOR  &  PUBLISHER 
CALENDAR 

Sept.  7-8 — Fall  meeting,  Texas 
Newspaper  Publishers’  Assn., 
Plaza  Hotel,  Corpus  Christi, 
Tex. 

Sept.  7-14 — International  Typo¬ 
graphical  Union,  79th  annual 
convention,  Montreal. 

Sept.  13-15— California  News¬ 
paper  Publishers  Association, 
Northern  group  meeting,  Stan¬ 
ford  University. 

Sept.  15-16 — Interstate  Circula¬ 
tion  Managers’  Assn.,  fall  meet¬ 
ing,  Madison  Hotel,  Atlantic 
City,  N.  J. 

Sept.  16-17 — New  York  State 
Publishers  Association,  fall  meet¬ 
ing,  Saratoga  Springs,  N.  Y. 

Sept.  19-20 — Associated  Court 
and  Commercial  Newspapers, 
meeting,  Minneapolis. 

Sept.  22 — Ozarks  Press  Assn., 
fall  meeting.  Willow  Springs,  Mo. 

Oct.  2-4 — Southern  Circulation 
Managers’  Assn.,  convention.  Ho¬ 
tel  Savannah,  Savannah,  Ga. 
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PRINTERS  STRIKE  IN 
ALEXANDRIA,  VA. 


asked  that  the  loan  be  cancelled  to  save  European  iV.  Y.  Herald 


Dispute  Over  Wages  Causes  Contro¬ 
versy  on  Country’s  “Oldest  Daily’’ 
— Publisher’s  Offers  Turned 
Down 


A  strike  of  printers  of  the  Alexan¬ 
dria  (,Va.)  Gacelte  was  reported  this  ' 
week.  A  dispute  over  wages  was  the 
cause.  The  printers  announced  that 
lliey  had  available  $50,000  from  the 
International  Typographical  Union  to 
fight  for  their  rights. 

The  Gazette  claims  to  be  the  oldest 
daily  in  the  country. 

M.  T.  Uwyer  of  the  Gazette  com¬ 
mented  on  the  controversy  as  follows: 

“The  Gazette  has  always  been  an 
open  shop.  The  composing  room  em¬ 
ployees  were  members  of  Columbia 
Typographical  Union,  of  Washington, 
D.  C.  They  were  getting  $1.06f^  per 
hour  for  a  forty-hour  week  and  time 
and  one  half  for  all  over  46  hours  per 
w'eek.  They  worked  five  hours  on 
holidays  and  got  a  full  day’s  pay.  Ther^e 
is  no  night  scale  in  effect. 

“The  Washington  union  demanded  an 
increase  to  $1.10  per  hour  day  rate  and 
$1,217  night  rate;  time  and  one  half 
pay  over  forty  hours  up  to  44  hours 
and  double  pay  after  44  hours,  and 
double  pay  on  holidays. 

“Tlie  publishers  offered  the  printers 
a  chance  to  form  their  own  union  or 
join  any  union  in  state  of  Viiginia. 
The  offer  was  refused.  The  publishers 
offered  to  continue  on  the  present 
basis.  The  otter  was  refused  by  the 
Columbia  union.  The  publishers  offered 
to  accept  $1.10  per  hour  basic  rate  and 
continue  on  the  old  overtime  basis. 
This  offer  was  also  refused. 


existing  pulp  mills  from  ruin. 

Jones  pointed  out  loans  for  construc¬ 
tion  of  pulp  and  paper  mills  were  ad¬ 
vocated  and  discussed  when  extension 
of  the  RFC  act  was  lieing  considered 
ill  committee  and  in  the  House.  The 
security  for  the  Crossett  loan,  he  stated, 
is  conservatively  estimated  at  $12,000,- 
000,  more  than  three  times  the  amount 
(»f  the  loan,  and  in  addition  it  will  be 
a  iKion  to  tbe  community. 

The  annual  capacity  of  the  new  mill 
will  lie  approximately  31,000  tons  of 
kraft  pajier,  and  15,000  tons  of  dried 
sulphate  pulp.  Jones  reminded  that 
I’nited  States  imports  of  kraft  pulp 
average  500.000  tons  annually. 

“Every  governmental  loan  to  indus¬ 
try  competes  with  private  capital,  and 
it  is  for  Congress  to  determine  how 
long  it  wishes  such  loans  made,’’  de¬ 
clared  the  RFC  head. 


Changes  Name  Sept,  1 


MACTAMMANY  PROMOTED 


REPORTER  ARRESTED 


I.N.S.  Man  Released  After  Alighting 
in  Dark  in  Vancouver,  B.  C. 

Safe  after  a  hazardous  night  landing 
by  plane  on  an  unilluminated  airport, 
Ralph  Jordan,  International  News  Ser¬ 
vice  bureau  manager  from  San  Fran¬ 
cisco,  was  arrested  by  Vancouver,  B.  C., 
authorities,  but  managed  to  obtain  re¬ 
lease  in  time  to  obtain  Joe  Crosson’s 
story  of  his  flight  from  Point  Barrow 
with  the  bodies  of  Will  Rogers  and 
Wiley  Post. 

Mr.  Jordan’s  adventure  began  with  a 
vacation  interruption  upon  receipt  of  a 
wire  from  Barry  Paris,  I.N.S.  editor. 

First  flying  to  Seattle,  Mr.  Jordan 
took  a  plane  to  Vancouver  on  discover¬ 
ing  the  Crosson  plane  had  halted  there 
for  the  night.  Jack  Peterson,  pilot,  be¬ 
lieved  his  plane  over  the  Canadian  city, 
but  not  a  landing  light  could  be  dis¬ 
cerned.  After  hovering  around  for 
some  time,  auto  lights  appeared  below 
faintly  illuminating  what  appeared  to  be 
a  good  landing  place.  The  landing  was 
made  safely,  and  the  two  were  immedi¬ 
ately  placed  under  arrest  on  a  technical 
charge  by  immigration  officers.  It  was 
not  until  midnight  that  Mr.  Jordan  was 
able  to  obtain  the  release  of  himself 
and  his  pilot. 

Mr.  Crosson  was  already  abed.  The 
I.N.S.  correspondent  took  a  taxi  to  the 
home  where  he  was  sleeping  and  there 
sat  through  the  remaining  hours  of  the 
night  until  Mr.  Crosson  awakened. 
Then  the  interview  was  obtained.  Mr. 
Jordan  then  flew  back  to  Seattle,  and 
on  to  Los  Angeles,  his  plane  accom¬ 
panying  Mr.  Crosson’s  “flying  hearse.’’ 


Columbus  Citizen  Business  Manager 
Named  Pittsburgh  Press  Comptroller 

Charles  MacTammany,  for  the  past 
10  years  business  manager  of  the  Col¬ 
umbus  (O.)  Citicen  has  been  named 
comptroller  of  the  Pittsburgh  Press  ac¬ 
cording  to  an  announcement  this  week. 

He  will  remain  as  business  manager 
of  the  Columbus  daily  until  his  depar¬ 
ture  in  about  two  weeks  when  he  will 
have  settled  his  affair  preparatory  to 
making  the  change  to  Pittsburgh,  where 
he  will  have  charge  of  all  labor  nego¬ 
tiations  in  addition  to  other  duties.  He 
will  be  associated  with  Frank  Morrison, 
business  manager. 

Mr.  MacTammany  started  his  career 
as  an  office  boy  on  the  old  Akron  Press 
and  later  advanced  to  the  business  and 
advertising  staffs.  Later  he  became  ad¬ 
vertising  manager  and  then  business 
manager.  Mr.  MacTammany  went  to 
the  Citizen  in  1923  as  assistant  to  the 
late  Charles  F.  Fischer,  then  business 
manager.  He  became  business  manager 
in  1928  when  Mr.  Fischer  became  presi¬ 
dent  of  the  Citizen  Publishing  Co. 

Nelson  P.  Poynter,  editor  and  pub¬ 
lisher  of  the  Citizen,  will  ab.sorb  part 
of  Mr.  MacTammany’s  functions. 


The  name  of  the  New  York  Herald, 
Euroiiean  edition  of  the  New  York 
Herald  Tribune,  will  be  changed  to 
Ni~iv  York  Herald  Tribune,  European 
edition,  lieginning  Sept.  1.  The  page 
one  heading  of  the  Paris  iiaper,  which 
now  carries  a  small  Chicago  Daily 
Tribune  title  under  the  New  York  Her¬ 
ald  heading,  will  be  made  identical  with 
that  of  the  parent  jiaper.  except  that  the 
type  of  the  Paris  edition  heading  will 
lie  several  points  smaller  to  conform 
with  the  smaller  size  page. 

The  change  of  title  and  heading  has 
been  made  effective  as  of  tbe  first  of 
the  month  liecause  at  that  time  the  i>a- 
jier  will  have  to  stop  using  the  Chicago 
Daily  Tribune  line  it  has  been  carrying 
for  a  year  since  it  Ixiught  out  the  Chi¬ 
cago’s  paper’s  Paris  edition. 

The  present  heading  of  the  paper  is 
the  same  as  that  of  the  old  New  York 
Herald,  even  though  that  paper  and  the 
Paris  edition  were  bought  by  the  New 
York  Tribune  more  than  eleven  years 
ago.  The  European  edition  of  the  Her¬ 
ald  was  established  in  1887. 


TRANSRADIO’S  S  U 
MOVES  FORWARD 

Answer  of 


T 


-  w.  Columbia  Broadcasti^  ji 

System  is  Served  on  Plaintiff— Coa.  I 
spiracy  Denied — NBC  Answer  . 
Next  Leaving  Only  I.N.S. 


SUWANNEE  PRESS  MEETS 

(Special  to  Editob  &  Publishes) 
Jackso.nville,  Fla.,  Aug.  28 — Mem- 
lK*rs  of  the  Suwannee  River  Press  As¬ 
sociation,  meeting  at  Hampton  Springs, 
near  here,  Friday  night,  heard  addresses 
by  State  officials  and  leaders  in  Florida 
newspaper  circles.  Among  the  princi- 
I>al  speakers  were  Florida’s  Comptroller, 
Col.  J.  M.  Lee.  and  C.  P.  Helfenstein 
of  the  Suieannee  Democrat,  Live  Oak, 
Fla.,  a  i>ast  president  of  the  Florida 
State  Press  .Association.  C.  C.  Cod- 
rington  of  the  luikc  City  Reporter, 
president  of  the  association,  presided, 
at  the  dinner  session. 


CROP  ERROR  LAST  WEEK 

Through  a  typographical  error  in  the 
•Agricultural  Supplement  to  Editor  & 
Publisher  for  .\ugust  24,  the  forecast 
of  .“August  1  for  Nebraska  production 
of  corn  was  listed  at  18,852,000  bushels. 
This  should  have  read  180,852,000 
bushels. 


VALUE  OF  ULTRA  HIGH  FREQUENCY 
RADIO  STILL  HANGS  IN  BALANCE 


900  Experimental  Permits  Issued  By  FCC  But  No  Allocations  of 
Wave  Lengths  Will  Be  Made  Until  Field  Has  Been  Fully 
Explored — 10  Newspapers  Studying  Possibilities 


By  JAMES  J.  BUTLER 

Washington  Correspondent,  Editor  &  Publisher 


R.  F.  C.  MILL  OFFER  STANDS 
Government  Won’t  Rescind  Offer  of 


Loan  to  Make  Newsprint 

(Special  to  Editox  &  Publishes) 
Washington,  D.  C.,  Aug.  28 — 
Chairman  Jesse  Jones  of  the  Recon¬ 
struction  Finance  Corporation  has  made 
it  clear  that,  despite  Congressional  ob¬ 
jections,  RFC  has  no  intention  of  with¬ 
drawing  its  offer  of  a  $3,850,000  loan 
for  establishment  of  a  pulp  and  paper 
mill  by  Crossett  Lumber  Company  at 
Crossett,  Ark. 

Several  members  of  Congp'ess  have 


WASHINGTON,  D.  C,  Aug.  28- 
Considerations  which  will  prompt 
issuance  of  permits  for  commercial 
broadcasting  in  the  “ultra  high  fre¬ 
quency’’  band,  which  is  that  portion  of 
the  ether  waves  to  which  the  newspaper 
industry  must  look  for  expansion  of 
radio,  television  and  production  of  fac¬ 
simile  newspapers,  were  outlined  this 
week  by  the  Federal  Communications 
Commission. 

At  the  same  time  the  Commission, 
which  has  issued  more  than  900  permits 
for  experimentation  in  ultra  high  fre¬ 
quency,  said  studies  have  not  advanced 
to  a  point  which  justifies  predicting  use 
of  the  wavelengths  above  30,000  kilo¬ 
cycles  for  commercial  purposes,  before 
Oct.  1,  1936,  at  the  earliest.  The  FCC 
called  for  increased  experimental  ac¬ 
tivity,  and  offered  suggestions  to  guide 
licensees,  in  an  effort  to  hasten  the  day 
when  facilities  will  be  greatly  multi¬ 
plied. 

Commercial  broadcasting  now  is  con¬ 
fined  to  the  intermediate  frequency 
wavelengths — those  under  30.000  kilo¬ 
cycles.  Beyond  this  is  the  vast  field 
now  under  exploration,  development  of 
which  is  prerequisite  to  serious  expan¬ 
sion  of  television  and  production  of  fac¬ 
simile  newspapers.  Unless  that  poten¬ 
tial  field  is  brought  into  pratical  use, 
broadcasting  must  continue  to  be  con¬ 
fined  to  its  comparatively  small  sphere 
under  the  30,000-kilocycle  limit.  Such 


will  be  the  situation  until  technical  dif¬ 
ficulties  in  high  frequency  radio  are 
overcome. 

It  is  significant  that  the  Commission, 
in  listing  the  factors  that  must  be  con¬ 
sidered  in  parceling  out  space  in  the 
field  under  development,  does  not  give 
weight  to  the  factor  of  experience  in 
the  work  of  experimentation.  The  991 
licensees  now  developing  facts  concern¬ 
ing  ultra  high  frequency,  include  553 
cities  or  counties  and  21  educational 
institutions.  Only  10  are  newspapers. 
To  each  it  has  been  made  clear  that 
its  assistance  in  expanding  the  science 
of  broadcasting  does  not  by  any  means 
give  it  a  lien  or  proprietary  right  upon 
the  high  frequency  zone  when  it 
reaches  the  stage  of  commercial  use. 

Hope  was  expressed  this  week  that 
after  Oct.  1,  1936,  at  least  a  part,  if 
not  all,  of  the  high  frequency  bands 
may  be  allocated  for  commercial  use. 
The  Commission  is  not  convinced,  said 
the  statement,  that  the  available  material 
gathered  in  experiments,  has  at  any  time 
been  sufficient  to  warrant  an  allocation 
thus  far.  Permittees  were  assured  of 
the  Commission’s  appreciation  that  no 
one  broadcaster  can  explore  the  whole 
field,  but  the  hope  was  expressed  that 
out  of  the  entire  study  would  come  data 
covering  the  entire  subject  of  very  high 
frequency  uses. 


COMIC  STRIP  SUSPENDED 

Because  current  releases  depicted  a 
white  girl  consorting  in  jail  wi&  a 
Negro  woman,  the  Chattanooga  (Tenn.) 
Times  has  rung  down  the  curtain  tern* 
(xirarily  on  its  detective  comic  strip, 
“Dick  Tracy,’’  From  the  day  that 
“Tracy’’  made  his  exit,  the  Times  wa 
swamped  with  telephone  calls,  post 
cards,  and  letters,  demanding  an  ex¬ 
planation.  The  strip  will  be  resumed 
by  the  daily  as  soon  as  “Toby’s”  jail 
adventures  with  the  colored  woman 
have  run  out. 


HOWARD  ON  WORLD  TRIP 

(By  telegraph  to  Editob  &  Publisru) 
San  Francisco,  Aug.  28— Roy 
Howard,  chairman,  Scripps  -  Howard 
Newspapers,  is  in  San  Francisco  on  the. 
first  leg  of  a  round-the-world  journey. 
Hugh  Baillie,  president.  United  Press 
•Associations,  arrived  from  a  vacation 
at  Lajolla,  Cal.,  for  conferences  before 
Mr.  Howard  leaves  for  the  Orient  next 
month. 


I 


Transradio  Press  Service’s  $1,170 OOn 
suit  against  the  broadcasters  and  ne*. 
services  on  an  alleged  conspiracy  in 
straint  of  trade  in  formation  of  ti* 
Press-Radio  agreement  moved  forward 
slowly  August  29  when  the  Columbia 
Broadcasting  answer  was  served  um* 
the  plaintiff. 

The  answer  of  the  National  Broad, 
casting  Company  was  expected  latt  I 
Thursday,  leaving  only  the  reply  of  tl* 
International  News  Service  before  af¬ 
ter  many  extensions  of  time,  all  17  dj. 
fendants  have  answered  Transradio’s 
lietition  to  the  United  States  District 
Court  for  the  Southern  District  of  New 
York.  The  1.  N.  S.  has  been  granted 
an  extension  until  Sept.  4. 

In  substance,  the  C.B.S.  and  Wil- 
Ham  S.  Paley  answer — first  word  from 
the  radio  interests  as  to  what  their  d^ 
fense  would  be — adds  but  little  to  the 
general  denial  by  all  defendants  that  the 
Press- Radio  agreement  constitutes  a 
conspiracy  prohibited  by  the  Clayton 
and  Sherman  Anti-Trust  acts. 

Among  other  admissions  and  denials 
are  the  following: 

“They  deny  that,  as  to  night  pro¬ 
grams,  the  rural  population  of  the 
Unitecl  States  is  limited,  almost  exclu¬ 
sively  or  otherwise,  to  the  broadcast 
‘networks’  of  the  two  defendant  radio 
broadcasting  companies  or  either  of 
them. 

“They  deny  that  these  defendants  are 
or  have  been,  or  that  either  of  them  has 
been,  at  any  time,  engaged  in  any  com¬ 
bination  or  conspiracy  to  restrain  in¬ 
terstate  or  foreign  commerce  in  radio 
broadcasting  or  in  the  production  or 
sale  of  news  in  violation  of  any  Act 
of  Congress.  .  .  . 

“They  admit  that  defendant  Columbia  1 
Broadcasting  System,  Inc.,  advised  sev¬ 
eral  of  its  subsidiaries  on  several  oca- 
sions  not  to  purchase  the  news  dis¬ 
patches  of  plaintiff  Transradio  Press 
•Association,  and  not  to  permit  the 
sponsorship  of  news.  .  .  ’’ 


BROADCAST  FROM  TRIBUNE  SQ. 

With  the  dismantling  of  broadcast 
studios  at  the  Drake  Hotel,  WGN, 
Chicago  Tribune  station,  is  now  operat¬ 
ing  from  its  studios  on  the  11th  floor  of 
Tribune  Tower  pending  completion  of 
the  new  WGN  Theater  Building.  Sta¬ 
tion  identification  now  includes  thcraCT- 
tion  of  WGN.  broadcasting  from  Trib¬ 
une  Square,  Chicago. 


KNOX  BACK  IN  CHICAGO 

Col.  Frank  Knox,  Chicago  Daily 


News  editor  and  publisher,  retumw 
to  Chicago  this  week  following  an  ex¬ 
tended  speaking  tour  through  the 
and  South  as  a  leader  of  the  Republican 
party. 
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dailies  expect  more  linage  in  fall 

Advertising  Executives  Of  Press  Point  to  Factors  Indicating  Upturn — Prospects  For  Retail 

Advertising  Unusually  Encouraging 

NFW'SI’AI’EK  advertising  execu-  tinned  Imt  even  faster  improvement  great  class  as  that  of  being  “frozen  show  we  have  reason  to  be  encouraged 
lives  are  "exceptionally  optimistic  with  the  opening  of  the  fall  school  term,  with  fear,”  one  executive  stated  that  over  advertising  prospects.  We  expect 
hn  fall  business,  a  survey  by  Editor  we  are  of  the  detinite  opinion  that  the  merchants  were  delighted  because  this  a  fine  fall  business  leading  up  to  a 
fo  Publisher  reveals.  Their  optimism  outlook  for  sales  and  advertising  dur-  group  has  started  buying.  Purchasing  good  Christmas  season.  October  and 
■  based  principally  on  activity  in  the  ing  the  fall  and  winter  months  is  ex-  is  cautious,  and  goods  are  carefully  November  always  are  good  months  for 
'*1  augmented  by  prospects  of  tremely  encouraging.”  ^  chosen,  but  people  are  now  starting  to  us.” 

^ncreased  linage  from  general  adver-  /\  general  survey  of  the  San  Fran-  spend,  it  was  stated.  Employment  in  Emerging  from  a  slump  in  retail  ad- 
!•  j  cisco  and  Oakland  situation  as  seen  factories  and  distributing  plants  is  in-  vertising  during  July  and  August,  Chi- 

'  Hearts  reaching  this  review  indicate  through  the  eyes  of  newspaper  execu-  creasing  in  the  San  Francisco  Bay  re-  cago  newspaper  advertising  managers 
that  all  sections  of  the  country  share  lives  showed  merchants  encouraged,  in-  gion,  and  this  is  a  factor  in  the  new  were  inclined  to  feel  hopeful  for  in- 
the  spirit  of  optimism.  On  the  Pacific  creases  in  both  national  and  local  ad-  confidence,  it  is  felt.  creased  local  and  national  schedules 

Coast  as  well  as  in  New  York  and  vertising,  and  prospects  for  continued  Describing  conditions  in  Oakland,  after  Labor  Day. 

other  eastern  jioints,  in  the  south  and  increases  in  business  bright.  Basis  for  Cal.,  hilliott  Hensel,  advertising  man-  "Business  .should  be  much  better  this 
the  north,  newspaper  advertising  man-  the  encouragement  lies  in  the  increased  ager,  Oakland  Tribune,  said:  fall,”  said  George  Hartford,  Chicago 

agers  are  looKing  to  the  autumn  months  buying  by  the  middle  class.  "Buying  has  started  in  a  real  way  Daily  Ncios  advertising  director.  “We 

with  hoiie.  Defining  the  former  attitude  of  this  and  we  are  optimistic.  Linage  figures  are  starting  to  notice  a  pickup  in  re¬ 
in  New  York  City,  Don  U.  Bridge,  = - _ - = -  - - - tail  linage  and  national  schedules  are 

advertising  director  of  the  Times,  said  ^  ITT"*!!  T  api>arently  going  to  show  substantial 

that  "all  indication  point  to  better  bus-  LiOPY  fV  lU  lllCreClSe  increases.” 

iuess  in  the  fall.  Ihe  New  i  ork  M.  %/  S.  E.  Thomason,  Chicago  Daily 

lyorld-Tclegram  was  likewise  opti-  This  Fall  Says  N.R,D.G.A,Mana^er  Times  publisher,  was  particuluarly  op- 


mistic. 

Irving  K.  Smith,  sitting  in  for  Wal¬ 
ter  Pfatfenberger,  advertising  manager 
of  the  Los  Angeles  Times,  during  the 
latter’s  vacation,  declared  that  pros¬ 
pects  are  good  for  the  fall,  with  all 
retail  business  up.  Heal  estate  is  lag¬ 
ging,  but  is  expected  to  show  a  spurt 
later  in  the  year. 

William  K.  Powell,  Los  Angeles 


tail  linage  and  national  schedules  are 
api>arently  going  to  show  substantial 
increases.” 

S.  E.  Thomason,  Chicago  Daily 
Times  publisher,  was  particuluarly  op¬ 
timistic,  declaring  that  “in  our  case  we 


ET.-MLERS  this  week  shared  the  jiaper  advertising  if  widely  adopted,  continued  linage  increases. 


RET.MLERS  this  week  shared  the 
views  with  other  advertisers  that 


fall  business  will  show  an  upturn.  and  ‘believability’  of  the  consuming 

In  a  statement  to  Editor  &  Piibi.isiif.k  l>H'>>ic  in  advertising  claims  and  ethics. 


.\ny  step  to  increase  the  confidence  '’^sed  on  the  decided  increase  in  pur- 
and  ‘believability’  of  the  consuming  <^hasing  power,  as  reflected  m  depart- 


Channing  E.  Sweitzer,  managing  direc-  will  redound  to  the  l/enfit  of  l)oth  ad-  ^ 

tor.  National  Retail  Dry  Gewds  As-  vertiser  and  medium.  ;n  linage  for  me  pa. 

sociation,  said:  Karl  1'.  iLgge,  publicity  director  of  ‘  J  £  U  bu^giness  ” 

"Throughout  the  summer  months  Bloomingdale’s,  New  York  department  n  psspr  \f  ramnh'pl 


ment  store  and  specialty  shop  sales  re¬ 
ports.  We  have  shown  steady  increases 
in  linage  for  the  past  seven  months 
and  cxjiect  to  get  our  share  of  the  in- 


Uaily  Nez^'s  and  Even'ing  Post-Record  tl’cre  seems  to  have  been  a  growing  store,  said: 

advertising  manager,  cleciared  the  sum-  sentiment  among  retailers  all  over  the  “Bloomingdale’s  is  optimistic  about 
itier  has  been  better  than  normal,  with  country  that  retail  business  in  the  fall  business  for  the  fall  and  expects  to 
this  month  the  best  August  in  the  News’  "ill  be  brisk  and  that  gains  over  last  (tq  .ifter  it  in  an  aggressive  manner.” 
history.  "Hie  paper  has  made  a  400  -'’.‘•'ar  may  be  considerable.  N.  R.  D.  Benjamin  H.  Namm,  president  of  the 
per  cent  gam  in  department  store  G.  A.  members  on  the  average  estimate  Xamm  Store,  Brooklyn,  asked  for  more 
linage  over  last  year,  and  the  paper’s  increases  of  10  per  cent  to  IS  per  cent  .^j^.^rtising  censor.ship  on  the  part  of 
retail  linage  has  shown  an  increase  in  the  fall  of  1934,  and  some  mer-  i^edia 


I  loommgyi  aies,  Aew  voric  department  Campbell,  Chicago  Trib- 

‘  .  ,  ,  ■  advertising  manager,  summarized 

Bloomingdale s  is  optimistic  about  the  situation  as  follows: 
business  for  the  fall  and  expects  to  “PaU  schedules  of  general  advertisers 
go  after  it  in  an  aggressive  manner.”  arc  looking  up.  I^cal  advertising  is 
Benjamin  H.  Namm,  president  of  the  still  <iuestionable,  but  since  business 
Namm  Store,  Brooklyn,  asked  for  more  conditions  in  Chicago,  as  a  whole,  are 
advertising  censor.ship  on  the  part  of  better,  local  advertising  should  at  least 


for  the  Post- Record  since  the  organ¬ 
ization  acquired  that  paper  eight 
months  ago. 


munities  to  climb  even  higher. 

“Bountiful  crop  conditions,  the  pros¬ 
pect  of  large  Governmental  expendi- 


media. 

In  a  statement  to  Editor  &  Pub¬ 
lisher  he  said: 

“Retail  volume  in  this  district  has 
suffered  in  comparison  with  that  of 
other  districts  which  have  ‘benefitted’ 


Federal  Reserve  figures  for  the  lures  through  public  works,  the  well-  Sbuffon  016=. 

twelfth  district  support  the  feeling  that  maintained  pace  of  business  through  „,ent  funds.  There  has  also  been  mon 


an  excellent  fall  and  winter  are  ahead  the  summer  months  with  decreases  in 
for  newspapers  here  according  to  B.  C.  unemployment  and  the  opening  of  new 
Maddox,  speaking  for  S.  P.  Bartlett,  factories  in  some  communities,  are  a 
Los  Angeles  Examiner  adyertising  man-  few  of  the  factors  which  are  inducing 


predatory  price-cutting  here  than  else¬ 
where. 

“While  the  prospects  for  fall  business 


hold  its  own.” 

William  Murphv.  Chicago  Herald  and 
Examiner  advertising  director,  said: 

“I  lielieve  business  will  pick  up  after 
I.abor  Day.  According  to  advance  re- 
|)orts,  several  big  national  schedules  are 
to  break  this  fall  in  newspapers  and  re¬ 
tail  advertisers  will,  no  doubt,  step  up 
their  schedules  with  the  return  of  cool 
weather.” 

Frank  B.  Griswold,  Chicago  Journal 


Los  Angeles  Examiner  ad\enis'mg  man-  few  of  the  factors  which  are  inducing  brighter  than  heretofore  there  is  "/  Commerce  advertising  manager, 

to  .  face  the  fall  season  with  every  reason  to  believe  that  the  scram-  stated  that  a  number  of  classification 


iiiture  and  specialty  apparel  shops,  realistic  optimism, 
which  were  the  hardest  hit  in  recent  -There  has  been  definite 
>ears  and  the  slowest  in  recovering,  throughout  the  country  ii 
are  now  beginning  to  come  back  into  months  that  many  consumers 


realistic  optimism.  volume,  made  necessary  by  will  show  definite  increases  over  1934, 

“There  has  been  definite  evidence  high  operating  costs,  will  result  in  an  with  indications  of  good  fall  business, 
throughout  the  country  in  recent  old-fashioned  brawl  with  no  holds  volume  of  general  advertising  is 

months  that  many  consumers  are  tun-  barred.  Advertisers  and  advertising  difficult  to  forecast,  he  said,  McauM 


Hip  mpti.rp  i...  .  'rC  c  -  iiiuums  iiiai  iiiaiiy  v-uiisuiiiti a  ait  imi-  narreo.  .•vuveriiscrs  ana  aavertising  '‘V, . .  - -  ,  '  r  .  ’  , - . 

hiis;L«  ^ '"K  t^eir  tastes  to  better  quality  mer-  media  must  remember  that  retail  adver-  f^e  part  advertiyng  plays  in 

rent  ov’pr^^lllt  H  ^2/^  per  chandise.  This  trend,  where  it  exists  in  tising  is  now,  more  than  ever  before,  totals.  The  results  of  advertisi^ 

thrnuffhoiif  tkl  'IpI^’i  advertising  a  community,  must  he  recognized  and  on  serious  trial  with  the  consuming  ^nd  sales  activity  on  liquor  sales  in  the 
consiHprahiv  ^  departments  is  considered  in  the  fall  advertising  pro-  public.  There  is  growing  consumer  Chicap  territory  were  such  that  the  a^ 

p*..  ..  y  trratn  hut  at  thp  Qam#»  timp  QtnrpQ  will  proach  of  llQUOr  pCOplc  tO  this  market 


public.  There  is  growing  consumer  Chicago  territory  were  such  that  the  a^ 


™Thp*^ fr  1  \  n  r  m  ^ram.  but  at  the  same  time  stores  will  resentment  against  those  twin  evils  of  proach  of  liquor  people  to  this  market 
hasLni  y  ^  "ot  fail  to  promote  their  best  selling  advertising,  (a)  copy  which  misleads  is  apt  to  undergo  a  definite  c^nge.r^ 

£  inm^r  .  .  the  public  (b)  copy  which  is  unfair  f.^lts  of  which  may  be  a  falling  off  m 

•  ?  ®hop  than  at  any  period  “Recently,  a  survey  by  this  Associa-  to  competitors.  liquor  linage. 


ing  into  the  shop  than  at  any  period 
m  a  long  time,  according  to  T.  Har- 


liquor  linage.” 

.Another  newspaper  advertising  man- 


‘oivi  Va  A  aworaing  to  l.  tiar-  tion  indicated  that  the  department,  dry  »it  is  futile  to  expect  constructive  Another  nevvspaper  advertising  man- 
manager.  The  goods  and  specialty  stores  of  the  .advertisers  to  VHce  thradvertS^^^  oi  declined  to  permit  the  use  of 

wr^rpnt  was  a^ut  11  country  would  spend  more  than  $144.-  destructive  competitors.  It  is  anything  ^'s  name,  stated  retail  business  has 

^intr  month  the  pre-  000,000  in  modernization  programs  this  but  futile  however  to  look  to  adver-  been  off  color  this  summer  ^cauM  of 

consiHprahlp  newspaper  anticipates  year.  Such  improvements  have  already  tising  media  to  control  the  situation  ^  prolonged  rainy  season  foHow^  by 

ances  todakr,' and  ;  •■*'''8.  incftasing  th,  amount  of  .nsti-  Failing  this,  it  seems  inevitable 


4.PV  A _ i_  t  .  -  iiaiiijt,  me  aiiiLiuiii  mail- 

is  InoIfpH  (r,  tu*’  ^  Steady  increase  tutional  copy.  Renovated  and  modern- 
.  .  •'tbe  balance  of  the  year.  store  plants  should  lend  further 

Lewis  E.  Hass,  advertising  and  busi-  impulses  for  institutional  promotion 
ness  manager,  San  Francisco  Chron-  during  the  coming  months. 

outlook  is  “jj  ^^^y  quite  logically  be  anticipated 
tising  htifinpse  'Tb  advcr-  ^lat  newspaper  linage  this  fall  will 

time^durintr  tb  h"*  increase,  reflecting  in  part  the  per- 

time  during  the  depression,”  increase  in  retail  sales.  Follow- 

c_„’  advertising  director,  budeetarv  methods  used  in  the  past 


that  government  censorship  will  ulti¬ 
mately  result. 


ever,  I  am  keeping  my  fingers  cross^” 
Several  of  the  newspaper  executives 


impulses  for  institutional  promotion  -jt  would  be  a  great  step  in  the  automobile  Image  for 

during  the  coming  months.  n’glli  Stion  if  ad^ertisers^and  ad-  ^^e  fal  nrfe 

“It  may  quite  logically  be  anticipated  vertising  media  could  get  together  [  automobile  stows 

that  newspaper  linage,  this  fan  will  upon  the  following  three-point  pro-  ^hich^wUl  be  hdd  in  Novmber  this 

also  increase,  reflecting  m  part  the  per-  gram : 

centage  increase  in  retail  sale.s.  Follow-  1.  Advertisers  and  advertising  media  statement 


?a»  Franritm  M  ing  budgetary  methods  used  in  the  past  to  agree  iiiion  the  censorship  of  all  un-  r  p  P  Wallis  Dallas  Texas  • 

b^sU  of  .  P"  bv  stores,  advertising  expenditures  this  fair  advertising  by  means  of:  ‘  -n Jfac  .ni  itl 

the  San  Fra5cfscrNews°"?geS'for  P*' '^i  ^  Adoption  of  uniform  standards  ^  anticipating  a  fall  business  not  equ2 

a  10  ,.r  cent  adverting  ffn/ge  in-  ^  '  (bTTtosfsUndards  to  be  made  a  led  here>nce%he  fall  .of  1930  .  . 

crease  for  the  balance  of  the  vear  All  -^k  u  a  t  a-  i  r  lu  c  i  tol  tnese  stamiarcis  to  De  made  a  “Retail  merchants  in  Dallas  antici- 
i’nHiraf;r,a-  ‘  ec  OI  me  >ear.  nil  “The  board  of  directors  of  the  Sales  part  of  every  advertising  contract.  „„  tn  Tvar 

reservp  federal  Promotion  Division,  at  our  recent  2.  Advertising  media  to  place  burden  P  ,  .  trnnd  bnsinpss  ato 

Stores  ff!r  f^'’®*’eisco  retail  Chicago  convention,  adopted  a  resolu-  of  proof  upon  all  advertisers  by:  tiave  boinrbt  arv-nrHinolv  in  tbe  whole- 

cent  Min  ( show  an  eight  per  tion  advocating  censorship  of  all  forms  (a)  Demanding  that  all  doubtful  ,  marlikts  Hnrinir  t^^nast  few  weeks 
thesa^me  of  advertising  copy,  national  as  wcllas  claims  to  substantiated.  .  i,L^„i«‘^,vera^e  /«:  ner  reni 


led  here  since  the  fall  of  1930. 

“Retail  merchants  in  Dallas  antici- 


.  ^  cent  over  last  years  good  business  and 

1  btf  1  have  bought  accordingly  in  the  whole- 
sale  markets  during  the  past  few  weeks. 


tbecoV...  ...  oi  aaveriismg  copy,  national  as  wcii  as  claims  oe  suosianiiaxea.  i.. _ ie 

sales  were^^o'^'^  ^  u’  ^  ^  local.  This  action  stimulated  consider-  (b)  Requiring  that  every  advertising  l  ^  last^Amnist  with  som^  mer- 

vear  non  above  those  of  a  able  interest  among  numerous  individ-  misstatement  of  a  material  fact  to  fol-  .  nntirinatino  an  even  greater  ner- 

hipbe  ^  were  the  ual  newspapers  in  various  parts  of  lowed  by  an  advertised  correction.  ntaoe  later^^as  ernns  are  harvested^ 

highest  since  1929,”  Tormey  added.  the  countr?,  and  it  is  a  question  whether  3.  Advertising  media  to  foster 

Frederick  Wagner,  publisher,  San  many  of  them  will  endeavor  to  adopt  reader  confidence  in  advertising  by :  mimties  enmnrisinp  the  DallL 

V  7«howing  .some  censorship  .plan  in  the  near  .  (a)  Printing  its  fair  practice  rules  ^P„  estimated  at  to- 


•t>onth  after  month  of  substantial  in-  future.  In  our  opinion  such  voluntary  in  frequent  issues. 

creases  in  retail  business  during  censorship  might  well  have  a  stimula-  (b)  Advertising  its  ‘truth  in  adver- 

ine  summer  period,  and  with  a  con-  ting  effect  on  both  retailing  and  news-  tising  campaign’  to  the  public.” 


trading  area  has  been  estimated  at  be¬ 
tween  $90,000,000  and  $95,000,000  dur- 

(Continued  on  page  23) 
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RADIO  NEWS  FIFTH 
IN  POPULARITY 

WTMJ  Listeners  Quoted  As  Saying 
Newscasts  Make  Them  “Anxious 
for  Our  Journal’’ — Part  of 
Contest 


(.Special  to  Editob  &  Publisher) 

Milwaukee,  Wis.,  Aug.  28 — While 
not  conducted  with  any  thouglit  of  mak¬ 
ing  a  survey  of  listener  preferences  or 
opinions,  a  “Question  Game”  contest 
just  concluded  by  WTMJ,  the  J/i7- 
wattkee  Journal  station,  incidentally 
disclosed  that  the  station’s  radio  news 
broadcasting  is  creating  Journal  readers 
and  stimulating  greater  and  more  in¬ 
tensive  reading  of  the  Journal  bj-  old 
subscribers. 

The  primary  reason  for  the  contest 
was  a  desire  on  the  part  of  the  WTMJ 
management  to  increase  the  afternoon 
listening  audience  and  to  secure  data 
to  prove  to  advertisers  the  potential 
possibilities  of  using  afternoon  time,  it 
is  explained  by  Walter  J.  Damm,  pro¬ 
motion  manager  of  the  Journal,  and  also 
executive  director  of  WTMJ.  Cash 
prizes  were  awarded  each  week  for  a 
series  of  three  weeks  to  the  listener 
who  submitted  the  best  sets  of  answers 
to  36  questions,  six  of  which  were 
broadcast  each  week-day  afternoon. 
Contestants  also  were  required  to  state 
which  WTMJ  program  they  liked  best 
and  to  give  their  reasons  why. 

Listeners  nominated  “The  Journal 
News  Highlights”  feature  as  their  fifth 
favorite  program.  Reasons  given  for 
preferring  the  news  broadcasts,  included 
the  following : 

“When  I  have  not  any  time  to  read 
the  Journal,  I  at  least  know  the  head¬ 
lines.” 

“They  are  so  well  put.  on  and  make 
us  so  much  more  anxious  for  our 
Milwaukee  Journal.” 

“I  can  get  the  highlights  of  the  days 
happenings  while  I’m  busy  about  the 
house.” 

‘‘I  am  too  busy  to  read  a  morning 
paper  so  I  tune  in  to  WTMJ  and  get 
the  ‘up  to  the  minute’  news  in  a  com¬ 
pact  form,  twice  a  day.” 

The  Journal  presents  four  periods  of 
news  broadcasts  over  WTMJ  daily,  and 
two  on  Sunday.  These  are  presented 
daily  at  9  a.  m.,  and  1:04,  S:1S  and 
10:15  p.  m. 

'Tlie  news  broadcasts  are  not  avail¬ 
able  for  sponsorship,  although  an¬ 
nouncements  preceding  and  following 
are  available. 

Associated  Press  reports  are  used, 
and  the  station  has  employed  a  special 
radio  editor  who  works  under  direct 
jurisdiction  of  the  managing  editor  of 
the  Journal.  This  man’s  time  is  de¬ 
voted  exclusively  to  preparing  Associ¬ 
ated  Press  and  local  news  material  for 
radio  presentation. 


RENNER  JOINING  DAILY 


Wallach  Executive  Added  to  Men’s 
Wear  Staff  of  Herald  Tribune 

Conrad  J.  Renner,  for  11  years  ad¬ 
vertising  manager  of  Wallach’s,  Inc., 
men’s  clothiers  and  furnishers.  New 
York,  will  join  the  men’s  wear  division 
of  the  New  York  Herald  Tribune, 
Sept.  9  in  a  promotion  and  advertising 
capacity. 

Prior  to  his  Wallach  connection,  Mr. 
Renner  was  advertising  and  sales  man¬ 
ager  of  the  Minneapolis  and  St.  Paul 
stores  of  Maurice  L.  Rothschild.  Before 
that  he  served  as  a  member  of  the 
copy  and  art  service  staff  and  later  the 
sales  staff  of  the  Chicago  Tribune.  His 
first  job  following  his  education  at 
Northwestern  University  was  with 
Montgomery  Ward  &  Co.  in  the  adver¬ 
tising  department. 


CHIPMAN  SUCCEEDS  YUTZY 

Hobart  Chipman,  former  city  editor 
of  the  Battle  Creek  (Mich.)  Enquirer- 
News,  has  been  appointed  managing 
editor,  succeeding  Thomas  Yutzy,  who 
has  left  the  daily.  Louis  Sinclair  has 
been  named  city  editor. 


100  Fox  Theater  Managers  Vote  To 

Drop  Display  Style  In  Advertising 

to  Editor  &  Publisher)  “colossal”  and  “stupendous.”  In  fact. 


Excelsior  springs,  Mo.,  Aug. 

Aug.  26 — A  revolutionary  step  in 
theater  newspaper  advertising  was  voted 
last  week  at  the  annual  convention  of 
the  Fox  Midwest  Theater  Managers 
■Association. 

Members  of  the  organization,  repre¬ 
senting  more  than  100  theaters  in  scores 
of  Mid-western  cities,  will  become 
newsiiaper  “columnists.”  Display  film 
advertising  will  be  dispensed  with  en¬ 
tirely,  effective  Sept.  1. 

Under  the  program,  each  manager 
will  conduct  his  own  movie  column, 
liaying  for  it  at  the  usual  display  adver¬ 
tising  rates.  His  daily  piece  will  lie 
intimate,  gossipy,  and  will  show  a  re¬ 
straint  heretofore  unknown  in  screen 
advertising. 

The  remarkable  jioint  in  the  campaign 
will  be  the  absence  of  such  terms  as 


CHAIN  STORE  INQUIRY 
WILL  CONTINUE 

Hearing*  Will  Be  Held  in  Several 
Cities  During  Recess  of  Congress 
Under  Direction  of  Patman 
and  Bloom 


(Special  to  Editor  &  Pubusher) 

Washin(;to.\,  D.  C.,  Aug.  27 — The 
Congressional  inquiry  into  retail  chain 
store  operations  will  continue  through 
the  recess  of  Congress,  with  hearings 
planned  in  several  sections  of  the  United 
States,  Representative  Wright  Patman 
of  Texas,  chairman  of  the  investigating 
group,  has  stated. 

Headquarters  will  be  established  at 
Texarkana,  Tex.,  w'th  Representative 
Patman  in  charge,  and  a  branch  will  be 
opened  in  New  York  City,  directed  by 
Representative  Sol  Bloom  of  New 
York.  Hearings  are  scheduled,  on  dates 
not  yet  fixed,  at  Texarkana,  New  York 
City,  Chicago  and  Dallas,  with  the  pos¬ 
sibility  that  the  West  Coast  also  will  be 
reached. 

The  inquiry  has  disclosed  great  chain 
organizations  exact  millions  of  dollars 
in  advertising  and  other  allowances  from 
the  food  producers  from  which  they 
buy,  and  that  no  accounting  is  made  to 
show  how  this  money  is  spent.  The 
committee  intends  to  delve  deeply  into 
this  subject  and  hopes  to  have  a  report 
ready  for  Congress  when  it  reconvenes 
in  January. 


WILUAM  SEYFERT 


President  of  Reading  (Pa.)  Eagle 
Dies  of  Heart  Attack 

William  Seyfert,  president  of  the 
Reading  Eagle  Company,  publishers  of 
the  Reading  (Pa.)  Eagle,  afternoon 
daily,  and  one  of  the  city’s  most  prom¬ 
inent  citizens,  died  suddenly  Aug.  25. 

Mr.  Seyfert,  w'ho  was  75,  was  seized 
with  a  heart  attack  shortly  after  break¬ 
fast  and  lapsed  into  a  coma  from  which 
he  never  regained  consciousness.  For 
the  pst  year  and  a  half  he  had  been 
in  ill  health. 

Mr.  Seyfert  was  elected  president  of 
the  Reading  Eagle  Company  in  1906 
at  the  death  of  his  mother-in-law,  Mrs. 
Jesse  G.  Hawley,  whose  husband 
founded  the  newspaper  in  1868  and 
served  as  its  editor  and  publisher  until 
his  death. 

Mr.  Seyfert  was  born  July  2,  1860, 
a  son  of  the  late  Simon  and  Ellen 
(Ritter)  Seyfert.  He  inherited  the  in¬ 
stinct  of  industrial  enterprise  from  his 
ancestors  and  was  engaged  in  the  iron 
business  for  many  years. 

His  name  was  associated  with  the 
production  of  wrought  iron  plates  and 
skelp  for  a  half  century,  continuing  with 
his  brother,  Samuel  R.  Seyfert,  the  bus¬ 
iness  of  his  father  in  operating  a  forge 
and  rolling  mill  at  Gibralta,  Berks 
county.  Pa.  He  retired  from  the  iron 
business  at  the  time  he  assumed  the 
presidency  of  the  Reading  Eagle  Com¬ 
pany. 


anything,  characteristic  of  display  copy 
will  be  banned.  To  further  enhance 
the  drive,  managers  arc  permitted  to 
“pan”  the  films  they  are  showing. 

The  campaign  presents  a  problem  to 
newspapers  in  whether  old  theater  rates 
should  be  allowed  to  stand.  Most  news¬ 
papers  in  this  district  are  contemplating 
no  changes  in  prevailing  rates. 

The  theater  managers  announced  they 
would  use  the  same  amount  of  space  as 
they  liave  in  the  past.  .At  the  top  of 
the  column  will  be  listed  the  daily  pic¬ 
ture  schedule.  The  remainder  will  lie 
devoted  to  interesting  sidelights  on  pic¬ 
tures,  screen  stars  and  local  personages. 
The  size  will  lie  one.  two  or  three  col¬ 
umns  as  the  situation  may  warrant. 
Only  small  pictures  of  the  screen  stars 
are  to  be  used. 

The  change  is  effectve  Sept.  1. 

WRITER  SURPRISED  AT 
MAGNATE’S  PLEASURE 

Chicago  Financial  Editor  Answers 
Hopson’s  Testimony  in  Wash¬ 
ington  that  Vanderpool 
Favored  Utilities 

(Special  to  Editor  &  Pubi.ishirI 

Chicwgo,  -Aug.  27. — Admitting  use  of 
figures  supplied  by  the  Associated  Gas 
&  Electric  Company  in  an  article  op¬ 
posing  the  utilities  bill,  but  pointing  out 
ins  continued  outspoken  criticism  of  the 
.Associated  Gas  management,  Robert  P. 
\  anderpool,  Chicago  American  finan¬ 
cial  editor,  told  Editor  &  Publisher 
here  today  his  version  of  how  Howard 

C.  Hopson,  utilities  magnate,  apparent¬ 
ly  had  occasion  to  refer  to  him  in  a 
telegram  last  March,  as  was  revealed 
last  week  during  the  Black  investigat¬ 
ing  committee  hearing  in  Washington, 

D.  C. 

Mr.  Vanderpool  outlined  his  position 
in  the  matter  as  follows: 

“.As  a  financial  writer,  I  disapproved 
of  the  emphasis  lieing  placed  on  reform 
at  a  time  when  I  considered  that  busi¬ 
ness  was  prepared  to  go  ahead  to  sub¬ 
stantial  recovery'  if  not  harrassed  too 
much.  Consequently  I  was  against  the 
utilities  bill.  Apparently  some  of  my 
articles  (probably  that  of  March  15  in 
which  I  quoted  figures  of  Associated 
Gas  to  the  effect  the  tax  bill  of  the  na¬ 
tion  was  $9,500,000,000  and  residential 
electric  bill  ^77,000,000)  were  called  to 
the  attention  of  Hopson  and  his  tele¬ 
gram  was  the  result. 

“My  only  acquaintance  with  Hopson 
was  about  two  years  ago  when,  un¬ 
announced,  he  called  at  my  offee  to  com¬ 
plain  of  an  article  criticizing  the  man¬ 
agement  of  Associated  Gas.  This  criti¬ 
cism  has  continued  without  interruption 
up  to  the  present.” 

Hopson’s  telegram,  referring  to  Van- 
derppol  and  one  Wagley,  said  of  these 
two: 

“Pleased  about  Wagley,  Vanderpool 
and  other  affiliated  papers  in  other 
cities  very  helpful  just  now,  and  if  let¬ 
ter  writing  by  their  clientele  can  be 
produced  the  large  circulation  will  have 
strong  effect.” 


BENSON  TO  ADDRESS  TNPA 


Texas  Group  Will  Meet  In  Corpus 
Christ!,  Sept.  7-8 

(Special  to  Editor  &  Publisher) 
Houston.  Texas,  Aug.  29 — John  Ben¬ 
son,  president  of  the  AAA.A,  and 
William  C.  D’Arcy,  head  of  the  na¬ 
tionally-known  advertising  agency  bear¬ 
ing  his  name,  of  St.  Louis,  will  sit 
down  with  members  of  the  Texas 
Newspaper  Publishers  Association 
September  7  for  an  “across  the  table” 
discussion  of  retail-general  rate  dif¬ 
ferentials. 

The  occasion  is  the  fall  meeting  of 
the  Texas  Newspaper  Publishers  As¬ 
sociation  to  be  held  Saturday  and  Sun¬ 
day,  Sept.  7  and  8,  in  the  Plaza  Hotel 
at  Corpus  Christi. 


a  H.  VAN  FLEET  DIES  ^ 
HARDING’S  MANAGER  ’ 

Directed  Marion  (O.)  Star  Wkik 

Publisher  Was  President — Served 
Daily  37  Years,  Starting 
As  a  Reporter 

(Special  to  Editor  &  P'  bi.isher) 

Marion.  O.,  -Aug.  2i> — George  E 
\  an  Fleet,  71,  the  only  man  ever  to 
manage  a  newspaper  tor  a  President, 
died  suddenly 
Thursday,  ,Aug, 

22,  at  his  homt 
here  of  hean 
trouble  following 
an  illness  of  f 
hardening  of  iht 
arteries. 

-At  funeral  ser¬ 
vices  Saturday, 
the  iiallbearers, 
with  one  excep¬ 
tion,  were  mem- 
liers  of  the  or¬ 
ganization  of  the 
Marion  Star  with 

Ceorue  \  as  Fleet  which  Mr.  Van 
Fleet  has  been  prominently  associated 
for  37  years  prior  to  his  retirement 
•April  23,  1932.  Those  from  the  Star 
were  James  C.  Woods,  business  man¬ 
ager,  Harry  S.  Elliott,  managing  editor, 
Gilmore  Hiett,  advertising  manager, 

R.  P.  Murphy,  composing  room  fore- 
niati,  and  Rofiert  Byrd,  reporter.  ’The 
sixth  was  M.  C.  O’Brien,  next  door 
neighbor  and  lifelong  friend. 

Mr.  A’an  Fleet  was  a  close  friend  and 
business  associate  of  the  latb  President 
Warren  G.  Harding  and  during  the 
time  Mr.  Harding  was  the  Chief  Ex¬ 
ecutive,  Mr.  \'an  P'leet  was  president 
of  the  Harding  Publishing  Co.  and 
general  manager  of  the  paper.  He  also 
managed  the  paper  while  Mr.  Harding 
was  in  the  U.  S.  Senate  from  1915  to 
1920. 

Mr.  Van  Fleet’s  different  positions 
with  the  Star  included  reporter,  city 
editor,  advertising  manager,  managing  I 
editor  and  general  manager.  For 
many  years  he  was  the  chief  editorial 
writer  and  director  of  the  paper’s  poli¬ 
cies. 

Mr.  Van  Fleet  was  born  April  20, 
1864,  attended  Ohio  Wesleyan  univer¬ 
sity  and  was  admitted  to  the  bar  in 
1891. 

He  practiced  law  a  short  time. 

In  1892  he  became  a  reporter  for  the 
Clarion  Mirror,  since  suspended.  Three 
years  later  Mr.  Harding  employed  him 
to  work  on  the  Star. 

His  wife  is  his  only  survivor  of  im¬ 
mediate  kin. 


UNDEMAN  PROMOTED 


Named  Associate  Publisher  of  Seattle 
Post-Intelligencer 

Charles  B.  Lindeman,  who  for  nearly 
five  years  has  been  advertising  director 
of  the  Seattle  Post-Intelligencer  for 
William  Randolph  Hearst,  has  been 
promoted  to  the  position  of  associate 
publisher,  according  to  announcement 
of  W.  V.  Tanner,  publisher. 

In  his  new  post  he  will  continue  to 
supervise  the  advertising  activities  of 
the  paper. 

A  native  of  Seattle,  Lindeman  has 
been  prominent  in  advertising  circles 
for  the  past  25  years,  having  served 
also  in  the  East,  as  the  assistant  adver¬ 
tising  manager  of  the  Firestone  Tire 
and  Rubber  Co.  at  Akron. 

Along  with  the  promotion  of  Mr. 
Lindeman  was  the  announcement  by 
Mr.  Tanner  of  the  appointment  of 
Eagle  Freshwater,  as  advertising  man¬ 
ager  of  the  “P-I.”  Some  years  ago 
Mr.  Freshwater  was  publisher  of  the 
Washington  Standard  at  Olympia, 
Wash.,  and  was  later  on  the  staff  of 
the  Tacoma  Tribune.  He  was  also  m- 
sociate  director  of  the  Amos  Parrish 
Company  of  New  York. 

For  the  past  six  years  Mr.  Fresh¬ 
water  has  been  with  the  Hearst  news¬ 
papers,  and  leaves  his  position  as  retail 
advertising  manager  of  the  Detroit 
Times,  to  go  to  Seattle. 


WRITERS  MOBIUZE  FOR  WAR  COVERAGE 


Headliners  Go  to  Italo-Ethiopian  Fronts  as  Crisis  Impends — Communications  Present  Serious 
Problem — Press  Gambling  on  Actuality  of  Imminent  Conflict 

'■'ENSATIOXAL  cieyelopments  in  the  By  JOHN  W.  PERRY  treineiulously  expensive,  no  executives 

■  crisis  this  week,  ■  ,  .  ,  seem  to  know  how  long  it  will  be  in 

eem  fairly  certain,  coverage.  Mr.  Mills,  m  addition  to  be-  The  New  \ork  limes  is  utilizing  the  existence  when  the  fireworks  start 

ing  an  outstanding  writer,  is  also  a  services  of  G.  L.  Steer,  of  the  London  Ti,e  station  in  Addis-Ababa  is  oper- 
photographer  of  note,  and  is  handling  Times,  as  well  as  other  sources  for  its  ated  by  the  Ethiopian  government  it  is 
the  A.  P.  photo  coverage  in  Ethiopia,  coverage  in  the  Ethiopian  capital.  Josef  understood,  and  has  a  connection’  w'ith 
He  has  taken  much  photographic  equip-  Israels  II,  president  of  Publicity  As-  Cables  &  Wireless.  British  firm,  which 
ment  with  him.  Andrew  Berding  is  in  sociates.  New  York,  which  represents  has  been  receiving  in  London.  It  is  be- 
charge  of  A.  P.  coverage  in  Rome,  former  Governor  .Alfred  E.  Smith  and  lieved  that  these  facilities  will  be  one 
and  Frank  King,  head  of  the  London  the  Empire  State  Building,  is  en  route  of  the  first  targets  of  the  Italian  air 

forces. 

Correspondents  have  been  told,  ac- 

- - - 1 1  cording  to  information  given  to  Editor 

&  Publisher,  that  the  de- 

struction  of  ET.-\,  the  government  sta- 

f  JjF  f  1  tion,  other  facilities  will  be  available. 

I  1  but  the  reporters  are  placing  little  stock 

announcement. 

f|  The  United  Press,  International  News 

H  service  and  Universal  Service  said  this 

%  week  they  experimenting  with 

\  equipment 

mounted  on  trucks,  but  were  vague 
about  details.  It  is  understood  that 
the  greatest  trouble  is  in  geting  a  per¬ 
mit  to  operate  a  portable  or  any  kind 
of  short  wave  set,  due  to  the  fact  that 
the  government  is  making,  and  is  plan¬ 
ning  to  make,  considerable  money 
through  transmission  of  press  messages. 

So  far  as  could  be  learned  there  are 
the  following  possible  channels  available ; 

(1)  ETA  to  London,  described  above. 

(2)  The  French-controlled  telegraph 
line  paralleling  the  railroad  from  .Addis- 
A^ba  to  Jibuti.  It  is  expected  that 
this  will  be  destroyed  in  case  of  actual 
conflict. 

(3)  Land  line  to  Khartoum,  thence 
to  Port  Sudan  and  London.  A  short 
section  of  this  line,  however,  goes 
through  the  Italians’  Eretria,  and 
would  immediately  be  rendered  ineffec¬ 
tual. 

(4)  ETA  wireless  to  Cairo. 

(5)  Wireless  from  Addis-Ababa  to 
Gambella  in  southern  Ethiopia,  thence 
by  runner  for  25  miles  to  the  land  line 
connecting  with  Khartoum  and  Port 
Sudan. 

It  is  also  reported  that  some  press 
executives  are  trying  to  short  wave 
material  directly  from  Addis-Ababa  to 
the  United  States,  but  details  on  this 
are  likewise  vague  and  shrouded  in  se- 
crecy.  ITie  Federal  Communications 
Commission  recently  granted  Press 
Wireless,  Inc.,  a  temporary  license  to 
operate  between  the  U.  S.  A.  and  Ethi¬ 
opia. 

Both  newspapers  and  press  associa¬ 
tions  are  somewhat  anxious  over  the 
high  tolls.  The  full  rate  from  .Addis 
Ababa  to  New  York,  via  London,  is  78 
cents  a  word.  One  press  association 
executve  told  Editor  &  Publisher 
this  week  that  if  the  struggle  lasted  a 
year  it  will  cost  his  organization  some¬ 
thing  in  the  neighborhood  of  $250,000 
to  cover  the  event,  most  of  this  going 
for  transmission  tolls. 

The  influx  of  correspondents  in  .Addic 
.Ababa  has  led  to  the  formation  of  a 
Foreign  Pjess  Correspondents  .Associa¬ 
tion  there. 

J.  W.  Collins,  of  Reuters,  is  pre.s'- 
dent;  M.  Lavoix,  of  Agence  Havas,  and 
Edward  W.  Beatty,  United  Press,  arp. 
vice-presidents ;  G.  L.  Steer,  Londor 
Times,  is  secretary,  and  John  Dored. 
Paramount  News,  is  treasurer. 

There  were  22  members  in  the  asso¬ 
ciation  at  the  last  report. 

A  graphic  description  of  conditions 
facing  newspapermen  in  Addis  Ababa 
was  given  this  week  in  a  dispatch  from 
Mr.  Beatty  for  the  United  Press. 

“There  are  plenty  of  wide  open  spaces 
in  Ethiopia,”  he  said,  “but  they  are  of 
little  benefit  to  the  foreign  correspon¬ 
dents  who  have  swamped  the  meager 
accommodations  of  the  capital. 

“It  is  like  life  in  a  mining  boom 
camp.  Most  of  the  correspondents  are 
crowded  into  the  barn-like  Hotel  Im¬ 
perial.  It  is  no  palace,  but  the  three 
other  hotels  are  either  worse  or  crowded 
(Continued  on  page  121 


J  Italo-Ethiopian 
which  makes  war 
were  accompanied  by  feverish  anxiety 
,nd  action  on  the  part  of  newspapers 
iiid  press  associations  to  be  prepared 
to  cover  the  impending  conflict  some 
SOOO  miles  away. 

I’litil  recently  there  has  lieen  restraint 
„n  the  part  of  some  news  e.xecutives  in 
issigning  men  to  .Addis  .Ababa,  capital 
iii  Ethiopia,  but  now  from  all  parts  ot 
Ihe  world  newspaiierinen  are  setting  up 
Iwadquarters  there,  or  are  en  route  to 

the  scene.  , 

Preparations  are  lieing  made  for 
elaborate  coverage  from  all  angles,  and 
idiotographers,  equipped  for  long  siege, 
.ire  much  in  evidence.  , 

It  is  generallv  conceded  that  the  real 
news  of  the  conflict  will  come  from  Ad¬ 
dis  Ababa,  rather  than  from  the  Italians 
lit  Eritrea.  The  Italians  undoubtedly 
will  give  out  what  news  they  want  to 
(•ive  out,  and  that  will  be  pretty  much 
censored.  ,  j  • 

In  Ethiopia,  on  the  other  harid,  it  is 
expected  that  correspondents  will  have 
a  free  hand.  There  has  been  no  censor¬ 
ship  so  far.  and  it  is  unlikely  that  there 
will  lie  stringent  rules.  The  E-mperor 
Haile  Selassie  is  too  grateful  to  the  at- 
tiiitioii  given  his  views  to  antagonize 
ioreign  news  men. 

But  this  week  the  Emperor  did  an¬ 
nounce  that  foreign  news  men  would  not 
'lermit  corresiKuidents  to  go  to  the  fight- 
in  the  eventuality  of  war. 


K.\»l  H.  von  Wiegand 


Floyd  Gibbons 


E.  W.  Beatty 


aig  zones  ...  — -  -  - 

He  said  it  would  be  too  dangerous  atid 
he  could  not  assume  the  resixmsibility 
'.1  any  of  them  were  killed.  It  was 
jKiinted  out  that  the  armies  move  so  fast 
and  the  terrain  is  so  difficult,  coupled 
with  the  lack  of  telegraph  facilities  and 
roads  and  absence  of  living  quarters,  it 
would  be  impossible  for  any  civilian  to 
accompany  the  trixqis. 

Even  so,  it  is  believed,  the  real  story 
oi  the  conflict  will  come  from  the 
Ethiopian  side. 

The  situation  changes  rapidly  from 
ilay  to  day.  Correspondents  in  many 
!»ails  of  the  world  are  preparing  to  be 
"on  the  move”  on  call  from  their  su- 
■leriors.  But  it  would  seem,  from  the 
assignments  of  the  last  week  or  two, 
that  .American  newspapers  are  gambling 
that  the  conflict  is  certain  to  occur. 

International  News  Service  this  week 
dispatched  its  ace  war  correspondent, 

I'loyd  Gibbons,  to  the  war  scene  on  the 
Italian  front.  He  was  to  sail  for 
-Vaples  on  the  Rex  Aug.  31.  H.  R. 

Knickerbocker,  another  I.N.S.  head-  .  c,,-,.- 

liner,  will  cover  the  Ethiopian  angle  Eome,  will  go  to  Erit'^ra.  WilhaiD 
trom  .Addis  .Ababa,  where  he  is  ex-  Heilman,  ^  in  London,  is  coordinating 
liected  to  arrive  soon.  The  Hon  Pat-  Universal  s  coverage, 
rick  Balfour  is  also  covering  the  Ethi-  Laurence  Stallings,  noted  author  and 
■ipian  side  for  the  I.N.S.  and  the  Lon-  playwright,  is  in  Ethioi»a  for  Fox 
Jon  Evening  Standard.  The  I.N.S.  -Movietone  and  the  North  .American 
forces  are  being  equipped  with  mule  Newspaper  .Alliance.  He  will  send  dis- 
caravans.  Luigi  Barzini.  reporter  for  (latches  by  mail  and  radio  as  conditions 
the  Lorriere  della  Sera,  Milan,  a  grad-  warrant.  The  N.A.N..A.  services^  about 
'.tate  of  the  Columbia  University  school  50  dailies.  Mr.  Stalling  as  “editor  in 
of  journalism,  will  aid  coverage  on  the  chief”  of  an  elaborate  Fox  layout  will 
Italian  side.  Harry  K.  Reynolds,  in  liave  movie  cameramen  in  four  different 
London,  supervises  coverage  for  I.N.S.  sections  of  Ethiopia.  The  “stills”  are 

The  United  Press,  which  has  had  being  distributed  by  Times  World  Wide 
Edward  W.  Beatty  on  the  scene  in  the  Photos,  outside  of  the  N..A.N..A.  clien- 
■Lfrican  capital  for  several  weeks,  has  tele. 

assigned  Noel  Monk,  well-known  Lon-  Capt.  .Ariel  Varges,  famous  camera- 
don  newspaperman,  to  work  with  Mr.  man  of  Hearst  Metrotone  News,  who 
Beatty,  and  Mr.  Monk  is  now  on  his  has  “shot”  many  wars  throughout  the 
way.  Ed  L.  Keen,  vice-president  of  world,  is  in  Ethiopia.  He  is  well  ac- 

the  United  Press  for  Europe,  who  re-  (juainted  with  Ethiopia,  having  covered 

cently  obtained  an  illuminating  and  ag-  it  in  a  lion  hunt  some  years  ago  which 
gressive  interview  with  Mussolini,  has  took  him  in  many  sections  of  the  coun- 
^ne  to  London  to  direct  coverage,  with  try.  Capt.  Varges’s  “stills”  will  b" 
Harry  Flory,  assistant  European  news  serviced  hy  International  News  Photoc 
manager,  next  in  command.  Webb  Mil-  NE.A-.Acme  has  dispatched  H.  P 
ler,  European  news  manager,  has  gone  Dreeves,  28-year-old  photographer  of 
to  Rome  to  go  with  the  Italians  to  the  London  staff,  to  the  Ethiopian  scenf 
t-ritrea,  while  G.  Stewart  Brown,  U.P.  He  is  considered  one  of  the  orcaniza- 
inanager  in  Rome,  will  handle  develop-  tion’s  best  cameramen,  and  has  ha<^ 
■nents  in  the  Italian  capital.  ^  .African  experience,  and  knows  sev- 

James  .A.  Mills,  one  of  the  Associated  oral  dialects  of  the  native  tongue.  A 

\  correspondents,  has  been  in  Paris  staff  man  may  also  go  to  th** 

'dais  .Ababa  for  some  time,  directing  scene. 


I-i.NTON  Wells  II.  R.  Knickerbocker 
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Editor  &  Publisher  for  August  31,  1935 

Successful  World-Telegram  Campaign 
Makes  the  Sea  Safer  for  Travelers 

NE  of  the  most  striking  newspaper  requirements,  was  pushed  through  both 
victories  during  the  74th  session  of  houses  near  the  close  of  the  session, 
gress  was  the  passage  by  both  Briefly,  the  bill  will  accomplish  im- 
ses  of  the  Sirovich  bill  increasing  measurable  good  in  making  ship  com- 
(  owners’  liability  in  case  of  accident  pany  officials  liable  for  actual  knowl- 
otherwise  making  the  sea  a  safer  edge  of  ship  conditions  reported  by  ccr- 
lium  of  travel,  iwirticularly  in  Ameri-  tain  ship  officers,  according  to  Mr. 

Duffy  and  Miss  Springer.  An  ancient 
law  shoved  through  in  1851  by  which 


LITTLE  HEADS  DAILY’S 
FOOTBALL  SCHOOL 


60  Newspapers  in  44  Cities  Now 
Publishing  Regularly — Three  and 
Half  Million  Lines  Total  for 
First  Half  of  1935 

{Special  to  Editor  Ik  Hubusubr) 

Chicago,  Aug.  27— Rotogravure  news- 

pai)er  advertising  linage  increased  ap-  _ _ _  _ _ _  _ 

proximately  7.6  per  cent  during  the  can  ships.  The  measure,  which  Presi- 
first  half  of  1935  as  compared  with  the  dent  Roosevelt  has  indicated  he  will 
same  period  a  year  ago,  according  to 
figures  released  here  this  week  by  Kim¬ 
berly-Clark  Corporation.  Total  roto 
linage  for  the  first  six  months  this  year 
amounted  to  3,696,238  lines  in  United 
States  newspapers,  comjiared  with  3,434,- 
509  lines  for  the  like  period  in  1934. 

The  Kimberly-Clark  analysis  shows 
that  as  of  June  30,  1935,  60  newspapers 
in  44  cities  were  publishing  rotogravure 
sections  regularly.  The  breakdown  of 
th*  1935  total  gave  1,442,119  lines  to 
local  roto  advertising  and  2,254,119  to 
national,  as  compared  with  1,254,512 
and  2,179,997  respectively  in  1934.  On 
this  basis,  the  local  increase  for  1935 
amounted  to  13  per  cent,  while  national 
advertising  in  roto  sections  climbed 
only  alxiut  3.3  per  cent. 

The  Chicago  Sunday  Trihtme  carried 
the  largest  volume  of  gravure  adver¬ 
tising  during  the  period,  with  a  total 
of  177,711  lines.  Second  was  the  Nrw 
York  Her^/d  Tribune,  with  151,968 
lines;  and  the  Nerc  York  Times  was 
third  with  140,292  lines. 

Other  publications  which  carried 
100,000  or  more  lines  of  gravure  copy 
were  Boston  Herald,  127,403 ;  Chicago 
Dmiy  .Vrttw,  118.121;  Cincinnati  En¬ 
quirer,  110,931;  Detroit  Ne7iv,  125,402: 

Pittsimrgh  Press,  120.792;  Pro^ndence 
Journal,  107,321 ;  and  fVashington  Star 


sch(K)l  lootball  coaches  this  week  at  a 
football  school  conducted  in  the  new$- 
liajier’s  auditorium  by  l^u  Little,  fa! 
mous  coach  at  Columbia  University* 
Promoted  by  the  jiaper  as  an  effort  “to 
make  a  genuine  contribution  to  the 
game  of  football,”  the  school  was  open 
only  to  invited  coaches  and  newspaper¬ 
men. 

“Professor”  Little  gave  six  lectures 
on  the  Columbia  game  from  10  a.  m.  to 
noon  each  day  from  Monday  to  Satur¬ 
day,  and  Friday  afternoon  there  was  an 
extra  session  of  motion  pictures  of  out¬ 
standing  football  games.  Friday  and 
•Saturday  at  11:15  a.  m.  the  Xatiorial 
Broadcasting  Company  blue  network 
carried  fifteen  minute  programs  from 


THE  CRY  OF  THE  LOST. 


WM.  HELD  NAMED  PRESIDENT  A  '  ^  ' 

William  Field  was  elected  president  ^  4 

of  the  Herald  &  Globe  Association,  pub-  ^  A 

Ushers  of  the  Rutland  (Vt.)  Daily  T 

Herald  at  a  meeting  of  the  lioard  of  V 

directors,  Aug.  22  to  succeed  his  father 
the  late  William  H.  Field,  who  died 

Mar.  15.  It  was  also  announced  that.  ■  '^5*^**^ 

at  a  previous  meeting  of  the  board, 

Leroy  B.  Noble,  business  manager,  was  .  ■' 

elected  vice-president  and  John  W.  T.  - - - - 

Wettleson,  managing  editor,  was  named  u  _  u 

a  director  of  thT  cLpany.  Mr.  Field  One  of  the  many  K.rby  cartoons  wh 

was  graduated  from  Yale  University  in  "  ® 

1932,  and  has  been  an  employee  of  the  sign,  was  put  through  in  the  face  oi 
daily  since  Oct.,  1933.  stiff  opposition  from  one  of  the  strong- 

-  est  lobbies — the  shipping  interests. 

CHARLES  R.  BAILEY  When,  on  September  8,  1934,  th< 

Charles  R.  Bailey,  70,  of  East  Orange 
and  Maplewood,  N.  J.,  who  conducted  a 
newspaper  supply  business  in  the  East 
for  many  years,  died  August  18  at  the 
hoine  of  his  daughter  Mrs.  Marion  Bly- 
denburgh,  after  a  long  illness.  Recently 
he  had  b^n  made  a  life  member  of  the 
New  England  Circulation  Managers  As¬ 
sociation.  The  association  amended  its 
by-laws  at  a  recent  meeting  at  Watch  a 
Hill  to  provide  for  Mr.  Bailey’s  enroll-  la 
ment.  He  was  the  owner  of  the  Larch-  si 
wood  Inn  at  Wakefield. 


CHANGES  IN  TACOMA 

J.  A.  O’Neil,  former 


_  advertising 

manager  of  the  Tacoma  (Wash.)  Led¬ 
ger  iias  been  named  advertising  man¬ 
ager  of  the  Tacoma  (Wash.)  .Von 
Tribune.  S.  S.  .Anderson  former  ad¬ 
vertising  manager  of  the  News-Tribune 
succeeds  O’Neil  on  the  Ledger.  Both 
newspapers  are  published  by  the  Trib¬ 
une  Publishing  Company.  Mr.  O’Neil 
served  as  advertising  manager  of  the 
„„  old  Tacoma  Tribune  from  1913  to  1920, 

gate  liability  to  survivors  and  relatives  leaving  the  newspaper  field  to  become 

of  victims  at  per  gross  ton.  If  the  vice-president  of  the  Pacific  Savings  & 

_ _  salvage  value  is  greater  than  $60  per  Loan  Association  in  Tacoma.  He  sub- 

itor  of  the  New  York  World-Telegram  gross  ton,  the  limit  of  liability  is  the  sequently  went  to  California  where  he 

and  a  student  of  maritime  affairs,  re-  value  of  the  salvaged  vessel.  organized  two  savings  and  loan  associa- 

fused  to  let  the  matter  die.  A  World-  Rt  the  case  of  the  Morro  Castle  trag-  tmns  and  later  was  in  business  in  San 
Telegram  man  for  20  years,  he  gained  ^y.  then,  the  World-Telegram  cam-  Francisco  as  a  publishers’  representa- 

~  paign  has  resulted  in  a  law  which  would  tive.  He  returned  to  Tacoma  in  August. 

e,jon  ^^ve  given  the  claimants  over  $800,000  1934  to  become  advertising  manager  of 

instead  of  $20,000,  the  actual  salvage  the  daily  and  Sunday  Letiger. 
spon-  value  of  the  boat.  The  World-Telegram 
pointed  out  repeatedly  that  the  \Vard 
ation  Cittc*  in  contrast,  received  nearly 
!  $5,000,000  in  insurance  and  editorially 

o  his  called  “Congress  culprit  No.  1  and  the 
night  owners  culprit  No.  2.”  The  new  bill, 
rela-  when  sign^  by  Roosevelt,  will  also 
fight-  extend  greatly  the  limits  of  time  in 
aring  which  claims  must  be  made  and  suits 
itives  Hied,  an  important  item  in  cases  where 
pas-  injured  parties  cannot  make  the  re- 
1  the  onired  claim  in  the  30  days  allowed  in 
Tel.  the  “contract”  form  on  the  back  of 
alert  niost  American  steamship  tickets  today, 
itown  The  World-Telegram,  “proud  to  have 
',  who  sponsored  this  measure,”  considers  it 
tee  of  most  progressive  legislation  in  the 

Then  history  of  merchant  shipping.”  Duffy  is 
:  the  elated,  because,  as  a  student  of  marine 
’  went  affairs,  he  feels  the  measure  will  cut 
illiam  down  the  passenger  toll — 65,(X)0  lives  in 
^ouse  IhS  bad  mishaps  in  the  last  century. 


DOZIER  TO  ATHENS  TIMES 

Tom  A.  Dozier,  night  editor  of  the 
Atlanta  office  of  Transradio  Press  has 
been  named  managing  editor  of  the 
Athens  (Ga.)  Times,  according  to  an 
announcement  by  L.  E.  S'ullivan,  pub¬ 
lisher.  Mr.  Dozier,  a  member  of  the 
1935  graduating  class  of  the  Henry  W. 
Grady  School  of  Journalism,  University 
of  Georgia,  has  served  with  the  Athens 
Banner-Herald  as  reporter  and  feature 
writer  and  also  as  a  United  Press  cor¬ 
respondent.  The  appointment  was  ef¬ 
fective  immediately.  Another  addition 


EDWARD  HUGH  BLACK 

{By  telegraph  to  Editor  &  Pubusher) 
Eufauua,  Ala.,  Aug.  28 — Edward 
Hugh  Black,  48,  formerly  of  Eufaula 
and  Blakely,  Ga..  died  in  St.  Louis  fol¬ 
lowing  an  operation,  according  to  infor¬ 
mation  just  received  here.  He  was  a 
grandson  of  John  Black,  founder  of 
Eufaula’s  first  newspaper.  His  father, 
the  late  Edward  J.  Black  was  for  many 
years  connected  with  the  Eufaula  Times 
and  News. 


States  from  Teneriffe,  where  her  father 
is  United  States  counsel. 


CORRECTION 

Through  a  typographical  error,  the 
July  linage  total  published  in  these 
columns  Aug.  17  for  the  Toronto 
(Ont.)  Telegram  was  given  as  1,207,- 
983  agate  lines.  The  correct  figure  is 
1,027,9^  agate  lines. 


Editor  &  Publisher  for  August  31,  1935 
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74lh  CONGRESS  TABLES  PRESS  LAWS 


Resume  of  Session  Shows  Newspapers  Received  Many  Exemptions  From  Enacted  Legislation — 
Gags  on  Expression  Hanging  Fire — Copeland  Bill  Pending 


(Special  to  Kuitok  \  Publisher) 

Washington,  d.  c.  Aug.  28— 
A  loquacious  Congress  that  talked 
much  of  press  freedom  and  related  mat¬ 
ters,  but  enacted  little  legislation  that 
peculiarly  atfects  the  newspaper  pub¬ 
lishing  industry,  retired  from  Wash¬ 
ington  this  week  after  eight  months  of 
deliberation. 

It  was  the  most  hectic  of  all  peace¬ 
time  sessions,  with  President  Roosevelt 
again  the  dominating  intiuence,  although 
revolt  was  more  in  evidence  than  here¬ 
tofore.  Left  suspended  were  many 
items  of  important  legislation,  chief 
among  them  the  third  deficiency  bill 
which  was  designed  to  put  in  force 
several  of  the  White  House  “must” 
bills.  That  measure  was  “talked  to 
death”  by  Senator  Huey  P.  Long  of 
Louisiana,  in  a  six-hour  speech  that 
continued  up  to  the  agreed  hour  of  ad¬ 
journment  Monday  night. 

.\fter  a  recess  of  four  months,  the 
74th  Congress  will  return,  in  January, 
to  take  up  where  it  left  off.  It  will 
start  its  work  anew  in  an  atmosphere 
charg^  with  politics,  with  national 
party  conventions  in  the  offing,  and  a 
national  election  to  usher  in  the  third 
quarter  of  the  year.  If  history  repeats, 
it  will  be  a  session  which  will  witness 
both  major  parties  vying  with  each 
other  to  win  public  favor  regardless  of 
consequences. 

In  many  of  the  outstanding  bills  that 
passed  in  review,  the  scope  of  the  con¬ 
stitutional  guarantee  of  a  free  press  was 
in  issue ;  in  others,  the  position  of  news¬ 
paper  publishing  with  respect  to  inter¬ 
state  commerce  seemed  headed  for 
clarification — but  neither  was  posi¬ 
tively  defined.  By  adroit  sidestepping, 
the  issue  was  evaded  in  some  instances, 
while  exemptions  of  the  press  were  re¬ 
sorted  to  in  others. 

Some  members  of  Congress  held  un¬ 
equivocally  that  a  newspaper  publisher 
is  engaged  in  interstate  commerce  and 
subject  to  Federal  jurisdiction  if  he  has 
subscribers  in  states  other  than  the 
one  in  which  the  newspaper  is  published. 
Application  of  such  an  interpretation 
would,  of  course,  blanket  the  industry. 

More  seasoned  and  judicially-minded 
members  subscribed  to  the  attitude  ex¬ 
pressed  by  Senator  Robert  F.  Wagner 
of  New  York,  whose  first  impression  is 
that  the  business  is  interstate,  but  who 
intends  to  await  a  court  ruling  before 
speaking  with  finality.  An  ardent 
New  Dealer,  Senator  Wagner  never¬ 
theless  expects  the  Roosevelt  program 
will  produce  a  ruling  on  this  point. 

The  first  session  of  the  74th  Con¬ 
gress  was  unparalleled  for  peace-time 
appropriating.  In  addition  to  its  en¬ 
actments  which  will  require  newspaper 
publishers,  in  common  with  all  other 
taxpayers,  to  spend  money,  arc  the 
following  appropriations,  voted  from 
public  funds: 

Work-relief.  $4,000,000,000,  plus  $800,- 
000,000  in  unexpended  balances;  rivers 
and  harbors  authorizations,  $614,168,573; 
crop  production  loans,  $^,000,000  au¬ 
thorized  ;  restoration  of  pensions  to 
Spanish-American  War  veterans.  ^5,- 
581,132;  Nye  investigation  of  munitions, 
$7S,0W;  Black  investigation  of  utility 
lobbying,  $50,000;  House  investigation 
of  utility  lobbying.  $50,000;  real  estate 
investigation,  $95,000;  chain  stores  in¬ 
vestigation,  $10,000;  Home  Owners 
I^n  Corporation  increased  capitaliza¬ 
tion.  $175,000,000;  Department  of 
Agriculture.  $125,157,983;  District  of 
Columbia,  $40,547,115;  Independent  of¬ 
fices.  $777.501 ,956 ;  Interior  Department, 
W1220,928;  legislative  branches,  $20,- 
^.760;  Navy  Department,  $458,684,- 
p9;  State,  Justice.  Commerce  and  La¬ 
bor  Departments,  $98,561,895;  Treasury 
and  Post  office  Departments.  $903,635,- 
678;  War  Department,  $401,998,170; 
First  Deficiency  Bill.  $112,633,830: 
Second  Deficiency  Bill.  $272,901,000. 


By  JAMES 

Largest  of  the  bills  which  failed  of 
enactment  were  the  Third  Deficiency, 
involving  $100,000, (XK),  and  the  soldiers’ 
tionus  which  passed  both  Houses,  was 
vetoed  by  the  I’resident,  again  passed  by 
the  House  of  Representatives,  but  the 
veto  sustained  by  the  Senate.  The 
amount  was  $2,200,000,000. 

Newspaper  publishers  were  brought 
under  the  jurisdiction  of  the  National 
Labor  Relations  Board,  through  the 
Wagner  Labor  Disputes  Act.  This  pre¬ 
sumes  a  finding  that  a  newspaper  pub¬ 
lishing  company  is  in  interstate  com¬ 
merce.  Under  NR  A,  publishers  not  sig¬ 
natory  to  the  code  were  unquestionably 
beyond  the  pale  of  NLRB  jurisdiction, 
and  when  the  .American  Newspaper 
Guild  sought  to  invoke  the  powers  of 
that  iKiard,  against  those  who  had 
signed.  President  Roosevelt  quickly 


J.  BUTLER 

ended  discussion  by  an  executive  order 
by  vesting  exclusive  jurisdiction  in  the 
industrial  relations  board  set  up  under 
the  code. 

'Hie  bill  had  no  press  freedom  clause 
as  it  passed  the  Senate,  but  when  it 
reached  the  House  such  a  section  was 
inserted  upon  motion  of  Representative 
William  P.  Connery,  Massachusetts 
democrat,  and  chairman  of  the  Labor 
Committee.  In  conference,  the  clause 
was  deleted  with  the  explanation  that 
it  was  surplusage,  made  so  by  the  posi¬ 
tive  assurances  of  the  first  amendment 
to  the  United  States  Constitutiofi.  It 
was  signed  by  the  President  in  the 
form  agreed  upon  by  the  conferees. 

-Adjournment  ended  discussion,  for  a 
few  months  at  least,  of  the  much-de- 
liated  Kramer  anti-sedition  measure,  and 
the  Tydings-McCormack  disaffection 


NEW  HOME  OF  DETROIT  NEWS  STATION 


WWJ  will  be  housed  in  this  new  structure 


CONSTRUCTION  has  begun  on  a 
building  devoted  exclusively  to 
broadcasting  directly  across  the  street 
from  the  Detroit  News  building  on 
Lafayette  and  Second  avenue,  Detroit. 
It  will  be  the  home  of  WWJ,  the  Detroit 
News  station. 

Announcement  of  this  project  was 
made  during  the  celebration  of  WWJ’s 
fifteenth  anniversary  on  August  20th  by 
Jefferson  B.  Webb,  manager  of  WWJ. 
To  cost  in  the  neighborho^  of  $500,000, 
WWJ’s  new  home  will  be  constructed 
of  stone  in  a  design  which  is  strictly 
modem.  The  architect  is  Albert  Kahn. 

The  first  of  the  four  floors  will  house 
a  studio  with  a  seating  capacity  of  500. 
The  second  floor  will  be  devoted  to 
business  offices.  Four  more  studios  will 
be  located  on  the  third  floor.  Each  of 
these  will  be  treated  accoustically  just 


as  the  large  studio  on  the  first  floor. 
They  will  be  floated,  that  is,  suspended 
so  that  earth  jars  and  noises  cannot  be 
conducted  to  the  microphones.  The 
third  floor  will  also  have  a  sound  effects 
room  for  use  in  the  presentation  of 
dramas.  Here  also  will  be  found  the 
main  control  room  for  all  studios.  The 
fourth  floor  will  contain  a  visitors’  bal¬ 
cony,  a  private  audition  room,  rehearsal 
room,  a  library  and  the  offices  of  the 
continuity  department  and  members  of 
the  producing  staff. 

In  the  basement  there  will  be  a  model 
kitchen  and  display  room  in  which 
problems  of  the  household  asked  by 
listeners  of  WWJ  will  be  explained  and 
demonstrated  by  the  editors  of  the 
women’s  pages  of  The  Detroit  News. 
Here  also  wilf  be  located  the  dressing 
rooms  of  the  artists  and  staff  of  WWJ. 


bill.  Both  bills  have  been  vigorously 
attacked  on  the  ground  that  they  in¬ 
fringe  the  rights  of  the  press.  The 
Tydings-McCormack  bill  passed  the 
Senate  several  months  ago,  providing 
severe  penalties  for  any  person  or  news¬ 
paper  adjudged  guilty  of  attempting  to 
disaffect  the  personnel  of  the  Army  or 
the  Navy  from  performance  of  duty. 
The  potential  abuse  of  power  gave  grave 
concern  to  the  liberal  bloc  in  the 
House. 

The  Kramer  bill  would  prohibit 
“statements  and  publications  advocating 
the  overthrow  of  the  government  by  vio¬ 
lence.”  A  $5,000  fine  and  five  ye^s 
imprisonment  were  set  up  as  penalties. 

The  House  Judiciary  Committee  has 
favorably  reported  the  Kramer  bill,  but 
it  has  not  yet  been  considered  in  the 
Senate.  The  House  Military  Affairs 
Committee  has  reported  the  Tydings- 
McCormack  bill  favorably. 

Representative  Maury  Maverick 
Texas  Democrat,  has  announced  he  will 
solicit  the  support  of  every  daily  news¬ 
paper  in  the  country  in  opposition  to 
both  measures. 

Pending,  when  Congress  suspended 
were  several  bills  relating  to  radio 
broadcasting.  A  group  of  these  was 
authored  by  Representative  Byron  Scott, 
California  Democrat,  and  most  sweeping 
of  them  is  a  plan  for  allocation  ol 
broadcasting  time  for  non-profit  pur 
poses.  This  time  would  be  given  with¬ 
out  charge  to  politicians,  educators  and 
others  who  desire  to  discuss  public  ques¬ 
tions.  Each  broadcaster  would  be  re¬ 
quired  to  keep  public  records  of  all  ap¬ 
plications  for  radio  time,  all  rejections 
of  applications  and  the  reasons  for  such 
action,  all  changes  in  social,  political 
and  economic  broadcasts,  and  substitu¬ 
tions  of  other  programs  therefor. 

Another  Scott  bill  would  protect  radicr 
licensees  from  civil  and  criminal  action, 
arising  out  of  broadcasts  on  public  ques¬ 
tions,  provided  there  has  not  been  un¬ 
warranted  defamation  or  culpable  neg¬ 
ligence  in  failing  to  protect  the  public. 

Following  up  this  legislative  theme. 
Representative  Scott  will  offer  a  reso¬ 
lution  in  January,  calling  for  investiga¬ 
tion  of  the  Columbia  Broadcasting  Sys¬ 
tem  and  the  National  Broadcasting 
Company,  and  their  affiliates,  by  an 
agency  to  be  designated,  “Broadcasting 
Research  Commission.”  The  Commis¬ 
sion  would  report  in  two  years,  with 
recommendations  for  legislation.  This 
agency  would  study  the  possibilities  of 
television,  government  stations,  etc. 

Pending  also  is  a  bill  sponsored  by 
Representative  Joseph  Monoghan,  Mon¬ 
tana  Democrat,  to  make  radio  a  gov¬ 
ernment  monopoly.  The  author  of  the 
measure  claims  support  has  been  grow^ 
ing  and  that  it  will  be  a  serious  con¬ 
tender  for  legislative  attention  when  the 
second  session  begins.  Representative 
Connery,  who  has  been  successful  in  en¬ 
gineering  numerous  important  bills 
through  the  House,  recently  came  out  in 
support  of  it. 

Two  Congressional  investigations  of 
radio  were  threatened,  but  did  not  ma¬ 
terialize  during  the  session.  Represen¬ 
tative  Francis  D.  Culkin,  New  York  Re¬ 
publican,  demanded  action-  by  the  Fed¬ 
eral  Communications  Commission 
against  Ben  Bemie  and  the  Pabst  Blue 
Ribbon  Beer  Company  for  a  Bemie 
burlesque  of  Lincoln’s  Gettysburg 
speech.  Fifteen  Democrats  signed  a  de¬ 
mand  for  action  against  a  Mexican  sta¬ 
tion  for  an  alleged  obscene  broadcast. 
There  was  an  exchange  of  letters  be¬ 
tween  the  congressmen  and  Chairman 
Anning  S.  Prall  of  the  Commission,  but 
nothing  more  came  of  either  move¬ 
ment. 

Shortly  after  the  Supreme  Court  of 
the  United  States  passed  a  “deafli  sen¬ 
tence”  on  the  Blue  Eagle,  Representa¬ 
tive  Robert  L.  Doughton  introduced  a 
bill  codifying  advertising  regulations  for 
liquor  companies.  The  imminency  of  a 
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new  FACA  bill  prevented  discussion  or  The  copyright  bill,  passed  by  the 

action  on  the  measure.  .'senate,  makes  overtures  to  the  press  in 

Bills  were  introduced  in  both  Houses  the  form  of  specihc  exemptions.  It  is 
of  Congress  to  require  lobbyists  to  now  buried  in  the  House  Patents  Coin- 

register  with  the  Clerk  of  the  House  inittee  tiles. 

and  the  Secretary  of  the  Senate.  In  Publication  in  the  Hearst  iiewspaiiers 
each  there  was  a  provision  that  repre-  of  an  article  written  by  Rear  Admiral 
sentatives  of  newspapers  might  discuss  Vates  Stirling,  retired,  in  which  naval 

freely,  with  members  of  Congress,  operations  were  criticized,  was  followed 

Itending  legislation,  without  Itecoming  iitiickly  by  bills  to  muzzle  memliers  of 
subject  to  the  bill.  This  was  to  pre-  the  arm^  service,  forbidding  them 
vent  bona  fide  correspondents  from  the  from  writing  for  newspaiters  witliout 
|)enalty  of  a  too  rigid  interpretation  of  express  sanction  of  their  chiefs, 
the  law.  Both  bills  remain  on  the  Senator  Gerald  P.  Nye,  North  Ua- 

i-alendar  for  action.  kota  Republican,  and  Senator  Bennett 

Newsitajter  publishers,  led  by  Presi-  Cliainp  Clark,  Missouri  Democrat,  in¬ 
dent  Jerome  D.  Barnum  of  American  troduced  the  bills  providing  court  mar- 
.Newsjtaiter  Publishers’  Association  won  tial  and  dismissal  for  ottenders.  No 
a  signal  victory  when  amendments  to  actions  was  taken, 
the  Agricultural  .Adjustment  -Act  were  Representative  Raymond  S.  Mc- 

under  consideration,  when  they  forced  Keough  of  Illinois,  a  Democrat,  was  au- 
insertion  of  specific  guarantees  against  thor  of  a  bill  to  require  censorship  by 
control  of  advertising,  and  against  the  State  Department  of  every  speech 
processing  taxes  on  newsprint,  or  its  sent  by  radio  in  the  interests  oi  any 
components.  foreign  government.  It  is  still  in  com- 

Both  amendments  were  written  into  mittee. 
the  measure  on  motion  of  Senator  Most  sweeping  oi  the  many  censor- 

Augustine  Lonergan,  Connecticut  Dem-  ship  and  “gag”  bills  which  found  their 
ocrat,  with  the  somewhat  belated  ap-  way  jnto  the  legislative  hopper,  there  to 
proval  of  Senator  Ellison  D.  Smith,  remain,  was  the  prc^uct  of  Representa- 
and  the  unenthusiastic  acquiescence  of  tive  Samuel  Dickstein,  New  A'ork  Dem- 
Secretary  of  .Agriculture  Henry  .A.  ocrat,  who  asked  a  bar  from  the  mails 
Wallace.  of  all  newspai>ers  carrying  matter 

Ridiculed  out  of  the  legislative  pic-  which  is  calculated  to  stir  up  religious 
ture,  a  bill  to  require  that  all  editorials  or  racial  hatred  or  bigotry.  It  is  Con¬ 
or  parts  thereof  lie  signed  by  their  ceded  absolutely  no  chaiKe  of  passage 
authors,  died  aborning.  Its  sponsor  was  apparently  having  the  support  of  none 
Representative  Theodore  L.  Moritz  of  I’ut  Dickstein. 

Pittsburgh,  Pa.,  long  a  central  figure  Representative  .Andrew  Edimston  ot 
in  a  row  with  the  newspapers  of  his  West  Virginia  was  author  of  a  bill 
home  state.  which  would  require  that  newspaper  ad- 

Without  previous  announcement,  a  vertisements  of  commodities  produced  in 
bill  made  its  appearance  late  in  the  foreign  countries,  include  a  _  statement 
>ession,  over  the  signature  of  Senator  “f  place  of  origin,  appearing  intypi 
Royal  S.  Copeland  of  New  A'ork.  as  large  as  that  used  for  any  other  por- 
caliing  for  creation  of  a  consolidated  advertisement.  No  hearings 

publicity  bureau  for  government  depart-  itat’C  been  held  and  there  is  no  com¬ 
ments.  Unfavorable  reaction  was  im-  panion  bill  in  the  Senate, 
mediate,  and  a  substitution  was  ntatle  stop  false  advertisiiig  in  in- 

the  following  week,  the  new  proixisal  tprstate  commerce  w’as  introdured  by 
lieing  for  a  bureau  to  popularize  govern-  Senator  David  I.  Walsh,  Massachusetts 
ment  official  publications.  It  was  ex-  ®  ^ught  to  empower  the 

plained  that  it  never  was  intendeil  that  I'<^cral  Trade  Commission  to  employ 
the  ideas  embraced  in  the  original  bill  injunctive  suits  and  to  seize  commi^ities 
Ik'  carried  out  lalsely  advertised.  Senator  W  alsh  has 

Undaunted  ’  by  the  reception  his 

earlier  program  received.  Representa-  I lefore  the  committee  when  adjournment 

tive  Moritz  introduced  a  second  bill,  to  4_^i  i-  r. 

bar  papers,  carrving  unsigned  editorials  Senator  .Arthur  Capper,  Kansas, 
from  the  mails.'  It  was  similarly  re-  Pnbhcan,  and  Representative  Francis  D. 
ceiv^  and  has  nut  reached  the  hearing  Bulkin.  New  Republican,  bofij 

jjj  leaders  of  the  dry  forces,  introduced 

'  Bilis  to  license  business  operating  in  i^lentical  bills  to  prohibit  the  advertise- 
mterstate  commerce  were  introduced  in  in  newspapers  which  are 

sent  over  state  lines.  There  has  been 
no  serious  effort  to  enact  them  into 


CLEMENT  JR.  TO  CHATTANOOGA 


Leaves  Pittsburgh  Press  to  Become 
Assistant  to  Julian  Harris 

Hunt  Clement,  Jr.,  has  been  named 
assistant  to  Julian  L.  Harris,  newly  ap- 
IKiinted  executive  editor  of  the  Chatta¬ 
nooga  cTenn.)  Times. 

Born  in  Nash¬ 
ville,  Ten  n., 
March  14,  1904. 
Mr.  Clement 
joined  the  Atlanta 
(Ga.)  J(ntnial  the 
day  following  his 
graduation  from 
Emory  University 
in  1924.  .After 
several  months 
with  the  Journal 
and  a  brief  con¬ 
nection  with  the 
Miami  (Fla.) 
T  r  i  h  II  n  e,  he 
joined  the  -As- 
.Atlanta.  He  was 
to  write  the 


JlrsT  Cl.KMt.M,  Jk. 


both  Houses,  the  Senate  measure  by 
Senator  Joseph  O’Mahoney,  and  the  “ 

House  bill  by  Representative  William  “  ,  .  r  .  .  .  . 

P.  Connerv.  These  laws  would  set  up  f^  and  drug  bill  went 

successors  to  NRA  codes,  im,x,sing  la‘ 


iKjr  and  other  conditions  as  necessary 
to  business  continuance.  In  each  in- 


though  it  advanced  almost  to  the  point 
of  adoption.  It  was  approved  by  the 

stance,  a  clash  with  the  press  was  H 

avoided  by  specific  exemption  of  news-  Enactment  in 

papers  from  their  jurisdiction. 


sociated  Press 
sent  to  Norfolk.  \’a., 
first  night’s  story  of  Col.  Lindbergh’s 
triumphal  return  from  Paris  in  1927. 

.After  three  years  as  wire  editor  and 
legislative  reporter,  Mr.  Clement  went 
to  VV’ashington  to  cover  the  White 
House  for  United  Press  during  Presi¬ 
dent’s  Coolidge’s  administration. 

He  served  as  executive  secretary  for 
the  late  U.  S.  Senator  William  J.  Har¬ 
ris,  of  Georgia,  for  ten  months  in  1928. 
resuming  newspaper  work  on  the  staff 
of  the  IFasliiiigton  Post.  His  next  job 
was  on  the  Washington  Evening  Star 
for  two  years  as  reporter,  during  which 
time  he  was  Washington  correspondent 
for  the  Fresno  (Cal.)  Morning  Repub- 
liean.  He  assisted  in  covering  the  sen¬ 
ate  lobby  investigation  of  1929  for  the 
Star. 

Returning  to  Georgia  in  1930,  Mr. 
Clement  joined  with  his  father  in  busi¬ 
ness  for  several  months  before  joining 
the  staff  of  the  Atlanta  Constitution. 
.A  year  later  he  liecame  associated  with 
-Austin  F.  Dean,  owner  and  editor  of 
the  Gainesville  (Ga.)  Eagle. 

Last  spring  Mr.  Clement  was  em¬ 
ployed  by  the  Scripps-Howard  news- 
jiapers  and  went  with  the  Pittsburgh 
Press,  where  he  remained  until  joining 
the  Times. 

The  application  of  other  important 
enactments  at  this  session  will  affect 
publishing  companies  only  in  their  ca¬ 
pacity  of  business  institutions,  rather 
than  peculiarly  as  newspaper  publishers. 
'Phis  is  true  of  the  tax  bills,  utility 
holding  company  measure  and  kindreil 
laws. 

The  Social  Security  Bill  applies  to 
newspapers  in  the  same  degree  as  to 
other  employers.  Contributions  to  the 
unemployment  insurance  feature  begin 
in  1930.  at  one  ger  cent,  increase  to  two 
per  cent  in  193/,  and  to  three  per  cent 
for  1938  and  thereafter,  the  levy  being 
imjxiscd  on  payrolls  for  the  current 
yrar.  ^  Tile  tax  for  old  age  pension  be¬ 
gins  in  1937  at  one  jier  cent  and  in- 


January-  is  now  forecast.  The  bill  adds 
.  •  ,  r  ...  ...  cosmetics  to  the  subjects  of  jurisdiction 

h  contentions  the  Department  of  Agricul- 

advanced  by  the  press  the  Wheeler-  ture  control  over  false  advertising  prose-  .  _ 

Rayburn  bill  regulating  interstate  eutions.  Through  amendments  to  the  ‘^^•'eases  one-half  of  one  per  cent  each 
trucking  operations  under  the  Interstate  original  draft  it  has  now  been  molded  >‘^ars  until  the  maximum  is 

Commerce  Commission,  exenijited  into  ^  measure  which  has  general  sup-  in  1949.  This  tax  also  is  on 

trucks  carry’ing  newsp^rs  from  its  port  from  newspapers  and  advertising  . .  "  *' 

provisions.  It  was  signed  in  that  form  since  it  does  not  seek  to  penal¬ 
ty  the  President.  ize  newspapers  which  are  nowise  at  fault 

.Amendment  to  the  Interstate  Coin-  for  false  statements  contained  in  paid 
iiierce  Act  to  provide  regulation,  et-  advertisements 

active  October  1,  of  interstate  bus  and  Informed  circles  point  out  postpone- 
truck  regulation  was  opposed  by  the  tnent  of  action  on  this  measure  will  have 
traffic  dep^ment  of  the  American  a  detrimental  effect,  in  that  advertising 
New'spaper  Publishers  .Association.  The  campaigns  and  expenditures  may  be  cur- 
net  result  was  the  absolute  exemption  tailed  because  of  the  uncertainty  which 
of  motor  trucks  engaged  in  the  ex-  will  militate  against  long-range  adver- 
clusive  distribution  of  newspapers  in  tising  plans.  Consumers’  organizations 
interstate  commerce,  and  with  the  bill  chiefly-  women’s  clubs,  are  pressing  for 
as  passed,  it  is  not  necessary  for  news-  more  stringent  control  of  advertising 
jwpers  to  comply  with  any  regulations  and  will  do  so  during  the  recess  period, 
that  the  1.  C.  C.  might  prescrilie  for  In  some  quarters  the  Banking  .Act  of 
contract  carriers  by  motor  vehicle.  1935  is  regarded  as  the  forerunner  of 
The  Interstate  Sales  Tax  bill,  intro-  other  administrative  measures  intended 
duced  in  the  Senate  by  Senator  Pat  as  a  drive  against  all  large  corporations. 

Harrison.  Mississippi  Democrat,  and  If  this  is  borne  out  by  future  action, 
in  the  House  by  Representative  Clar-  publishing  companies  which  fall  within 
cnce  F.  Lea,  California  Democrat,  car-  the  “large  corporation”  class  are  likely 
lies  exemptions  for  newspapers.  The  to  be  affected;  otherwise,  there  is  noth- 
Wlls  are  now  in  their  respective  com-  ing  in  the  law  which  falls  more  heavily 
irvittees  and  are  not  being  seriously  upon  newspapers  than  upon  any  other 
pushed  for  adoption.  industrial  or  business  pursuit. 


jiayrolls  for  the  current  years. 

There  was  a  strong  undercurrent 
throughout  the  session  for  gagging  the 
press,  but  the  members  of  Congress 
displayed  more  efficiency  in  gagging 
themselves  than  they  did  the  press. 
Under  voted  limitations  of  debate  the 
(iiilfey  coal  bill  was  passed  in  eight 
liotirs ;  the  National  Recovery-  .Act  e.x- 
tension  in  six  hours;  the  tax  bill  in 
six  hours ;  the  work-relief  bill,  with 
a  $4,800,000,000  appropriation,  in 
three  hours;  the  .A.A.A  amendments  in 
six  hours;  the  TA’.A  bill  in  six  hours; 
the  Wagner  bill  in  three  hours:  the 
gold  clause  bill,  in  two  liours :  the  Fed¬ 
eral  Emergency-  Relief  .Act,  in  two 
hours;  increased  capitalization  for 
HOLC  in  90  minutes;  the  Frazier- 
Lemke  farm  moratorium  bill  in  40 
minutes.  _ 


REVERTS  TO  STANDARD  SIZE 

The  Detroit  Free  Press  has  changed 
its  Sunday  want-ad  section  to  standard 
size  from  tabloid  size  which  it  has  pub¬ 
lished  for  some  time. 


Reporter  and  Senator 

Exchange  Blom  \ 

(Stfi-ial  to  Editok  &  Pvblisuek)  f 

Washington,  D.  C.,  Aug.  27— Tht 
intervention  of  Senator  Hugo  Black  of 
.Alabama  ended  a  near  fist  fight  in  the  i 
Senate  lobby  in  the  closing  hours  of  ' 
Congress  when  Senator  Kenneth  D  I 

.VIcKellar  of  Tennessee  “squared  off"  t 
with  Robert  W.  Horton,  correspondent  ' 
for  the  Scripps-Howard  Newspaper  Al- 
liancc.  Fists  flew  but  no  blows  were  I 
struck.  , 

Horton  fotuid  McKellar  uncommuni¬ 
cative  in  an  interview  and  suggested  » 
la-tter  spirit  of  co-operation,  lie  ex- 
jilained.  whereupon  the  Tennessean  4 
swung  his  fist.  McKellar  refused  to  ^ 
comment. 


DAIUES  REORGANIZED 

New  Bern  (N,  C.)  Sun-Journal  Com¬ 
pany  Headed  By  C.  A.  Eury 

The  Sun-Journal,  Inc.,  New  Bern,  N. 
C.,  a  new  corporation  took  over  the 
.Veto  Bern  Sun-Journal  .Aug.  5.  The 
new  organization  is  headed  by  C.  A. 
Eury,  for  many  years  advertising  man¬ 
ager  of  the  Danville  (Va.)  Register 
and  Bee,  who  liecomes  jiresident  and 
general  manager  of  the  Sun- Journal 
organization.  T.  M.  Diggs  remains  as 
editor.  Piiblication  of  the  morning  and 
eveniii.g  editions  will  lie  continued  with¬ 
out  any  material  change  in  policy. 

The  New  Bern  Publishing  Company, 
which  disposes  of  its  assets  to  the  new 
organization  will  lie  liquidated.  Tht 
Sun-Journal  is  represented  in  the  Na¬ 
tional  field  by  Bryant.  Griffith  &  Brun¬ 
son. 


DAILY’S  BALL  DRAWS  20,000 


N.  Y.  News  Picks  King  and  Queen  of 

Terpsichore  in  Colorful  Contest 

The  finals  in  the  A'<n-  York  Daily 
Setes'  “Harvest  Moon  Ball,”  a  promo¬ 
tion  to  pick  the  “King  and  Queen  of 
Terpsichore”  came  to  an  end  the  night 
of  .-Kug.  28  when  20,000  jammed  Madi-  ' 
son  Square  Garden  to  see  the  jiageant. 

It  was  one  of  the  biggest  and  most 
enthusiastic  crowds  the  Garden  has 
ever  seen. 

Previously  the  News  had  attempted 
to  conduct  the  finals  in  Central  Park 
but  the  crowd  was  so  dense  that  there 
was  no  room  for  the  ilancers,  and  the 
awarding  of  jirizes  was  necessarily 
jKistponetl. 


WRITERS  MOBILIZE  FOR  WAR 
COVERAGE 

(Continued  from  page  9) 


to  capacity,  besides  being  more  incon¬ 
venient. 

“The  chief  recommendation  of  the 
Imperial  is  that  it  is  only  50  yards  from 
the  radio  station  over  which  news  to 
the  outside  world  is  filed. 

"The  correspondents  sleep  w-ith  as 
many-  as  three  in  a  room.  Two  of  them 
have  been  in  a  tiny  room  for  a  month, 
so  crowded  that  they  have  been  unable 
to  unpack.  The  hotel,  which  has  been 
crammed  for  a  month,  accepted  seven 
more  arrivals  today,  bunking  them  in 
two  of  the  public  rooms,  one  of  which  ■ 
lioasts  a  portable  dark  room.  J 

“Correspondems  are  still  coming,  and  T 
it  is  reported  the  tipsy  billiard  table  in  | 
the  lobby  may  Itecome  a  bed. 

“There  has  been  no  scarcity  of  food 
manifest  as  yet.  It  is  all  right  if  you 
like  the  greasy  style  of  native  Greek 
cooking,  not  for  a  dyspeptic. 

“Most  of  the  correspondents  left 
home  on  short  notice  and  are  variously 
dressed,  including  lumber  jackets,  ten¬ 
nis  clothes,  flannels  and  business  suits. 

‘There  are  not  enough  dress  suits  ^ 
and  dinner  jackets,  which  are  necessary 
when  the  Emperor  or  other  high  of-  i 
ficials  entertain,  and  the  meager  supply  i 
is  shared  around  by  borrowing.  j 

"Tlie  climate  in  the  highlands  is  | 
good,  although  there  is  too  much  rain  I 
at  this  season.  The  majority-  of  the  I 
correspondents  are  buying  mules,  tents  I 
and  equipment  for  life  in  the  field  when  [ 
tlie  campaign  begins.” 
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NEWSPAPER  POWER 


Behind  a  Merchant's  PoUcy 


hirniture  store  in  New  York  has 
been  doing  business  for  95  years  — 
Flint  &  Horner,  located  ojff  the  shop¬ 
ping  avenues,  away  from  the  big  cross¬ 
town  arteries.  People  who  go  there 
make  a  point  of  it  —  nothing  casual 
about  it.  They  go  for  the  kind  of  furni¬ 
ture  Flint  &  Horner’s  have  always  car¬ 
ried  —  people  with  moderate  to  me¬ 
dium-high  incomes;  people  with  steady 
earning  and  steady  spending  power. 

Naturally,  merchants  are  curious  to 
know  how  a  9  5 -year-old  store  selling 
better  type  furniture  can  be  putting  on 
steady  volume  increases  without 
changing  an  iota  of  its  policies.  Vice- 
President  Van  Ost’s  letter  simply  re¬ 
states  the  record ...  it  does  not  attempt 
to  explain  all  the  facts.  Here  is  part  of  it: 

“  .  .  .  with  prices  much  lower  and  a 
decreased  volume,  we  were  faced  with  the 
problem  of  getting  at  the  least  possible 


cost,  more  customers  who  buy  or  wish  they 
could  buy  the  type  of  furniture  we  sell. 

“The  best  way,  we  decided,  was  to  con¬ 
centrate  our  selling  efforts.  Therefore,  from 
February  1934  through  June  1935,  we  con¬ 
fined  our  advertising  to  one  morning  and 
one  evening  newspaper. 

“The  result  has  been  most  satisfactory 
and  should  be  particularly  gratifying  to  the 
Herald  Tribune,  as  the  records  show  that 
69%  of  the  newspaper  space  we  used  was 
in  your  paper.  And  our  Summer  Sale  adver¬ 
tising  calls  for  the  biggest  Herald  Tribune 
schedule  to  date  —  9200  lines. 

“The  following  table  of  percentage  in¬ 
creases  each  month  this  year  will  give  you 
an  idea  of  how  pleased  we  are: 

January  17.3%  April  5.6% 

February  33.0%  May  67.0% 

March  44.4%  June  22.0% 

6  Months  Increase,  1935  —  32% 

“In  my  own  thirty-seven  years  of  expe¬ 
rience  in  this  business,  I  have  found  much 
confusion  as  to  whether  increased  volume 
is  due  to  advertising  or  whether  increased 


advertising  follows  a  step-up  in  business. 
In  this  case  there  isn’t  a  shadow  of  doubt 
in  my  mind.  We  picked  our  paper,  we 
stepped  up  our  selling  efforts  and  the  re¬ 
sults  justify  our  choice  of  policy  and  your 
kind  of  business-getting  power.’’ 

To  supply  good  furniture  to  people 
of  substantial  living  habits  is  the  joint 
assignment  of  the  Herald  Tribune  and 
its  advertisers.  The  job  is  not  so  diffi¬ 
cult  when  you  have  wanted  merchan¬ 
dise  on  the  one  hand,  wanted  readers 
on  the  other  ...  a  matter  of  bringing 
them  together  .  .  .  the  store’s  kind  of 
customers,  the  Herald  Tribune’s  kind 
of  readers. 

There  are  thousands  of  manufac¬ 
turers  and  merchants  who  seek  the 
Flint  &  Horner  (“Flint’s  Fine  Furni¬ 
ture”)  market.  There  is  one  morning 
newspaper  in  New  York  which  brings 
it  to  them  .  .  . 


NEW  YORK 

NEW  YORK:  MmtmOjfice;  230  West  41st  Sueci  •  CHICAGO:  GuyS.  Oshorn,  ScoUn  &  Mteker,  tnc.,  360  North 
Michigan  Avenue  *  DETROIT:  GuyS,  Osborn,  Scotsre,  &  Meeber  Inc,,  General  Motors  Bldx.  •  ST.  LOUIS:  Guy 
S,  Osborn,  Scolnro  &  Meeber,  Inc.,  Globe-Democrat  Bids.  *  BOSTON:  Al.  L.  Tyler,  Little  Bids.  *  SAN  FRAN¬ 
CISCO:  John  B.  Woodward,  Inc,,  Russ  Bids-  *  PARIS  EDITION:  The  Sew  Yorb  Herald,  21  Rue  de  Berri  • 

LOS  ANGELES:  Fenger-Hall Co.,  Ltd.,  1151  So.  Broadway  •  SEATTLE:  Fenger-HallCo.,  Ltd.,  1004  Second  Ave. 


14 

N.  Y.  ASSOCIATION  TO 
HONOk  J.  U.  bAKNUM 


Teatimonial  Dinner,  Attended  Bj 

JournnJistic  Lenders  to  Be  Fen> 
ture  of  Conference  Sept. 

13  nt  Syrncnee 

(Special  to  Koitub  &  Publisueb) 
Syracuse,  iN.  )l.,  Aug.  JO — Distia- 
guistieU  newspaper  leaders  will  partici¬ 
pate  in  a  tesiinionial  dinner  to  Jerome 
D.  Barnum,  pubiisder  of  the  Syracuse 
(N.  Y.)  i^ost standard  and  recently 
elected  president  of  the  American 
Newspaper  Fuoiishers  Associattion,  Fri¬ 
day  evening,  beptember  IJ,  on  the  Syra¬ 
cuse  University  campus. 

The  dinner  will  highlight  the  annual 
convention  of  the  New  iork  Fress  As¬ 
sociation,  which  is  conducting  its  three- 
day  program  for  the  second  successive 
year  as  guest  of  the  School  of  Jour¬ 
nalism,  Syracuse  University. 

Bainbri^e  Colby,  secretary  of  state 
under  Wil^n  and  one-time  law  part¬ 
ner  of  the  war  president,  will  be  the 
principal  speaker.  His  topic  will  be 
“The  Constitution.” 

Other  speakers  for  the  Barnum  ban¬ 
quet  will  be  Howard  Davis,  business 
manager  of  the  Neic’  York  Herald 
Tnbune  and  former  president  of  the 
American  Newspaper  Fublishers  Asso¬ 
ciation;  Clarence  T.  Leighton,  the  Os¬ 
wego  Falladium-Times,  president  of  the 
New  York  Society  of  Newspaper  Ed¬ 
itors,  and  J.  Noel  Macy,  head  of  the 
Westchester  County  Publishers,  Inc„ 
and  president  of  the  New  York  Pub¬ 
lishers  Association  which  Mr.  Barnum 
once  headed  himself. 

Acceptances  have  been  received  from 
James  Wright  Brown,  president  and 
publisher  of  Editor  &  Publisher; 
Kent  Cooper,  general  manager  of  the 
.Associated  Press;  Thomas  J.  White, 
general  manager  of  Hearst  Enterprises, 
and  many  others. 

Members  of  the  association  and  their 
wives  will  be  housed  in  Syracuse  Uni¬ 
versity  dormitories.  Most  of  the  ses¬ 
sions  will  be  conducted  in  the  Castle, 
home  of  the  School  of  Journalism.  An 
entertainment  program  opening  Thurs¬ 
day  night  with  a  boxing  match  and 
smoker  has  been  arranged  by  Dean  M. 
Ljrfe  Spencer  of  the  School  of  Jour¬ 
nalism. 

Among  the  outstanding  printers,  ed¬ 
itors  and  educators  speaking  on  the 
regular  program  will  be  Frederic  W. 
Goudy,  distinguished  type  designer; 
John  E.  Allen,  editor  of  the  Linotype 
News;  Prof.  Bristow  Adams,  Cornell 
University,  and  Assemblyman  Arthur 
L.  Swartz  of  Erie  County,  N.  Y. 

Program  arrangements  have  been 
made  by  Jay  W.  Shaw  of  Elmira,  as¬ 
sociation  secretary,  and  Dean  Spencer, 
an  honorary  member.  Leslie  C.  Sut¬ 
ton,  the  Massena  Observer,  is  presi¬ 
dent  of  the  association ;  Edward  S. 
White,  the  IValton  Reporter,  is  vice- 
president,  and  Fay  C.  Parsons,  the  Cort¬ 
land  Domflcrat,  is  treasurer. 
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Tribune  Sees  ^Ethiopian^ 
In  Payne’s  Radio  Speech 

Commenting  editorially  on  the  ad¬ 
dress  at  the  meeting  of  the  American 
Association  of  Agricultural  College 
Editors  August  21  in  which  George  H. 
Payne,  Federal  Communications  Com¬ 
missioner,  warned  against  permitting 
radio  broadcasting  to  become  “a  fifth 
estate,”  the  New  York  Herald  Tribune 
on  August  23  suggested  that  the  Com¬ 
missioners  speech  might  mean  that 
some  new  regulation  of  the  radio  is 
impending. 

The  partial  text  of  the  editorial  on 
the  Commissioner’s  address,  which  was 
reported  in  Editor  &  Publisher  Aug. 
24,  follows : 

“It  seems  unkind  to  regard  this 
spokesman  of  the  Communications  Com¬ 
mission  as  the  Latin  viewed  the  Greeks 
bearing  gifts.  Even  by  mixing  meta¬ 
phors,  it  is  impossible  to  look  the  for¬ 
mer  Tax  Commissioner  in  the  mouth. 
But  it  is  hard  to  escape  the  suspicion 
that  all  the  Ethkipians  are  not  in  Ethi¬ 
opia  and  that  Czar  Payne  has  one  some¬ 
where  in  his  woodpile.  Is  it  that  some 
new  regulation  of  the  radio  is  impend¬ 
ing?  A  new  campaign  is  approaching. 
The  New  Deal  is  no  longer  sacrosanct. 
Fireside  chats  are  no  longer  as  sooth¬ 
ingly  reassuring  as  they  used  to  be. 
Can  it  be  that  because  the  radio  in¬ 
dustry  has  no  soul  it  is  to  be  more 
closely  regulated  in  its  own  interest-^ 
with,  of  course,  tlie  broader  humani¬ 
tarian  purpose  of  making  the  air  safe 
for  Democracy?” 


INLAND  COMMITTEE  NAMED 


John  Huston  Is  Chairman  of  Legisla¬ 
tive  Group 

(Special  to  Editob  &  Publisiieb) 
Chicago,  Aug.  26— Appointment  of 
the  Inland  Daily  Press  Association 
legislative  committee,  with  John  Hus¬ 
ton,  Ottumwa  (la.)  Daily  Courier,  as 
chairman,  was  announced  toilay  by  Pres¬ 
ident  Linwood  1.  Noyes,  Iromvood 
(Mich.)  Daily  Globe.  Mr.  Huston  is  a 
member  of  the  Inland  board  of  directors. 

Commenting  upon  the  activities  of  the 
committee.  President  Noyes  said: 

"The  committee  will  act  as  a  volun¬ 
tary  clearing  house  on  decisions  and  in¬ 
terpretations  of  state  laws  proposed  by 
state  legislatures  and  trends  in  the  state 


legislation  and  trends.  It  will  co-oper¬ 
ate  witli  local  and  oUier  regional  groups 
in  exchanging  facts  promptly.  • 

Members  of  the  legislative  committee, 
besides  Mr.  Huston,  are: 

Colorado,  A,  G.  Hill,  Fort  Collins 
Express-Courier ;  Idaho,  E.  F'.  McDer¬ 
mott,  Idaho  tails  Fost-Reyister;  Illi¬ 
nois,  A.  W.  Shipton,  Sprtnyfield  State 
Journal;  Indiana,  Walter  Chambers, 
New  Castle  Courier-Times ;  Iowa,  A.  M. 
Clapp,  Clinton  Herald;  Kansas,  W.  A. 
Bailey,  Kansas  City  Kansan;  Kentucky, 
Elliott  C.  Mitchell,  Faducah  Sun-Demo¬ 
crat;  Michigan,  Stuart  H.  Perry, 
Adrian  Telegram;  Minnesota,  H.  W. 
Mitchel,,  Bemidji  Fioneer;  Missouri, 
Fr^  Naeter,  Cape  Girardeau  Southeast 
Missourian;  Montana,  O.  S.  Warden, 
Great  Falls  Tribune-Leader;  Nebraska 
Frank  D.  Throop,  Lincoln  Star;  New 
York,  G.  B.  Williams,  Geneva  Times; 
North  Dakota,  Norman  D.  Black,  Far¬ 
go  Forum;  Ohio,  R.  L.  Heminger, 
Findlay  Republican-Courier;  Oklatioma, 
J.  H.  Bixby,  Muskogee  Fhoenix  6r 
Times-Dcmocrat ;  South  Dakota,  E.  J. 
Kahler,  Sioux  Falls  Argus-Lcader ; 
Utah,  J.  F.  Fitzpatrick,  Salt  Lake  City 
Tribune;  Wisconsin,  Howard  A.  Quirt, 
Marshfield  News-Herald;  Wyoming, 
E.  E.  Hanway,  Casper  Tribune-Herald; 
and  Canada,  Maj.  H.  B.  Burgoyne,  St. 
Catharine  (Ont.)  Standard. 

LOBBY  QUIZ  IN  RECESS 

(.Special  to  Editob  &  Pdblisheb) 
Washington,  D.  C.,  Aug.  28 — While 
investigators  search  the  field  for  new 
subjects  of  scrutiny,  the  Black  com¬ 
mittee  investigating  utility  holding 
company  lobbies  is  in  recess.  At  the 
committee’s  last  hearing,  inquiry  was 
made  into  the  stock  market  activities 
of  Howard  C.  Hopson,  Associate  Gas 
&  Electric  Company  head.  He  pleaded 
ignorance  of  market  practices  and  said 
he  was  not  able  to  comment  on  the 
accurary  of  the  committee’s  definition  of 
a  “wash  sale”  which  was  admitted  to 
be  that  of  Frank  J.  Williams,  financial 
expert  for  the  New  York  Evening  Post. 
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Your 


HEARST  MEN  IN  QUEBEC 

Several  American  JournalitU  Preteat 
aa  Fisher  Awards  Are  Made 

(Special  to  Editob  &  Publisheb) 

Quebec,  August  26— United  States 
and  Canadian  newspapers  were  prom- 
inently  represented  in  Quebec  Ug 
Thursday  night,  when  annual  Fisher 
scholarships  were  announced. 

Lee  Olwell,  publisher.  New  York 
Journal,  was  seat^  at  the  head  table 
as  also  was  Henri  Gagnon,  vice-presi¬ 
dent  Quebec  Le  Soleil,  and  president  of 
the  Canadian  Press. 

Mortimer  Berkowitz,  president  of  the 
American  Weekly,  was  present,  as  j 
were  also  Richard  E.  Berlin,  ^itor  j 
the  American  Magazine;  F.  W.  Clarke’  I 
director,  Anglos-(2anadian  Pulp  and 
Paper  Company,  Quebec ;  Leo  deHaitre, 
advertising  manager,  Quebec  Le  Soleil, 

E.  E.  Donovan,  Montreal  Gazette- 
Gridin  Ogden  Ellis,  editor,  the  Amer- 
icon  Boy,  J.  H.  Fortier,  publisher, 
Quebec  L’Evenement;  Rolland  Gingras, 
Montreal  La  Patrie;  Fred  A.  Healy, 
Curtis  Publishing  Company ;  E.  E 
Kelly,  editor,  Halifax  Herald;  (j.  K. 
Martin,  Hamilton  (Ont.)  Herald;  Neil 
McGinn;  the  American  Weekly; 
Wheeler  McMillen,  editor.  Country 
Home',  Robert  Mountsier,  New  York 
Sun;  Bert  Pierce,  New  York  Herald 
Tributve;  Fred  Poirier,  publisher,  Mon¬ 
treal  Le  Samedi;  Chris  Sincabaugh,  ed¬ 
itor,  Automotwe  Daily  News;  E.  (i 
Smith,  general  manager  Quebec  Chroiu 
icIe-Telegraph ;  and  Paul  Wilson,  Boy’r 
Life. 


COBB  WRITING  FOR  N.A.N.A 

Irvin  S.  Cobb,  famous  author,  this 
week  started  a  daily  short  dispatch  foe 
newsiapers.  It  is  being  distributed  by 
the  North  American  Newspaper  Al¬ 
liance.  The  dispatch  runs  daily  from 
150  to  200  words.  The  title  is  “Just 
a  Minute — with  Irvin  S.  Cobb.”  It 
is  telegraphed  daily  to  N.  A.  N.  A. 
from  wherever  Mr.  Cobb  may  be.  |At 
the  present  time  he  is  in  Arizona. 


where  we  have  dailies. 

“The  new  Inland  committee  is  in  no 
sense  concerned  with  jiartisan  or  polit¬ 
ical  angles.  It  endeavors  to  meet  a  long- 
felt  and  increasing  need  among  publish¬ 
ers  in  the  middle  west  for  correct  and 
thorough  information  on  proposed  state 


Advertising 
Dollar  •••  in 


-MORE  SALES 
PER  DOLLAR’ 

“There  was  a  real 
question  in  our  minds 
as  to  the  advisability 
of  using  The  New  York 
Times  to  sell  homes 
in  the  $5,000  price 
class,**  writes  G.  M. 
Bernknopf  of  Flush¬ 
ing  Hills,  Inc.  But 
not  for  long.  “We 
have  been  pleasantly 
surprised  by  the  excel¬ 
lent  results.  The  type 
of  inquiry  was  of  a 
high  standard  and  in 
actual  tale*  The  Timet 
produced  more  tale* 
per  dollar  than  any 
other  New  York  newt- 
paper.** 

(Stir  Nrtti  fork  (SiinrB 


The  Fort  Worth 
!$tar-Telegram 

‘‘Largest  Circulation  in  Texas’’ 

Daily  . . . 

Snnday  .  108,750 

(Publisher's  interim  statement  3  months  ending  June  30, 1935) 

The  Fort  Worth  Star-Telegram’s  combined  daily 
and  Sunday  circulation  is  greater  by  over  7,523 
than  any  13  dailies  and  all  12  Sunday  newspapers 
published  in  Fort  Worth  and  West  Texas. 

Fort  Worth  Star-Telegram 

MORNING— EVENING— SUNDAY 


Mvmbvr  Madia  Racorda 


Chartar  Mambar  A.  B.  C. 
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A  I 

YPE  TRICKS  ON  THE  C*'»<^LINaTYPE 


The  remarkable  flexibility  of  the  All-Purpose  Lino¬ 
type  allows  it  to  perform  with  ease  a  number  of 
tricks  that  are  difficult  with  any  other  method  of 
composition. 


Controlled  Alignment ...  A  turn  of  the  aligning  dial  determines 
the  position  of  the  face  on  the  slug.  The  figiures  on  the  dial  show 
the  normal  position  for  that  face  .  .  .  but  by  setting  the  di2d  at 
other  positions,  the  overhang  C2m  be  regulated  as  shown  in  the 
following  illustration. 


Two  and  three  line  initials  are  easily  cast  on  the  A-P-L.  In  the 
example  shown,  the  initial  is  cast  on  the  third  line  of  the  text. 
When  the  slugs  cure  closed  up,  it  will  align  at  the  top  with  the  top 
of  the  first  line. 


With  A-P-L  base  alignment  of  kindred  faces,  it  is  possible  to 
combine  several  sizes  in  one  line.  You  can  use  lower  case  of  one 

size  with  caps  of  another _ or,  as  shown  in  this  illustration,  vise 

caps  of  one  size  as  small  caps  of  a  larger. 


This  shows  a  72  point  letter  cast  in  three  positions  on  a  12  point 
slug.  On  the  upper  slug,  the  dial  was  set  at  72  ...  so  the  over¬ 
hang  comes  at  the  bottom.  On  the  middle  slug,  the  died  was  set 
at  42  . . .  bringing  the  supporting  slug  in  the  center  of  the  letter. 
On  the  lower  slug,  the  dial  was  set  at  12  ...  so  the  letter  over¬ 
hangs  at  the  top. 


One  common  use  of  overhanging  slugs  is  shown  in  the  ac¬ 
companying  illustration  of  lines  from  a  food  store  advertise¬ 
ment.  The  displayed  word  and  price  cue  cast  on  the  same  slug 
with  the  words  "Gkilden  Glow"  amd  "lb.,"  and  overhang  the 
other  slug  carrying  the  words  "Best  Grade"  amd  "c." 


Individual  type  is  easily  produced  on  the  A-P-L  by  caurting 
the  required  letters  with  enough  space  between  to  admit  the  saw 
blade.  A  speciad  guide  on  the  saw  madees  it  easy  to  cut  them 
apart  at  just  the  right  spot. 


MERGENTHALER  LINOTYPE  COMPANY 

BROOKLYN,  NEW  YORK  •  SAN  FRANCISCO  •  CHICAGO  •  NEW  ORLEANS 
CANADIAN  LINOTYPE,  LIMITED.  TORONTO.  CANADA 
Representatives  in  the  Principad  Cities  of  the  World 

LINOTYPE  MEMPHIS  FAMILY 


A  vigorous  Selling  Force\ready  to  exert 
resistless  influence  uponXmore  than 
six  million  substantial  America  families. 


HEARST  I'^E 


[U/SP/IPERS 

•  ■  i 
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E  D  I 


ENTER  PROSPERITY 

At  the  threshold  of  the  Autumn  and  Winter 
season,  with  four  or  five  years  of  wreckage 
“•  piled  up  around  us,  the  advertising  and  sell¬ 
ing  world  anxiously  looks  about  for  signs  indicating 
what  the  economic  weather  will  be,  and  this  issue 
of  Editor  &  Publisher  contains  for  them  much 
reassuring  evidence. 

Last  week  this  paper  told  of  marked  recovery 
in  the  agricultural  section,  opening  markets  long 
dormant ;  this  week,  we  survey  conditions  in  the 
general,  particularly  the  industrial,  field.  With  Con¬ 
gress  adjourned,  and  the  long  and  bitter  controversy 
over  the  legislative  program  at  least  temporarily 
settled,  and  with  the  political  dust  storm  abated, 
business  looks  ahead  with  confidence  and  the  air 
seems  surcharged  with  a  new  spirit  of  enterprise. 

In  other  columns  you  may  read  what  experts  in 
advertising  and  selling  say  about  the  outlook — by 
all  odds  the  most  satisfactory  reports  we  have 
been  able  to  publish  since  the  cyclone  struck.  The 
-American  people,  taxed  until  it  hurts,  evidently 
propose  to  cash-in  on  the  colossal  recovery  invest¬ 
ment.  The  time  to  start  seems  to  be  now.  We 
anticipate  constantly  increasing  linage  records,  with 
excellent  schedules  running  up  to  and  through  the 
Christmas  shopping  season.  At  base,  there  is  solid 
improvement  in  both  manufacturing  and  retail  busi¬ 
ness  and  Secretary  of  Agriculture  Henry  Wal¬ 
lace  has  told  us  that  farm  cash  income  in  1935  will 
I)rol)ably  jump  to  $6,700,(X)0,(XK),  contrasting  with 
$4,333,000,000  in  1932.  Washington  says  there  is  a 
prospect  that  the  total  national  income  in  the  cur¬ 
rent  year,  meaning  aggregate  wages,  salaries,  divi¬ 
dends.  interest,  rent,  royalties  received  by  the  Amer¬ 
ican  people,  will  be  fifteen  to  eighteen  billion 
dollars  greater  than  in  1933,  and  the  national  in¬ 
come  was  up  five  billion  in  1934,  according  to  of¬ 
ficial  reports. 

We  find  the  National  Retail  Dry  Goods  Associa¬ 
tion  estimating  increases  of  10  to  15  per  cent  in 
retail  business  due  this  Fall,  and  the  increases  “may 


RIAL 


Blessed  is  the  nation  whose  God  is  the  Lord; 
and  the  people  whom  He  hath  chosen  for  His 
own  inheritance. — Psalms,  XXXlll;  12. 


Electric  refrigeration,  oil  heating,  air  conditioning, 
electrical  appliances,  home  building,  modernization 
and  liome  refurnishing  businesses  are  reiKirted,  from 
many  sides,  as  enjoying  marked  improvement,  in 
instances  a  genuine  boom.  The  sound  of  the  steam 
shovel  and  riveter  is  again  heard  and  construction 
business  is  the  liest  since  1930. 

Advertising  agency  heads,  interviewed  by  our  rep¬ 
resentatives,  are  optimistic  as  to  Fall  business  and 
1935  totals,  as  compared  with  the  previous  year. 

Such  is  the  inspiring  testimony  from  the  commer¬ 
cial  field,  all  reported  in  our  news  columns,  and 
that  newspapers  are  taking  advantage  of  the  situa¬ 
tion  is  indicated  in  the  greatly  improved  linage 
figpires  showing  in  the  six  months  tabulations  both 
by  Media  Records,  Inc.,  and  by  Editor  &  Pub¬ 
lisher. 

It  is  superfluous  to  say  that  now  is  the  time  to 
dig  in,  applying  good,  old-fashioned  newsjiaper 
power  to  make  the  present  situation  the  springboard 
of  genuine,  stable  recovery,  perhaps  leading  to  peaks 
of  prosperity  never  before  known  by  our  people. 
Newspapers  serve  best  when  they  treat  the  economic 
situation  realistically,  encouraging  real  optimism 
on  the  basis  of  true  news.  The  ship  of  national  for¬ 
tune  is  righting  itself,  the  channel  to  the  open  sea 
is  clearing  and  the  skies  are  brighter  than  most 
people,  even  the  average  business  man,  seem  to 
realize. 


MOTION  PICTURE  CRITICISM 

AREVIV.\L  of  good,  old-fashioned  IoqI 
dramatic  criticism  is  what  the  motion  pictar* 
business  most  needs.  There  is  an  abscoci 
of  it  in  many  cities.  The  reading  public  is  gettin 
what  the  film  producers  and  distributors  hand  o«. 
Much  of  this  material  is  unfit  for  publication  in  nt«i 
columns,  on  the  ground  of  credibility  alone.  Favor, 
able  publicity  comment  has  exhausted  all  the  supo. 
latives  of  the  English  language.  The  reader,  exetp 
the  moron,  discounts  such  matter  as  very  tripe.  \Vha 
pictures  are  weak,  the  press  agent  tom-toms  swii^ 
even  more  violently,  thus  to  force  the  press  to  coo- 
pensate  for  the  weakness  of  the  product  Tl* 
people  who  patronize  pictures  have  some  rights  Idi 
A  colossal  waste  of  excellent  newsprint  ink  anl 
comiKtsition  costs  lies  in  the  present  system. 

Some  newspapers  that  need  to  have  a  care  aboot 
advertising  receipts  do  not  employ  staff  critics  Ir- 
cause  so  many  have  been  intimidated  by  distributon, 
men  of  small  vision  and  smaller  respect  for  prta 
rights.  That  attitude  has  been  encouraged  by  Holly- 
wood,  we  judge  by  reading  the  trade  press  under 
control  of  film  moguls.  They  are  candid  in  ref¬ 
erence  to  the  “commercialized  press.”  Film  gentk- 
men,  from  top  to  bottom,  seem  convinced  that  the 
press  advertising  department  has  moved  upstain. 
Pay  your  way  and  get  what  you  demand,  or  adver¬ 
tise  only  in  newspapers  that  will  publish  in  news 
and  editorial  columns  matter  as  dictated,  is  the  policy 
that  is  now  openly  advocated.  It  is  largely  a  blnfi 
and  should  be  called. 

The  Hays  organization  ought  to  take  positive  ac¬ 
tion  to  repress  that  cynical  attitude,  as  it  is  sure 
in  the  end  to  run  into  expensive  snarls.  Free  criti¬ 
cism  of  amusements  is  an  American  institution,  wiA 
a  background  of  service  to  the  public  and  theater. 
It  is  a  tradition  that  will  not  easily  be  sacrificed, 
at  least  by  newspapers  above  advertising  bribery, 
and  they  compose  the  majority.  There  has  always 
been  a  “lunatic  fringe”  of  extreme  criticism,  writteu 
by  high-powered  critics,  usually  self-seekers,  that 
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climb  even  higher.”  The  dry  goods  and  specialty 
merchants  in  the  association  are  spending  $144,- 
000,000  in  modernization  programs  this  year.  “It 
may  quite  logically  be  anticipated  that  newspaper 
linage  this  Fall  will  also  increase,  reflecting  in  part 
the  percentage  increases  in  retail  sales,”  says  Chan- 
ning  E.  S\veitzer,  Managing  Director  of  the  Asso¬ 
ciation. 

Jerome  D.  Bamum,  President  of  the  .American 
-Association  of  Newspaper  Publishers,  said  this 
week :  “The  emergency  period  is  over.  Business  can 
go  ahead  just  from  the  natural  demand  for  goods 
in  a  stricken  world  after  six  years  of  trying  depres¬ 
sion.” 

General  Foods  Corporation  advises  Editor  &  Pub¬ 
lisher  that  production  in  that  industry  has  been 
lagging  back  of  consumption,  reducing  inventories 
and  “creating  an  excellent  technical  position  which 
should,  doubtless,  result  in  excellent  business  for  the 
next  several  months.  Our  advertising  will  most 
assuredly  go  on  as  usual.” 

The  automobile  makers,  setting  a  surprising  pace 
this  year,  now  seem  certain  to  reach  the  3,000,000- 
unit  mark  in  production  by  early  October,  and  out¬ 
put  for  the  full  year  is  estimated  at  3,525,000  cars 
and  trucks.  The  estimate  seems  reasonable  in  view 
of  the  industry’s  plans  to  hold  a  second  series  of 
automobile  shows  in  Noveml.er,  thus  launching  the 
1936  models  two  full  months  earlier  than  the  usual 
procedure.  If  the  estimate  is  fulfilled,  it  will  mean 
that  the  industry  has  equalled  the  output  of  1930— 
a  year  when  the  depression  had  barely  been  felt. 

In  the  nation’s  stock  markets  the  advance  has 
been  under  way  ever  since  March,  and  the  portent 
thereof  has  been  confirmed  by  rising  business  indices 
on  every  hand.  The  average  prices  on  the  New 
York  Stock  Exchange  have  risen  to  the  highest 
levels  since  the  fall  of  1931,  thus  wiping  out  the 
effects  of  the  1932  plunge  and  the  recurrent  set¬ 
backs  that  have  followed.  Financial  editors  have 
made  it  plain  that  speculative  buying  played  a  rather 
small  part  in  this,  the  main  impulse  coming  from 
investors  with  funds  clamoring  to  te  put  to  work. 

Radio  manufacturers  expect  that  there  will  be 
a  gain  of  a  million  receiver  sets  in  the  year.  Twenty- 
five  per  cent  of  the  21,545,000  radio  sets  now  in  use 
are  said  to  be  in  varying  stages  of  obsolescence. 


Headline  vi  Harrisburg  (Pa.)  Telegraph: 
“Congress  Adjourns,  Praise  God  from  IVhom 
.ill  Hles.sings  I'lozc.” 

MANY  QUIT  RADIO 

SURVEY  of  radio  advertising  by  the  bureau 
of  advertising  of  the  American  Newspaper 
Publishers  -Association,  of  which  Edwin  S. 
Friendly,  business  manager  of  New  i'ork  Sun,  is 
chairman,  shows  that  many  advertisers  have  used 
radio,  only  to  abandon  the  medium  and  the  invest¬ 
ments  they  have  made  in  air  coverage. 

Here  are  the  figures :  Of  636  advertisers  who 
used  radio  from  1929  to  1933,  448,  or  70.6  per  cent, 
dropped  radio  advertising  in  1934.  Other  studies 
in  the  survey  were  enlightening.  Of  79  programs 
lietwcen  October,  1934,  and  May,  1935,  the  average 
number  of  listeners  to  any  one  station  or  chain  was 
1.102,606,  or  9.1  per  cent  of  the  sets  in  the  range 
of  the  broadcast.  The  average  cost  of  each  broatl- 
cast  was  estimated  at  $8,052,  with  35.6  jier  cent  for 
the  cost  of  the  talent.  Taking  figures  showing  19,- 
001,592  sets  in  the  United  States  on  Jan.  1,  1935,  the 
study  showed  that  the  79  programs  under  analysis 
reached  an  area  of  12,489,88()  radios,  but  that  the 
average  number  of  sets  turned  on  at  any  one  time 
between  7  and  10  P.  M.  was  only  4,546,318. 

It  was  found  that  a  few  iwpular  programs  “tend 
to  monopolize  the  radio  audience,”  and  that  the 
range  in  the  number  of  listeners  for  each  program 
was  from  179,300  to  3,760,400.  Only  nine  of  the 
programs  under  analysis  attracted  an  average  of 
more  than  2,000,000  listeners,  according  to  the  study. 
The  comparative  advantage  of  newspaper  adver¬ 
tising  is  thus  strikingly  revealed,  viewed  from  the 
angles  showing  in  the  A.  N.  P.  A.  survey.  Granting 
that  the  period  under  investigation  was  one  of  badly 
disturbed  economy,  it  nevertheless  is  plain  that  the 
average  advertiser  considers  the  newspaper  the 
stable  medium,  and  that  the  advertiser  with  a  rela¬ 
tively  small  investment  to  make  can  feel  sure  of  a 
reading  audience,  whereas  in  radio  the  smaller  radio 
advertiser  may  be  blanketed  to  the  point  of  extinc¬ 
tion  at  times  when  the  public  is  actually  listening. 
The  bureau  study  is  a  valuable  piece  of  information 
and  will  be  used  with  effect  by  newspaper  sales 
forces. 


amusement  people  have  to  contend  with  as  destme- 
tivtf.  We  have  our  doubts  if  such  writers  influaw 
many  people,  since  their  injustices  are  soon  fomil 
out.  -Mr.  Hays  pays  these  individuals  too  much  j 
respect,  magnifying  their  importance.  Sound  criti-  i 
cism,  a  fair  appraisal  of  pictures  as  they  con* 
along,  would  stimulate  better  pictures,  higher  morals, 
finer  talents,  and  larger  industry  benefits,  and  wc 
take  it  that  these  are  what  the  Hays  organization 
seeks.  Our  interest  lies  in  better  newspapers,  more 
serviceable  to  the  reader,  truer  and  finer.  This  calls 
for  a  revival  of  local  dramatic  criticism,  in  which 
the  advertiser  has  no  part. 

Did  the  Russian  newspapers  publish  the  sling¬ 
ing  note  from  our  State  Department  this  week 
as  spot  furwsP  No,  they  suppressed  it. 

WORD  OF  CAUTION. 

EWSPAPERMEN  from  the  United  States 
are  off  to  the  African  front,  to  cover  the 
war  that  Premier  Mussolini  is  fomenting 
against  the  blacks  of  Ethiopia,  all  in  antitipatioo 
of  colorful  copy. 

The  situation  has  been  excellently  covered  to  dale 
by  the  news  services  and  American  public  opinion 
has  to  a  large  extent  been  formed  on  a  factual  basis. 
There  seems  to  be  an  overwhelming  sympathy  for 
the  Ethiopians,  somewhat  because  they  occupy  the 
underdog  position,  but  mainly  because  modem 
-American  sentiment  is  bitterly  opposed  to  ruthfcsi 
and  cruel  imperialism,  such  as  a  seizure  of  a  cotoor 
of  partially  civilized  and  primitive  people,  white, 
black  or  any  other  color,  under  the  devastating  Wait 
of  modern  implements  of  war  and  in  the  name  of 
“progress,”  which  only  covers  the  word  “greed.”  _ 
We  believe  the  reading  public  would  resent  the 
act  of  American  correspondents  in  making  of  the 
war,  if  it  comes,  a  thrilling  hippodrome  for  amuse¬ 
ment  and  excitement.  A  realistic  reporting  of  the 
facts,  however  horrible,  would  suffice,  without  jingo¬ 
istic  flourishes  and  super-heated  exaggeration 
Mainly,  the  reports  should  be  accurate  and  fait, 
because  of  the  danger  that  from  this  spark  another 
world  conflagration  might  conceivably  burst  Never 
let  k  be  said  that  any  American  correspondent  for 
sensational  copy,  fanned  such  flames! 


Editor  &  Publisher  for  August  31,  1935 
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PURELY  PERSONAL 

r'l  r.ENE  LORTON,  publisher,  Tul- 
h  ^  World,  and  Walter  M.  Harri- 
cnn  managing  editor,  Oklahoma  City 
/Wv  Oklahoman  and  1  tmes,  were 
n«!mbers  of  the  comniittee  appointed  by 
E  W  Marland  to  represent  the 
at' the  funeral  of  Wiley  Post  held 
\ug.  -2  at  Oklahoma  City. 

Delamore  McKay,  editor-in-chief  of 
the  Sun  Newspapers  Ltd.  of  Sidney, 
Australia,  and  Lloyd  Dumas,  managing 
^tor  of  the  Adelaide  Advertiser,  sailed 
from  Los  Angeles  Aug.  21  for  Sidney. 
They  are  on  the  return  leg  of  a  world 
tour  which  took  them  to  the  British 
Empire  Press  Union  in  South  Africa 
in  February. 

George  P.  Booth,  publisher,  IVor- 
ctster  leleyram  and  Casette;  James 
P  Murpny,  publisher,  Boston  Daily 
Record  and  Jolm  Shepard,  3d,  head  of 
the  Yankee  Network,  were  recently  ap¬ 
pointed  by  Gov.  Curley  to  the  recess 
legislative  commission  which  will  con- 
skltr  the  question  of  biennial  legislative 
sessions  for  Massachusetts. 

Mr.  and  Mrs.  Linwood  1.  Noyes,  pub¬ 
lisher  and  editor  of  the  Iromoood 
(.\lii.)  Daily  Globe,  and  children, 
Marjorie  and  Frank,  Jr.,  have  returned 
following  a  vacation  trip  through 
Michigan,  Ohio,  Indiana,  Illinois  and 
Wisconsin.  .Mr.  Noyes  is  president  of 
the  Inland  Daily  Press  Association. 

Fred  Naeter,  co-publisher.  Cape 
Girardeau  (Mo.)  Southeast  Missourian, 
has  been  named  chairman  of  the  educa- 
tioral  committee  of  the  Citizens’  Road 
.\ssociation  of  Missouri. 

C.  J.  Harkrader,  publisher,  Johnson 
City  (Teim.)  Press,  has  been  nominated 
as  a  candidate  for  the  Virginia  State 
Senate. 

James  D.  Haggerty,  publisher  IVo- 
burn  (Mass.)  Daily  Times  has  been 
appointed  to  a  siiecial  commission  in- 
vestig(itiiig  newspaper  piablication  of 
legal  notices  and  citations,  by  Gov. 
Curley. 

Don  .'\nderson,  associate  publisher 
and  business  manager  of  the  Madison 
(Wis.)  Wisconsin  Slate  Journal,  was 
on  vacatiem  in  Montana  during  August. 

Mrs.  Mollie  E.  Averill,  wife  of  Harry 

verill,  3/omh1  Vernon  (Wash.)  Herald 
publisher,  was  recently  elected  state 
head  ot  the  “8  et  4U,”  fun  service  or¬ 
ganization  of  the  American  Legion 
-Auxiliary  at  the  recent  department 
convention  in  Tacoma,  Wash. 

First  Lieut.  Robin  B.  Pape,  son  of 
publisher  William  J .  Pape  of  the  fPuh’r- 
bwy  (Comi.)  American-Republican,  has 
been  promoted  to  captain  in  the  regular 
army.  He  is  on  duty  at  Tokyo  as  a 
military  attache  at  the  .American  lega¬ 
tion. 

Lewis  Jones,  of  Crafton,  Va.,  has 
been  named  editor  and  assistant  busi¬ 
ness  manager  of  the  I^cxinyton  (V^a.) 
Casette. 

Capt.  Ralph  H.  Dunlap,  formerly 
exixutive  ot  the  J*hiiadclphia  Record, 
.Miami  Daily  News  and  other  newspa¬ 
pers,  who  has  been  a  patient  at  Walter 
Keed  General  Hospital,  Washington, 
D.  C.,  has  returned  home  to  (Colum¬ 
bus,  0. 

IN  THE  BUSINESS  OFFICE 

QEORGE  M.  BCRBACH,  adver- 
V  ‘‘sing  manager,  St.  Louis  Post- 
Dispatch,  and  Mrs.  Burbach  have  re¬ 
turned  from  a  seven-week  tour  of 
Europe. 

Harry  F.  Decker,  for  the  past  two 
years  in  charge  of  national  advertising 
of  the  Annalist,  a  New  York  Times 
tympany  publication,  has  resigned  as 
of  Sept.  1,  to  become  associated  with 
Dow  Jones  &  Co.  as  advertising  man¬ 
ager  of  Barron’s  Weekly. 

Watson  W.  Gooch,  national  adver- 
hsing  manager  of  the  Times-World 
Corporation,  Roanoke,  and  Mrs.  (Gooch 
s^nt  their  vacation  in  Staunton,  Va., 
Mr.  Gooch’s  former  home. 

Leon  .Adler,  advertising  manager, 
nuntinfiton  (Ind.)  Herald-Press,  is 
spending  his  vacation  in  northern  Wis¬ 
consin. 


Father  Handles  Business  End; 

Son  Runs  Editorial  Department 


Thomas  and  Ronald  Ferguson 


Thomas  FERGUSON,  treasurer 
and  general  manager  of  the  Man¬ 
chester  (Conn.)  Herald,  evening  daily, 
completed  45  years  of  service  with  the 
paper  in  the  fall  of  1934,  the  anniver¬ 
sary  tieing  signalized  by  a  testimonial 
dinner  given  him  in  Hartford  by  a  large 
group  of  Connecticut  newspaper  editors 
and  prominent  citizens.  Mr.  Ferguson’s 
son,  Ronald,  is  city  editor  of  the  Herald. 

Born  in  Belfast,  Ireland,  Jan.  3,  1870, 
of  Scotch-Irish  parents.  Mr.  Ferguson 
came  to  America  with  his  family  at  the 
age  of  10.  .After  a  public  school  educa¬ 
tion,  Mr.  Ferguson  joined  the  Herald 
as  a  printer’s  devil  in  1889.  He  worked 
liis  way  up  through  the  job  printing  de¬ 
partment,  became  a  reporter,  then  editor, 
and  in  1914  was  one  of  the  incorpora¬ 
tors  of  the  present  corporation  when 
the  Herald  was  changed  from  weekly 
to  daily  publication.  The  weekly  Her¬ 
ald  liad  been  founded  in  1881  by  the  late 
Elwood  S.  Ela. 

In  succeeding  years,  following  the 
deaths  of  Mr.  Ela  and  E.  Hugh  Cros¬ 
by,  his  partners,  Mr.  Ferguson  obtained 
control  ot  the  paper.  He  has  lieen  quite 
active  in  politics  and  at  the  present  time 
is  deputy  judge  and  clerk  of  the  Man¬ 
chester  town  court.  He  is  a  Republican. 

Ronald  H.  F'erguson  was  born  Dec. 
23,  1898,  an  only  child.  From  an  early 
jveriod  he  manifested  interest  in  the  edi- 

W.  D.  Lyness.  circulation  manager. 
Tacoma  (Wash.)  News-Tribune  and 
Ledger,  was  a  delegate  for  the  Tacoma 
Kiwanis  Gub  to  the  recent  Pacific 
Northwest  district  Kiwanis  convention 
at  Vancouver,  B.  C.  Mr.  Lyness  is  a 
past  district  lieutenant  governor  for 
Kiwanis  International 
Leon  H.  Summy,  advertising  man¬ 
ager,  Goshen  (Ind.)  News-Times  & 


torial  side  of  newspaper  w'ork,  and  took 
sjiecial  courses  at  Cornell,  Trinity  and 
.Amherst  designed  to  fit  him  for  jour¬ 
nalism,  majoring  in  English  and  eco¬ 
nomics.  VVhile  at  Cornell  during  the 
W'orld  War  he  served  in  the  Student 
Army  Training  Corps. 

.As  silk  manufacture  is  the  principal 
industry  in  Manchester,  Ronald  Fergu¬ 
son  worked  for  a  period  in  the  Cheney 
Bros,  mills,  building  a  background  of 
knowledge  of  this  industry  which  now 
serves  him  well  in  interpreting  textile 
news.  .All  his  early  training  was 
planned  wth  the  idea  of  fitting  him  for 
etlitorial  direction  of  his  father’s  news- 
pajier. 

In  1924,  Ronald  joined  the  Herald  as 
city  editor,  a  post  in  which  he  has  con¬ 
tinued  for  the  past  10  years.  He  also 
served  for  a  brief  period  on  the  staff  of 
the  Hartford  Courant  and  has  been  a 
correspondent  of  the  Neiv  York  Herald 
T  ribme 

This  father-and  son  combination  is  an 
ideal  one,  in  that  the  father  handles  the 
liusiness  and  mechanical  ends  of  the  en¬ 
terprise  while  the  son  has  charge  of 
the  editorial  department.  The  son,  by 
the  way,  adds  to  his  value  as  a  gath¬ 
erer  and  handler  of  news  through  his 
membership  in  many  Manchester  organ¬ 
izations  and  keen  interest  in  civic  af¬ 
fairs. 

Democrat,  has  been  appointed  trustee 
of  Goshen’s  Municipal  airport. 

David  E.  Peugeot  Jr.,  promotion 
editor  for  the  Buffalo  Ez>ening  Nezvs, 
is  spending  his  vacation  in  and  around 
Buffalo.  He  has  been  fishing  in  Niagara 
river.  Lake  Erie  and  Lake  Ontario 
with  fair  success. 

Harry  J.  Lynch,  classified  advertis- 
(Continued  on  page  20) 


FRANK  KENT  IS  BACK 

Frank  Kent  of  the  Baltimore  Sun  has  returned 
from  a  month’s  vacation  [trip  abroad.  His  feature 
“The  Great  Game  of  Politics,’’  will  be  resumed 
immediately. 

Mr.  Kent  writes  with  unusual  vigor  and  clarity. 
His  feature  is  uniquely  desirable.  Ask  us  about  it. 


The  McN aught  Syndicate,  Inc. 

TIMES  BUILDING 
NEW  YORK,  N.  Y. 
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SEARCHLIGHT 
OVER  EUROPE 

By  Wythe  Williams 

H  ERE’S  what  A.  Y.  Aronson, 
managing  editor  of  The  Louisville 
Times,  writes  of  Wythe  Williams’s 
terse  daily  feature  cable  sizing  up, 
forecasting  and  summing  up  the 
T!\T-packed  events  in  Europe: 

“Wythe  Williams  in  three 
hundred  words  daily  is  keep¬ 
ing  readers  of  The  Louisville 
Times  better  informed  on  the 
menacing  European  war  situ¬ 
ation  than  correspondents 
who  use  columns  of  space. 
“This  is  the  simple  answer  to 
the  wide  following  he  has 
won  here  in  one  month.” 

One  of  the  few  American  corre¬ 
spondents  who’s  covered  Europe 
before,  during  and  since  the  World 
War,  Wythe  Williams  knows  af¬ 
fairs  over  there  as  completely  as 
the  men  who  dictate  them — and 
how  to  write  of  them  with  Ameri¬ 
can  punch  and  pungency. 

His  daily  three  hundred  words  will 
get  and  hold  for  your  newspaper 
many  thousands  of  readers.  Let 
us  send  you  sample  releases  and 
terms,  .\ddress: 

United  Features 

MONTE  BOURJAILY 

General  Manager 

220  East  42nd  Street,  New  York 
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ing  manager,  the  Taconta  (Wash.) 
Tribune,  and  prominent  Pacific  North¬ 
west  sports  enthusiast,  is  proving  in 
such  demand  as  a  boxing  referee  that 
he  is  receiving  frequent  calls  to  Pacific 
Northwest  cities  to  referee  boxing 
matches.  Mr.  Lynch  is  an  official 
referee  of  the  Washington  State  Ath¬ 
letic  Commission,  and  for  a  number  of 
years  has  refereed  all  of  the  boxing 
matches  held  in  Tacoma  under  the 
auspices  of  that  body. 

William  Ullman,  head  of  the  Ullman 
Feature  Service,  Washington,  D.  C., 
has  just  returned  following  an  8,500- 
mile  circle  motor  trip  from  the  Nation¬ 
al  Capital  to  the  Pacific  Coast.  Mr. 
Ullman  stopped  at  numerous  points  en 
route,  and  traveled  as  far  north  as 
the  Columbia  River  country  in  Oregon. 

Russell  B.  Miller,  circulation  repre¬ 
sentative,  New  York  Herald  Tribune, 
was  seriously  injured  Aug.  24  when 
his  automobile  crashed  into  a  telephone 
pole  and  turned  several  somersaults 
on  King's  Highway,  Hyannis,  Mass. 
He  is  at  the  Cape  (3od  Hospital. 

Richard  Kaynor  (Jould,  son  of  Mr. 
and  Mrs.  F.  Willis  Gould  of  Tacoma. 
Wash.,  has  entered  the  United  States 
Naval  .Academy  at  Annapolis,  Md. 
He  was  a  .student  last  year  at  the 
University  of  Washington.  His  father 
is  a  member  of  the  advertising  staff 
of  the  Tacoma  News-Tribwte. 

Harriet  Batchelor,  society  reporter 


for  the  Tennessean  Papers,  Nashville, 
has  joined  the  circulation  promotion 
staff  of  the  Conde  Nast  publications 
and  will  take  over  her  new  work  this 
fall. 

The  engagement  of  Miss  Alma 
Durell  Hubbell,  daughter  of  Mr.  and 
Mrs.  N.  David  Hubbell  of  Rochester, 

N.  Y.,  to  Wilson  Law,  classified  ad¬ 
vertising  manager  of  the  Elmira  (N. 
Y.)  Star-Gazette,  has  been  announced. 
The  wedding  will  take  place  in  the 
early  autumn. 

.A.  L.  Yost  of  Lima,  O.,  has  been 
appointed  advertising  manager  of  the 
Perry  County  News  at  New  Lexington, 

O. .  succeeding  Paul  Sherlock. 

eXto  L.  Bruns,  mid-western  advertis¬ 
ing  representative  of  Advertising  Age, 
and  Mrs.  Bruns  have  announced  ^e 
fnrth  of  a  daugliter,  Roberta  Jane,  in 
Chicago. 
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The  battle  between  music  and  jour¬ 
nalism  which  has  been  going  on  for 
five  years  within  the  mind  of  Qiarles  mediately  for  a  four-month  hone^lJIl! 
L.  Flick-Steger,  trip  abroad, 
known  to  W.  R. 


r'RANK  W  ROSTOCK,  former  «k 
tor  and  business  manager  of  o. 
Cincinnati  Post,  to  Miss  Mabel  L  Carr 
at  Cincinnati,  Aug.  21.  They  left  ». 


Charles  L.  Flick- 
Steger 


Hearst  readers  as 
Charles  L.  Flick, 
is  over.  The  call 
to  music  has  won 
and  Mr.  Flick- 
Steger  has  just 
recently  resigned 
as  assistant  chief 
correspondent  to 
Karl  H.  von 
Wiegand  in  Ber¬ 
lin. 

Bom  in  Sayles- 
ville,  R.  1.,  Mr. 
Flick-Steger  was 


^^rs.  Evelyn  Wenrich  Smadel,  aio 
ciate  society  editor,  Reading  (p^j 
Times  to  H.  Charles  Hastings  of  1^#. 
caster.  Pa.,  recently. 
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IN  THE  EDITORIAL  ROOMS 

BION  C.  WELKER,  managing  ed¬ 
itor,  Harrisburg  (Pa.)  Telegraph 
newspapers,  and  Mrs.  Welker  are  on 
a  trip  to  England  and  the  British  Isles. 
They  will  return  early  in  September. 

Charles  A.  Fell,  managing  editor, 
Birmingham  News,  and  Vincent 
Townsend,  city  editor,  liave  returned 
after  a  vacation  trip  to  Cuba  with  stop¬ 
overs  at  Jacksonville  and  Tampa. 

John  O’Donnell,  managing  editor. 
Oil  City  (Pa.)  Derrick,  has  resigned 
as  a  trustee  of  the  Polk  State  School,  a 
post  held  for  sonic  years. 

Ed  Sussdorff,  citj-  editor  of  the 
Chattanooga  (Tenn.)  Tinu's,  and  Mrs. 
Sus.sdorff  left  .Aug.  26  for  a  ten-day 
motor  trip  to  Miami,  F'la. 

Edward  C.  Dalton,  city  editor,  Eric 
(Pa.)  Dispatch-Herald,  lias  withdrawn 
from  the  Democratic  primary  in  which 
he  had  sought  the  office  of  prothonotory 
in  that  city. 

J.  W.  Hill,  editorial  writer.  Little 
Rock  Arkansas  Dctnocrat,  joined  the 
hole-in-one  fraternity  .Aug.  22  when  he 
sank  a  90-yard  pitch  on  the  No.  3 
hole  of  the  Concordia  Country  Qub  of 
that  city.  His  pitch  hit  the  green  and 
after  a  short  roll  dropped  into  the  cup. 
He  was  playing  in  a  foursome. 

LeRoy  M.  Want,  for  the  past  two 
years  assistant  city  editor.  Charleston 
(S.  C.)  News  (S’  Courier,  has  resigned, 
effective  Sept.  3,  to  take  a  year  of  grad¬ 
uate  journalism  work,  probably  at  the 
University  of  Missouri. 

Fred  Pasley,  special  writer  on  the 
New  York  News.  ha.s  returned  from 
England  and  commenced  a  series  on  the 
English  Constitutioa. 

Harold  Olsen,  of  the  .Vert'  York  Neics 
copy  desk,  is  convalescing  after  a  hos¬ 
pital  operation. 

Wayne  Thomas,  aviation  editor,  Chi¬ 
cago  Tribune,  was  in  Dayton.  O.,  Iasi 
week  to  witness  the  arrival  of  three  new 
“mystery”  army  bombers  at  Wright 
Field  for  testing. 

E.  Clarke  King.  Jr.,  city  hall  re¬ 
porter,  Dayton  (O.)  Herald,  has  been 
appointed  permanent  secretary  of  the 
Dayton  Metropolitan  .Area  Traffic  Com¬ 
mission.  He  assumes  his  new  duties 
Sept.  10. 

John  Oliver  wa.s  recently  added  to 
the  sports  staff  of  the  Richmond  (Va.) 
Nexvs-Leader. 

Gerald  J.  O’Neil,  police  reporter,  To¬ 
ledo  Morning  Times,  and  Mrs.  O’Neil 
are  parents  of  a  daughter,  born  re¬ 
cently. 

Walker  Matheson  has  resigned  from 
the  copy  desk  of  the  Ne7i}  York  Neu‘s. 

Tom  Davis,  formerly  with  the  Asso¬ 
ciated  Press  at  .Albany,  is  now  with  the 
Albany  Times-Union. 

Erie  E.  Snelgrave,  reporter,  Geneva 
(N.  Y.)  Times,  has  been  elected  a  di¬ 
rector  of  Region  Two  of  the  .American 
Power  Boat  .Association. 

Jack  W.  Shirley,  Regina  (Sask.) 
Daily  Star  reporter,  has  return^  from 
several  months  spent  in  the  A^abasca 
Lake  gold  fields.  He  flew  “in”  and 
“out”  over  the  1,200-mile  trip  by  Mac¬ 
kenzie  .Airways.  He  recently  ad- 


studying  violin  under  the  famous  Vien¬ 
nese  master,  Carl  Prill,  and  had  given 
a  concert  in  Vienna  at  12  years  of  age. 
•A  serious  eye  disease  .sent  him  back  to 
the  United  States  where  he  went  through 
the  ordinary  educational  channels  until 
1920  when  he  decided  to  turn  to  music 
again.  Earning  his  passage- money  as 
a  hotel  waiter,  he  sailed  for  Vienna, 
studied  there  and  later  in  Brussels  under 
Cesar  Thomson,  finally  winding  up  in 
Munich.  Comic  opera,  concert  music 
and  finally  an  opera  “Dorian  Gray,”  fol¬ 
lowed.  .A  symphonic  poem  by  Flick- 
Steger,  written  in  this  period,  was  re¬ 
cently  played  for  the  ninth  time  in  the 
White  House  by  the  U.  S.  Marine 
Orchestra.  In  1930,  plans  for  produc¬ 
tion  of  “Dorian  Gray”  under  the  aegis 
of  Otto  H.  Kahn  in  the  Metropolitan 
Opera  House  fell  through  and,  over¬ 
night,  Flick-Steger  decided  to  become 
a  newspaperman. 

In  Paris  they  told  him  to  go  to 
Berlin,  where  Hearst  Correspondent 
William  Hillman  hired  him  and  through 
a  series  of  successes  he  became  von 
Wiegand’s  right  hand  man. 

“But  alas!”  he  says,  “I  thought  I 
could  combine  both  music  and  jour¬ 
nal  i.sm  and  actually  spent  every  minute 
of  my  spare  time  composing  my  new 
opera.  But  every  time  I  got  started, 
and  had  my  thoughts  properly  concen¬ 
trated  after  a  day  of  oftentimes  strenu¬ 
ous  work,  the  telephone  would  buzz  and 
somebody  would  shriek,  ‘The  Reichstag 
is  on  fire,’  or  ‘A  revolution  has  broken- 
out  in  Vienna,’  or  ‘Hindenburg  is  dead,’ 
or  ‘Dollfuss  is  shot,’  or  ‘King  Alex¬ 
ander  is  assassinated.’  etc.,  etc. 

“A  moment  later  I  would  be  sitting 
in  a  plane  speeding  to  the  .scene  of  ac¬ 
tion.” 

Inevitably,  music  won  his  heart.  Tlie 
Berlin  opera  house  will  produce  “Dorian 
Gray”  in  the  coming  season,  another 
opera  “Leon  and  Edrita”  was  only  par¬ 
tially  finished  when  an  important  opera 
house  asked  to  have  it  played  and  con¬ 
tracted  for  it  on  the  spot. 

“Curiously,”  says  this  accomplished 
writer  of  news  and  music,  “I  have  had 
to  confine  myself  to  Europe  up  to  now — 
generally  American  composers  follow 
the  other  path,  while  Europe  as  the 
last  station  of  their  career.  But  let’s 
hope  I  can  soon  return  home !” 


Charlotte  Quill,  daughter  of  Mr.  u 
Mrs.  Eugene  Sullivan,  Toledo,  to  Mil. 
lard  J.  Foreman,  state  editor,  ToUi, 
Blade,  in  Toledo,  recently. 

Terry  Rowe,  provincial  news  repotta 
Regina  (Sask.)  Daily  Star,  to  Mir 
garet  .A.  Shaw,  formerly  Regina 
Post  librarian,  at  Prince  .Albert,  Si* 
Aug.  19. 

L.  Carroll  Arimond,  night  maiain 
for  the  .Associated  Press  at  Milwaite 
Wis.,  to  Cecilia  K.  Kraemcr,  also « 
Milwaukee,  Aug.  26. 

John  Oliver,  of  the  Richmond  (Va.) 
News-Leader  sports  staff,  to  Miss  Man 
Kathryn  Porterfield,  at  Trinity  Mah  g 
iKlist  church,  Roanoke,  Va.,  Aug.  24  1 

Bill  Thompson,  Moose  Jaw  corre  4 
iwndeiit  for  Regina  (Sask.)  Leadtr-  i 
Post,  to  Miss  Mable  Bissett,  Moo«  ^ 
Jaw,  at  Moose  Jaw  recently. 

Louise  C.  Gilbert,  feature  editor  a 
the  La  Patrie,  Montreal,  to  Luden  .1 
Sauvage,  Los  .Angeles  attorney,  at  Van¬ 
couver,  B.  C.  recently.  They  will 
make  their  home  in  Los  .Angdes 
where  the  bride  will  continue  her  news 
paper  work  as  Hollywood  correspondetr 
for  La  Patrie. 

.Alice  Dulcene  Baker,  society  editor 
Mishawaka  bureau.  South  Bend  (Inli 
News-Times  to  George  \V.  Fdgell 
.Aug.  24  in  Mishawaka. 
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SPECIAL  EDmONS 


ST.  LOUIS  STAR-TIMES,  .Aug. 22. 
12-page  section  tabloid-size,  witf 


dressed  the  joint  meeting  of  the  Ro¬ 
tary  and  Kiwanis  cluubs  at  Moose  Jaw, 

.''ask.,  on  his  experiences.  . 

-Archie  Jacobs,  former  city  editor  of 
the  Omaha  (Neb.)  Bee-News,  and  for 

the  past  15  years  a  reporter,  has  re-  _ _ _ 

sign^  to  take  a  position  with  a  Neon  County  Fair,  Diamond  Jubilee,  56  pagfs 
company.  tabloid  edition. 

A.  T.  Lewis,  state  news  editor,  Nor-  Fostoria  (O.)  Daily  Rei’iew,  -Aoi- 
folk  (Va.)  Virginian-Pilot,  was  elected  21,  Diamond  Jubilee  Edition,  60  pagts^ 


page 

fall  rental  and  real  estate  rlassinn* 
.advertising. 

Duluth  News-Tribune  and  Dnltli 
Herald,  Aug.  4  and  5.  respectivdj. 
celebrating  the  reconstruction  of  th 
John  Jacob  .Astor  fur  trading  post,  * 
pages 

Chattanooga  (Tenn.)  Times,  .\ufc 
25,  school  opening  section,  5  pages. 

.Isltevillc  (N.  C.)  Citizen-Times 

.Aug.  18.  Mid-Season  Mail  .Away 
tion,  64  pages  tabloid  size,  in  grew 
color. 

Tampa  (Ma.)  Morning  Triinuu 
.Aug.  25,  announcing  Tampa’s  annual 
“Opportunity  Day”  sale,  20  pages,  tah- 
loid  size. 

Lawrence  (Mass.)  Evening  Teltgnn 
Dollar  Days  edition,  2  sections, 
pages,  .Aug.  5. 

Attleboro  (Mass.)  Siui,  Dollar  Day 
edition,  2  sections.  22  pages,  July  2j 

Goldsboro  (N.  C.)  News- Argus. 

Tobacco  Edition,  32  pages  recently. 

Beatrice  (Neb.)  Daily  Stm,  32  paw. 
•Aug.  25,  greeting  the  Nebraska  Dt 
partment  of  the  American  Legion  at  it? 
annual  convention  held  in  Beatrice. 

.l/ario»i  (Ill.)  Daily  Republican,  Aut 
16,  City  Wide  Used  Car  Week,  1- 
pages,  2  sections. 

Decatur  (Ind.)  Daily  Democrat,  Aug 
3,  Fair  Edition,  44  pages,  4  sections 

Manitowod  (Wis.)  Herald -Tima. 
Aug.  15,  ^uvenir  Edition,  Manitowoc 


.K! 


managing  director  of  the  Southside  Vir¬ 
ginia  Unit  at  a  meeting  of  the  board  of 
directors  Aug.  23. 

James  (Jimmy)  Ennis,  former  ath¬ 
letic  star  at  the  College  of  Puget 
Sound  in  Tacoma,  Wash.,  has  joined 
the  Tacoma  Times  sports  department. 

Mr.  and  Mrs.  (George  F.  Hull  have 
returned  from  a  honeymoon  trip  through 
Florida,  Louisiana,  Texas  and  the  mid¬ 
dle  west.  Mr.  Hull  is  staff  photog¬ 
rapher  and  Mrs.  Hull  is  artist  and  copy¬ 
writer  for  the  Chattanooga  Times, 


6  sections. 

Santa  Barbara  (Cal.)  Morning  Pfftt, 
.Aug.  11,  12th  annual  Fiesta  e^ti<*. 
tabloid  edition.  36  pages,  including  a 
12-pagc  rotogravure  section. 

Lowell  (Mass.)  Sun,  Aug.  22.  .Amer¬ 
ican  Legion  Souvenir  Edition,  48  pages, 

3  sections. 

IVatcrbury  ((Gomi.)  American  ^ 
Republican  issued  a  special  Connects 
Tercentary  edition  Aug.  25  and 
Special  local  features  ran  in  40  pages. 

4  sections. 
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Selling  The  Clmsified  Panes 

~~  By  L.  P.  LIKELY  - - 

pEFOKE  August  was  half  over,  when  The  verbi:.„»  .u 
D  many  a  dassihed  manager  was  tains  tvne  thal 

burmng  midnight  oil  with  his  rental  as-  the  illui^atinn  t  .‘-'“'‘t-  and,  with 

sistaiits  in  the  preparation  of  plans  for  hulls-evi-  iivi  human  interest 

a  Fall  rental  campaign,  prospects  in  '  ^ 

dreater  Boston  were  beginning  to  re-  /^NK  ii  c  * 

leive  a  striking  announcement  about  pro-  W  versing  i  Holmes  con- 

iwsals  to  aid  them,  irom  the  Boston  Am-  the  announcer  '»'crophone  with 

,riVa»  and  Sunday  Advertiser,  of  which  Another  1  landlords. 

Ralph  J.  -Meyers  is  classified  manager,  chair  with  a  chin  ■  "*  ^rm- 
The  iour-i«ge  newsprint  size  broad-  on  either  kne»  'ri  spellbound 

,ide  deserves  first  honors  in  its  field  so  the^•  '  ■  .  ‘^^ption:  “And 

his  season.  Ask  Mr.  Aleyers  to  send  their  new  cast/e 

ou  a  copy  if  you  want  to  file  away  a  A  iuir«.  •  ,  . 

.  .lifty  two-color  job  done  on  glazed  stock  talking  imo'"a  te^  i"“‘^‘  «s 

nith  a  sharp  black  and  scarlet  motif.  two  lingers  in. 

Page  one  has  only  thin  line  rules  “ril  say  von’li  , V'"'*.*'"-  Caption: 

I  across  the  top  and  bottom,  but  an  inch-  ment ’’  '  ^  '“‘‘Ser  apan- 

iiid-a-lialf  four-tone  red  and  black  bor-  \  |,nv  i 
der  runs  page  length  on  the  left  side  l)ack  to  U,e  camerf 
viifh  a  wavy  one  on  the  right.  ist  needs  ;  ,^Caption:  “A  nud- 

A  hve  by  seven  half-tone  of  a  beau-  A  ^nnt  h  ™ 
niui  young  matron  of  Back  Bay,  mavbe  lieail  fr,.!!? ,  man  is  poking  his 

even  from  Beacon  Hill,  graces^’tKop  il'riptifig‘^wef‘'S  ‘"s 

center.  Beneath  the  photo  is  a  large  Caption  •  a r'"M"outh  wide  open 

..Wta,  .h« 

Following,  in  underscored  heavy  dis-  ^A  he  "Serl^  h’®  showers,  etc. 
play  type,  IS ;  ^  ^  .  "“sband  of  the  Bnstf. 

•  Everyone  Interested  in  Renting  Ihting  an7*’®  's  bedecked  with  an  iB- 

-Apartments  Has  Been  Wondering  Whaf  sink  ^an^  h  ®  ‘he  kitchen 

Bostons  Leading  Newspaper  VVinDo  Pl^es 

ms  I  all.  Hve  paragraphs  in  smaller  lie  meekly  teiu  i7  Scowling, 

type  are  set  in  five-column  measnri.  w-.vJ  .  .  ■  "er.  “Company  is  nl. 

and  are  bound  to  merit  serious  consid-  ^  place.'' 

cration  by  the  men  who  are  empower«l  .  .  *  *  * 
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play  type,  is;  '  w.-.y  .  ‘’“sband  of  the  Bnctf. 

,  "Everyone  Interested  in  Renting  Ihting  anr^*!®  's  bedecked  with  an  iU- 
«  -Apartments  Has  Been  Wondering  Whaf  sink  ^an^  h  ®  hy  the  kitchen 

«  J'z  K'iv-sii™  ^ 

*  -f  ar.  tand  »rious^S  ■*  ‘his  »n,aU  place  ' 

^  cration  by  the  men  who  are  empower«l  *  *  * 

5  10  say  yes  and  no  about  advertisHg  an  T  ‘“P  half  of  the  last  na«. 

propriatioiis  for  rental  agencies  and  ^  P“^‘»re  of  -Massachu^tCc  carries 
tor.  apartment  owners.  ^  »«'•  James  M.  Curley  and 

.  I  fer'.ra?,‘r.rS 

I  tSP'bSo! 

t  news  colnm*^'*^  f  among  the  ‘^'''culation.  want  ad 

L  Evening  American  ‘^hart  of  whatTs  In.s  i  ‘‘ental 
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I 

Tte."* Mi'  Wom"*d^ 


c.uugn  me  Want  -Ad^  °  '  RALEIGH  -OMES  M  E 

«£\  a°,ld  will'"  Bo-  ''oSf  (N 

•*y  P"Wici3c“  wS  s3'’,r  “  '*  1^0  «  « 

^  scores  of  rental  seel-^rc  ♦  scores  ceediiig  John  P  ^  editor,  suc- 

•■7  landlords  Cheek  VS^^cit)  S?" 


4  r,,T  ,  ^"'■oughout  Boston  u  ■  "*^™'nes  city  editor  r 

S. Tr'> 


-and  .  sS.  ,1,;TS  "■?  “"‘»y  »ny" 
'he  additional  help  wS"""?,  ^o*- 

landlords.  "'’’■‘^h  will  be  given 

P’fSf  'r.Sl";''"’  dooWe  iruck 
advance  done  ^  ‘"'^'Color  layout  is 

W"«  prots  “"O 

in  the  papers.  appear 

[‘wl  ink  is  used  for. 

o' "»  ITomotional 
American-Siiiidav  A  i  .^PP^ar  m  the 
cental  sSson.’^^''""*'""'’  ‘he 

‘hree°cobmn*’fun  sf ^  '"‘^hes  by 

have  thin  mortkis  ne?  'i'"®‘'‘n‘'ons  and 
two  or  three  line^*^  r”**  bottom 

ho“oni  slot  ‘yP«-  In  the 

lar  to  “For  anL/^  sentence  simi 
all  localities,  read  th^R 

"“•*'>'  ■'dvctirji'^S'*  America. 


THE  : 

best  news 

IN  THE  WORLD 

gvery  field  of  science: 
D«ilv  IvUil  R,p«, 

/•'••••ph  R«port 
Wpi.H,,  Article. 

J«e»«te  Seiici 
Science  Mofjee 
Seitnee  Fillen 
Monthly  Star  Mep 
Science  Picture. 

Wirt  CoMtet 
for  dttoilf 

SCIENCE 

SERVICE 

Washinston,  D.  C.  I 


U.  S.  Government 

and 

Industry 

t^ecognize 

DANVILLE,  ILL. 

Por  Its 

Location . . .  Resources . . .  Facilities 

for  D'«bled^o7im?eI!^TdT«~rlleT“"*^ 

United  Stele..  When  completed  thi.  inua!,***  ‘^“•PiUI  in  the 

**'000.000  end  will  provide  howiUI  feciliti  ""l  **'”  •PP»o«i*«tely 
^onnel  of  employee,  will  compriw  600  dL  ”  The 

Tlii»  mean,  an  increaM  to  Denyille'.  buvina  o  **?'  o«f«tlle.. 

•nnueily.  *  Powe.  of  more  than  $1 ,000,000 


Corporation  i.  the  letert  -dditlon  to  DiyiH..,^"2’'''’*’  '''* 

orwniied  by  officief.  of  the  W  a  J  r-  “■»*'»  we. 

Ball  Brother.  Company.  Mun!;,  «‘T'  •"«* 

"•  barns  grown  thi.  year  In  the  yieinltw  1  r^'"***  ‘^"““"<1  •«»»  of  hemp 
v«iou.  product..  The  .,rL  tur^  ‘^T"*  ““  ■-  -'•'^•ctunns 

. . - iZVtrSe^r  - 

National  Advertisers 

Recognize 

DANVILLE 

With  Its  Individual  Market 

Located  m  the  Heart  of  Uli„oi,’  Great  Com  Bh 
Soy  Bean  Coun^  ^ 

A  Iradins  area  doited  with  1 1  n 

•  network  of  herd  road,.  Vermilion  cl"'?*  *”  **«h  D*"»ille  by 

Hie  Arrt  county  in  the  United  Stele,  to  '*"**'  ”*“*  *»•» 

T-".V-y.m  bond,  fo,  thi.  I 

Commerciel-New,  .ante,  the  entire  medret  wrth 
coverese.  An  ere.  population  over  1^00^.!  P«rfect 

wne  (city  not  included).  '  °  ‘**'000  'n  the  reUi 

• 

the  COMMERCIAL-NEWS 

A  Gannett  Newspaper 


New  York 


National  Representatives 

J-  P.  McKinney  &  son 

Chicaso 


San  Franciscc 
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CONTEST  INTEREST  IS 
UPTURN  INDICATOR 

Promotion  Man  Find*  Increased 
Queries  Foreshadowing  Linage  Up¬ 
turn  This  Fall — Depression  Has 
Made  New  Technique  Necessary 

Inquiries  al)oiit  circulation-building 
contests,  proven  prior  to  the  depression 
to  be  a  reliable  barometer  of  newspaper 
linage,  are  almost  at  1928-29  levels  and 
presage  a  brisk  upturn  in  newspaper 
income  this  fall,  according  to  W.  B. 
Owens,  manager  of  the  Publishers  Ser¬ 
vice  Company,  Inc. 

"We  have  found  during  the  depres¬ 
sion  that  although  cash  prize  offers 
made  contests  particularly  attractive  to 
the  public,  publishers  saw  decreased 
values  in  larger  circulations  because 
advertising  rates  could  not  be  raised,” 
he  said.  “Consequently,  when  there 
was  a  slump  in  advertising  linage,  we 
nearly  always  found  it  had  been  pre¬ 
ceded  by  a  slackening  of  interest  in 
circulation  promotion.  When  interest 
seemed  to  be  quickened,  it  was  invari¬ 
ably  followed  by  increased  newspaper 
linage. 

“Right  how  we  are  experiencing  a 
widespread  interest  in  ways  to  promote  i 

DAYTON  DAIUES  RAISE  PRICE 

Three  Newspapers  Go  From  Two  to 
Three  Cents  a  Copy 

All  daily  newspapers  in  Dayton,  O., 
raised  their  prices  from  two  to  three 
cents  a  copy  Aug.  19,  with  no  change  in 
the  price  of  the  Sunday  editions  of  the 
Dayton  Journal  and  Dayton  Daily  News 
at  seven  cents. 

Both  the  Dayton  Journal  and  Dayton 
Herald  carried  front  page  announce¬ 
ments  of  the  price  increase.  The  Day- 
ton  Daily  News  ran  a  full  page  adver¬ 
tisement,  using  headings  of  other  papers 
throughout  Ohio  and  elsewhere  now  sell¬ 
ing  at  three  cents  per  copy. 

Advance  in  publishing  costs  was  given 
as  the  reason  for  the  increase. 

$1,700  IN  MUSICAL  PRIZES 

Omaha  World  -  Herald  Promotion 
Event  Draws  15,000  Crowd 

(.Special  to  Eoitox  &  Publishes) 
Omaha,  Neb.,  Aug.  26— The  Mid¬ 
west  Music  festival,  the  first  annual  of 
such  events  to  be  sponsored  by  the 
Omaha  World-Herald,  attracted  more 
than  15,000  spectators  to  the  Creighton 
University  stadium,  as  well  as  more 
than  1,000  musicians,  Aug.  24. 

It  was  by  far  the  most  outstanding 


circulation,  which  would  indicate  that  I 
newsiiapers  look  forward  to  large  in¬ 
creases  in  business  this  fall,”  Mr.  • 
Owens  said. 

The  promotion  man  told  EnixoR  & 
Publisher  that  in  the  experience  of 
his  company,  the  depression  had  made  ] 
necessary  a  new  tyjie  of  contest  tech-  ; 
nique,  in  which  the  contestant  at  least  i 
got  a  laugh  now  and  then,  even  if 
he  didn’t  win  a  prize.  This  fostered 
the  cartoon  contest  idea,  with  profes-  i 
sional  art  work  in  demand. 

“One  result  of  this  changed  technique 
has  been  to  raise  the  cost  of  contest 
promotion.  While  on  cross-word  or 
similar  types  of  difficult  contests  a 
paper  of  25,000  circulation  could  figure 
on  spending  from  85  to  90  cents  on  each 
new  certified  subscription,  the  cost  now 
has  jumped  to  $1.10  to  $1.15,”  he  said. 
Mr.  Owens  indicated  that  these  rough 
estimates  were  for  the  smaller  cities, 
and  that  papers  of  less  than  25,000 
probably  could  not  profitably  use  such 
promotion  work. 

Mr.  Owens  commented  that  it  is  in¬ 
creasingly  true  that  the  contest  can 
only  give  the  editor  a  reader’s  attention 
for  a  period  of  from  60  to  90  days, 
and  that  holding  the  new  subscriber 
was  the  editorial  department’s  job  from 
then  on.  He  pointed  out  that  the  cash 
prize  still  has  the  greatest  pulling  power 
in  getting  responses  from  readers. 

promotional  event  attempted  thus  far 
by  the  World-Herald.  Motorists  from 
eastern  Nebraska,  western  Iowa  as  far 
as  Des  Moines,  northern  Kansas  and 
northern  Missouri  drove  here  to  fill  the 
two-decked  stadium. 

INCREASES  CONTEST  AWARDS 

Through  an  allotment  by  the  Mid- 
South  Fair  Association,  the  total  of 
prizes  offered  in  the  “Plant  to  Prosper” 
contest,  sponsored  by  the  Memphis 
(Tenn.)  Commercial  Appeal  and  the 
Memphis  Chamber  of  Commerce,  has 
been  increased  to  $1,800.  Judging  will 
begin  Oct.  1  and  awards  will  be  made 
to  farmers  of  Tennessee,  Arkansas  and 
Mississippi.  James  Hammond,  pub¬ 
lisher  of  the  Commercial  Appeal,  has 
offered  a  $500  cash  prize  to  the  sweep- 
stakes  winner. 

93  BOYS  DAILY'S  GUESTS 

‘  Ninety-three  city  and  county  carriers 
of  the  Tampa  (Fla.)  Morning  Tribune 
held  their  fourth  annual  picnic  and  out¬ 
ing  at  Silver  Springs  Aug.  23.  During 
the  day  the  boys  rode  in  the  glass  bot¬ 
tomed  boats  and  in  the  speed  boats, 

:  followed  by  a  swim.  Frank  Hamilton, 

I  associate  circulation  manager,  headed 
:  the  party.  The  boys  making  these  an¬ 
nual  trips  to  Silver  Springs  were  se- 
'  lected  in  a  contest. 


SOUTHERN  CIRCULATORS  MEET 

Savannah  Gathering  October  2-4  Ex¬ 
pected  to  Draw  100. 

(Special  to  Editor  &  Publisher) 

Savannah,  Ga.,  Aug.  29.  —  News- 
l>aper  men  from  eight  Southern  states, 
all  of  whom  are  identified  with  the 
circulation  department  of  the  South’s 
leading  dailies,  will  be  in  Savannah 
October  2-4,  to  attend  the  Southern 
Circulation  Managers  convention  at  the 
Hotel  Savannah. 

At  least  100  circulation  men  will  be 
here,  including  a  number  of  nationally 
known  figures.  A  high  spot  in  the  social 
side  of  the  program  will  be  the  ban¬ 
quet  planned  for  Thursday  evening, 
October  3.  An  executive  session  will 
bo  held  here  on  October  2  with  the  con¬ 
vention  getting  down  to  business  the 
day  following. 

J.  L.  Barksdale,  Jr.,  of  Miami,  presi¬ 
dent  of  the  convention,  will  preside. 
The  invdeation  will  be  delivered  by  the 
Rev.  Arthur  Jackson,  D.D.,  pastor  of 
the  First  Baptist  Church.  Mayor  Gam¬ 
ble  will  deliver  the  address  of  welcome, 
and  J.  C.  Council,  Tampa,  the  response. 
The  president’s  address  will  be  made 
at  the  opening  session,  as  well  as  re¬ 
ports  by  Horace  Powell  of  Atlanta,  sec¬ 
retary-treasurer  and  committee  chair¬ 
man. 

The  convention  speakers  are:  JohnT. 
Toler,  .\tlanta;  R.  B.  Com,  Shrevport; 
E.  D.  Hood,  Savannah;  A.  S.  Daniel, 
E.  O.  Allen;  VV.  C.  Dreyfus,  Nash¬ 
ville;  W.  M.  Morgan,  New  Orleans; 
Horace  Powell,  Atlanta;  J.  T.  Webb, 
Macon;  Don  R.  Davis,  Birmingham; 
A.  D.  Potter  and  H.  E.  Johnson, 
Tampa;  J.  R.  Chamblee,  Dothan;  D. 


AMERICA  AND  HER  NEWSPAPERS  HAVE  ALWAYS  KEPT  MARCHING  ON  I 


A  New  Broom  Sweeps  Clean, 
But  a  Vacuum  Sweeps  Cleaner 

"MMPROVEr" 

is  the  demand  of  Progress 


The  old  idea  of  removinq  dust  and  dirt  by  means  of  a 
broom  was  thouqht  to  be  the  one  and  only  way — until  the 
vacuum  cleaner  demonstrated  its  superiority.  Imported 
Dry  Mats,  twenty  years  aqo,  seemed  about  the  last  word 
until  the  American-made  Wood  Dry  Mat  reached  the 
market.  Riqht  then  beqan  a  steady  development  which 
has  never  stopped  in  the  Wood  plant — and  never  will, 
because  the  Wood  keynote  is  ’’Improver* 


w 


O.  Jones,  Augusta;  Max  D  UlrU 
St.  Petersburg;  F.  Goldschmid  Vi^ 
phis;  J.  M.  Black,  New  Orleins-^ 

M.  Lawson,  Miami ;  R.  S.  Nix  Birin! 
ingham,  and  Charles  Coleman,  Atl^ 

PRINT  AUTO  CRASH  HORRORS 

The  Chicago  Tribune  on  August  X 
carried  a  graphic  account  of  the  hot 
rors  of  three  automobile  crashes  in  tb 
Oiicago  area.  Written  by  Vire^ 
Gardner,  the  Tribune  story  contaiS 
all  the  gruesome  details  of  the  accid* 
victims’  physical  condition,  tog^ 
with  eight  pictures  on  the  picture  oMt 
of  persons  injured  in  auto  accidents^ 
now  suffering  in  hospitals.  The  grapbe 
descriptive  account  was  printed  in  tb 
interest  of  lessening  the  automobi 
death  toll  in  Cook  County.  Similar  aoki 
accident  stories  and  pictures  may  appor 
in  the  Tribune  from  time  to  time,  ac¬ 
cording  to  Robert  M.  Lee,  assista* 
managing  editor. 

HOST  TO  250  BOYS 

About  250  Bttffalo  (N.  Y.)  Evet^ 
News  corner  toys  Aug.  25  enje^ 
their  third  annual  outing  in  Sheridan 
Park,  Town  of  Tonawanda.  Ralph  W.  ' 
Koch,  14,  won  the  “hustler’s  contest,” 
which  was  a  feature  of  the  outing.  A 
baseball  game,  amateur  entertainment 
program,  picnic  luncheon  and  extensiw 
sports  featured  the  event,  which  was  in 
charge  of  Samuel  L.  Snapp  of  the  News 
circulation  department. 

HORSE-SCOPE  FOR  FANS 

The  Detroit  Times  recently  started 
publication  of  a  daily  sports  page  fea¬ 
ture,  “Horse- Scope,”  giving  informatioo 
for  racing  fans. 


The  Cleveland  News 


announces  the 
appointment  of 


Sawyer-Ferguson-Walker  Co. 

NEW  Y  0  R  K  — C  H  I  C  A  GO  — D  ET  R  0  I  T 
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daiues  expect  more  UN- 
PAIU«  IN  fall 

(Continued  from  page  7) 


■  {he  next  four  months,  as  compared 
with  $60,000,000  during  the  last  four 
Inonths  of  1934.  Crop  prosj^jcts  are  ex¬ 
cellent  Feed  yields  were  high  and  cot¬ 
ton  appeared  in  excellent  condition. 

"Texas’  oH  income  climbed  by  nearly 
41S000000  during  the  first  six  months 
S  ffisover  the  first  half  of  1934. 
Production  in  the  fields  of  Dallas’  im¬ 
mediate  trade  territory  was  worth 
nearly  $100,000,000  for  the  first  half 
of  1935.  Sales  of  gasoline  over  the 
nation  have  exceeded  expectations  and 
indicate  the  total  demand  for  1935  will 
be  4  per  cent  above  1934.  While  Texas’ 
share  of  the  national  crude  demand  was 
1024,000  daily  during  August  this  was 
raised  to  1,059,000  a  day  during  Sep¬ 
tember.  .  ,  ,  ,  , 

"The  formal  wholesale  market  season 
just  clos^  here  brought  to  Dallas 
wholesalers  an  increase  of  50  per  cent 
in  dollar  volume  over  the  fall  season 
of  last  year,  indicative  of  a  tremendous 
demand  for  merchandise  in  the  rural 
communities  of  Texas,  Oklahoma, 
.\rkansas  and  Louisiana  from  which  the 
Dallas  market  draws  customers. 

"R.  M.  Buchanan,  advertising  director 
of  the  Dallas  News  and  Journal,  es¬ 
timates  an  increase  of  17  iier  cent  in 
local  advertising  linage  this  fall  over 
last  year  and  a  15  per  cent  increase  in 
classified.  National  advertising  is  ex¬ 
pected  to  make  similar  gains.” 

H.  B.  Bradley,  advertising  director, 
Birmingham  Nnvs  and  Age- Herald, 
said: 


This  Paper  Was 
THE  Authority 
on  Markets 


So  when  a  linanciEd  page,  carrying 
remotely  gathered  quotations, 
showed  a  scarcely  legible  jumble  of 
figures,  there  was  consternation  and 
disgust  in  trader’s  offices,  hanks  and 
investment  circles  generally. 

The  publisher’s  ears  were  warm 
when  he  facad  his  friends  at  their 
favorite  club.  He  had  heard  all  the 
alibis  and  should  have  known  that 
it  was  a  case  where  a  Certified  Mat, 
costing  little  more  than  a  thin  dime, 
would  have  saved  much  embarrass¬ 
ment. 

For  dependable  stereotyping,  rely 
on  Certified  Mats,  made  in  the 
U.  S.  A. 


CERTIFIED  DRY  MAT 
CORPORATION 

340  Madison  Ave.,  New  York  City 


"With  a  much  better  industrial  out¬ 
look  for  the  fall  of  1935  than  in  1934 
and  with  an  agricultural  outlook  equally 
as  gcxxl  as  in  1934  the  merchants  of 
Birmingham  are  looking  forward  to  a 
fall  business  that  will  equal  1930.  We 
feel  that  newspaper  advertising  linage 
will  show  a  decided  increase  over  the 
fall  of  1934  in  line  with  increased  re¬ 
tail  business.” 

“In  my  opinion,”  said  C.  M.  Snyder, 
advertising  director,  Atlanta  Constitu¬ 
tion,  “there  will  l)e  a  substantial  in¬ 
crease  in  retail  business  and  a  moderate 
increase  in  newspaper  linage.  I  am 
basing  this  opinion  on  the  fact  that 
many  merchants  have  reported  to  me 
that  their  summer  business  this  year 
has  been  above  the  average  for  the  sea¬ 
son  and  as  a  matter  of  fact  most  of 
our  merchants  are  very  optimistic  about 
the  coming  fall  and  winter.” 

William  Ellyson,  Jr.,  advertising 
manager,  Richmond  Nnes  Leader, 
said: 

“Richmond  and  its  trading  territory 
liave  over  a  period  of  seven  years  con¬ 
sistently  made  among  the  best  percent¬ 
age  showings  in  retail  sales  volume. 
We  expect  the  same  to  be  true  this 
fall.” 

W.  H.  Moore,  manager  of  the  gen¬ 
eral  advertising  department,  Detroit 
Nezi's,  expressed  the  following  optim¬ 
istic  views: 

“Industrial  employment  for  the  state 


of  Michigan  showed  an  increase  of  6.4 
per  cent  in  July  this  year  as  compared 
with  July,  1934. 

“Payrolls  for  the  same  month  showed 
an  increase  over  last  year  of  24.2  per 
cent.  The  resulting  prosperity  which, 
incidentally,  has  l)een  a  feature  of  every 
month  of  1935  thus  far,  is  demonstrated 
by  the  sale  of  passenger  cars  in  the 
state,  which  for  the  month  of  July  this 
year  totaled  16,222.  This  compares  with 
12,731  sold  in  July,  1934. 

“Further  indication  of  prosperity  in 
this  locality  is  the  report  of  Detroit 
department  stores  which  enjoyed  a  gain 
of  slightly  more  than  15  per  cent  in  the 
July  volume  as  compared  with  July, 
1934.  Stores  outside  of  the  department 
store  group  showed  an  increase  of  ap¬ 
proximately  13  per  cent.  Bank  debits 
for  July  increased  $135,000,000  over 
July,  1934;  while  postal  receipts  for 
that  month  increased  $381.05. 

“Obviously,  such  gains  in  business 
encourage  the  belief  that  advertising  ex¬ 
penditures  for  the  Fall  months  will  be 
considerably  heavier  than  they  were  in 
1934,  and  the  anticipation  of  such  an 
increase  is  supported  by  the  record  of 
the  Detroit  News  throughout  1935. 
F!ach  month  has  shown  a  substantial 
increase  in  total  linage  as  compared 
with  the  corresponding  month  of  the 
previous  year.” 

E.  W.  Anderson,  advertising  man¬ 
ager,  Buffalo  Evening  News,  said: 


“General  level  of  business  activity 
in  Buffalo  is  running  fully  10  per  cent 
ahead  of  a  year  ago.  All  available  data 
indicates  that  production,  sales  and  dis¬ 
tribution  is  equal  to  that  of  the  summer 
of  1930.  Prospects  are  exceptionally 
favorable  for  the  fall  months.  Optim¬ 
ism  prevails  in  steel,  automotive  equip¬ 
ment,  and  flour  milling  industries. 

“The  steel  operating  rate  in  Buffalo 
is  currently  at  38  iiet  cent  of  capacity 
compared  with  19  per  cent  a  year  ago. 
Electric  i)owcr  output  is  well  ahead  of 
last  year.  For  the  week  ended  August 
17  the  Buffalo  General  Electric  output 
was  19,500,000  kilowatt  hours  compared 
with  17,200,000  kilowatt  hours  for  the 
corresponding  week  last  year. 

“All  indications,  therefore,  point  tow¬ 
ard  increased  business  with  an  increase 
in  newspaper  advertising  as  a  natural 
consequence.” 


THOUSANDS  SAW  PRESENTATION 

Several  thousand  persons  saw  the 
final  game  which  brotq?ht  to  a  close  the 
sixth  season  of  the  Toledo  Blade  Junior 
Baseball  leagues,  and  witnessed  the  pre¬ 
sentation  of  a  huge  pennant,  emblematic 
of  the  1935  championship  of  the  Blade 
leagues  and  of  Class  C  amateur  base¬ 
ball  in  Toledo,  by  Stanley  C.  Speer, 
vice-president  and  business  manager  of 
the  daily,  to  Earl  W.  Hisey,  coach  of 
the  “Athletics,”  which  beat  the 
“Braves,”  two  out  of  three  games. 


AN  ANNOUNCEMENT 


The  Chicago  Tribune-New  York  News 
Syndicate,  Inc.,  will  have  the  exclusive 
right  to  the  bridge  articles  (daily  and 
Sunday)  by  the  “King  of  Bridge"' 

ELY  CULBERTSON 


ARTHUR  W.  CRAWFORD.  Gen.  Mgr. 

Chicago  Tribune -New  York  News  Syndicale,  Inc. 


“Ely  Culbertson’s  latest  book  on  contract 
bridge  has  outsold  the  four  best  fiction 
se.lers  put  together.” 

- Retail  Booksellers,  May,  1935. 


220  E.  42nd  ST..  NEW  YORK.  N.  Y. 


PRESS  signed  tlie  letter  in 

correctly  because  ‘‘nobody  wants  to  m 
into  a  row  with  the  newsiiapers.” 

The  Sun-Telegraph,  on  August  >3 
'•  ridiculed  “Mr.  Howard’s  confession,"  b,’ 
reference  to  the  Press’  explanation  S 
the  letter,  reiterating  its  charge  that 
Mr.  Howard  was  connected  person^ 
with  the  publication  of  the  letter. 

.Apologizing  for  “the  fact  that  care¬ 
lessness  in  the  Press  staff  permitted 
publication  of  a  letter  not  properK 
signed,”  the  Press  said  it  could 
understand  that  when  the  Sun-Tet 

address  which  was  attached  to  th'e  lep 
ter  in  the  Press  it  was  naturally  ini 
censed  and  suspicious. 

“W’e  cannot  understand,  however 
.  it  would  reach  the  preposteroai 
ronclusion  that  Mr.  Howard  liad  person¬ 
ally  written  the  letter — which  was  su 
flatly  stated,”  in  the  Sun-Telegraph  edi¬ 
torial. 


PASS  IN  REVIEW 


Sun-Telegraph  Editorial  Chargei 
Cleared  by  Call  from  Man  Who 
Signed  Wrong  Name  in  “Let¬ 
ter  to  the  Editor” 

out  the  fact  that  1934  marked  - 

th  anniversary  of  the  American  .A  flare-up  between  the  Pittsburgh 
liool  and  that  the  first  .American  Sun-Telegraph  and  the  Pittsburgh 
ler  was  established  only  a  few  Press  over  the  identity  of  the  man  who 
fter  the  first  high  school.  wrote  a  letter  to  the  Press  editor  criti- 

of  the  suggested  uses  put  a  cizing  the  editorial  jiolicy  of  the  Sun-  - _ _  . 

severe  test  on  newspapers.  Ex-  Telegraph  ended  last  week  with  a  full  investigated  and  did  not  find 

under  the  heading  of  “English”)  :  explanation  of  the  incident  by  the  Press.  ' 
students  to  clip  articles  from  ()n  .August  5  the  Press  ran  a  letter 
pers  which  interest  them  and  from  “William  H.  Miles”  of  “1019  West- 
>  school.  Each  pupil  can  paste  a  ern  .Avenue”  in  which  the  W.  K.  Hearst 
;  from  his  article  on  a  sheet  of  and  Paul  Block  policy  on  the  “playing 
lien  diagram  it.  ...  Joyee  up”  of  Communistic  stories  was  de- 
is  promotion  manager  of  the  nounced. 

r  and  Tribune  and  this  book  is  On  .Aug.  21  the  Sun-Telegraph,  hav- 
nice  new  feather  in  his  much-  ing  investigated  the  Press  letter  and  ac- 
^  I'ap.  cused  “Commissar  Howard”  of  writing 

*  *  *  the  letter  himself  “over  a  faked  signa- 

For  Out-of-Town  Trade  ture.”  The  Sun-Telegraph  denounced 

get  more  trade  for  the  Binning-  the  original  letter  as  a  complete  fake, 
m  stores  the  News,  Age-Herald  saying,  “The  address  is  faked,  the  sig- 
several  months  ago  a  series  of  nature  is  faked.  There  is  no  such  name 
Is  addressed  to  its  rural  readers  in  the  city  directory.  There  is  no  such 
them  to  come  to  Birmingham  to  number  on  Western  .Avenue.”  The  Sun- 
The  ads  stressed  not  only  the  Telegraph  editorial  was  more  than  out- 

siHiken  in  its  castigation  of  the  Press  for 
printing  the  letter. 

The  following  day,  the  Press,  answer¬ 
ing  the  Sun-Telegrajrfi  injunction  to 
“Come  Out  from  Behind  That  Bush. 

Mr.  Roy  Howard,”  printed  a  picture,  a 
statement,  a  facsimile  sample  of  writing 
and  other  evidence  to  show  that  the  orig- 
inal  critical  letter  was  written  by  Har¬ 
vey  S.  Mills  of  1109  Western  avenue. 


Chicago’*  Ea*ex 

WILLI.AM  HAROLD  ESSEX  was 
born  in  North  Carolina  in  a  town 
so  small  that  most  maps  ignore  it.  He 
studied  at  the 
University  of 
Carolina, 
specialized 

neering,  tried  his 
■  specialty  for  a 

nionths  after 
^^1  he  left  college, 
gave  it  up  to  go 
into  newsiiaper 
jlH  work  and  he’s 
been  at  that  ever 

He  has  been  a 
,,  T-  reporter  and  a 

\\  M.  H.  Essex  telegraph  editor 
on  various  southern  newspapers,  man- 
■iging  editor  of  the  Greensboro  (N.  C.) 
Keeord;  general  manager  of  the  same 
liajier.  Five  years  ago  he  got  his  pres¬ 
ent  job,  promotion  manager  of  the 
Daily  Times,  Chicago’s  tabloid  picture 
newsiiaper. 

He  spends  most  of  his  time  on  cir¬ 
culation  promotion  and  does  some  ad¬ 
vertising  promotion,  too.  There  are 
seven  iieople  in  his  department. 

For  passing  away  the  evenings  he 
likes  poker.  For  outdoor  exercise  he 
likes  golf.  He’s  a  baseball  addict,  too — 
and  his  favorite  team  this  year  is  the 
White  Sox.  He  is  32  years  old,  has 
a  wife  and  no  children.  He  gets  real 
mad  at  the  guy  who  comes  in  with  a 
“brand  new  idea  that  will  double  your 
circulation.” 
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port  to  the  Gulfport  station  WGCM. 


Text  Book  for  School  Teachers 

For  some  time  now  we  have  been 
meaning  to  speak  of  the  Des  Moines 
Register  and  Tribune’s  recent  hook 
“How  to  Use  the  Daily  Newspaper  in 
the  Schools.”  Numerous  efforts  have 
lieen  made  to  encourage  the  use  of  in¬ 
dividual  newspapers  in  schtxils.  From 
the  promotion  point  of  view  this  is  the 
tiest  job  we  have  seen  on  this  subject. 

The  book  (35  pages,  size  H'/i  -x  lOi^ 
inches,  two  color  cover)  is  actually  a 
te.xt  book,  a  guide  book  for  teachers 
.  .  .  and  for  that  reason  it  should  1^ 
effective  promotion  material.  It  is 
divided  into  three  divisions :  Primary 


Pour  Wealth  Into  Alabama 


advantages  of  the  larger  stores  but 
also  the  other  attractions  in  the  metroii- 
olis  .  .  .  shows,  oiieras,  ball  games, 
etc.  The  Birmingham  stores  were 
urged  to  appeal  for  uut-of-town  trade 
in  their  own  ads. 

Soon,  however,  there  came  a  howl 
from  the  small  merchants  in  the  smaller 
communities.  The  News,  .Age-Herald 
met  the  howl  by  adding  to  the  series  a 
few  ads  stressing  what  Birmingham 
does  for  the  State  of  .Alabama.  (The 
city’s  industries  pour  a  lot  of  wealth 
into  the  state.)  They  “buy  annually 
millions  of  dollars  worth  of  corn.  hogs, 
cotton,  dairy  products,  farm  truck — 
everything — from  outside  the  city.” 

Trading  in  Birmingham,  therefore,  is 
a  reciprocal  matter.  “Come  to  Birming¬ 
ham.”  says  the  copy  to  the  rural  resi¬ 
dents.  “Roads  are  good,  and  it  makes 
a  regular  holiday  to  drive  in,  do  your 
shopping,  see  a  good  show  and  drive 
back  in  the  evening.”  The  display  line 
at  the  bottom  says  “If  you  can’t 
find  it  at  home— Shop  for  it  in  Birming¬ 
ham.” 

The  small  type  iianel  on  the  side  is 
headed  “A  Shopping  Convenience”  and 
urges  those  who  find  it  inconvenient  to 
come  to  Birmingham  to  take  advantage 
of  the  newspaiier’s  shopping  bureau 
maintained  for  the  special  convenience 
History  .  .  .  Journalism  .  .  .  Gov-  of  out-of-town  people, 
ernment  .  .  .  Economics  .  .  .  Extern-  Results  of  campaign?  Says  Harry  IP. 
poraneous  Siieaking,  etc.).  There  are  Hoile,  promotion  manager,  “Merchants 
questions  and  answers,  sample  examina-  vvho  at  the  beginning  of  the  campaign 
tions,  etc.  The  whole  book  is  made  up  were  hard  put  for  business  imme- 
of  practical  suggestions  and  projects  diately  began  to  appeal  to  out-of-town 
that  have  been  worked  out  by  shoppers. 

teachers.  “Some  of  the  larger  stores  inaugurated 

In  fact  the  suggestions  incorporated  in  free  delivery  service  up  to  100  miles  on 
the  book  were  selected  as  the  best  in  purchases  of  $100  or  more.  Others 
a  $500  contest  conducted  by  the  Register  featured  their  mail  order  facilities, 
and  Tribune.  Some  reported  their  out-of-town  sales 

Except  for  the  last  few  pages  there  increased  as  much  as  50  per  cent.” 
is  little  about  the  Register  and  Tribune  .Allen  French. 


everywhere, 
-  ^  large  and  small,  report  sub¬ 
stantial  circulation  gains  by  use 
of  Publishers  Service  circulation- 
building  contests.  These  con¬ 
tests  “click"  with  newspaper 
readers  because  they  are  simple, 
direct  and  have  broad  appeal 
through  the  humor  of  artists 
such  as  Peter  .\rno,  John  Held, 
Jr.,  Roland  Coe.  The  new  spaper 
assumes  iio  risk,  no  gamble,  no 
investment. 


Details  available  at 


rUBLISHERS  OERVICE 
COMPANY,  INC. 

75  WEST  STREET,  NEW  YORK 


■  .  .  Md  alto  io  rtcord  ow  appncMi 
»t  ont  hundred  puiccnl  manner  in 
m  natioiMl  adverlifing  that  yon  guara 
wgel  lit,  w«  delivered"  .  .  .  "There 
ovmiow  andiencet  every  day  and  on 
Or  Die  dayt  we  had  to  turn  hundredt  a’ 
(From  a  Pennsylvania  Newtpaocr] 


grrmrantM  ond  deliver  a  de/inice 
nmeimt  of  additionol  neuionml  mdoevtiaine 


HOME  ECONOMICS 

SERVICE  CORPORATION 

*47  Parh  Ave.  New  Yorh 

nTAausHnt  igta 


^^UTOMOBILE  accident  prevention  can 
^7  be  the  most  productive  during  the 
period  wlien  automobile  accidents  are  the 
most  serious.  That  period  is  the  last  half  of 
the  year,  and  especially  the  last  four  months. 

Drivers  and  pedestrians  will  have  to 
exercise  extraordinary  care  to  avoid  death 
or  injury  in  automobile  accidents  from  now 
to  the  end  of  the  year.  I^xperience  shows 
that  the  casualty  record  of  the  last  four 
months  is  40  per  cent  worse  than  the  first 


four  months,  and  20  per  cent  worse  than  the 
second  four  months. 

Unless  conditions  show  a  decided  im¬ 
provement,  around  15,000  persons  will  be 
killed  in  automobile  accidents  from  Septem¬ 
ber  to  December  inclusive.  There  must  be 
some  way  by  which  many  of  these  deaths 
can  be  prevented. 

THE  TRAVELERS 

INSURANCE  COMPANY 

. Hartford  •  Connecticut . 


A  PUBLISHER  COMMENTS  ON 

"Home  Economics" 

THE  COMPLETE 
COOKING  SCHOOL 
SERVICE 


Retail  Netos  and  Notes 

By  RICHARD  WEBSTEJl 


The  next  to  last  week  of  August  was 
fairly  satisfactory.  Some  streaks  of 
very  hot  weather  affected  sales  in  some 
territories  adversely,  but  the  wider  view 
and  longer  vision  note  and  appreciate 
the  brisk  wholesale  buying  and  the  in¬ 
creased  activities  in  heavy  industries, 
especially  in  the  New  York  area.  . 

Though  the  heat  hurt  retail  trade  in 
Kew  Vork  and  Boston  territory  and 
also  in  Minneapolis,  there  were  marked 
eains  in  other  trading  centers— 10  to  12 
Lr  cent  in  St.  Louis.  10  to  15  per  cent 
in  .Atlanta,  and  almost  5  per  cent  in 
Kansas  City,  above  last  year  same  pe¬ 
riod.  Bun  &  Bradstreet  estimate  the 
retail  gain  over  a  year  ago  at  4  to  25 
per  cent:  New  England,  up  8  to  15  per 
cent;  East,  4  to  9  per  cent;  Middle 
West.  7  to  20  per  cent;  Northwest,  20 
to  40  pcF  cent;  South,  12  to  15  per 
cent:  Southwest,  14  to  20  per  cent;  and 
the  Pacific  Coast,  18  to  25  fier  cent. 

Even  more  cheering  are  the  gains, 
present  and  in  the  immediate  future,  for 
quality  lines  at  higher  prices  and  lietter 
pPQfits—furniture  and  furs,  cosmetics, 
jewelry  and  gift  items.  There  was  one 
definite  upturn  of  this  sort  in  the  sum¬ 
mer  of  1933;  and  the  present  gain, 
possibly  as  much  as  40  per  cent  and 
seldom  as  little  as  10  per  cent,  is  a  sign 
of  higher  price  ranges  that  seems  prom¬ 
ising  for  profits  this  Fall  and  through 
the  holiday  season. 

Henry  H.  Heimann,  executive  man¬ 
ager  of  the  National  .‘\ssociatlon  of 
Credit  Men,  prophesies  a  “splendid  Fall 
upturn”  with  an  incrca.se  in  retail  vol¬ 
ume  of  15  per  cent  over  last  year.  “The 
summer  has  witnessed  a  more  than 
usual  resistance  to  seasonal  letdowns. 
The  current  improvement  reflects  the 
better  confidence  existing  throughout 
the  country.” 


weeks  ending  ,-\ugust  3  had  sales  only 
0.0  tier  cent  letter  than  a  year  ago.  For 
the  preceding  4-week  period  the  gain 
over  1934  was  2.5  iier  cent.  For  the  7 
months  ending  Aug.  3  this  year  sales 
were  1.2  per  cent  lietter  than  in  1934 
same  period. 

For  the  year  ended  July  31,  1935, 
National  Bellas  Hess  had  sales  of 
$0,812,037 — about  1.3  per  cent  less  than 
in  the  preceding  fiscal  year ;  and  net 
profits  were  only  $17,459— only  a  littU 
more  than  a  tenth  as  much  as  in  the 
preceding  year. 

For  the  six  months  ending  July  31, 
1935,  the  Emnorium  of  San  h'rancisco 
showed  a  net  loss  of  $33,022  compared 
with  a  net  loss  for  the  same  period  in 
1934  of  $194,293.  Of  the  whole  loss  in 
this  half  year  about  nine-tenths  was  in 
the  second  quarter. 

Ill  (ireat  Britain  summer  business  has 
had  a  mild  boom  instead  of  the  usual 
seasonal  slacking  off.  For  July  many 
business  indexes  reached  the  levels  of 
1929,  and  retail  sales  continued  to  show 
gains. 

In  the  United  States  retail  auto¬ 
mobile  financing  for  this  July  was  9 


per  cent  more  than  in  July,  1934  and 
53  per  cent  more  than  in  July,  1933. 
But  this  again  W'as  a  let  down  from  the 
rate  of  gain  shown  for  the  whole  of 
this  year  through  July,  which  was  19 
per  cent  over  1934  and  104%  over  1933. 
«  «  « 

“  VJ  OT  a  Million  Dollars  .  .  .  But 
a  Million  he.vkts  won  by  the 
HF.AR.\  1‘i.AN  in  One  Eventful  Year!” 
is  the  triple  headline  on  a  seven-column 
advertisement  announcing  the  comple¬ 
tion  of  one  year  of  the  Hearn  Plan  of 
“No  Dividends  for  a  Year. .  .Profits  Go 
Back  Into  Lowered  Prices.”  The  act¬ 
ual  year  isn't  up  till  -Aug.  31,  but  in 
this  advertisement  on  the  25th  a  report 
of  a  firm  of  certified  iiublic  accountants 
was  included,  certifying  that  up  to  .\ug- 
u.st  15th  “no  dividends  were  paid  or 
declared ;  no  salary  or  other  compensa¬ 
tion  or  interest  was  paid  to  the  owner 
management ;  and  no  profits  were 
earned.”  The  advertisement  summarizes 
the  results  of  the  Plan  this  year,  and 
asks  “What  Will  Hearns  Do  Next?” 
.Monday  advertisements  and  news  stor¬ 
ies  in  the  preceding  week  explained  a 
new  “Share-the-Protits”  Plan:  10  per 
cent  of  all  added  husiness  above  the 
sales  budget  will  he  a  cash  dividend — 
9  per  cent  to  the  customers  and  1  jier 
cent  to  the  employees.  The  sales  bud¬ 


get  for  the  next  four  months  is  $9,654,- 
700.  Hearns  “deliberately  announces 
this  sales  budget  to  make  the  details  of 
the  plan  clear  to  everybody.”  Cus¬ 
tomers  will  receive  a  dividend  book  to 
keep  sales  checks  in.  When  the  amount 
of  the  four-months  dividend  is  an¬ 
nounced,  each  purchaser  brings  in  the 
dividend  book  with  its  record  of  sales. 

*  o  * 

A  SERIES  of  local  studies  “correlat¬ 
ing  data  on  INCOME  and  CON- 
.SUMPTION”  made  by  the  Bureau  of 
h'oreign  and  Domestic  Commerce  for 
the  cities  of  -Austin,  Tex.,  Fargo,  N.  D.. 
and  Portland,  Me.,  is  titled  ‘Consumer 
Use  of  Selected  Goods  and  Services.” 
It  gives  by  income  groups  data  on : 
Type  of  Dwelling'  Material  of  Con¬ 
struction;  Type  of  Heating  Apparatus: 
Fuel  for  Heating  and  for  Lighting ; 
Bathtubs  or  Showers ;  Mechanical  Re¬ 
frigeration  ;  Automobiles ;  Average 
N  umlier  of  Rixims  and  of  Persons ;  and 
Average  Yearly  ivent.  The  reports  sell 
tor  ten  cents  each.  It  would  be  inter¬ 
esting  to  see  newspaper  promotional  use 
ot  these  and  similar  reports.  How  will 
they  check  with  market  claims  of  news- 
liapers  ?  How  much  help  will  they  give 
local  newspapers  in  developing  national 
and  local  advertising  of  homewares  and 
household  enuinment? 


The  most  recent  available  reports 
of  chain  store  sales  show  a  tapering 
off  of  gains — a  lower  rate  for  the  last 
month  than  for  the  year  so  far  com¬ 
pared  with  1934. 

For  4  weeks  ending  .\ugust  13th, 
Sears,  Roebuck  &  Co.  showed  a  gain 
of  IS  per  cent  over  the  same  period  of 
last  year.  For  28  weeks  of  this  fisca' 
year  (up  to  Aug.  13)  the  gain  over  1934 
was  ^  per  cent.  The  total  sales  for  the 
last  4-week  period  were  18.2  per  cent 
less  than  for  the  preceding  4-week  pe¬ 
riod  ending  July  16. 

For  4  weeks  ending  Aug.  10  this 
year  National  Tea  Company  sales  were 
2.4  per  cent  less  than  a  year  ago.  There 
had  bwn  a  drop  of  0.8  per  cent  in  the 
preceding  4  weeks.  For  the  32  weeks 
of  this  year  there  was  a  gain  of  2.5  per 
cent  over  1934  same  period. 

Kroger  Grocery  and  Baking  Companv 
sales  for  4  weeks  ending  August  10, 
1935,  were  2.2  per  cent  above  the  same 
period  in  1934.  For  the  preceding  4 
weeks  the  gain  over  1934  had  lieen  only 
IT  per  cent.  For  the  32  weeks  of  this 
year  the  improvement  over  1934  was 
5.1  per  cent. 

•American  Store-'  Company  for  the  .5 
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EDWARD  W.  BEATTIE 

•  .  .  BcatUr  wm  sent  traai  Berlin  t«  Addle  Abebe  by  mlrplnne 
end  etcnBcr  at  the  lirst  indication  of  tronble.  He  was  the 
first  AaMrican  press  association  correspondent  to  hare  an  in* 
lerview  with  Emperor  Haile  Selassie.  He  will  be  with  the 
Ethiopian  troops  in  event  of  war. 


ED  L.  KEEN 

.  .  .  European  vice-president  of  the  United  Press,  is  a  veteran  of 
many  years.  He  was  a  war  correspondent  in  the  Philippines 
dnrinc  the  Spanish-American  War  and  directed  the  corps  of 
United  Press  correspondents  durinr  the  World  War.  Keen  Is  in 
London  where  he  will  co-urdinate  United  Press  coverage  in 
eront  of  war. 


The  eyes  of  the 
dispute  between  Italy 

Will  Europe’s  dipl 
Premier  Mussolini 
Haile  Selassie’s  troops 

What  is  behind 
punter  moves?  —  the 
Buropean  nations? 
men  in  nearly  every  E 

United  Press  fee 


ously  with  its  traditio 
Trained  United  Is 
assigned  to  all  key  newsree 
They  sift  fact  from  rur 
report  that  is  building 
That  is  preparedne 


WEBB  MILLER 

.  .  .  General  European  New*  mana(er  of  the  United  Press,  and 
veteran  of  many  campaifns.  Miller  was  with  Oen.  John  J. 
Prrshinf  in  Mexico,  was  one  of  the  first  American  War  cor¬ 
respondents  to  reach  the  front  in  the  World  War.  and  will  he 
at  the  front  with  the  Italian  troops  in  the  event  of  an  Ethio¬ 
pian  war. 


KHli 


prevent  war  betiyveen 
kshirts  and  Emperor 


iplomatic  moves  and 
d  of  statements  from 
cret  sessions  of  states- 
ean  capital.? 

g  this  story  conspicu- 

racy  and  speed. 

s  writers  have  been 
ces  in  the  controversy. 
The  result  is  a  news 
r  confidence.  ‘ 


STEWART  BROWN 

.  .  .  Brown,  widely-known  Leacnc  of  Notions  export,  is  now  in 
Rome  where  he  will  direct  the  United  Press  stall  assifned  to 
report  the  diplomatic  and  war  actlTlties  la  the  Italian-  capital. 
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BEHIND  THE  CAMPAIGNS 


Labor  day  ahead!  To  some  per¬ 
sons  it  means  just  a  long  week¬ 
end,  but  to  advertising  executives  it 
means  a  new  season,  when  millions  of 
people  change  their  habits  of  life  in 
greater  or  less  degree,  when  outdoor 
recreations  begin  to  fade  and  demand 
grows  for  winter  clothing,  household 
conveniences  of  various  sorts,  and  in¬ 
door  amusements. 

I-ahor  Day  brings  the  time  when 
metal  tubes  do  battle  with  glass  ones, 
when  chapped  skin  replaces  sunburn  in 
the  lotion  copy,  when  wild  geese  and 
schedules  for  insect  sprays  start  south 
for  the  winter ;  when  advertisers  of  anti¬ 
freeze  thumb  old  weather  reports  in 
private,  while  gas  companies  and  coal 
dealers  thumb  their  respective  noses  in 
print. 

Only  16^  weeks  until  Christmas! 

*  *  * 

Bank  Ideas 

WE  commented  some  time  ago 
(July  27,  page  40)  on  the  suc¬ 
cessful  us.-  of  left-handed  advertising 
by  Commercial  National  Bank,  of  Little 
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Rock,  Ark.,  which  conducted  a  cam¬ 
paign  of  copy,  editorial  in  nature,  de¬ 
signed  to  ventilate  the  “damage  suit 
racket.”  The  idea,  of  course,  was  that 
there  was  little  com\)etitive  advantage 
for  a  bank  in  discussing  loans  and  in¬ 
vestments.  and  that  a  more  interesting 
subject  might  bring  gotnl  will  in  desir¬ 
able  quarters. 

A  similar  idea,  adapted  to  rur.il  ter¬ 
ritory,  is  visible  in  copy  appearing  in 
Oklahoma  newsjiapers  for  various  local 
banks.  The  advertisements,  a  few  of 
which  are  shown  here,  were  distributed 
to  publishers  from  the  office  of  N'^ernon 
T.  Sanford,  secretary-manager  of  the 
Oklahoma  Press  .^ssfKiation,  and 
"clicked  instantly  with  many  bankers,” 
Mr.  Sanford  reports.  .\  number  of  pub¬ 
lishers  sold  the  series  of  five  advertise¬ 
ments.  each  occuping  10  to  .10  inches 
of  space. 

Theme  of  the  copy,  a  live  topic  in 
the  participating  territory,  was  a  gov¬ 
ernment-sponsored  soil-erosion  program, 
and  copy  urged  farmers  to  give  their 
aid.  The  advertisements  were  written 
by  a  student  in  Oklahoma  A.  &  M 
College,  Miss  V'elma  Clark. 

*  *  * 

California  Campaign 

From  Oakland,  Cal.,  comes  reports 
of  a  bank  campaign  not  quite  so  in¬ 
direct.  Central  Bank  of  that  city,  is 
seeking  to  “sell  Oakland  to  Oakland.” 
cooperating  with  the  Oakland  Chamber 
of  Commerce  and  incidentally  dwelling 
on  the  part  the  bank  has  played  in 
development  of  the  community.  One 
advertisement  told  of  maritime  activities 
under  the  heading  “One  Ship  Sails 

TEXAS 

Properly  to  oover  tbie  greet  State  you  must 
nee  the  leeders: 

THE  DALLAS  MORNING  NEWS 
THE  DALLAS  JOURNAL  (Evening) 
THE  DALLAS  SEMI- WEEKLY 
FARM  NEWS 

PuMiabed  by  tbe  oideat  buaioeas  inotitutioB 
in  Tezae. 

JOHN  B.  WOODWARD.  Inc. 

iSTatwaoi  Biprutntatttt 

New  York  Cbieago  Detroit  San  Rraneieee 


By  Robert  S.  Mann 

From  (Oakland  Every  27  Minutes.” 
Another,  based  on  the  San  Francisco 
Bay  bridge,  began,  “Saving  SO.OfKl 
Pec.ple  One  Hour  Each  Day.”  Monthly 
insertions  of  this  sort  are  interspersed 
with  copy  dealing  directly  with  the 
bank.  The  campaign  is  handled  hy 
Emil  Reinhardt  agency  of  Oakland, 
under  direction  of  -Arnold  J.  Mount, 
president  and  other  officers  of  the  hank, 
e  e  e 

No  Profits 

WHEN  an  advertiser  takes  seven- 
column  space  to  advertise  that 
he  earned  no  profits  in  the  preceding 
year,  it  should  lie  news.  Hearn’s,  New 
York  department  store,  did  just  that 
this  week,  reprcKlucing  a  certified  ac¬ 
countants’  statement  to  prove  it.  The 
occasion  for  “this  story  of  success”  was 
the  completion  of  a  year  since  inaugur¬ 
ation  of  the  “Hearn  plan”  which 
pledged  the  store  to  declare  no  divi¬ 
dends  and  to  pay  no  salary,  interest, 
or  other  compensation  to  the  new 
owner-management. 

*  *  * 

On  the  .Air 

J.AMES  .A.  W.ALES,  Jr.,  newly  ap¬ 
pointed  space  buyer  of  the  VVales 
-Advertising  Company,  New  York,  is 
a  confirmed  flier,  thus  laying  him.self 
o|>en  to  all  manners  of  cracks  from  any 
disapiMiinted  representatives.  He  and 
his  father,  James  .Alliert  Wales,  presi¬ 
dent  of  the  agency,  have  lieen  commut¬ 
ing  daily  by  seaplane  this  summer  from 
their  home  on  Long  Island  Sound,  at 
Stratford.  Conn.,  fid  miles  away  from 
the  East  .fist  street  seaplane  liase  in 
New  York.  They  also  use  a  land  plane 
for  business  trips. 

♦  ♦  ♦ 

Be-Kind-to-Jewelry  Month 

EVERY(JNE  approves  of  marriage. 

even  though  disapproving  of  most 
marriages.  .And  not  last  among  those 
who  should  approve  of  marriage  are 
the  jewelers  of  the  nation,  according 
to  Charles  -A.  Hammarstrom,  of  Ken¬ 
yon  &  Eckhart,  New  York  advertising 
agency.  In  the  increasing  number  of 
weddings  and  in  the  fact,  as  he  reports, 
that  babies  are  increasingly  fashionable 
111  social  and  motion  picture  circles,  Mr. 
Hammarstrom  sees  an  unfailing  sign  of 
improvement  in  the  jewelry  business. 

.Addressing  the  .American  National 
Jeweler. s’  .Association  in  New  York 
this  week,  he  urgetl  that  leading  jewel¬ 
ers  in  each  community  should  get  to¬ 
gether  and  advertise  a  joint  sale  for 
a  month,  suggesting  February,  1936. 
as  a  good  time  for  a  cooperative  sales 
campaign.  Tbe  need  for  action  is 
emphasized  by  the  decline  of  jewelry 
sales  from  a  1929  total  of  $536,000,000 
to  a  1933  low  of  $175.000,(K)0.  With 
current  sales  trends  rising,  he  said  the 
trade  should  set  a  goal  of  doubling  its 
business  in  the  next  three  years.  Such 
a  goal,  he  said,  can  be  reached  if  the 
jewelers  are  successful  in  finding  the 
right  appeals  to  reach  the  new  market 


created  by  tbe  depression-borne  shifts 
of  wealth. 

«  #  V 

Regrets 

Ad\’ertising  federation 

.  OF  AMERICA,  through  Edgar 
Koliak,  chairman  of  the  A.  F.  A.  board, 
voiced  regrets  this  week  over  the  failure 
of  Congress  to  jiass  the  Copeland  bill. 
“While  the  -A.  F.  .A.  is  a  staunch  ad¬ 
vocate  of  the  principle  of  self-regulation 
of  advertising,”  Mr.  Kohak  said,  “we 
realize  that  there  is  an  illegitimate 
fringe  requiring  the  force  of  punitive 
law.  It  is  to  lie  luqied  that  the  present 
favorable  attitude  toward  the  Copeland 
Bill  will  be  maintaine<l  in  order  that  it 
may  lie  iiassed  early  in  the  next  session 
of  Congress.” 


NEW  MACY  CAMPAIGN 

R.  H.  Macy  &  Co.,  New  A’ork  de¬ 
partment  store,  has  Ixjgun  a  new  cam¬ 
paign  in  the  Brooklyn  'ritnc.t  Union 
directed  at  residents  of  BriKiklyn  and 
Long  Island.  Opening  full-page  copy 
was  devoted  to  the  accessibility  of 
Macy’s  from  all  jiarts  of  BriKiklyn, 
with  maps  of  all  snhway  lines. 


AMONG  ADVERTISING  MEN 

Ralph  1-ane  has  resigned  from  the 
sales  staff  of  the  New  York  office  of 
Niagara  Lithograph  Company  to  join 
the  Frank  Presbrey  Company,  Nj, 
York  agency,  as  vice-president*  in 
charge  of  new  business. 

Major  James  Baxter,  vice-president 
of  McConnell,  Baxter  &  Eastman,  Ltd. 
-Montreal  agency,  returned  to  -Montreal 
Aug.  23  on  the  steamer  Duchess  of 
ford,  after  a  six-week  trip  to  GreM 
Britain,  Belgium  and  Germany. 

James  H.  Wright,  vice-president  in 
charge  of  Batten,  Barton,  Durstine  4 
Osborn’s  Chicago  office,  announces 
that  Chester  Foust  has  joined  that  or¬ 
ganization  as  an  executive. 

William  H.  Howard  has  resigned  as 
liublicity  director  of  Gimliel  Brothers 
New  A'ork,  to  become  retail  advertis¬ 
ing  director  of  Montgomery  Ward  & 
Co.,  Chicago.  S.  Harold  Merahn,  ad¬ 
vertising  manager  of  Gimbel  Brothen 
will  assume  Mr.  Howard’s  duties.  ' 

Jimm  Daugherty,  Inc.,  St.  Louis 
agency,  has  announced  the  addition  of 
Ray  NVestover  to  its  staff  of  account 
executives.  He  has  lieen  in  the  ad¬ 
vertising  field  for  15  years. 

Robert  Wilson,  formerly  of  .Armour 
&•  Comjiany.  has  joined  the  Chicago  of¬ 
fice  of  Ruthrauff  &  Ryan  agency. 


“I  really  do  not  see  how 
anyone  who  is  at  all  inter¬ 
ested  in  keeping  in  touch 
with  the  newspapers  of  the 
ct  untry  and  the  editorial  and 
advertising  features  of  our  busi¬ 
ness  life  can  afferd  to  le  without 
Editor  it  Publisher. 

I  have  never  seen  an  issue  that  was  not  interesting  to  me  as 

an  (advertising  man  and  which 
did  not  give  me  information  and 
news  of  great  value.” 

National  advertisers  and  advertis¬ 
ing  agents  are  reached  bg  Editor 
&  Publisher  times  each 

gear.  Let  us  help  gou  plan  an 
advertising  campaign  that  will 
prove  profitable  to  gou. 


EDITOR  and 
PUBLISHER 


Editor  &  Publisher  for  August  31,  1935 


29 


SEES  HARM  IN 
E  SPREADS 

Henri,  Hurtl  &  McDonnld,  in  Paying 
Invoice*,  A»k»  New  Con*idera. 
tion  of  Problem*  in  Differ¬ 
ential* 


agency 

RAT 


(Special  to  Ebitor  &  Publisher) 

CuKAt-o,  Aug.  27— -An  appeal  to 
newspapers  to  consider  their  advertis¬ 
ing  rate  structures  with  a  view  toward 
a  "reasoiuhle"  differential  lietween  local 
and  national  rates,  is  contained  in  a 
sutement  issued  this  week  hy  Henri, 
Hurst  &  McDonald.  Inc.,  advertising 
agency,  to  advertising  managers  of 
newspapers.  The  statement  is  being 
atuched  to  invoices  iiaid  hy  the  agency 
to  newspaiiers.  It  is  headed :  “A  prac¬ 
tice  that  is  hurting  your  business.” 

•'The  wide  differential  lietween  local 
and  national  rates  has  tor  many  years 
been  a  discouraging  problem  to  adver¬ 
tising  agencies.”  states  the  message, 
•'esiiecially  in  view  of  their  work  to 
promote  the  interests  of  general  news- 
[xaper  advertising. 

••Today,  a  large  iiercentage  of  our 
clients'  newspaix-r  copy  is  being  placed 
through  the  local  dealer  or  distribu¬ 
tor— at  rates  which  make  such  action 
the  logical  recommendation  of  this 
agency  to  its  clients. 

"Our  e.xiieriencc  indicates  that  it 
would  lie  far  more  effective  and  to  the 
best  interests  of  the  client,  the  pub¬ 
lisher,  and  the  agency,  if  rates  Ixire  a 
reasonable  differential.  It  is  uneconomic 
as  well  as  unreasonable  to  ask  an  ad¬ 
vertiser  to  pay  a  rate  differential  that 
is  obviously  unfair. 

''\Ve  cannot  justify  such  a  situation. 
.\nd  we  do  not  attempt  to  do  so.  In 
the  best  interests  of  newspaper  adver¬ 
tising,  the  differential  should  be  fair.” 

Inquiry  by  Editor  &  Publisher 
brought  forth  the  following  comment 
by  X.  H.  Pumpian,  director  of  media 
at  Henri,  Hur.st  &  McDonald: 

“As  you  know,  the  problem  of  the 
differential  lietween  local  and  national 
rates  continues  to  be  one  of  the  most 
important  in  the  business  today.  From 
the  newspaper’s  viewpoint  the  problem 
is  serious  because  increasingly  a  greater 
percentage  of  newspaper  advertising  is 
being  placed  at  local  rates;  and  from 
the  agency’s  viewpoint  this  problem  is 
serious  because  it  tends  toward  decen¬ 
tralization  of  advertising  control,  which 
has  repeatedly  been  proved  expensive.” 


JOINT  HEATING  DRIVE 


.\ii  extensive  newspaper  advertising 
campaign  has  been  inaugurated  hy  the 
Oil  Heating  Association  of  Wisconsin, 
.Milwaukee.  Advertisements  will  em¬ 
phasize  the  benefits  of  oil  heating,  with 
each  dealer  stressing  his  own  product 
separately,  Howard  L.  Ashworth,  is 
business  manager  of  the  association. 


NEW  REALTY  SERIES 

Built  around  the  idea  of  emphasizing 
“Six  Factors  in  Real  Estate  Recovery,” 
the  third  annual  series  of  newspaper  ad¬ 
vertisements,  sponsored  by  the  Chicago 
Title  &  Trust  Company,  is  soon  to  start 
in  all  six  Chicago  dailies.  The  series 
is  designed  to  acquaint  Chicagoans  with 
a  greater  appreciation  of  local  real 
estate  values.  _  Each  insertion  will  ap¬ 
proximate  1,500  lines  and  they  will 
appear  in  three  newspapers  each  week 
Paul  P.  Pullen  is  advertising  manager 
of  title  company.  The  account  is 
handled  by  Carroll  Dean  Murphy,  Inc., 
Chicago. 


LAUNDRY  COOPERATIVE  DRIVE 

A  cooperative  campaign,  which  is  to 
run  for  26  Sundays  in  the  St.  Louis 
Globe-Democrat,  is  being  conducted 
by  19  St.  Louis  laundries,  which  feature 
a  14-pound  bundle  of  damp  wash  at  49 
cents.  The  copy  is  4  columns  by  150 
agate  lines,  and  is  supplied  by  the 
•American  Laundry  Machinery  Co. 


AGENCY  INCOME  TAX  CASE 

(Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  Aug.  27— Gen¬ 
eral  Advertising  Company  of  America, 
Inc.,  615  First  avenue,  St.  Petersburg. 
Fla.,  has  filed  a  petition  with  the  United 
States  Board  of  Tax  Appeals  for  re¬ 
determination  of  its  income  tax  liability 
for  1931.  The  controversy  is  over 
asxssment  of  $1,527  with  a  penalty  of 
$7M.W.  The  petition  filed  by  D.  H. 
Wilkison,  vice-president  of  the  com- 
wny,  contends  the  Internal  Revenue 
Bureau  err^  in  asserting  a  deficiency 
^^^llowing  deduction  for  income  of 
$0,500  representing  expenses  paid  for 
rent,  supplies,  etc.,  prior  to  the  opening 
of  the  1931  baseball  eason,  and  deduc- 
I  $6,329.65  as  prize  money  in  a 

Iweball  pool  which  the  company  con¬ 
ducted. 


• - 

INTER^TATIOIVAL 
SERVICE 
Sydney  R.  Clarke 

President 


76,  Rue  des  Petits-Cbamps 
Para,  France 

Telephone:  Opera  66-27 
Usbie  Address:  Ricantalir,  Paris 

Travel  Experts 

New  York  Hepresentative; 

Company,  Inc. 

»51  nllh  Avraue  PJew  York,  N 

VAnderbilt  3-4760 


BEGINS  RAZOR  TEST 

Durham.  Duplex  Razor  Company, 
Jersey  City,  has  begun  a  test  in  large 
newspaper  space  in  Cleveland  on  a  new 
model  “speed  razor.”  J.  Walter  Thomp¬ 
son  Company  is  agency. 


AGENCY  IN  NEW  QUARTERS 

The  Los  Angeles  offices  of  Lord  & 
Thomas,  advertising  agency,  were 
moved  August  1  to  the  Edison  Build¬ 
ing,  Fifth  street  and  Grand  avenue. 


"/Ac  ^Aolcc 

OF  THE  WORLD’S  LEADING 

PUBLISHERS 

CLINE  PRESS  DRIVES 
and  CONTROL . . 

Reels,  Tensions,  and  Pasters 

CLINE  ELEC.  MFC.  CO. 

Chicago:  211  West  Wacker  Drive 
Hew  York:  220  East  42nd  Street 
San  Francisco:  First  Nat'l  Bank  Bldg. 

.CLINE  /,jf^^SYSTEM 


McCLURE  SHAPING  AGENCY 


Several  of  Murphy  Staff  Will  Join 
New  Organisation 

(Special  to  Editor  &  Publisher) 
Chicago,  Aug.  27 — \\'.  Frank  Mc¬ 
Clure,  who  will  operate  his  own  adver¬ 
tising  agency  at  35  E.  Wacker  drive, 
as  a  result  of  the  merger  of  Carroll 
Dean  Murphy,  luc.,  with  the  Chicago 
office  of  Erwin,  Wasey  &  Co.,  effective 
Sept.  1,  told  Editor  &  Publiphkr  to¬ 
day  that  complete  plans  concerning  his 
agency  will  he  ready  for  announcement 
next  week. 

Present  plans,  it  is  understood,  con¬ 
template  retention  hy  Mr.  McClure  of 
sexcral  ot  the  key  executives  with  the 
former  Murphy  organization,  including 
Charles  C.  Greene  and  11.  D.  Suker, 
us  account  executives.  Miss  Florence 
Xeighbors,  space  buyer,  A1  Schcbel, 
radio,  and  H.  C.  Rutter,  comptroller. 


BROADEN  AIRLINE  PROGRAM 

American  Airlines,  Inc.,  is  broaden¬ 
ing  its  advertising  appeal  in  a  new 
campaign,  starting  in  national  maga¬ 
zines  with  the  first  advertisement  to 
appear  in  the  Aug.  31  issue  of  the 
Saturday  Ih'cning  Post.  The  ad  is 
headed  "We  want  a  slogan.”  The  con¬ 
test  offers  two  round  trips  anywhere 
f>n  the  system  for  prize-winning  slogans. 
Newspapers  will  continue  to  be  used 
extensively  for  “on-line”  passenger 
service.  D.  D.  Brown  is  advertising 
manager  of  .American  .Airlines  and  the 
account  is  placed  through  P.  P.  Willis 
Corporation,  Chicago. 


PINAUD  APPOINTS  L  &  T. 

Pinuad,  Inc.,  manufacturer  of  Lilac 
de  France  Skin  Perfume,  Lilac  de 
France  Skin  Lotion,  Lilac  de  France 
Face  Powder,  Lilac  de  France  Dusting 
Powder,  “612”  Mascara,  Eau  de  Quin¬ 
ine  Hair  Tonic,  Lilac  Vegetal,  Pinaud’s 
Shaving  Cream,  and  Pinaud’s  Lilac 
Vegetal  Talc,  has  appointed  Lord  & 
Thomas.  New  York,  as  advertising 
agents. 


URGES  NEWSPAPER  COPY 

Ernest  C.  Hastings,  president  and 
editor  of  the  Dry  Goods  Economist, 
New  York  City,  addressing  the  annual 
meeting  of  the  Southern  Retail  Mer- 


Trained  and 
Experienced  Men 
in  Journalism 

The  Personnel  Bureau  has  the  per¬ 
sonal,  education  and  experience 
records  ol  members  of  Siqma  Delta 
Chi  in  46  states,  the  District  of 
Columbia,  two  island  possessions 
and  three  foreign  countries. 

They  are  trained  for  and  experienced 
in  every  branch  of  journalism.  Their 
age  range  is  21  to  52,  with  the 
average  at  29. 

Their  minimum  salary  requirements 
range  from  $780  to  $15,000. 
Employers  of  editorial  talent  who 
have  used  the  Personnel  Bureau  will 
testify  to  the  average  superiority  of 
Bureau  registrants. 

When  you  need  a  GOOD  man, 
write  or  wire — 

PERSONNEL  BUREAU 

OF 

SIGMA  DELTA  CHI 

JAMES  C  KIPER,  Dbactm 
•36  ERchBRi*  Avmm  Cblcate 


NO  CHARGE  TO  EMPLOYERS 


chants’  Conference  in  session  at  the 
Hotel  John  Marshall,  Richmond,  Va.. 
last  week,  urged  retail  merchants  of 
seven  states  and  the  District  of  Col¬ 
umbia  to  make  intelligent  use  of  win¬ 
dow  displays  and  newspaper  advertis¬ 
ing.  “People  want  to  know  about  your 
advertising,  for  advertising  is  nothing 
but  news,”  he  said.  “It’s  not  the 
amount  of  the  advertising  appropriation 
that  counts,  but  what  you  are  going  to 
do  with  it.  I  recommend  advertising 
as  a  boost  to  sales.” 


CALO  DRIVE  STARTS 

Calo  Dog  Food’s  fall  advertising 
camiiaign  in  the  Eastern  markets  will 
lie  in  full  swing  Sept.  1,  Emil  Brisacher 
&  Staff,  San  Francisco  agency,  an¬ 
nounced  this  week.  Newspaper  copy 
will  play  an  extensive  part  in  the  drive. 


MORRELL  IN  TEST  SERIES 

John  Morrell  &  Co.,  Ottumwa,  la., 
is  making  a  newspajicr  test  campaign  in 
several  cities  on  its  shortening.  Copy 
is  being  placed  hy  Henri,  Hurst  &  Mc¬ 
Donald,  Inc.,  Chicago  agency. 


J' 


SECOND 

Among  ail 
the  great 
Philadelphia 
Newspapers  in 

TOTAL  FOOD 
ADVERTISING 

First  6  Months  1935 
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Courier-Post 

Camden,  N.  J. 
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If  you  need 
circulation 
men — 


Competent  to  take  charge  of 
your  entire  department,  or  to 
fill  important  posts  in  the 
department,  the  Welfare  Com¬ 
mittee  of  the  International 
Circulation  Managers  Asso¬ 
ciation  can  provide  you  with 
men  of  capacity  and  ability. 

Address:  Clarence  B.  Eyster, 
Secretary-Treasurer,  The 
Peoria  Star.  Peoria,  Illinois. 


deAEIrs  &  distributors 

OUT-OF-TOWN 
N  E  WSPAPERS 
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BROADCASTING  EXPENSIVE  FOR  MANY 
ADVERTISERS,  BUREAU  REPORTS 


High  Mortality  Among  Radio  Accounts  May  Be  Due  to  Disap¬ 
pointing  Size  of  Audiences  Reached  by  Less  Popular  Programs 
in  Competition  With  High-Priced  Talent 


much  in  newspapers,  the  study  sur- 
Rests  that  few  advertisers  can  success¬ 
fully  use  radio  without  the  basic  sup- 
iwrt  of  a  newsi)aper  campaiRii. 

“Radio,"  the  study  concludes,  “rarely 
plays  a  primary  selliiiR  role.  An  ad- 


ONLY  a  few  radio  advertisers  appear 
to  be  getting  their  share  of  the 
radio  audience  at  a  reasonable  cost, 
according  to  a  Bureau  of  Advertising 
survey  just  released,  entitled  “Yard¬ 
sticks  on  the  Air." 

This  may  account,  the  study  points 
'>ut,  for  the  unusually  high  rate  of 
"mortality"  among  broadcast  adver¬ 
tisers.  Of  the  635  advertisers  who 
l)ought  time  on  the  air  for  some  period 
l)etween  1929  and  1933,  inclusive,  448 — 

<ir  70.6  per  cent. — ^liad  dropped  the  use  of 
radio  in  1934. 

The  study  is  based  on  a  22-week 
analysis  of  79  leading  programs,  made 
by  an  independent  research  organization 
from  October,  1934,  to  May  of  this  year. 

The  findings  are  projected  against 
figures  for  radio  set  ownership  in  the 
United  States,  accurately  fixed  at 
19,001,592  in  January,  1935. 

Xo  chain  hook-up,  the  study  points 
out,  can  broadcast  to  all  areas  where 
sets  are  owned.  The  average  number 
of  radio  homes  in  the  areas  to  which 
the  79  programs  were  broadcast  was 
found  to  be  12,489,886,  and  of  this  num- 
l)er  from  13  per  cent,  to  28  per  cent, 
were  found  to  be  vacant  during  the 
favorable  evening  hours  of  7  p  m.,  to 

10  p.  m.  The  average  number  of  sets  u-a^iership  established  bv  the 

turned  on  at  any  given  time  during  *  ' 


liave  carried  the  bulk  of  the  campaigns 
liegun  with  repeal. 

Every  daily  newspaper  in  California 
which  uses  liecr  advertising — and  there 
are  very  few  that  don’t — is  on  the  Acme 
schedule.  The  extensive  program  be¬ 
gan  in  1933. 

MetroiKilitan  newspajiers  in  the  A 
group  usually  carry  copy  three  columns 
by  15  inches.  The  B  group  papers  ob¬ 
tain  releases  two  columns  by  six  inches. 
Insertions  are  at  the  ra»e  of  three  times 


HNANCIAL  AD  GROUP  TO  ICgr 

Executives  of  Three  Eastern  AfsaciM 
To  Speak 

Executives  of  three  eastern  adver 
tising  agencies  are  scheduled  to  spak  I 
at  the  Emancial  Advertisers  Asso^  » 
tion  convention  to  !«  held  at  Atlantic  | 
City,  Sept.  9-11,  in  addition  to  imn^  I 
taut  banking  authorities  and  the  co*  I 
try’s  “number  one”  public  relations^  I 
Iiert,  according  to  complete  progn^  I 
details  announced  this  week  by 


weekly. 

Acme  also  uses  trade  magazines  ex-  ton  Reed,  executive  secretary,  Chic^ 

.  tensively.  Billlmards  and  street  car  H.  B.  LeQuatte,  president  of  thrT 

vertiser  considering  the  use  of  radio  dashlxiards  are  utilized,  while  on  the  vertising  Club  of  New  York  and  W  ! 

should  first  ask  himself:  Have  1  de-  radio  time  signals  over  the  Columbia  ('iinrr-iiiii.Maii  v.....  . 


voted  enough  of  the  appropriation  to 
adequate  coverage  in  daily  newspaper 
advertising,  to  warrant  spending  an  ad¬ 
ditional  amount  in  radio? 

“If  the  answer  to  this  question  is  yes, 
the  advertiser  must  next  ask  himself ; 
Is  the  amount  that  I  have  to  spend 
enough  to  buy  a  radio  program  that  will 
overcome  conqietition  from  established 
programs,  and  win  me  a  reasonable 
share  of  the  radio  audience?” 


network  are  a  regular  feature. 


NEWSPAPER  CAMPAIGN 
UPPED  BEER  SALES 


Acme  Brewery  Attained  Lead  in  State 
Production  with  July  Output — 
Copy  Placed  by 
Bricacher 


BAKER,  LUSK  MADE  OFFICERS 

.\therton  W.  llobler,  president,  this 
week  announced  appointment  of  Wil¬ 
liam  R.  Baker,  Jr.,  and  Robert  E. 
Lusk  as  vice-president  of  Benton  & 
Bowles,  Inc.  Both  are  serving  as  ac¬ 
count  representatives  on  General  Foods 
accounts.  Mr.  Baker  joined  Benton  & 
Bowles  in  1933,  prior  to  which  he  had 
been  associated  with  Batten,  Barton, 
Durstiiie  &  Osborn,  as  account  repre¬ 
sentative  on  several  food  accounts  for 
more  than  ten  years.  Mr.  Lusk  left  the 
agency  field  to  become  advertising 
manager  of  Macy’s  He  was  more  re¬ 
cently  publicity  director  of  L.  Bam¬ 
berger  &  Company  in  Newark,  N.  J. 


of  Churchill-Hall,  Inc.,  New  York  ad. 
vertising  agency,  will  address  the  fint  I 
general  session  of  F.  A.  A.  Sept  9 
on  “.Applying  Industrial  Method  to 
Financial  Advertising.”  Wilfred  W 
b'ry,  president  of  N.  W.  .Ayer  Comi 
l>any,  Philadelphia  agency,  will  spok 
at  the  fourth  general  session.  Sept  11 
on  ‘‘What  Shall  We  Advertise?’’  On 
the  same  program  with  Mr.  Fry  will 
be  lidward  L.  Bernays,  New  York  pub. 
licity  authority,  who  will  disciw 
“.Molding  Public  Opinion.”  G.  Monro 
Hubbard,  president  of  Doremus  4 
Company,  New  York  agency,  will  talk 
on  “Public  Relations  As  It  Affects  In¬ 
vestment  Banking”  at  the  second  gen¬ 
eral  session  Sept.  9. 


Consistent  news])aiH'r  .'ulvertising 
since  the  legalization  of  beer  is  credited 
large  measure  for  the  California 


these  hours  was  found  to  be  4,546,318. 

“Of  course,  this  is  not  the  audience 
listening  to  any  one  chain,”  the  study 
asserts,  “much  less  the  number  listen¬ 
ing  to  any  one  advertiser.  Just  as  a 
multitude  of  distractions  compete  with 
radio  for  the  consumer’s  attention,  so 
a  vast  number  of  stations  and  programs 
compete  for  the  attention  of  that  frac¬ 
tion  of  the  public  which  is  listening  in 
at  a  given  time.” 

The  average  number  of  listeners  to 
any  one  station  or  chain  was  found  to 
be  1.102,606 — representing  9.1  jier  cent, 
of  the  radio  sets  in  the  listening  area, 
and  5.1  per  cent,  of  all  the  homes  in 
the  average  listening  area.  But  liecause 
a  few  popular  programs,  employing 
high-priced  talent,  tend  to  monopolize 
die  radio  audience  at  any  given  time, 
the  majority  of  advertisers  fall  short 
of  this  average,  the  study  finds.  Of 
the  79  programs  analyzed.  54 — or  over 
two-thirds — reached  less  than  the  aver¬ 
age  number  of  listeners  per  program; 
only  25  reached  more  than  average. 
The  largest  number  of  listeners  reached 
by  pny  program  was  3,760,400 — ^the 
lowest,  179,300. 

For  the  same  reason  the  majority  of 
radio  advertisers  are  paying  a  higher- 
than-average  price  for  their  programs, 
the  survey  finds.  The  average  cost  per 
broadcast  among  the  79  programs  con¬ 
sidered  was  $8,052,  of  which  35.6  per 
cent,  represented  cost  of  talent.  Com¬ 
pared  with  the  number  of  listeners 
reached,  this  would  mean  an  average 
cost  per  million  listeners  of  $7,302.69. 

.Analysis  shows,  however,  that  47  of 
the  79  advertisers  are  paying  an  amount 
greater  than  this  figure,  while  only  32 
are  supporting  a  cost  smaller  than  av¬ 
erage.  For  the  first  group  of  47,  the 
average  cost  per  million  listeners  was 
$19,860  with  individual  cost  figures 
varying  from  $10,990  to  $44,530. 

Of  the  79  programs  studied,  nine  av¬ 
eraged  over  two  million  listeners 
througout  the  six  months’  period.  T  bese 
nine  paid  an  average  of  $8,287  each 
(per  program)  for  time  alone,  hut 
spent  in  addition  an  average  of  $5,o74 
(or  almost  70  per  cent,  as  much!  for 
talent.  The  resultant  cost  of  these  nine 
most  successful  programs  was  $13,761 
per  broadcast — or  $5,710  (41.5  per 
cent.)  higher  than  the  average  cost  for 
all  programs. 

Concluding  with  the  note  that  even 
those  hundred  advertisers  who  spent 
most  money  in  radio  in  1934,  spent 
simultaneously  more  than  twice  as 


HARRIS  FORMS  NEW  HRM 

Edward  H.  Harris,  Chicago  mer¬ 
chandising  and  advertising  man,  has 
organized  a  new  firm  of  merchandising 
counselors  at  540  N.  Michigan  avenue, 
under  the  name  Edward  H.  Harris 
Organization.  The  firm  will  not  act 
as  an  advertising  agency. 


JOINS  CHICAGO  AGENCY 

Stuart  D.  Ludlum,  formerly  of  the 
Ruthrauff  &  Ryan  New  York  copy  de¬ 
partment.  has  joined  the  Chicago  staff 
of  Blackett-Sample-Hummert,  Inc.,  in 
a  similar  capacity. 


N.  Y.  TIMES  REPRESENTATION 

'File  Nitv  York  Times  has  announced 
consolidation  of  its  out-of-town  adver¬ 
tising  representation  from  coast  to 
coast.  Effective  Oct.  1,  the  John  R 
Woodward  Organization,  which  has 
been  representing  the  Times  in  Chicago, 
Detroit  and  Kansas  City  territories, 
will  also  represent  the  Times  in  New 
England  and  on  the  Pacific  Coast 
Frank  W.  Heanue,  for  several  years 
a  member  of  the  Times  national  adver¬ 
tising  .staff,  has  joined  the  Woodward 
Organization  as  manager  of  the  Boston 
office,  which  will  be  located  in  tht 
Globe  Building. 


Acme's  “No-Fat”  Copy 
.Acme  Brewery,  according  to  Karl  F. 
Schuster,  president. 

The  largest  production  of  beer  since 
repeal  by  any  California  brewery  was 
.Acme's  July  output  of  935,246  gallons, 
it  was  stated.  Acme,  a  product  of  the 
California  Brewing  .Association  of  San 
Francisco  and  Los  Angeles,  also  led  in 
July  production  in  1933  and  1934,  fig¬ 
ures  disclose. 

The  production  for  the  California 
brewing  industry  as  a  whole  set  a  new 
record  since  legalization  in  July  with 
14  major  breweries  producing  5,896,931 
gallons,  the  California  Board  of  Equal¬ 
ization  reported.  This  contrasted  with 
5,365,048  for  July,  1934.  One-third  of 
this  gain  over  the  preceding  year  was 
represented  by  the  heightened  productiv¬ 
ity  of  Acme,  it  was  revealed. 

.Acme  claims  that  the  leadership  of 
its  product  is  even  larger  than  the  pub¬ 
lished  comparative  production  figures  in¬ 
dicate  because  most  other  breweries 
have  secondary  brands  of  beer  and  ale. 
The  Acme  Brewery  concentrates  on  one 
product. 

Acme  Beer  has  been  advertised  as 
“The  Prince  of  Pilsener”  and  “Non-Fat¬ 
tening”  in  its  continuous  campaigns  di¬ 
rected  by  Emil  Brisacher  and  Staff, 
San  Francisco  agency.  Newspapeis 


HAVE  YOU  YOUR 


EDITOR  &  PUBLISHER’S 

Semi-Annual  Index 


(January  to  June,  1935) 


Printed  and  bound  copies  of  the  January  to  June 
Index  are  now  available.  All  entries  in  the  topical 
Index  give  the  date  of  issue,  the  page  and  column. 
.\11  are  thoroughly  cross-indexed. 


Carefully  compiled,  this  Index  will  facilitate  refer¬ 
ence  to  any  of  the  thousands  of  subjects  treated  in 
EDITOR  &  PUBLISHER  during  the  first  half  year. 
It  will  serve  as  a  complete  and  compact  summary  of 
the  newspaper  and  advertising  events  from  January 
1st  to  June  30th. 


To  make  sure  of  your  copy,  order  immediately. 
Single  copy  $2.50 — additional  copies  $2.00  each. 


EDITOR  &  PUBLISHER 

Suite  1700  Times  Bldg.,  New  York,  N.  Y. 
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JAMES  K.  JOYCE  DIES 
m  CANAL  ZONE 

O  Two  Week  Vacation,  Memphu 
Managing  Editor  i.  Victim  of 
Cerebral  Malaria  Fever — New»- 
paper  Colleague*  Stunned 

James  K.  Joyce,  39,  inanaKing  editor 
ot  the  Mcmflus  Press  Scimitar,  died  at 
Cristobal,  i’anama  Canal  Zone,  Aug. 
’7  of  cerebral  malaria. 

'  Ueatli  occurred  at  the  Samaritan 


ill  health  forced  his  retirement  a  year  Washington,  D.  C,  Aug.  26  after  an 
and  a  half  before  his  death.  He  is  sur-  illness  of  three  weeks.  Drum,  widely 


Obituary 

HENk\  KUCHEL,  76,  blind_  editor  vived  by  his  wife,  two  sons,  three  known  in  the  state  and  in  Washington, 

of  the  Anaheim  (Cal.)  (.locctte,  daughters  and  a  sister.  had  lieen  here  since  the  last  session 

ciied  at  his  home  Aug.  22.  He  had  .\i.bkrt  N.  Colgrovt,  59,  formerly  of  congress,  when  he  served  as  a  clerk 

been  editor  and  pubjisher  of  the  Ca-  city  etlitor  of  the  IPaterbury  (Conn.)  in  the  office  of  Senator  Hailey. 


zette  48  years.  Prior  to  purchasing 
the  Gazette  in  1887  he  had  worked  as 
a  compositor  on  the  Los  Angeles  Times 
and  for  the  San  Trancisco  Examiner. 
He  leaves  his  wife  and  two  sons, 
1  heodore  H.,  now  in  charge  of  the  Ga¬ 
zette,  and  lliomas  H.  Kuchel. 


.\ktiii  r  S.  Newbi  rcii,  66,  city  editor  Waterbury  .American. 


.  imerican.  died  .Aug.  24  at  his  home  in  John  L.  Ames,  a  native  of  Hath,  Me.. 
Waterbury'.  Mr.  Colgrove  had  been  a  and  advertising  manager  of  the  East- 
newspaperman  since  1894  when  he  be-  hampton  (Mass.)  Advertiser,  died  in 
came  a  rejiorter  on  the  U'illimantic  Northampton  Aug.  27. 

(Conn.)  Daily  Chronicle,  rising  to  Leon  W.  Szetela,  president  of  the 
managing  editor,  a  jiost  he  held  unitl  New  England  Press,  Inc.,  and  publisher 
1910  when  he  iK-came  city  editor  of  the  of  the  Polish  weekly,  Nona  Anglia, 
WntprKiirv  Ani*»rii'ati  _ i  Al^A 


hospital  at  Cristobal  following  an  ill-  of  the  Petaluma  (Cal.)  Argus-Courter,  E.  R.  Har.\ger,  76,  well-known  Wis- 

that  dcvcloDCd  ubouru  the  O.  flied  Aiitr.  Ih  fif  a  liMrt  ailmont  ('zmein  zwlitriw 


ness  that  developed  aboard  the  b.  died  Aug.  16  of  a  heart  ailment.  His 
(^ntessa.  on  which  Mr.  Joyce  was  tak-  newspajicr  work  was  for  the  Santa 

ing  a  two- week  vacation  cruise.  Rosa  Press-Democrat,  writing  a  daily 

Mr.  Joyce  will  be  grieved  for  and  Petaluma  column  for  that  paper.  Later 
remembered  not  only  by  those  who  i,e  was  named  city  editor  of  the  old 
knew  him  iiersonally  but  by  thousands  Petaluma  Daily  Imprint  by  the  late 
of  readers  who  liad  come  to  take  per-  James  W.  Hoag,  publisher.  He  re- 

sonal  interest  in  his  family  life,  his  per-  maiiied  city  editor  when  the  Imprint 


cousin  newsiiajier  editor  and  publisher 
of  L’pper  Wisconsin,  died  at  his  home 
in  Rhinelander  .Aug.  25,  following  an 
illness  that  forced  his  retirement  as  one 
of  the  publishers  of  the  Rhinelander 
Xezes  North  alKiiit  two  years  ago. 

Paul  I.  T.  Motry,  34,  courts  re¬ 
porter  for  the  publications  of  Sandusky 


editorial  page  column,  “Good 

^'^ery  one  of  his  followers,  hearing 
of  his  death,  will  think  at  once  of  the 
sorrow  that  this  has  brought  to  his 
wife  and  his  three-year-old  son,  “Little 
Jim,"  whom  Jim  had  endeared  to  his 
reading  public  in  his  homely,  affection¬ 
ate  stories  about  them  in  his  column. 

Mrs.  Joyce,  with  their  son,  received 
the  news  in  Evansville,  Ind.,  where  she 
went  to  visit  her  own  parents  and  those 
of  her  husband. 

Word  of  Mr.  Joyce’s  illness  did  not 


ler  with  the  Argus.  Star-Journal,  evening,  and  the  Register, 

William  .Adams,  45,  owner  and  ed-  morning,  died  in  ms  liome  recently 
itor  of  the  Dundee  (Mich.)  Reporter,  after  three  months’  illness.  His  widow 
a  weekly,  died  Aug.  23.  His  wife  and  survives. 


and  the  Chicopee  Herald,  died  in  Chico- 
(lee.  Mass.,  Aug.  28. 

Peter  Johnson,  61,  night  editor  of 
the  London  (Ont.)  Advertiser  and  well 
known  in  dramatic  and  agriculture 
circles  died  Aug.  23  in  a  hospital  fol¬ 
lowing  an  appendicitis  operation,  last 
Wednesday.  During  his  career  he  was 
editor  of  the  Toronto  World,  night  edi¬ 
tor  of  the  Canadian  Press  and  later 
with  the  Guelph  Mercury. 


three  children  survive. 


Thomas  A.  Lewis,  Jr.,  54,  died  at 


Harry  b.  Slaven,  father  of  Bruce  his  home  in  Brookline.  .Mass.,  last  week 
Slaven,  business  manager  of  the  Har-  after  a  long  illness.  He  was  connected 
riscnburg  (Va.)  Nczvs-Rcc\ord,  died  at  various  times,  with  the  Chicago 
July  25  at  his  home  in  Monterey,  Va.  Herald-Examiner,  the  New  York  Atn- 
He  was  a  well-known  newspaper  cor-  erican,  the  Boston  Evening  American 
respondent  until  his  health  failed  sev-  and  the  Boston  Sunday  Aavertiser. 
eral  years  ago.  Victor  H.  Lyman,  79,  for  49  years 

Rodolphe  F.  MacPhee,  nearly  half  editor  of  the  Tunkhannock  (Pa.)  Re- 
reach  his  Memphis  associates  until  two  a  century  a  member  of  the  editorial  publican  and  Nezv  Age,  died  Aug.  20  of 
hours  before  his  death.  staff  of  the  Springfield  (Mass.)  Union,  a  cerebral  hemmorhage. 

Edward  J.  Meeman,  editor  of  the  having  been  reporter,  city  editor,  news  ^  Turner  widely-known  editor 

Press  Scimitar,  informed  of  the  ill-  editor,  editorial  writer  and  columnist,  former  state  auditor  and  budget  directoi^ 
ness,  took  steps  to  see  that  every  ef-  died  recently  at  the  age  of  67.  He  was  Kansas,  died  in  Topeka,  Aug.  8.  In 
fort  \v2is  made  for  his  care.  _ln  a  tele*  tlie  author  of^  a  nationally  recognized  1896,  after  learning  the  printing  trade 

On  the  Firing  purchased  the  Colby  (Kan.)  Tribune, 


logo, 

ones,  I  phone  call  to  the  Standard  Fruit  and 

New  •  Steamship  Co.,  he  was  given  assurance 

Coast  by  officials  of  that  line  that  everything 
possible  was  being  done.  The  Scripps- 
Howard  offices  in  New  York  then 


l.umorous  column. 
Line.” 


yean 
idver- 
Iward 
iostoo 
a  the  * 


AH  II  I  which  he  edited  fifteen  years.  In  1911, 

Edwin  A.  Paul  67,  a  we H-known  he  bought  tht  Russell  Record.  He  sold 
newspai^rman  died  m  the  Wells ville  the  property  in  1917  to  enter  his  political 
N.  Y.,  hospital  Aug.  18,  after  a  heart  career 


er- 

in 

ar. 

of 

iry 

;ly. 


were  contacted.  They  cabled  Nelson  attack.  When  14  years  old  he  entered 
Rounsevell,  editor  of  the  Panama  newspaper  work  with  the  Southern 
.■\merican,  and  a  United  Press  corre-  Steuben  Republican  and  in  later  years 
I  spondent,  who  immediately  chartered  a  was  a  reporter  and  copy  reader  on  the 
special  plane  which  was  to  have  taken  Nezv  York  Herald  and  Evening  Tele- 
Dr.  William  James,  malaria  specialist,  gram.  He  also  was  publicity  manager 
from  Panama  hospital  to  Colon,  but  in-  in  New  York  for  Houdini,  Mary  Pick- 
formation  of  Mr.  Joyce’s  death  came  ford  and  other  prominent  stage  folk, 
just  at  the  moment  the  plane  was  to  Andrew  S.  Cummings,  70  father  of 
take  off.  Robert  C.  Cummings,  city  editor  of  the 

Wendell  Dove,  attending  physician  at  Walla  Walla  (Wash.)  Union,  died  at 
the  Samaritan  hospital  at  Cristobal,  his  home  in  Tacoma,  Wash.,  Aug.  6. 
said  Mr.  Joyce  had  been  in  a  state  of  He  had  lived  in  Tacoma  for  40  years, 
coma  26  hours.  He  diagnos^  the  case  Other  survivors  include  another  son, 
«  “malignant  tertian  malaria  of  cere-  Maurice  R.  Cummings,  former  Seattle 
bral  type.”  Two  ship’s  doctors  who  newspaper  man. 

had  attended  him  said  that  he  had  evi-  Jesse  F.  Bryant,  58,  night  foreman, 
Mntly  contracted  the  disease  near  stereotyping  department,  Detroit  News 
Memphis.  the  past  16  years,  died  Aug.  20  in  a 

The  body  was  embalmed  at  the  Gor-  hospital  at  Limo,  O.,  of  injuries  suf- 
j  gas  Memorial  hospital  morgue  at  An-  ftred  in  an  automobile  accident  recent- 
j  con  and  shipped  to  Cristolal,  then  to  ly  near  that  city, 
j  New  Orleans  on  the  Contessa.  Funeral  Charles  N.  (Hi)  Henry,  62,  su- 
j  arrangements  await  instructions  from  jierintendent  of  the  press  room  for  the 
the  family  at  Evansville.  Tacoma  (Wash.)  Nezvs-Tribune,  died 

j  Besides  his  wife,  Marie  Foley  Joyce,  July  19  at  his  home  in  Tacoma  follow- 

Iand  son,  he  leaves  his  piarents,  Mr.  and  ing  a  long  illness.  He  was  superinten- 

Mrs.  Charles  J.  Joyce,  and  a  sister,  dent  of  the  press  room  when  the  first 

Eileen  Joyce,  all  of  Evansville.  issue  of  the  Tacoma  Tribune  was  issued 

I  Son  of  a  railway  engineer,  born  in  ***  1908  and  had  held  the  piosition  until 
Howell,  then  a  suburb  of  Evansville, 

)  Ind.,  Mr.  Joyce  grew  up  in  a  railroad- 
J  ing  atmosphere.  As  readers  of  “Good 
I  Evenin’  ”  will  recognize,  his  boyhood 
J  days  and  his  later  expieriences  working 
^  with  railways  throughout  the  midwest 
^  left  an  indelible  impression  on  him. 

*•  No  matter  what  he  did,  Jim  Joyce  al¬ 
ways  brought  away  with  him  a  fund  of 
colorful  expieriences  and  knowledge 
that  came  forth  later  in  his  columns  and 
conversations. 

I ,  served  in  the  artillery  during  the 

.!  world  War,  and  shortly  after  that  en- 
I;  fered  newspapier  work.  He  began  work 
M  in  his  home  town  on  the  old  Evansville 
[j  Journal  in  1920. 

5-  r.  began  his  association  with 
0  ocripps-Howard  in  1925,  when  he  be- 
copy  reader  on  the  Cleveland 
]  cress.  He  later  became  night  editor 
and  then  news  editor  of  the  Press. 

In  1927  he  was  sent  to  the  Memphis 
uews  editor,  and  in  1931  suc¬ 
ceed  Allen  W.  Elliott  as  managing 


career. 

Renn  Drum,  formerly  editor  of  the 
Clez'eland  Star  at  Shelbv,  died  in 
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NEW  YORK 


276,914 

was  the  averase  net  paid  daily  circu¬ 
lation  of.  The  Baltimore  Sun  (Morning 
and  Evening  issues)  for  the  month  of 

JULY,  1935 

This  represents  A  GAIN  OF  7,408 
OVER  JULY,  1934  ..  .  The  Sunday 
Sun  circulation  averaged  193,007  per 
Sunday  for  July,  1935 — a  gain  of 
9,t97  over  July,  1934, 
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By  JACK  PRICE 


Regardless  of  the  assignment 
being  covered  by  him  the  news 
cameraman  is  always  a  potential  sales¬ 
man  for  his  paper.  It  is  interesting  to 
see  the  crowds  that  gather  about  him 
as  he  works.  Almost  any  lone  camera¬ 
man,  if  covering  even  an  unimportant 
story  attracts  attention.  That  the  cam¬ 
era  is  not  without  its  mystifying  in¬ 
fluence  on  people  is  evidenced  by  the 
fact  that  the  liberally  illustrated  tab¬ 
loids  have  built  up  tremendous  circula¬ 
tions  through  tlie  use  of  photographs. 

Many  questions  are  asked  of  the 
photographer  by  the  curious  onlookers, 
the  standard  ones  being :  “What  paper 
will  those  pictures  be  in?’’  “Who  are 
you  photographing?’’  “What’s  the  mat¬ 
ter?”  and  other  pertinent  queries. 

This  interest  can  be  converted  into 
something  of  commercial  value  to  the 
circulation  department  of  any  paper, 
large  or  small  if  the  photographer 
answers  them  good  naturedly.  People 
like  to  feel  that  they  are  part  of  the 
story,  even  if  acting  only  in  the  capacity 
of  innocent  bystanders.  Invariably  they 
buy  the  paper  to  see  if  the  photographer 
included  tliem  in  his  pictures.  Look 
at  almost  any  group  picture  and  note 
the  craning  of  necks  to  come  within 
focus  of  the  lens. 

Some  years  ago  when  one-piece  bath¬ 
ing  suits  for  women  were  coming  into 
vogue  and  arousing  the  moralists,  a 
metropolitan  newspaper  assigned  a 
photographer  to  cover  a  popular  l)each 
near  the  city.  The  chosen  photographer 
was  a  man  noted  for  his  amiability. 
When  he  arrived  at  the  beach  he  was 
immediately  surrounded  by  a  crowd 
curious  to  know  what  he  was  doing 
and  why.  The  press  of  people  some¬ 
what  hampered  his  operations.  At  first 
some  of  the  girls  he  asked  to  pose  were 
reluctant  about  it.  However,  with  a 
little  persuasion  they  were  induced  to 
agree.  In  no  time  at  all  practically  all 
the  girls  on  the  beach  were  clamoring 
to  photographed.  His  presence  on 
the  beach  and  the  name  of  the  paper 
HE  WORKED  FOR  were  on  everj'one’s 
tongue.  Realizing  that  this  interest 
could  be  made  of  value  to  his  paper  he 
made  many  shots  of  groups  and  individ¬ 
uals.  Frequent  remarks  to  the  effect 
that  practically  everyone  would  be 
curious  to  see  his  paper  in  the  morning 
caused  him  to  sjieak  of  this  when  re¬ 
porting  his  activities  by  phone  to  the 
city  editor.  This  editor,  being  a  busi¬ 
ness  man,  called  the  circulation  manager 
into  a  conference  at  which  it  was  de¬ 
cided  to  run  off  a  larger  edition  which 
was  eagerly  absorbed  the  following 
morning,  proving  that  publicity  is  a 
powerful  attraction,  even  to  those  who 
can  in  no  way  hope  to  profit  by  it. 

This  particular  photographer  had 
wisely  selected  his  subjects  not  only 
from  a  news  standpoint  but  with  an 
eye  to  circulation.  The  city  editor,  en¬ 
couraged  by  the  unlooked-for  interest 
in  this  type  of  assignment  thereafter 
covered  the  various  beaches  in  the 
metropolitan  area  until  the  end  of  the 
season,  with  highly  gratifying  results 
to  the  circulation  department.  It  should 
be  noted  that  the  business  office  said 
some  nice  things  about  the  business 
acumen  of  the  editor,  who  in  turn  re¬ 
warded  the  photographer  with  a  bonus. 
To  the  circulation  manager  he  said; 
“Give  me  good  photographers  and  I’ll 

DOUBLE  YOLTi  CIRCULATION.”  Shortly 
thereafter  the  photographic  department 
added  two  men  to  its  staff. 

Here  is  another  illustration  of  good 
salesmanship  on  the  part  of  a  news 
photographer;  In  a  small  suburban 
town  about  an  hour’s  ride  from  a  large 
city  a  murder  story  broke.  A  photog¬ 
rapher  on  a  well  known  morning  paper 
was  assigned  to  cover  it.  He  was  the 
first  cameraman  on  the  scene  and 
quickly  went  to  work.  The  ubiquitous 


curious  gathered  and  he  immediately 
cultivated  them  with  the  expectation 
that  they  might  be  of  some  help.  His 
amiability  elicited  some  valuable  in¬ 
formation.  In  a  very  short  time  half 
the  town  knew  of  his  presence.  Wher¬ 
ever  he  went  people  asked  him  what 
paper  he  represented.  They  gathered 
in  small  awed  groups  and  commented 
on  the  enterprise  of  a  paper  that 
worked  so  expeditiously.  Later  other 
photographers  and  reporters  arrived  and 
literally  swarmed  all  over  the  town.  The 
first  photographer  phoned  his  office  a 
report  of  the  situation  and  incidentally 
suggested  that  first  editions  containing 
the  story  be  rushed  to  the  community. 
This  was  done  and  eveiy  copy  was  sold 
before  the  local  and  nearby  papers  had 
been  half  sold. 

It  is  not  the  large  city  paper  that  has 
any  intent  right  on  the  proper  use  of 
news  photographers.  The  small  news¬ 
paper  can  employ  them  just  as  advan¬ 
tageously  by  covering  local  news  pic- 
torially.  People  in  the  smaller  com¬ 
munities,  because  of  their  more  intimate 
contacts  and  broader  personal  knowledge 
of  each  other’s  affairs,  are  eager  read¬ 
ers  of  all  local  items,  whether  they  re¬ 
flect  community  happenings  or  the 
activities  of  home  town  groups  or  in¬ 
dividuals.  It  is  reasonable  to  assume 
that  their  interest  in  such  reporting  will 
be  considerably  stepped  up  if  the  news 
is  illustrated.  They  like  to  see  pictures 
of  themselves  and  their  neighbors.  It 
is  good  business  to  give  them  what  they 
want. 


FB.  R..  Buitalo  :  Thanks  for  your 
•  complimentary  letter.  Will  try  to 
cover  the  points  you  suggest. 

With  resjiects  to  your  speed  graphic 
camera  and  synchronized  flash,  lie  as¬ 
sured  that  you  have  the  finest  outfit  any 
newspaper  photographer  could  desire. 
With  it  you  can  cover  almost  any  type 
of  assignment. 

In  regard  to  the  type  of  pictures  de¬ 
sired  why  not  cover  those  activities  re¬ 
lating  to  the  interests  of  your  readers. 
Their  sports,  their  citizens  who  have 
made  the  grade  under  adverse  condi¬ 
tions,  new  and  old  stjles,  leaders  in  poli¬ 
tics,  churches,  arts,  science  and  letters. 
Your  readers  are  a  very  picturesque 
people,  offering  many  opportunities  for 
your  staff  photogranhers.  The  publish¬ 
ing  of  many  pictures  will  materially 
help  increase  circulation  and  be  appre¬ 
ciated. 

S.  E.  M.  Boston  ;  If  you  intend  using 
the  Candid  Camera  exclusively,  have  it 
fitted  with  a  speed  flash.  There  are 
times  when  even  the  fastest  lens  can¬ 
not  perform  miracles.  For  the  daily  pa¬ 
pers  try  and  avoid  deep  shadows.  From 
a  newspaper  viewpoint  better  keep  your 


eye  on  the  news  and  let  the  art  take 
care  of  itself. 

T.  R.  Chicago:  It  seems  that  you  are 
not  the  only  photographer  having  this 
trouble.  In  operating  a  synchronized 
flash  be  certain  of  cocking  the  lever  of 
your  shutter.  One  other  thing,  do  not 
jolt  your  camera  when  it  is  primed  to 
shoot.  The  shutter  being  set  with  a 
hair  like  trigger  action,  will  release  it¬ 
self  when  handled  roughly. 


J.  S.  Miami:  Technically  your  pic¬ 
tures  arc  really  very  good.  They 
could  have  a  newsier  slant ;  put  a  little 
more  action  in  them.  They  have  all 
the  qualities  necessary  for  reproduction. 
By  the  way  some  of  the  prints  are 
stained.  Better  investigate  the  fixing 
bath,  looks  like  weak  hypo. 


BRITISH  TELEVISION  NEAR 


D.  B.  C.  Making  Arrangements  for 

Complete  Transmitting  Equipment 

(Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  Aug.  28 — Broad 
use  of  television  is  expected  in  Great 
Britain  within  the  next  year,  according 
to  information  received  by  the  Com¬ 
merce  Department  from  the  London 
Trade  Commissioner. 

The  Postmaster-General,  the  report 
states,  has  authorized  the  British  Broad¬ 
casting  Corporation  to  make  arrange¬ 
ments  with  the  Baird  Television  Com¬ 
pany  and  the  Marconi-E.  M.  T.  Tele¬ 
vision  Company  for  the  provision  of 
complete  transmitting  equipment  for  the 
operation  of  their  respective  systems. 

It  is  anticipated  that  the  work  of 
manufacture  and  installation  will  be 
completed  in  approximately  six 
months.  The  first  test  transmission  will 
probably  start  in  the  early  part  of  1936, 
to  be  followed  by  a  regular  public  ser¬ 
vice  as  soon  as  practicable  thereafter, 
the  report  states. 

The  managing  director  of  the  Baird 
Television  has  declared  that  it  will  not 
lie  long  before  every  radio  set  in  the 
country  will  be  equipped  with  a  tele¬ 
vision  screen.  He  pointed  out  that  with 
I  he  very  high  frequencies  it  will  be  pos¬ 
sible  to  broadcast  scenes  in  much  great¬ 
er  detail  than  can  be  done  with  the  me¬ 
dium  frequencies.  Outdoor  events  will 
be  given  wider  broadcast  and  persons 
listening  in  will  be  able  to  see  all  the 
details  as  well  as  hear  the  commentary. 


EDITOR  HEADS  GENEVA  GROUP 

Hon.  Lt.-Col.  James  Hossack  Woods, 
C.M.G.,  editor  of  the  Calgary  Herald, 
and  director  of  the  Southam  Publishing 
Company  with  which  the  Herald  is  as¬ 
sociated,  has  received  word  of  his 
appointment  as  head  of  Canada’s  dele¬ 
gation  to  the  September  meeting  of  the 
League  of  Nations  Assembly  at  Geneva. 
Col.  Woods  expects  the  Italo-Ethiopian 
situation  will  occupy  the  Assembly’s  at¬ 
tention  but  stresses  the  importance  of 
the  vast  number  of  questions  to  come 
before  the  gathering,  not  the  least  of 
which  will  be  the  matter  of  world 
agricultural  economics. 


DRY  MATS 


Unsatisfactory  presswork? 
Maybe  the  trouble  is  in  your 
stereotyping.  Try  FLEX  dry 
mats. 

Use  FLEX  dry  mats  particu¬ 
larly  for  improvement  of  half¬ 
tone  printing,  also  for  cleaner 
printing  of  type  matter  and  for 
heavier,  blacker  solids. 

Samples  of  FLEX  dry  mats  will 
be  sent  on  request. 


FLEXIDEAL  DRY  MAT  COMPANY 


/  lUei/ I  few  Ijotk 


1,700 

Photographs 


uppear  in 

PHOTOGRAPHY 
YEAR  BOOK 


GUIDE  to  the  world’s 


camera  art. 


Never  before  has  so  ambitious 
a  project  been  embarked  upon. 
The  actual  size  is  12 ins.  by 
lOJ^  ins.,  containing  464  pages 
with  over  1,700  examples,  80 
being  full  page  illustrations,  the 
whole  weighing  no  less  than  5  lbs. 
Not  only  does  the  book  provide 
superb  examples  of  photographic 
art;  it  contains  hundreds  of 
illustrations  showing  how  pho¬ 
tography  is  being  used  for  com¬ 
merce  and  industry,  medicine, 
science,  research,  etc. 


Great  photographers,  such  as 
Edward  J.  Steichen,  Horst, 
Professor  Moholy-Nagy,  Lejaren 
k  Hiller,  Shaw  Wildman,  Ralph 
Kunfalvi,  Man  Ray,  Paul  Wolff 
and  others  contribute. 


Not  merely  a  work  of  artistic 
achievement,  but  a  record  of 
practical  utility  to  every  user, 
present  or  potential  of  photo¬ 
graphic  illustration. 


FASCINATING 


PANORAMA 

Here  indeed  is  something  for  everyone 
who  is  interested  in  photography,  from 
those  who  are  involved  in  the  most 
advanced  forms  down  to  the  amateur 
who.  Kodak  in  hand,  starts  on  his 
6rst  photographic  adventure.  The 
pages  of  this  bK>ok  are  a  panorama  of 
accomplishment  crowded  with  tog' 
gestions  and  hints. 

^Morning  PoH. 


REMARKABLE 

A  remarkable  production.  Amatenr 
photographers  will  find  in  this  year 
book  a  very  competent  guide.  The 
professional  will  find  the  year  book  at 
least  as  valuable,  giving  him  stimn* 
lation  to  many  new  ideas.  The  repro¬ 
duction  and  printing  are  both  admiraUs 
throughout  the  volume. 

— Sheffield  Telegraph, 


The  veriest  dabbler  in  photography, 
or  the  expert  professional,  will  find 
this  a  veritable  flood  of  stimulating 
ideas  and  an  abundant  draught  of 
beauty.  You  are  perfectly  safe  in 
putting  this  fascinating  collection  in 
the  spare  room:  your  guest  will  revel 
in  it  ~  and  it  is  too  Urge  to  be 
borrowed! 

— *'Booke  you  Should  Read,**  Julg. 


This  is  a  thoroughly  up-to-date  snd 
representative  book,  of  internatKNial 


scope. 

— John  o*  London*!  fyeekly,  July  27, 


Truly  remarkable  examples  of  the 


camera  s  scope. 

^Leedt  Mercury,  June  /• 


SEND  FOR  FREE 
ILLUSTRATED 
BOOKLET 


The  Publishers  ‘Photography’ 
48  Fetter  Lane,  London,  E.  C.  4 
Telephone;  CENtral  9064 
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>UR  OVN  VOQiX> 

or  Letters 


AjjEP^KTUKE  from  the  ordinary 
in  books  on  journalistic  subjects 
-History  of  Journalism  Education 
in  the  United  States"  by  De  Forest 
O’Dell  PhU.  This  has  just  been  re¬ 
used ’by  the  Bureau  of  Publications, 
Teachers  College,  Columbia  University, 
and  sells  for  $1.50  .  . 

•‘Professional  education  for  journal¬ 
ism  came  into  being  in  the  United 
Sutes  in  1869  as  the  result  of  a 
thirty-nine-year  conflict  between  the 
American  social  order  and  the  Penny 
Press”  Mr.  O’Dell  writes,  and  pro¬ 
ceeds  to  cover  his  field  from  the  first 
attempt  ever  made  to  found  a  journal¬ 
ism  school— by  Ceneral  Robert  E.  Lee 
-on  down  to  the  March,  1933,  an¬ 
nouncement  of  Dean  Carl  W.  Acker¬ 
man  that  the  Columbia  school  would 
go  on  an  exclusively  graduate  basis 

this  fall.  „  , 

Under  "The  Era  of  Pioneers  the 
author  discusses  General  Robert  E. 
Lee,  Andrew  Dickson  White,  Charles 
F.  Wingate,  David  Russell  McAnally, 
Eugene  M.  Camp,  Joseph  French  John¬ 
son,  and  others.  Under  "The  Emer¬ 
gence  of  Philosophies  of  Journalism 
Education”  are  mentioned,  "The 
Pulitzer  Principles,”  “The  Illinois  De¬ 
velopment,”  "The  Wisconsin  Curricu¬ 
lum,”  "The  Eliot  Principles,”  and 
"The  Missouri  Curriculum.” 

Dr.  O'Dell  gives  a  maximum  amount 
of  space  to  the  Columbia  University- 
School  of  Journalism,  and  shows  how 
it  nearly  went  to  Harvard.  Joseph 
Pulitzer,  the  founder,  sent  a  secretary 
to  present  plans  for  approval  to  the 
presidents  of  both  universities.  The 
president  of  Harvard  was  away  on  a 
month’s  vacation;  and  Dr.  Nicholas 
Murray  Butler  of  Columbia  was  quick 
to  approve  the  plan. 

"Through  the  years  the  American 
newspaper  has  grown  to  a  ixisition  of 
pre-eminence  in  the  nation's  life,”  Dr. 
O’Dell  writes.  "It  is  only  natural  that 
journalism  should  be  placed  by  society 
on  the  high  professional  plane  of 
medicine,  law,  pedagogy,  and  theology. 
With  the  professionalization  of  journal¬ 
ism  have  come  further  demands  on 
newspapers  and  the  schools  designed 
to  train  men  and  women  for  the  life 
of  a  city  room.  The  demands  will  not 
cease;  a  social  order  calling  for  re¬ 
sults  must  of  necessity  insist  upon 
continued  adaptation  of  its  institutions 
to  the  conditions  of  each  new  day.  The 
creation  of  the  first  graduate  school 
of  journalism  in  1935  (at  Columbia) 
was  indicative  of  such  change  within 
the  field  of  journalism  education,  in 
response  to  the  social  demands  for 
more  effectively  trained  newspaper 
men  and  women. 

“Journalism  education  came  into  be¬ 
ing  in  response  to  a  social  need.  It  has 
changed  its  form  from  time  to  time  in 
accordance  with  society’s  demand  that 
it  continually  keep  itself  a  malleable 
institution,  ever  aware  of  the  service 
it  must  provide  the  nation,  no  matter 
how  difficult  may  be  the  labors  at 
hand.  Journalism  education  will  prosper 
in  the  future  only  in  accordance  with 
the  manner  in  which  it  continues  to 
serve  a  changing  society.” — G.  B.  S. 

♦  *  * 

Melvin  lostutter,  Coiumbm 

(Ind.)  Evening  Republican  editor, 
has  recently  seen  his  first  novel  in  print. 
“High  Fever”  is  a  story  of  the  get-rich- 
quick  American  twenties — the  period 
between  the  World  War  and  the  begin¬ 
ning  of  the  depression.  Mr.  Lostutter, 
who  began  writing  on  his  novel  about 
two  years  ago,  submitted  it  in  a  novel 
wntest  conducted  by  Harper  and 
Brothers.  Although  it  didn’t  quite  make 
the  grade  for  the  $7,500  award  it  was 
accepted  for  publication. 

Because  he  felt  that  the  sales  promo¬ 
ter  was  America’s  typical  character  dur¬ 
ing  this  period,  the  author  made  his 


leading  character  Spruce  Tucker,  as¬ 
sume  such  a  role.  Tucker  meets  Caleb 
Price,  a  mountaineer  evangelist  in  Ten¬ 
nessee  and  persuades  the  preacher  to 
make  an  evangelistic  tour  of  the  coun¬ 
try,  with  Tucker  as  manager.  Caleb 
has  a  young  wife,  Sophie,  who  compli¬ 
cates  things  a  bit  but  she  finally  leaves 
her  husband  and  Tucker  and  becomes  a 
gangster’s  moll,  while  Tucker  and  the 
evangelist  try  out  everything  fr— '  the 
Ku  Klux  Klan  to  the  real  estate  boom 
in  Florida,  from  bootleg  racketeering 
to  radio  promotion  and  the  stock  mar¬ 
ket.  The  Prices  were  finally  reunited. 

Mr.  Lostutter  was  graduated  from 
the  University  of  Mexico  in  1928.  Mr. 
Lostutter  served  as  a  marine  in  France 
and  Germany  in  the  World  War.  In 
addition  to  newspaper  work  he  has  been 
a  Ixjok  agent,  railway  mail  clerk,  laborer 
in  a  starch  factory,  stock  salesman  and 
school  teacher. — E.  T. 

if 

JON.ATHAN  DANIELS,  editor  of 
the  Raleigh  (N.  C.)  Nezvs  &  Ob¬ 
server,  is  the  author  of  a  leading  article 
ill  the  September  Forum  Magasine, 
entitled  "The  Rich  Begin  to  Pay,”  the 
article  goes  into  effects  upon  higher- 
bracket  incomes  of  the  President’s 
wealth  distribution  program. 

*  if  * 

Management  of  an  Enter¬ 
prise,”  a  new  book  from  Pren¬ 
tice-Hall,  Inc.,  written  by  Professors 
Balderston,  Karabasz  and  Brecht  of 
Wharton  School,  University  of  Penn¬ 
sylvania,  is  a  tribute  to  practical  and 
simple  methods  introduced  in  that 
School  by  its  Dean,  Dr.  Joseph  H. 
Willits,  whose  own  specialty  is  indus¬ 
trial  relations. 

Most  other  books  in  this  field  are 
of  the  engineers’  handbook  type.  This 
is  not,  being  relatively  informal  with 
considerable  illustrative  material  and— 
a  pleasant  variation  from  condensed 
abbreviated  bibliography  at  the  bottom 
of  the  page — a  good  many  foot-notes 
that  are  brief,  pointed  and  suggestive 
queries.  Many  textbooks  on  business 
boast  of  being  an  outgrowth  of  long 
classroom  experience,  and  this  one 
really  seems  to  have  benefitted  from 
being  tried  on  the  young  learner. 

Occasionally  the  merely  academic 
crops  up.  For  instance,  at  the  very 
start,  when  we  are  promised  a  definition 
of  management  and  are  put  off  with 
a  plea  for  the  really  truly  professional 
status  of  the  manager — as  if  it  were  not 
much  more  important  to  establish  his 
commercial  status ! 

At  the  other  pole  of  possible  criticism, 
the  book  clings  a  little  too  fondly  to 
the  profit  system  as  an  essential  of 
management.  With  as  broad  a  title 
as  “Management  of  an  Enterprise” 
(instead  of  the  conventional  “Business 
Management”),  and  after  the  authors’ 
claim  that  a  man’s  fishing  trip  as  well 
as  his  business  or  his  bank  needs 
management,  it  is  discouraging  to  find 
profits  a  main  factor.  Would  not  the 
essentials  of  management  (as  distin¬ 
guished  from  its  local  accidents)  be 
the  same  in  Soviet  Russia  as  in  Capi¬ 
talist  America?  And  is  the  ideal  of  the 
professional  manager  to  be  primarily 
the  balance  sheet? 

In  the  chapter  on  Profits,  it  is  a 
surprise  to  read  that  “a  slight  decline 
in  selling  price  may  not  only  present 
a  sizable  decline  in  sales  volume,  but 
may  be  magnified  astonishingly  when 
traced  to  the  final  profit,”  meaning  that 
the  profit  would  be  more  seriously  re¬ 
duced.  Shades  of  Henry  Ford!  And 
of  the  New  Thought  among  sellers 
of  electric  current  and  electric  equip¬ 
ment.  Maybe  no  co-operation  between 
the  authors  and  their  colleagues  in  the 
Marketing  Department — certainly  the 
advertising  man  doesn’t  believe  that 
lowering  prices  cuts  volume  always  and 
cuts  profits  even  more. 


A  chapter  on  Product  Design  may 
well  be  supplemented  by  the  standard 
advertising  men’s  books  on  the  subject 
— Consumer  Engineering,  for  instance. 
The  chapter  on  Setting  Selling  Prices 
is  excellent ;  and  the  one  on  Provision 
of  Physical  Facilities  has  much  of 
value  to  newspapers  and  Boards  of 
Trade  trying  to  attract  new  industries, 
though  some  of  the  diagrams  are  so 
reduced  that  it  is  hard  to  get  details 
where  details  are  e.xtremely  important. 


BANGS  NOT  QUITTING  NOW 

Announce*  Plans  for  Extending  Ser¬ 
vice  from  Hi*  Light  Plant 

Mayor  Clare  W.  H.  Bangs  of  Hunt- 
ingtion,  Ind.,  continued  to  carry  on 
his  fight  with  the  Northern  Indiana 
Power  Company  this  week  when  he 
announced  plans  for  e.xtending  the  ser¬ 
vice  of  the  municipal  electric  lighting 
•system  to  all  residents  of  Huntington. 
At  the  same  time,  friends  of  the  Hunt¬ 
ington  Nezi's  editor  began  a  boom  for 
Bangs  as  Republican  nominee  for  the 
Indiana  governorship. 

Setting  the  “power  combine  yoke” 
as  the  issue  in  the  forthcoming  guber¬ 


natorial  election.  Bangs’  supporters  are 
already  issuing  literature  depicting  the 
anti-utility  crusading  editor  as  the  man 
to  lead  the  fight  against  utility  rates. 


CODE  DEPARTURES  LISTED 

Price  Cutting,  Labor  Change*  in 
Graphic  Art*  Field  Reported 

(Special  to  Kuitok  it  I’i  bushkrJ 

Washington,  D.  C.,  Aug.  26 — A  to¬ 
tal  of  201  departures  from  the  labor 
provisions  which  prevailed  under  the 
graphic  arts  industry’s  NRA  code,  and 
113  instances  of  price  cutting  have  been 
established  by  the  recovery  administra¬ 
tion  since  the  Blue  Fiagle  went  out  of 
existence.  President  Roosevelt  has  in¬ 
formed  Congress  in  conjunction  with 
his  request  for  a  recess  study  of  means 
to  revive  the  National  Recovery  Ad¬ 
ministration. 

The  skeletonized  NRA,  now  a  mere 
fact-finding  body,  has  been  surveying 
the  industry  and  has  submitted  its  first 
report,  listing  the  retreats  from  code 
conditions  mentioned  above.  This 
month-to-month  review  will  continue, 
the  President  announced. 


books  advertised  below  (or  ANY  other  book,  new  or  old)  are 
available  to  EDITOR  &  PUBLISHER  readers,  by  return  mail,  at  list 
pwice,  or  less  when  we  are  able  to  buy  direct  from  publishers  at  bargain  prices. 

When  ordering  books  of  imknown  price,  please  send  $5.00  and  we  will 
return  the  proper  change.  Remit  the  stated  amount  by  check,  P.  O.  money 
order  or  postage  stamps. 

Quoted  prices  include  cost  of  wrapping  and  mailing.  Address:  Book  Mart, 
EDITOR  &  PUBLISHER,  1700  Times  Building,  New  York.  Add  10% 
Canadian  orders. 


SPECIAL  BARGAIN  OFFER 

Thousands  of  ciuestlons  are  answered  In  “The  Ijiw  on  Advertising,’’  a  500-paKe  book  by  dowry 
ybapnian.  of  the  New  York  bar.  with  Introduction  endorsement  by  Krnest  Klmo  Calkins.  'The 
book  bears  the  date  1929  and  was  made  to  sell  at  S7.50.  Through  special  arranaement,  the  Book 
Mart  offers  a  limited  number  while  they  last  at  S2.95.  Add  25c.  to  cover  postatie. 


Journalism 

Newspaper  Management,  by  Frank  Thayer. 
This  book  covers  the  whole  held  of  newspaper 
management  from  the  foundation  through  equip¬ 
ment  and  organization  of  plant,  office,  circulation 
and  advertising  departments  to  the  formulation 
of  an  editorial  policy  for  service  to  the  com¬ 
munity,  which  Is  the  basis  of  sound  and  per¬ 
manent  newspaper  success . $4.00 

Women  In  Journalism,  by  Clenevleve  Jackson 
lloughnet.  A  guide  to  the  opportunities  and  a 
manual  of  the  technique  of  women's  work  for 

newspapers  and  magazines . $2.50 

The  Community  Newspaper,  by  E.  P.  Harris 
and  F.  H.  Hooke.  A  full  and  practical  applica¬ 
tion  of  the  principles  of  modem  Journalism  to 

the  needs  of  the  local  newspaper . $2.50 

The  Country  Weekly,  by  Phil  C.  Bing.  Hls- 
russes  the  innumerable  problems  connected  with 
the  management  of  a  country  newspaper . .  $2.50 
Principles  of  Journalism,  by  Casper  S.  Yost. 
A  study  of  Journalism  as  a  profession,  of  Its 

alms.  Ideals,  and  standards . $1,50 

Newspaper  Make-up  and  Headlines,  by 
Norman  J.  Radder.  The  principles  and  practice 
of  newspaper  copy  heading  and  make-up .  .  $2  jO 

New  Books 

“l.ets  fiet  What  We  Want,’’  a  strong,  com- 
I)elllng  argument  against  those  who  advocate 
government  regulation  of  advertising.  Readable 

and  entertaining . $2.00 

“The  Reporter  and  the  News,’’  a  practical 
exposition  of  news  gathering  methods.  Written 
by  two  newspaijermen,  Philip  Porter,  CTty 
Editor,  Cleveland  Plain  Dealer,  and  Norval  Nell 
Luxon,  Asst.  Prof,  oj  Journalism,  Ohio  State 
University.  Excellent  text-book  for  a  beginner. 

Octavo,  560  pages . $2.75 

How  to  Package  for  Profit,  by  C.  B.  I.arrabee. 
Here’s  a  new  complete  book  that  tells  how  to 
make  the  package  sell.  Indispensable  to  manu¬ 
facturers  and  advertising  men.  Ill . $3.50 

How  to  Ron  Better  Sales  Contests,  by  M. 
/enn  Kaufman.  Pep  up  your  salesmen.  Use 
the  selling  contests  outlined  In  this  book.  Ill.  $3.50 
Straight  Thinking,  by  William  J.  Reilly. 
Illustrated  by  typical  marketing  problems  of 
companies  which  the  author  has  helped  to  solve 

for  them . $1.75 

Newspaper  Desk  Work,  by  R.  M.  Neal.  $3.00 
Practical  Exercises  In  Newswriting  and  Edit¬ 
ing,  by  1).  W.  .Miller . $2.24 

The  Advance  In  Science,  by  Watson  Davis. 

$3.50 


Special 

Brewer  Dictionary  of  Phrase  and  Fable 

(frequently  referred  to  as  the  Editor's  Handbook) 
standard  at  $7. .50  price,  offered  here  at  $3.50. 
Half-morocco,  1,440  pages,  over  14,000  references 
Frank  H.  Vlzetelly,  l.ltt,  !>.,  says:  "Full  of  meat 
as  an«egg.”  A  gift-book  not  to  be  overlooked. 

America’s  Young  Men,  edited  by  Uurward 
Howes.  The  official  Who's  Who  among  the 
young  men  of  the  nation.  Regular  price,  $12.50. 
Special  price  to  newspapers  and  libraries. . .  $$.$$ 


Advertising 

Making  Millions  Bead  and  Buy,  by  william 
A.  Thomson.  New.  Expert  analysis  of  market¬ 
ing  through  newspaper  advertising.  t:ioth .  $3.0$ 

2222  Retailing  Ideas,  complied  by  Emanuel 
Lyons.  Successful  methods  used  In  nearly  every 
retailing  activity.  Can  be  used  In  the  advertising 
promotion  department  as  well  as  by  local  space 
salesmen  and  users  of  space.  Cloth . $3.00 

Making  Advertisements,  by  R.  S.  Durstlne. 
Able  exposition  of  general  advertising  technique. 
Cloth . $3.00 

Newspaper  Advertising,  by  James  M .  Muldoon. 
A  sales  presentation  using  "Better  Retailing" 
as  a  manual.  Provides  a  dehnlte  formula  to  aid 
advertising  salesmen  to  more  sales . $1.00 

Advertising,  Its  Economics,  Philosophy  and 
Technique,  by  Herbert  W.  Hess . $5.00 

Creative  Salesmanship,  by  Hess . $3.50 

Practical  Advertising,  by  King . $2.50 


Law  of  the  Press 

Newspaper  latw,  by  W.  W.  Loomis.  Cloth. $2.50 

The  Law  of  Newspapers,  by  Arthur  A  Crosman. 
Complete  exposition  of  libel,  slander,  contempt. 
Cloth . $3.50 


Circulation 

Newspaper  District  Manaiteinentp  by  j  oyd 

Smith.  A  textbook  for  men  in  charge  of  news* 


paper  carrier  salesmen.  Ill.  Cloth . 

The  Paper  Route,  by  Lloyd  Smith . ll.Ot 


WORKING  NEWSPAPERMAN’S  SHELF 

Recommended:  History:  Main  Currents,  by  W.  O.  Bleyer,  $3.00.  i:dltorial  Technique: 

Newspaper  Reporting  of  Public  Affairs,  by  Bush.  $3.00.  Newspaper  Writingand  Editing, 
by  Bleyer.  $2.25.  Rights  and  Privileges  of  the  Press,  by  Siebert.  M.OO.  The  Working 
Press,  liy  Sorrells.  $2.00.  The  l.4iw  of  the  Newspapers,  by  .\rtbur  A  ( 'rosman.  $3.50.  News¬ 
paper  Reference  Methods,  by  Desmond,  $2.50.  News  Photography,  oy  Price,  $2.00. 
For  Inspiration:  Behind  the  Front  Page,  Forrest,  $2.50.  Reference:  March’s  Thesaurus 
Dictionary,  ^.00. 
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{Continued  from  page  3) 


vertising  during  the  fall  months,  par¬ 
ticularly  as  compared  to  the  past  three 
months. 

“'fhere  will  also  be  a  marked  increase 
in  the  schedules  of  those  who  are  al¬ 
ready  advertising.  Several  of  our 
clients  regularly  plan  on  decreased 
schedules  during  July  and  August. 
During  June  some  of  these  clients  put 
through  further  cancellations  of  space 
already  ordered  for  July  and  August, 
thereby  effecting  minor  economies  for 
budget  reasons. 

“One  client  who  made  such  a  cut 
has  already  reinstated  the  entire  amount 
of  the  cut  with  orders  for  newspaper 
space  during  September  and  October. 

“I  would  like  to  give  you  the  names 
of  our  clients  who  are  making  these 
commitments  for  the  fall  months  but 
it  would  be  necessary  for  me  to  secure 
each  client’s  permission,  and  time  does 
not  permit  this.  However,  before  writ¬ 
ing  this  letter  I  made  a  careful  check 
of  our  records,  and  you  may  be  assured 
that  the  above  statements  are  accurate.’’ 

W.  D.  McDonald,  secretary  of 
Henri,  Hurst.  &  McDonald,  Inc.,  Qii- 
cago,  said:  “Our  first  six  months’  vol¬ 
ume  was  larger  than  last  year’s  business 
for  the  same  period.  Fall  bookings 
were  slow  coming  in  until  three  weeks 
ago,  but  since  then  we  have  had  a 
definite  upturn  that  bids  fair  to  carry 
us  well  beyond  the  volume  of  the  last 
six  months  last  year — which  was  itself 
a  good  period  for  us.’’ 

Maurice  Needham,  president.  Need¬ 
ham,  Louis  and  Brorby,  Inc.,  Chicago, 
said:  “Business  looks  good.  We  have 
had  no  cancellations  so  far  this  year 


and  expect  none.  In  general,  fall  ad¬ 
vertising  schedules  are  heavier  than 
last  year.” 

Z.  L.  Potter,  executive  vice-president 
of  Erwin,  Wasey  &  Company,  Chicago 
office,  declared  the  whole  business 
tendency  ‘‘is  up.”  He  predicted  there 
will  be  more  advertising  this  fall  and 
coming  spring.  “Business  is  looking 
up,”  he  said,  “and  with  it  is  advertising. 
People  feel  that  business  is  there  and 
worth  going  after.  Advertising  will 
ride  with  the  tide.” 

J.  P.  Roche,  president,  Roche,  Wil¬ 
liams  &  Cunnyngliam,  Inc.,  Chicago,  as¬ 
serted  “good  things  are  ahead  for  those 
advertisers  and  advertising  agencies 
who  have  kept  their  sense  of  balance 
during  the  past  several  years.”  Elabo¬ 
rating  on  this  point,  he  said: 

“The  era  of  the  advertisement  that 
looked  exciting  without  necessarily  ex¬ 
citing  public  response  seems  to  be 
definitely  drawing  to  a  close,  and  few 
of  us,  I  think,  are  going  to  regret 
this  very  much.  It  was  impossible  for 
hysterical  advertising  to  whip  a  men¬ 
tally,  as  well  as  financially,  exhausted 
public  into  a  buying  mood,  just  as  it 
would  have  been  impossible  for  ad¬ 
vertising  to  stop  the  devastating  1934 
drought. 

“Today  I  find  advertisers  much  more 
willing  than  in  several  years  to  place 
an  old-time  confidence  in  a  more  de¬ 
liberate  and  a  more  intelligent  adver¬ 
tising  approach  to  the  public  than  was 
recently  fashionable. 

‘‘I  am  happy  to  say  that  our  clients, 
to  a  man,  have  done  great  work  in 
keeping  normalcy  afloat  during  the 
storm.  -And  I  am  confident  they  will 
reap  the  merited  reward  for  this  cour¬ 
age  through  the  help  of  the  coming 
fall  and  winter  campaigns  which  they 
have  approved.  Their  appropriations  in 
the  main  are  definitely  larger  than  a 
year  ago.” 


MERGER  IN  WHEEUNG 


New*  Absorbs  Register — C.  E.  Smith 
Named  Publisher 

The  suspension  of  the  Wheeling  (W. 
\^a.)  Register  was  announced  this 
week,  following  its  merger  with  the 
Wheeling  (W.  V^a.)  N exvs-Register. 
newspaper.  The  combined  afternoon 
newspai)er  appeared  .^ug.  27  as  the 
Wheeling  (W.  Va.)  Nezvs-Register. 

C.  E.  Smith,  who  has  been  editor  of 
the  Register  since  May  9,  following  its 
emergence  from  financial  proceeding  in 
federal  court,  has  been  named  publisher 
of  the  combined  papers. 

A.  E.  Clayden,  Inc.,  New  York 
newspaper  representatives,  who  has 
been  representative  for  the  Wheeling 
\  e7i’s  and  Intelligencer,  will  serve  in  a 
similar  capacity  in  the  national  field  for 
the  merged  papers. 


Alabama’s  Anti-Sedition 
Law  Repealed  In  Hurry 

tStecial  to  Editor  &  Publisher) 

Birmingham,  .\la.,  Aug.  28— When 
the  lower  house  of  the  Alabama  legis¬ 
lature  voted  Aug.  27  by  a  59  to  18  ma¬ 
jority  to  repeal  the  anti-sedition  law, 
this  fluke  measure  was  erased  from  the 
statute  books.  The  senate  had  previ¬ 
ously  voted  unanimously  in  favor  of 
repeal. 

The  bill  became  a  law  when  Gover¬ 
nor  Bible  Graves  inadvertently  waited 
one  day  too  late  to  veto  it.  .■Mthough 
aimed  primarily  at  the  suppression  of 
radicalism  its  opponents  claimed  it  en¬ 
dangered  the  rights  of  a  free  press  and 
a  free  speech. 

As  the  legislature  is  near  adjourn¬ 
ment,  no  effort  to  re-enact  the  bill  is 
anticipated  this  season,  especially  in 
view  of  the  known  opposition  of  the 
administration. 


HansonAssailsAAA 

at  Bamum  Dinner 


niisna  nanso*’  wasnington  attornB. 
for  the  American  Newspaper  PublisW, 
Association,  assailed  the  AAA  in 
cuse,  N.  Y.,  Aug.  28,  when  he 
at  a  farm  dinner  given  by  JeromeD 
Barnum,  publisher  of  Syracuse  Pou 
Standard,  and  president  of  the  A.N  P jt 
The  dinner  was  attended  by  250  agrii^. 
tural,  business,  political  and  newspaiw 
executives.  Governor  Herbert  H.  lS 
man  of  NV”  York  was  also  a  speaker 
Congress  delegated  power  it  does  noi 
possess  when  it  aproved  the  AAA,  Mr 
Hanson  contended.  And,  under  tb 
AAA,  he  added,  the  year  ended  Jnm 
30,  1935,  was  the  worst  in  the  historr 
of  the  nation  so  far  as  foreign  traik 
is  concerned. 


Prwessing  taxes  levied  under  thr 
.\AA  to  obtain  funds  for  benefit  pay¬ 
ments  to  farmers  have  not  been  equh. 
ably  collected  or  disbursed  in  Net 
York  State,  the  speaker  charged  * 

Mr.  Barnum  in  an  address  in  Syra- 
cuse  the  previous  day  before  the  Na¬ 
tional  Association  of  Better  Business 
Bureaus  predicted  that  business  will 
forge  ahead  now  that  Congress  has  ad¬ 
journed. 

“The  emergency  period  is  over,”  he 
said.  “Business  can  go  ahead  just  from 
the  natural  demand  for  goods  and  a 
stricken  world  after  six  years  of  a  try¬ 
ing  depression. 

“Business  must  have  the  opportunity 
without  undue  interference  or  restraint 
from  the  government  to  increase  its 
volume  of  sales  to  the  end  that  the  great 
increased  cost  in  taxes,  which  business 
will  have  to  stand,  may  be  met. 

“Business  needs  encouragement— not 
censure.” 


Supplies  and  Equipment 


toe  ETerything  Electric 
Sm  General  Electric 

‘The  ctmfkti  G-E  line  enables 
yon  to  entrust  tm  manufac¬ 
turer  with  the  undivided 
responsibility  for  every  elec¬ 
trical  requirement  of  the 
modem  pressroom. 

For  pardculars,  address  the 
nearest  G-B  ofi&ce,  or  Gen¬ 
eral  Electric,  Dept.  6-201, 
Schenectady,  New  York. 

GSMSBAL^ELBCnUC 


Drop  an  advertising 
pebble  in  the  Editor  & 
PUBLISHER  pool 

And  see  the  ripples 
reach  every  important 
shore  of  the  modern 
advertising  world! 

EDITOR &PUBUSHER 

1700  Times  Building 
New  York 


REAL  VALUES 


IN  REBUILT 

PRESSES 

•  Goss  offers  a  wide  selection  of 
used  presses  which  have  been  taken 
in  trade.  There’s  plenty  of  profit¬ 
able  service  in  these  presses,  and 
you  can  buy  at  a  considerable  saving 
now.  if  you’re  thinking  of  used 
equipment  for  expansion  or  replace¬ 
ment,  it  will  payyyou  to  learn  what 
Goss  has  on  hand. 

Send  us  a  postcard  indicating  the 
type  of  press  you  want,  and  you  will 
receive  market  lists  and  full  details. 
We  probably  have  the  press  you 
need.  So  don’t  delay.  Write  today. 


THE  GOSS  PRINTING  PRESS  CO. 

PILSEN  STATION.  CHICAGO 


New  York:  220  E.  42nd  Street 
Sen  Francisco:  707  Call  Buildins 

The  Goss  Printing  Press  Companv 
OF  England,  Ltd..  LONDON,  ENG. 


improved  ZENKE 
Universal  Gauge 

for  Economical  Quality  Printing 

High-speed  precision 
presses  demand  a  like  de¬ 
gree  of  precision  in  plates 
and  blankets.  The  accuracy 
of  the  Zenke  Gauge  is  at¬ 
tained  by  its  pre-loading 
and  self-aligning  features. 

It  will  accommodate  curved 
or  flat  plates  up  to  18"  in 
width  and  up  to  type-high  thickness  as  well  as  press  blankets,  moulding 
blankets,  etc.  Special  fixtures  are  also  supplied  with  each  gauge  for  meas¬ 
uring  depths  of  halftones  and  for  gauging  brass  matrices  for  automatic 
type  setting  machines  .  .  .  Write  for  illustrated  circular. 

SOLE  DISTRIBUTORS 

138th  STREET  &  EAST  RIVER 

.  rtUL  &  UU.,  Inc.  nE  W  YORK,  N.  Y. 

CHICAGO,  ILL.  •  SAN  FRANCISCO.  CAL.  •  BOSTON.  MASS. 


SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Pelt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  aU  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

Coblo  Addroaa  NENSCO-WoroMta, 
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BRITISH  JOURNAUST  HERE 

Sir  John  Foster  Fraser,  British  au¬ 
thor  traveler  and  journalist  arrived 
26  from  London  with  Lady  Fraser 
io  spend  six  weeks  in  this  country 
writing  a  series  of  articles  on  the  eco¬ 
nomic  and  industrial  conditions  for  a 
British  newspaper  syndicate.  He  will 
visit  Detroit,  Philadelphia,  Boston, 
Pittsburgh  and  Washington,  D.  C.,  be¬ 
fore  leaving  for  Kngland  early  in 
October. 


Circulation  Promotion 


lletter  Dally  NVn'Hpapers  in  every  section 
of  the  country  are  unlnif  and  unreservedly 
endorsing  Partlowe  Plan  circulation  build¬ 
ing  campaigns,  more  than  ever  befo'^e. 
for  quick  definite  A.  U.  C.  circulation  in¬ 
crease  regardless  of  business  conditions 
In  your  field,  write  or  wire  collect  The 
Pharlea  Partlowe  Company,  Occidental 
Duilding,  Indianapolis. 

Bonded  CumpuignM  Kuoceed — Hudson  De 
Priest  &  Associates,  World’s  Record  Cir¬ 
culation  Builders,  246  F'lfth  Ave.,  N.  Y.  C. 


MARYSVILLE  DAILY  APPEARS 

The  Marynnlle  (Cal.)  Star,  a  new 
morning  daily  newspafier  made  its  ap¬ 
pearance  -Aug.  14  with  a  16-page  news¬ 
paper  in  two  sections.  The  issue  con¬ 
tained  greetings  from  the  Mayors  of 
Marysville  and  Yuba  City.  It  has 
.Associated  Press  news  service  and  is 
Republican  on  state  and  national  (fues- 
tions.  .Arthur  W.  Gluckman,  Sr.,  is 
publisher. 


Foreign  Publication 


Out-«if-Town  Newspaper,  Itookg 

Furelgn  MaK»zlneH  Ferlodicalg 

.scnur.Tz  nkws  aoency 

112  West  44th  St..  N.Y.C..  MEdallloii  3-9061 


Muhigraphing  and  Mimeographing 


Quick  Service — Quality  Work 

Century  l>;tter  <?o. 

126  W.  46th  St.  imyant  9-2277 


Newspaper  Publishing 


I 


WASHING  MACHINE  ADS  BARRED 

Chicago  daily  newspapers  and  radio 
stations  have  placed  a  ban  on  advertising 
of  the  Taylor  Washing  Machine  Com¬ 
pany,  with  stores  in  Chicago  and  Ham¬ 
mond,  Ind.  Decision  to  keep  such  ad¬ 
vertising  from  their  readers  and  listen¬ 
ers  was  made  as  a  result  of  numerous 
complaints  received  by  the  Chicago 
Better  Business  Bureau  against  this 
concern’s  “free  home  demonstration” 
offers. 


W.  YOUNG  JOINING  HEARST 


l*iihlishrrs!!  Avail  yourselves  of  our  com¬ 
plete  (-ervlcc;  composition,  stereotyping, 
presswnrk,  all  In  one  plant.  Arnesen.  4$0S 
4th  Ave..  llrooklyn,  N.  Y.  Tel.  SU  nset 
6-6300,  6306. 


Office  Supplies  for  Sale 


Typewriter,  Duplicator,  Addressograph, 
Adding  Machine,  Folders.  Kotoprint,  Seal¬ 
ers.  Write  for  free  Bargain  list  in  Office 
Machines  and  Supplies.  Pruitt,  506  Pruitt 
Bldg.,  Chicago. 


Photo-Lithographing 


No  Cuts  Needed.  Illustrate  Advertising 
literature,  reproduce  letters,  bulletins,  etc. 
Lowest  prices,  $1.50  per  100;  20c  additional 
lOO’s.  Passantlno,  250  W.  49th.  LO-5-7644 


Walter  Young,  previously  advertising 
director  of  the  New  York  Hirning  Post, 
is  joining  the  general  advertising  de¬ 
partment  of  the  Hearst  newspapers  on 
Oct.  1. 


EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .$•  per  line 

3  Times  —  .40  per  line 

ALL  OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

1  Time  —  .7S  per  line 

4  Times  —  .M  per  line 
Count  six  words  to  the  line 

FOK.M8  t'LO.SE  Tlll  lM.  NOON 
White  space  charged  at  same  rate  per  lin 
*****  insert.on  as  earned  hy  Irequency  o 
m^ioa.  Minimum  space,  three  linet 
.  ^‘***'’*^.  *  *  ubhsher  reserves  tbe  right  t 

tlsssify,  edit  or  reject  any  copy. 


Newspapers  for  Sale 


weekly.  Job  shot 
and  office  supply.  Two  separate  plants, 
Only  papers  In  live,  Southwest  countv  seal 
loan  of  about  10.000  population.  Neareel 
daily  competition  over  luo  miles.  Netilng 

Mle^  Hen  hp®*®®®  annually.  Reason  fo* 
Mies,  Republican  In  Democratic  town, 

K*'u®'*®®’  payment  $50,000 

Editor  &''pubifs'~her.” 

‘lant— 65  mllei 
P“Per  for  towi 
Mwlft  V"’'  ?■"’"«  area  11.000  population 
IIS  nnn^ .5*."  ‘''ading  centers.  Prlc. 

iilv™®’.  'aPd  and  building.  Dowi 

P*am  nni^’®®®!.?''  cash.  No  debt 

th«  making  money.  Owner  ill  It 

the  West.  B-960,  Editor  &  Publisher. 


Newspaper  Brokers 


9-  Moore,  Newspaper  Broker 

Be  erly  Hills,  Calitornla.  has  weekly 
exclusive  dally  paper  to  offer. 


*“**■*" — Two  high  class  weekl 
°‘*’er,  good  exclui 
osn  splendid  newspaper  and  Job  eqi 
dividends;  dc 
J  **'’*‘**i  balance  easy  ter 

*’•  ”•  Bhale.  Times  Building,  New  Y( 


Mc'kB.-t  of  nowspap 
L^n  ‘'■adfH.  No  listing  cha 

Wn  Feighner.  I*ythian  Building.  Naahv 

K‘chmo°n''d.’^v;[t'* 

Business  Opportunities 


Hsnted— To 


iisn^rn,  contact  experienced  news 

Paperman  with  $25,000;  merger 
growing.  California  field; 


dallies 

. . .  '  aiiiMi  Ilia  lieiu  :  IlIKI 

fishet  U-953.  Editor  &  Pub 


two 

high 


Circulation  Promotion 


Newspaperdom’sLeadlngCIrculatlonl 

■TK*  r,i 

Writ,  .s  '® Pays  and  Prove 
ith  ‘”1,.  •^°**"  Morrison  Co 
’**1  fir..  Shops  Bldg..  Des  Moines, 


Help  Wanted 


.Advertising  Manager — For  leading  eve¬ 
ning  and  Sunday,  70,000  circulation. 
Thorough  experienced  organizer  who  has 
done  promotional  development  work.  Give 
complete  account  in  detail  about  all  past 
Jobs.  B-977,  Editor  &  Publisher. 


.Advertising  salesmiin,  (Inanclal.  with  A-1 
Wall  .'^t.  contacts.  Salary  open. 
Advertising  salesman  with  class  magazine 
experience,  for  publishing  house. 
.Adve'llsing  salesman,  display,  living  in, 
or  near.  Ohio. 

Classifled  phone  room  supervisor,  female, 
for  wld-west. 

Press  foreman,  young,  for  plant  printing 
many  weekly  newspapers  on  48-page  Hoe 
quadruple.  Union  or  non-union.  40  miles 
from  New  York  City.  Salary,  scale  plus. 

E  &  P  Personnel  Service 
1708  Times  Bldg.  Times  Square 

Write  or  call.  Agency  phone  BR  9-3055 


fireulatlon  Dlstrirt  Managers,  several  ex- 
perl  tnced  In  b-jy  pri  motion  on  Homo  De¬ 
livery.  Give  references  and  state  salary 
expected.  B-972.  Editor  &  Publisher. 


Classifled  Telephone  Hales  Supervisor  for 
leading  newspaper.  Woman  or  man  with 
at  least  five  years  classifled  and  one  year 
supervisory  experience.  Give  age,  educa¬ 
tion,  salary  expected,  full  details  past 
experience,  first  letter.  B-975.  Editor  & 
Publisher. 


To  Salesmen  Contaetlng  Dailies:  50% 
commission  for  year  for  sale  my  para¬ 
graphs.  Feature  well  established;  running 
In  17  papers.  Write  Olln  Miller,  Thomas- 
ton,  Ca. 


Unusual  Opportunity  for 
.Advertising  Salesmen 
Greatly  improving  conditions  creating 
many  good  openings  In  largest  newspaper 
feature  advertising  organization  for  sales¬ 
men.  Real  earnings  are  going  to  be  made 
through  selling  on  our  special  numbers 
and  feature  pages  In  various  cities.  If 
you  can  produce  it  Is  to  your  Interest  to 
write  Immediately  Thomas  W.  Briggs  Co., 
Columbian  Mutual  Tower.  Memphis,  Tenn. 


Wanted — Advertising  Salesnian  between  30 
and  40.  with  morning  paper  experience, 
.selling  larger  retail  accounts.  One  who 
can  light  and  win  In  competitive  field. 
Send  full  size  snap-shot.  Give  complete 
Information:  age.  sales  and  copy  experi¬ 
ence,  references,  descent,  religious  and  fra¬ 
ternal  affiliations,  and  salary  expected. 
Address:  B-976,  Care  of  Editor  &  Pub¬ 
lisher. 


Situation*  Wanted 


Arronntant.  Auditor.  .Assistant  Business 

Manager — Thoroughly  trained,  experienced 
in  newspaper  accounting,  costing,  bulget- 
Ing,  eolloctlon,  statistics,  analyses,  etc. 
Competent  producing  prompt,  accurate  fi¬ 
nancial  and  operating  statements,  compil¬ 
ing  taxes;  understands  general  office  man¬ 
agement.  purchasing.  Age  42,  married. 
Episcopalian.  Av-iHable  now,  permanency 
desired.  B-964.  E  &  P  Personnel  Service. 


Arronntlng  Executive— Several  years  with 
Chicago  dally  as  chief  accountant  and  as¬ 
sistant  to  business  manager.  Prior  public 
accounting  experience  with  New  York 
firms.  Experience  In  credits,  collections, 
budgets,  comparative  records  and  handling 
office  personnel.  Age  48,  Protestant,  mar¬ 
ried.  Excellent  references.  Now  located 
In  New  York.  B-968,  E  &  P  Personnel 
Service. 


Situations  Wanted 


Big  A’ulue 
in  this 

.Advertising  .Manager 

who  Is  at  present  Advertising  Manager  on 
the  toughest  sheet  to  sell  In  New  York 
City.  Tireless  worker,  expert  salesman, 
contract  closer.  Originator  of  ideas  and 
promotions.  For  five  years  Advertising 
Manager  of  large  Brooklyn  Departmei  t 
Store — giving  him  Important  bacUgriun'l 
In  aiding  your  retail  merchants  with  their 
ailvertlsing  and  mechandlaing  problems. 
Knows  how  to  work  well  with  his  men 
and  make  his  men  work.  Age  37.  .Ameri¬ 
can.  Married.  Desires  to  assoeiare  -n 
smaller  city  In  a  permanent  congenial 
connection.  Willing  to  prove  ability  ••of  le 
requiring  the  salary  that  ha  it  •v.rih. 
B-951.  K  Sc  P  l*ersonnel  Service. 
.Adverlislug  Salesnian — Broad  knowledge 
sales,  sales  promotion,  national  and  locai, 
Nine  years  outstanding  newspaper  experi¬ 
ence.  Sell  new  accounts  and  increase  old 
over  keen  competition.  Well  qualified,  too, 
take  charge  ot  10,000-publication  depart¬ 
ment  and  show  results.  $50.  B-956,  B  &  P 

personnel  Service. _ 

.Anibltious  Auung  Woman  Reporter  wants 
Job.  Journalism  school  graduate.  1  year's 
experleice  southern  dally.  Go  anywhere. 
Re^ei-ences.  B-973.  Editor  A  Publisher. 
Circulation  Manager  —  Aggressive,  ambi¬ 
tious,  capable,  good  past  record.  Knows 
currier  promotion  and  Agency  Manager 
system  from  A  to  Z.  Age  31.  Now 
employed  in  circulation  department  of  one 
Ilf  nation’s  largest  newspapers  at  salary 
of  $50.00  per  week.  Prefer  to  locate  in 
East  or  extreme  West.  B-947.  B  &  P 
Personnel  Service. 


Clasalfled  Manager 
15  years  successful  record,  now 
employed.  Get  full  details  from 
E  &  P  Personnel  Service  Dept. 


Situation*  Wanted 


Mechanical  Superintendent.  Experienced 
man  with  15  years  on  large  newspapers. 
10  years  as  superintendent.  Last  two  years 
in  business — wants  to  return  to  newspaper 
work  In  city  of  75.000  and  up.  Can  affect 
economies  In  production.  Best  references. 
B-908.  Editor  &  Publisher 


News  Expert,  37,  wants  to  swap  secure 
managing  cdltoi-shlp  thriving  combination 
for  adventure  of  salvaging  sagging  dally. 
He  cun  develop  small  but  mighty  staff, 
substitute  ideas  for  money,  attract  loyal 
circulation  without  clatter,  contests  or  cru¬ 
sading.  B-946,  E  &  P.  Personnal  Service. 


Promotion,  Sales  or  I’ubliclty’  connection 
sought  by  able  young  man  with  more  than 
ten  years  experience  In  feature  syndicate, 
press  association  and  dally  newspaper 
fields.  Execftlve  ability,  producer,  aggres¬ 
sive,  good  mixer.  No  sidelines  considered 
Experienced  talesman  and  sales  manager 
B-962.  E  &  P  Personnel  Service. 


Reporter- Artist-  Photographer.  Presently 
employed.  Combination  man  who  can  fur¬ 
nish  best  of  references.  Nine  years’  ex¬ 
perience.  Will  go  anywhere.  Age  31. 
Write  B-968.  B  &  P  Personnel  Service. 


Reporter,  unemployed,  wants  Job  on  live, 
small-elty  dally  where  experience,  ability 
and  reliability  are  valued.  Degree?  1926. 
References?  Certainly,  but  more  Impor¬ 
tant,  will  come  on  two-month’s  trial  at 
your  minimum  salary.  Sober,  congenial, 
hard  worker.  B-979,  E  &  P  Personnel 
Service. 


Reporter:  Feature-AVrIter ;  Photographer. 

28,  four  years  experleni  e  two  leading  dailies 
of  Southern  state,  alert,  reliable,  sober. 
Wide  experience  on  general  assignment. 
Consistently  accurate:  never  fired.  Col¬ 
lege  man  with  good  cultural  background- 
Good  references.  Not  seeking  princely 
salary,  hut  chance  to  prove  ability,  B-978. 
E  &  P  Personnel  Service. 


College  Teacher  well  qualified  In  Journal¬ 
ism  desires  to  return  to  editing  or  editorial 
writing  work,  preferably  In  the  Middle 
West.  Background  Includes  three  years  of 
small-city  editing,  eight  years  of  college 
teaching,  and  research  In  the  field  of  Jour- 
nallsm,  B-949.  E  fe  P  Personnel  Service. 
Desk  or  Kewrile  Man,  Reporter  (Married) 
38.  15  years  small  and  large  dallies.  Will 
accept  $35  anywhere.  C.  O.  Blauvelt,  11 

Plei*  St,,  Ynnkes,  N.  Y. _ 

Editor  or  Assistant — Experienced  woman 
with  vision.  Initiative,  capable  managing 
(laper,  offers  intelligent  service.  Under¬ 
stands  news,  features,  editorials,  make-up. 
.Seeks  editing  of  special  page  on  large  city 
dally,  or  managing  editorship  of  live 
weekly  or  magazine.  Interest  In  paper  as 
part  pay  acceptable.  B-974.  E  &  P  Per¬ 
sonnel^ _ 

Farm  News  Editor  or  Editorial  AVritcr — 

15  years  experience  newspaper,  magazine 
and  farm  organizations.  Age  39.  married, 
college  graduate.  Understands  agricultural 
news,  farmer  organizations  and  politics. 
Writes  clear,  con-  Inclng  editorial  copy  on 
social,  economic  and  human  Interest  sub- 
Ject«.  B-96S.  E  Sr  U,  T’csonnel  Service. 
Here’s  the  Cure  for  some  newspaper’s 
financial  headache — clean  cut,  capable, 
dlgnfled  executive.  He  will  command  re¬ 
spect  and  loyalty  of  your  staff  and  com¬ 
munity.  promote  good  will  with  agencies, 
build  your  lineage  on  a  sound  and  perma¬ 
nent  basis.  Now  employed  as  contact  man 
on  metropolitan  dally.  B-970,  E  &  P 

pprspenel  .Sei'clce. _ 

Manager  or  SfalT  Position — Six  years  exec¬ 
utive  experience  in  retail  stores  plus  four 
years  ot  display  selling  indicates  a  man 
who  can  Increase  the  lineage  of  almost 
any  typo  account.  Age  31.  Moderate  sal¬ 
ary  until  ability  is  proven.  B-961,  E  &  P 
Personnel  Service. 


IF  you  SEEK 
A  NEWSPAPER  JOB- 


1.  Tlir**  40-word  "tiloation”  adf  in  EDITOR  * 
PUBUSHER. 

S.  A  3-nienlh  tubteriplion,  or  txtentlen,  to 
EDffOR  A  PUBLISHER. 

3,  Rsgiiltation  with  E.  A  P.  Pcnonncl  Servie* 

for  six  nonthi. 

4.  Preparation  by  u<  o(  100  pholo-lilho  bnl- 

lalint  about  your  qualilkationi  and  ax- 
pariancaa  wHh  yonr  inapxhol  includad 
tharaon.  ThaM  wa  sand  to  nawtpapais 
naadin*  a  man  ol  yonr  abililiat. 

DRAFT  an  ad  now  11  yon  am  seaking  a  naws- 
papar  eonnaction,  and  sand  it  to  us  with 
S5.00  check  or  money  order,  to  cover  all 
the  above  satvicas.  A  ragisbation  blank 
will  than  be  sent  yon.  A  matonabic  ad- 
ditional  parcantaga  charge  will  be  made 
whan  and  11  a  position  is  sacumd  through 
our  services. 

E&P  PERSONNEL  SERVICE 

1700  Timas  Bldg.,  Timas  Squira,  N.Y.C 


Sports  Writer,  employed,  single.  31.  seeks 
connection  on  daily  paper.  Seven  years 
experience.  Location  immaterial.  Ener¬ 
getic  worker,  with  reportorial  background. 
I’an  supply  strong  references. 

E  &  K  I’ersonnel  Service. 


Thb*  Man  was  free-lancing  when  the  de¬ 
pression  hit  US — advertising  copy,  lay-ou* 
etc.,  for  concerns  of  national  prominence. 
Has  been  in  Uouisville  since  the  crash — 
working,  but  not  placed  as  he  should  be. 
Improving  conditions  should  prompt  in¬ 
quiry  from  a  publisher  who  wants  someone 
to  create  and  service  business — or  handle 
editorial  w'ork—or  do  both.  Address: 

Editor  &  Publisher. 


Wage  Peak  Reached  in  present  Job  on 
small  city  newspaper.  What  can  you  offer 
woman  feature  writer  who  has  also  sue- 
iessfully  handled  men’s  runs,  headed 
woman’s  department  in  city  of  200,000, 
and  sold  features  for  metropolitan  Sun¬ 
day  sections?  B-948,  K  &  F  IVrsonnel 
Service. 


Mechanical  Equipment  for  Sale 


Two  Model  Five  I.inotype  machines  In 
good  condition;  each  with  one  magazine 
8-i)Oint  No.  2  with  Bold  Face  No.  1  mats; 
original  mould,;  electric  clock.  110  volts. 
60  cycles,  single  phase  and  Emerson  motor. 
Evening  Leader,  Corning,  N.  Y. 


I.lnotypes— 1.  5,  8.  11.  13,  19.  23.  Inter- 
types  B  and  C.  All  guaranteed.  Terms. 
HOFFMAN  MACHINERY  &  ENGRAVING 
V.O.,  113  Lafayette  .St.,  New  York  City. 


Rebuilt  Equipment — Presses,  Linotypes. 
New  ’fype.  Printers  supplies.  We  liqui¬ 
date,  buy,  sell,  trade.  Central  States 
Printers  Exchange,  Peoria.  Illinois. 


For  Sale — Due  lo  consolidation.  R.  Hoe  & 
Company  dry  mat  roller  with  motor  and 
drive,  and  i. 000-lb.  Ingot  metal  pot  with 
hood;  both  ready  for  use.  Herald-News. 
Passaic.  N.  J. 


Mechanics^  Equipment  Wanted 


AA'anted — 1  pair  of  Press  cylinders  for  a 
Hoe  color  unit,  2H4-inch  cutoff,  99)4 
Inches  long  with  3X-inch  Journals  6  inches 
long.  Complete  color  In  ring  system,  of  4 
intermediate  ina  drums,  fountain,  and 
ductor  drive.  Vibrating  mechanism,  roller, 
shafts,  etc.  B-914.  Editor  &  Publisher. 


AA'anted — Used  newspaper  cash  register — 
prefer  nat’l  built  with  dep’t  totals — state 
serial  No.  and  price.  B-9G7,  Editor  & 
Publisher. 


Photo-Engraving  Equipment  for  Sale 


Engraving  Department  Equipment,  all 
standard  brands,  new  and  trade-ins.  Esti¬ 
mates  furnished.  E.  T.  Sullebarger  Co.. 
116  John  Street.  New  York  City. 


Photo-Engraving  Equipment  for  Sale,  com¬ 
plete  plant  or  any  part.  Miles  Machine 
Co.,  18  E.  16th  Street.  N.  Y. 


Offset  Photographic  &  photo- engraving 
machinery  and  supplies  exclusive.  Photo 
Engraving  Equipment  Co.,  716  W.  Indiana 
Ave.,  Phlla.  Pa. 


Newspaper  Supplies 


Stereotype  and  Pressroom  Supplies — Elec¬ 
tric  Matrix  Scorching  Machines.  American 
Publishers  Supply,  Box  131,  West  Lynn. 
Mass. 
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WHAT  was  the 

story  you  ever  covered  ?” 

This  question  was  put  to  some  vet¬ 
eran  reporters  not  long  ago,  and  the  re¬ 
plies  were  surprising.  The  best-remem- 
i)ered  incidents  were  not  great  news 
breaks,  such  as  the  death  of  potentates, 
startling  political  or  economic  develop¬ 
ments,  wars  or  lesser  calamities.  What 
the  old  timers  remembered  most  vividly 
were  human  interest  yarns  they  had 
covered.  For  instance,  three  of  the 
group  recalled  a  story  about  a  Chicago 
baby  that  had  fallen  from  a  third-story 
window  and  had  landed  unharmed  and 
cooing  in  a  flowering  rosebush,  a  lovely 
yam  to  unfold,  even  if  it  was  a  fake, 
now  confessed  to  by  the  three  former 
reporters  who  are  today  well-known 
figures  in  the  business  world. 

But  I  imagine  that,  asked  the  same 
question,  the  majority  of  newspapermen 
would  promptly  recall  some  story  of 
equal  simplicity,  though  probably  true. 
I  myself  best  remember  that  in  cover¬ 
ing  a  public  whipping  of  convicts  in  the 
jail-yard  at  Dover,  Delaware,  30  years 
ago,  I  saw  the  lash  cut  deep  into  the 
arm  of  a  sailor,  exactly  on  a  spot  where 
the  bleeding  heart  of  the  Savior  was 
tatooed.  I  wrote  it  into  my  story,  but 
the  desk  cut  it  out  as  a  fake. 

Quick,  now,  what  story  in  your  career 
do  you  best  remember? 


The  business  manager  of  a  New 
England  daily  tells  me  that  he  re¬ 
ceived  from  the  circulation  manager 
the  other  day  a  note  written  by  a  car¬ 
rier  containing  a  novel  compaint,  as  fol¬ 
lows:  “Mrs.  Henry  O’Neill  of  Milton 
Street  says  that  four  times  within  the 
past  three  or  four  weeks  she  has  opened 
her  paper  and  found  bed  bugs,  inside, 
and  she  is  quite  peeved.” 

I  leave  to  the  humor  paragraphers 
appropriate  comment,  but  references  to 
type  lice  are  disqualified  as  obvious. 

*  «  * 

Correspondence  passing  by 

cable  between  Walter  Cunningham, 
head  of  the  Christian  Science  Monitor's 
London  bureau,  and  Executive  Editor 
Drummond  at  Boston: 

“London,  August  3. — Mallory’s  day- 
old  son  applies  for  job.”  (Mallory 
Browne  being  Paris  correspondent  of 
the  Monitor,  whose  wife  gave  birth  to 
a  son,  Aug.  2.)  _ 

“Boston  Aug.  4 — Assign  Browne,  Jr., 
correspondent  extraordinary  Addis 
•Ababa  stop  understand  that’s  the  lan¬ 
guage  he  now  speaks.  Monitor.” 

*  t  * 

A  CHAIN  letter  is  being  circulated, 
one  copy  turning  up  at  Washing¬ 
ton,  to  “arouse  the  public  against  the 
ungodly  and  inhuman  policy  of  newspa¬ 
pers,  periodicals  and  magazines,  which 
are  displaying  in  a  sensational  manner 
all  the  evil  sides  of  life,  making  them 
appear  colorful,  and  thus  encouraging 
evil.”  Many  people  will  keep  that  chain 
moving.  *  ♦  ♦ 

IF  the  newspaper  situation  of  Algona, 
Iowa,  could  lie  extended  to  the  length 
and  breadth  of  the  land,  how  happy  we 
all  would  be! 

Algona,  population  4,000,  has  two 
weekly  newspapers  whose  editors  have 
been  at  each  other’s  throat  for  the  past 
25  years,  battling  valiantly  and  expen¬ 
sively  for  supremacy  in  the  field.  The 
Algona  Upper  Des  Moines  and  the 
Kossuth  County  Adi-ance  could  never 
see  through  the  same  knot-hole,  or  even 
barn-door,  though  both  were  engaged  in 
covering  the  same  news  field  and  giving 
adiquate  merchandising  and  advertising 
aid  to  retail  and  general  distributors. 
The  competition  was  so  fierce  and  un- 
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most  memorable  reasonable  that  both  newspapers  risked 
the  respect  of  common-sense  patrons 
and  the  journalistic  atmosphere  was 
ever  fogged  by  rivalous  bickering. 

On  .August  1,  the  two  newspapers  de¬ 
clared  a  New  Deal  in  country  journal¬ 
ism.  Burying  the  hatchet,  the  papers 
held  a  banquet  and  invited  all  of  the 
retail  merchants  of  the  community  to 
attend.  The  surprising  announcement 
was  made  that  the  editors  had  agreed 
to  issue  their  rival  sheets  on  a  semi¬ 
weekly  plan,  the  Upper  Des  Moines  to 
come  out  on  Tuesdays  and  the  .Advance 
on  Thursdays,  during  the  first  six 
months  of  the  year,  publishing  dates  to 
be  reversed  during  the  second  half  of 
the  year.  Correspondents  for  both  news¬ 
papers  were  consolidated,  serving 
news  to  one  pajver  during  half  of  the 
week,  and  to  the  other,  during  the  other 
half.  Spot  news  goes  to  the  first  paper 
publishing.  There  is  to  be  no  duplica¬ 
tion  of  news,  except  for  a  column  of 
brief  rewrite  paragraphs  in  each  paper, 
gleaned  from  the  issue  of  the  preceding 
paper. 

Each  newspaper  had  maintained  sep¬ 
arate  forces  in  the  field,  hustling  circu¬ 
lation.  These  were  pooled,  and  a  com¬ 
bination  subscription  price  for  both 
papers  was  made.  The  advertising  rate, 
heretofore  25  cents  an  inch,  was  upped 
to  30  cents  an  inch,  local,  35  cents  na¬ 
tional.  Other  agreements  were  worked 
in,  regarding  special  promotion  work, 
which  will  be  turned  over  to  the  Tues¬ 
day  paper,  in  an  effort  to  bolster  what 
was  expected  to  be  a  weaker  linage  in 
the  Tuesday  paper. 


Each  paper,  in  the  month  of  August, 
usually  a  somewhat  slow  month  in  a 
rural  section  where  threshing  keeps 
jveople  seasonably  busy,  has  had  a  slight 
increase  in  total  display,  as  a  result  of 
the  New  Deal.  Subscribers  are  volun¬ 
tarily  taking  both  papers.  The  mef- 
chants  are  able  to  get  their  sales  mes- 
.“ages  l)efore  the  trade  territory  twicc- 
a-week,  when  their  stocks  are  fresh. 
News  breaks,  usually  a  minus  quantity 
to  a  weekly  newspaper,  are  becoming 
worthwhile. 

Production  cost,  through  combined 
correspondents,  field  forces,  and  more 
compact  papers,  have  been  lowered. 
Gross  receipts,  through  a  non-duplica¬ 
tion  of  effort  at  solicitation,  plus  a  fair 
but  increased  rate,  have  jumped. 

J.  W.  Haggard  and  R.  B.  VValler  of 
the  Upper  Des  Moines,  and  W.  C.  and 
D.  E.  Dewel  of  the  .Advance,  do  not 
think  they  have  solved  the  question  of 
keeping  the  weekly  newspaper  field 
abreast  of  the  times,  Init  they  do  know 
that  the  cooperative  working  agreement 
under  which  they  are  now  operating  is 
a  distinct  improvement  over  the  horse 
and  buggy  weekly  publication  plan  be¬ 
tween  competitive  papers,  in  areas  too 
small  to  do  justice  to  such  competition. 
.And  until  somebody  else  thinks  of  a 
better  idea,  they  intend  to  continue  on 
their  home-grown,  semi-weekly  news 
basis,  enjoying  complete  control  of  their 
own  plants,  and  editorial  viewpoints,  but 
with  an  elimination  of  the  unnecessary 
and  costly  small-town  competition. 

Common  sense.  I  call  it. 


E°r 


POLLOCK,  sports  editor  of 
Philadelphia  Public  Ledger,  in  the 
following  signed  article  says  that  Ted 
Von  Ziekursch,  whose  death  occurred 
recently,  actually  killed  himself  by  over¬ 
work  :  “For  years  I  worked  with  him 
in  sports  departments,  but  I  scarcely 
knew  him  outside  the  office.  For  him 
the  routine  of  work  was  broken  very 
infrequently,  and  only  by  a  day  or  two 
of  fishing  or  hunting. 

“When  he  finished  his  newspaper 
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duties  it  was  only  the  middle  of  iaM 
workday.  Nights  and  early  mon^SI 
he  spent  in  his  home  at  the  t>i)ewTil^| 
IKJunding  out  fiction  to  earn  the 
tion  he  hoped  to  achieve. 

“It  wasn’t  wealth  he  wanted.  A  him 
of  simple  tastes,  he  didn’t  require 
of  worldly  goods,  but  he  wantedS 
lirestige  and  satisfaction  of  succeu  wiA 
such  compelling  desire  that  he  constm 
ly  flogged  a  rather  frail  physique  uf 
ruined  his  health. 

“In  late  years  he  doubled  and  tripM 
in  New  York  and  this  city.  At  <m 
time  he  was  managing  editor  of  tut 
newsi»apers  and  associate  editor  of  | 
magazine.  He  wrote  two  sports  cok 
umns  daily,  and  in  addition  turned  out 
short  fiction  stories. 

“He  burned  the  candle  not  only  y 
both  ends  but  also  in  the  middle. 

‘‘For  years  this  was  one  of  Tetfi 
average  days: 

“Up  in  the  morning  in  time  to 
the  7  o’clock  train  for  New  York.  Or 
the  way  over  he  wrote  one  sports  cof. 
umn.  In  New  York  from  9  A.  M.  until 
5  in  the  afternoon  he  edited  a  New 
York  tabloid  and  spent  an  hour  or  two 
on  magazine  work. 

“On  the  train  back  to  Philadelphia  he 
wrote  another  sports  column  and  in  the 
evening  planned  policies  and  layouB 
for  the  Daily  Neivs.  Whether  he 
reached  his  home  at  10  o’clock  or  after 
midnight,  he  seldom  failed  to  devote  an 
hour  or  two  to  fiction. 

“Tliere  was  very  little  time  for  sleep; 
none  at  all  for  play.  \’on  Ziekurseh 
was  39.” 

*  a  a 

SPE.AKING  at  the  Williamstown  In¬ 
stitute  of  Human  Relations,  Horace 
D.  Crawford,  of  Ind'tanapolis  Newt, 
and  Journalism  Director  of  Franlda 
College,  discussed  the  newspapers  a  i 
religious  influence  in  modem  life.  Said 
he:  “Editors,  like  many  other  laym 
and  even  churchmen,  frequently  bdien 
religion  is  more  deeply  concerned  with 
the  way  iieople  live  than  with  tto 
jvarticular  lieliefs  about  God.  Religion, 
according  to  this  view,  is  nmre  adyn- 
tagcously  served  by  improving  ethidh 
moral,  physical  and  intellectual  condi¬ 
tions  of  a  community  than  by  creedistic 
cat-and-dog  fights. 

“Newspapers  do  bear  new  obligatkoi 
to  the  social  order.  I  believe  they 
serve  religion  when  they  strive  for  the 
following  objectives : 

“(1)  To  fight  for  the  maintenance  of 
Constitutional  rights  of  free  worship 
and  expression  by  commending  inter- 
faith  movements  and  condemning  influ¬ 
ences  stifling  individual  religious  liber¬ 
ties  ; 

“(2)  To  demand  justice  in  human  re¬ 
lations  by  presenting  facts  free  froa 
prejudice; 

“(3)  To  interpret  public  affa« 
through  an  editorial  policy  of  constrofr 
tiveness ; 

“(4)  To  suppress  crime  by  punia- 
ing  criminals  and  supporting  racntil 
hygienic  education  that  will  avert 
criminal-producing,  nervous  compleai 
among  children ; 

“(5)  To  sponsor  open  forum  cok 
umns  (after  the  manner  of  letters  to 
the  editor)  where  readers  may  preseBt 
diverse  views  on  controversal  subjetA 
“(6)  To  give  greater  space  to  relll- 
ous  features  that  emphasize  inter-fadk 
cooperation ; 

“(7)  To  encourage  civic  condit^ 
conducive  to  improving  public  physica 
and  nvental  health; 

“(8)  To  sponsor  charity  for  all  wjio 
need  it,  but  to  insist  that  charity  be  dis¬ 
tinct  from  political  jvatronage;  and 
“(9)  To  support  vigorously  thoa 
highly  important  principles  of  harmo¬ 
nious  international  relations  seeking  to 
supplant  war  with  permanent  peace  and 
amity. 

“Religion  as  it  applies  to  human  re¬ 
lations  involves  these  nine  points:  fre^ 
dom  of  worship,  justice,  constructit^ 
ness,  crime  control,  opOT  discussion,  !!► 
ter-faith  concord,  hygiene,  charity  and 
amity. 

“Newspapers  that  work  for  their  at¬ 
tainment  serve  religion  far  more  than 
merely  by  increased  handling  of  ch ' 
news.” 
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Retail  Advertising  Strong  Factor  in 
Newspaper  Linage  Comeback 

Seven  Months  of  1935  Show  Gain  of  4*2  Per  Cent  Over  Corresponding  Period 
of  1934>  Putting  Totals  20A  Per  Cent  Ahead  of  Depression  Low  in  1933 

The  semi-annual  tabulation  of  news-  sist  that  dealer  copy  shows  up  in  the  per  cent  of  newspaper  linage ;  in  1934 
paper  linage  presented  in  this  issue  retail  linage  increases,  and  that  it  would  it  was  7.2  per  cent ;  and  in  1935  it  was 


linage  figures  for  368  morning,  evening 
and  Sunday  newspapers,  covering  inci¬ 
dentally  more  than  5,000,000  display  ad¬ 
vertisements  inserted  by  more  than  100,- 
000  advertisers.  In  another  list,  com- 


recorS  the  progress  of  the  bulk  of  the  do  the  ngvvspapers  no  good  to  accept 
daily  newspaper  field.  In  one  list,  meas-  the  retail  rate  on  all  general  advertising 
ured  by  Media  Records,  Inc.,  there  are  instead  of  only  part. 

Automotive  advertising  is  a  disap- 
IKjinting  classification,  in  view  of  the 
lieartening  rebound  of  the  automobile 
makers  from  their  depression-caused 
slump.  Despite  the  sales  increases  in 
piled  by  Editor  &  Publisher,  there  are  this  industry,  its  advertising  has  lagged 
linage  figures  for  1,276  newspaj^rs  in  behind  last  year  in  actual  linage.  With 
848  cities.  Together,  the  lists  include  costs  increasing  in  other  directions,  the 

motor  men  are  evidently  trying  to  cut 
the  corners  on  advertising  so  long  as 
the  public  craving  for  cars  seems  likely 
to  continue  without  stimluant. 

In  1933  automotive  advertising  (bad¬ 
ly  slashed  that  spring)  represented  5.8 


1,644  newspapers. 

A  large  majority  of  these  papers  were 
aWe  to  increase  their  advertising  in  the 
first  half  of  1935  over  the  correspond¬ 
ing  periods  of  both  1934  and  1933. 
(Charts  on  this  page,  based  on  results 
in  52  key  cities,  make  plain  the  progress 
achieved.  In  these  cnarts  the  seventh 
month,  July,  has  been  added.  Total  ad¬ 
vertising  for  the  seven  months  in  the 
52  cities  was  4.2  per  cent  ahead  of  the 
corresponding  period  of  1934,  and  20.1 
per  cent  ahead  of  the  first  seven  months 
in  the  depression’s  lowest  year,  1933. 

For  the  full  Media  Records  list  in  the 
following  (lages  (368  newspapers  in  95 
cities)  the  aggregate  linage  was  as  fol¬ 
lows; 

Kftail  .  524.275,536 

•  rfneral  .  169,701,984 

Automotive  .  60,285,674 

Financial  .  17,560,068 


6.4  per  cent. 

For  financial  advertising,  which  re¬ 
mained  unimportant  to  most  news- 
l>apers,  the  jiercentages  were:  1933. 

2.2  per  cent  of  all  newspaper  advertis¬ 
ing;  19.14,  2.0  per  cent;  1935,  1.9  per 
cent. 

Classified  advertising  (including  le¬ 
gal)  is  stronger  this  year  than  last  year, 
although  not  reaching  the  comparative 
heights  of  1933.  In  1933  classified  held 
up  better  than  display,  accounting  for 

18.2  per  cent  of  all  newspaper  adver¬ 
tising.  In  1934  the  percentage  was 
down  to  16.4,  but  in  the  first  half  of 
1935  it  came  back  to  17.3. 

The  tabulations  on  following  pages 


Total  display  .  771,829,262 

(lassilied  .  145,782,825 

l-'Kiil  .  16,062,530 

Total  advertiaitiR  .  933,674,617 

This  list  includes  more  papers  than 
were  covered  in  the  corresponding  lists 
published  here  a  year  ago  and  in  pre¬ 
vious  years,  so  that  direct  comparisons 
cannot  be  made  with  the  total  linage 
then  reported.  By  the  use  of  percen- 
t^es,  however,  the  course  of  the  prin¬ 
cipal  classifications  can  be  traced. 

Rrtail  advertising,  it  is  obvious,  has 
continued  and  strengthened  its  position 
as  the  bulwark  of  newspaper  advertis¬ 
ing  linage.  In  the  first  half  of  1933  a 
list  of  82  cities  showed  that  retail  ad¬ 
vertising  accounted  for  55.8  per  cent  of 
the  total  newspaper  space  sold.  In  the 
first  half  of  1934,  for  a  list  of  87  cities, 
retail  linage  was  55.5  per  cent  of  the 
toul.  In  the  first  half  of  1935  this  had 
risen  to  56.1  per  cent.  While  these  per- 
^tage  changes  seem  small,  it  should 
be  kept  in  mind  that  each  tenth  of  one 
per  cent  represents  from  seven  to  nine 
million  lines. 

On  the  other  hand,  general  advertis- 
mg,  which  went  down  into  the  depths 
m  early  1933  and  rose  in  1934,  has  failed 
to  keep  pace  with  the  comeback  of 
advertising  in  general.  In 
i"33  (all  these  percentages  are  for  six 
months)  general  advertising  accounted 
for  only  17.9  per  cent  of  newspaper 
Image.  That  was  abnormally  low ; 
newspapermen  well  remember  the  wave 
of  cancellations  that  swept  the  country 
at  the  time  of  the  1933  bank  holiday. 
In  1934  the  percentage  was  18.9 — 
almost  a  fifth  of  newspaper  advertising, 
and  substantially  more  than  that  in 
revenue.  But  in  1935  the  general  ad¬ 
vertising  percentage  dropped  off  to  18.2 
per  cent. 

.  Prolong^  debate  might  be  indulged 
this  point.  Various  advertising 
and  agency  men  insist  that  the  slow  re¬ 
covery  of  general  linage  is  a  result  of 
wide  spreads  between  general  and  local 
advertising  rates,  causing  placement  of 
advertising  through  dealers  instead  of 
through  advertising  agencies,  and  to 
some  extent  diverting  funds  from 
newspapers  to  other  media.  Some 
newspapermen,  on  the  other  hand,  in- 
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in  large  measure  consist  of  figures  which 
can  be  found  in  no  other  publication. 
From  1276  newspapers  they  were  gath¬ 
ered  by  Editor  &  Publisher’s  own  or¬ 
ganization,  being  carefully  checked  be¬ 
fore  publication  here. 


‘NEWSPAPERS  CAN  TAKE  SIDES” 


Fchlman  Cites  Editorial  Appeal  As 

Advertising  Advantage  of  Press 

(Special  to  Editor  &  Publisherj 

Lincoln,  Neb.,  Aug  26 — Frank  E. 
Fehlman,  former  Nebraskan,  now  man¬ 
aging  director  of  Major  Market  News¬ 
papers  and  a  nationally  known  invest¬ 
ment  expert,  told  a  group  of  Lincoln 
business  men  at  a  luncheon  “that  the 
way  for  retailers  and  manufacturers  to 
get  their  money’s  worth  out  of  adver¬ 
tising  is  to  concentrate  in  newspapers.” 

“Newspapers  have  sold  more  mer¬ 
chandise  than  all  other  mediums  put  to¬ 
gether  over  past  50  years,”  Fehlman 
said. 

“A  good  reason  for  the  potency  of 
newspaiier  advertising  is  that  newspa- 
l>ers  are  the  only  advertising  mediums 
which  can  take  sides,”  he  said,  “thus 
making  their  appeal  to  readers  fast  and 
strong. 

“Because  the  publishers  are  in  touch 
with  everything  that  goes  on  in  their 
respective  areas  and  are  able  to  gather 
on  short  notice  any  desired  facts,  these 
communities  will  be  able  to  furnish  any 
information  wanted  by  any  advertiser 
on  a  few  hours  ‘notice.’  ” 

Mr.  Fehlman  told  of  an  experiment 
with  the  stock  market  in  which  it  was 
demonstrated  that  92  of  7(X)  companies 
represented  on  the  market  had  experi¬ 
enced  an  increase  in  valuation  from  1928 
to  a  period  six  years  later,  while  the 
others  fell  off  heavily. 

Investigation  disclosed  that  80  per 
cent,  of  these  firms  had  started  in  busi¬ 
ness  with  newspaper  advertising  and 
had  continued  advertising  throughout 
the  depression. 


TRUTH  ONLY  CRITERION 


The  upper  chart  shows  the  amount  of  actual  newspaper  linage  month  hy  month 
since  the  beginning  of  1928,  as  indicated  hy  Media  Records  measurements  of 
advertising  in  the  daily  newspapers  of  52  key  cities.  Note  how  the  rise  that 
began  in  the  spring  of  1933  has  been  maintained  almost  constantly  since  them 
In  the  lower  chart  the  picture  is  simplified;  the  horizontal  bars  represent  the 
comparative  amount  of  linage  in  the  first  seven  months  of  each  year. 


Oregon  Dentist  Driving  for  Constitu¬ 
tional  Revision 

(Special  to  Editor  &  Publisher) 

Salem,  Oregon,  Aug.  27 — Oregon 
will  probably  vote  in  November,  1936, 
on  a  sweeping  constitutional  amend¬ 
ment  providing  freedom  of  truthful  ad¬ 
vertising. 

S.  T  Donohue,  Eugene  dentist  who 
last  month  lost  an  appeal  on  the  1933 
dentists’  advertising  law  when  the  state 
supreme  court  held  his  advertising  of 
“modern”  dentistry  “cheap”  was  an  at¬ 
tempt  to  “evade  the  spirit  of  the  law”, 
on  .August  26  submitted  to  the  secre¬ 
tary  of  state  an  addition  to  the  bill  of 
rights  of  ihe  constitution  repealing  the 
1933  act. 

He  will  launch  a  campaign  to  obtain 
the  16.371  signatures  required  to  place 
it  as  an  initiative  measure  on  the  ballot. 

The  amendment  provides : 

“No  advertisement  of  any  business, 
vocation,  profession,  service,  or  of  the 
sale  of  any  goods  or  other  property, 
or  of  any  (|uality,  price,  or  other  detail 
in  connection  therewith,  ever  shall  be 
prohibited  cr  regulated;  provided  that 
the  advertisement  states  the  truth. 

“All  provisions  of  the  constitution 
and  statutes  c>f  this  state  and  of  the 
common  law  in  conflict  with  the  pro¬ 
visions  of  this  section  are  hereby  re¬ 
pealed  ” 
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FINDING  REMEDIES  FOR  LINAGE  LOSSES 


Analysis  of  Six-Month  Figures  Shows  Trends  I'hat  Demand  Attention — Specialty  Shops  Step 
Ahead  of  Department  Stores;  Building  and  Liquor  Classifications  Lead  Advance 


Perhaps  the  most  revealing  set  ot 
newspaper  advertising  statistics  ever 
assembled  was  the  Six-Year  Analysis 
of  all  classitications  disclosing  their  ex¬ 
act  behaviour  each  year  from  the  peak 
of  1929  through  the  low  of  1933  and  the 
first  upward  movement  as  it  took  place 
in  1934.  The  big  fact  shown  in  that 
record  was  the  variation  in  the  use 
made  of  newsi)aper  advertising  by  many 
lines  of  business  which  had  always  de¬ 
pended  heavily  uixin  newspapers  for 
their  success  in  the  easy  money  days 
and  which  faced  the  same  common 
problems  when  the  job  of  advertising 
became  harder. 

Possibly  the  tremendous  mortality  in 
number  of  accounts,  in  many  cases  run¬ 
ning  as  high  as  50  per  cent,  showed  only 
that  there  had  been  too  many  merchants 
whose  equipment  for  competition  under 
hard  conditions  was  inadequate.  Cer¬ 
tainly  only  the  fittest  survived.  But 
the  records  are  so  rich  in  individual  ex¬ 
amples  of  successful  merchants  taking 
full  advantage  of  their  opportunities  in 
their  newspapers  as  to  confirm  the  opin¬ 
ion  that  had  more  merchants  and  more 
newspaper  executives  been  alert  to  the 
definite  facts  of  competition  for  avail¬ 
able  spendable  money,  there  would  have 
been  a  better  balanced  and  stronger  ad¬ 
vertising  urge  to  buy. 

Now  for  the  first  time  we  are  able  to 
break  down  the  national  experience 
sectionally.  National  averages  and  e.x- 
periences  have  served  their  purpose  well 
in  giving  individual  cities  and  newspa¬ 
pers  a  form  by  which  to  judge  their 
own  periormance.  Herewith  we  give 
the  sectional  records  for  the  first  half 
of  1935  compared  with  1934,  using  1934 
as  an  index.  The  divisions  of  the  coun¬ 
try  are  tiiose  used  by  the  A.B.C. 

This  is  done  obviously  to  furnish  an 
even  closer  comparison  of  individual 
newspaper  performance  with  the  news¬ 
papers  in  the  same  territory.  Greater 
advertising  gains  in  some  sections  of 
the  country  than  in  others  may  be  re¬ 
garded  as  simply  reflecting  varying 
business  conditions;  but  certainly  any 
newspaper  whose  experience  falls  below 
the  average  for  its  own  section  should 
look  to  its  “selling  job.” 

It  will  be  recalled  that  in  the  down¬ 
ward  trend  from  1929  to  1933,  the  de¬ 
partment  stores  did  a  much  stouter  ad¬ 
vertising  job  than  did  their  chief  com¬ 
petitors,  especially  clothing,  shoe  and 
furniture  stores.  It  is.  therefore,  very 
significant  that  for  the  first  half  of  1935 
this  trend  has  lieen  reversed.  For  the 


By  WILUAM  D.  NUGENT 

Vice-President,  Media  Records,  Inc. 


Our  neighbors  in  Canada  realize  fully 
the  significance  of  dominance  in  retail 
advertising  of  a  single  classification. 
The  Canadian  figures  in  this  tabula¬ 
tion  are  for  the  cities  of  Montreal  and 
Toroiuo.  In  tho.se  cities  more  than 
60  per  cent  of  retail  advertising  is  from 
a  small  number  of  deiiartment  stores. 
.\nd  the  difficulty  of  developing  sound 
sjiccialty  store  advertising  is  indicated 
by  the  performance  of  clothing  stores, 
which  this  year  used  16.3  per  cent  less 
space  than  last  year  while  the  depart¬ 
ment  stores  Increased  2.4  per  cent.  It 
will  be  noted,  however,  that  there  is  an 
increase  in  shoe  advertising  of  34.9  i>er 
cent  and  that  furniture  stores  were  only 
slightly  under  the  total  retail  of  98.8 
per  cent  of  1934. 

It  happens  to  be  within  the  writer’s 
knowledge  that  Canadian  news^ajicrs 
are  doing  a  very  constructive  job  of 
selling  advertising  and  are  following  a 
definite  plan  to  obtain  a  better  balance 
in  both  retail  and  general  appeal.  The 
first  fruit  of  this  effort  is  the  increase 
in  shoe  space. 

Perhaps  the  most  significant  figure  in 
regard  to  the  upward  trend  of  business 
is  the  fact  that  the  largest  increases 
have  occurred  in  linage  from  building 


supplies  and  contractors  in  both  retail 
and  in  general.  L'ndouhtedly  this  has 
been  h:lped  by  the  job  done  by  the  Fed¬ 
eral  Housing  Administration  through 
the  promotional  efforts  of  its  newspa¬ 
per  division ;  in  any  event  it  indicates 
the  much-needed  activity  in  the  heavier 
industries;  but  the  variance  in  increases, 
all  the  way  from  20  jier  cent  in  the 
West  South  Central  section  to  70.7  per 
cent  in  East  South  Central,  indicates 
that  some  newspajicrs  have  done  a 
much  better  selling  job  than  others. 

Regarding  the  attainment  of  a  lietter 
balanced  retail  apjieal  in  newspapers, 
it  is  evident  that  the  first  half  of  1935 
shows  a  distinct  improvement  over  any 
of  the  previous  five  years  and  undoubt¬ 
edly  as  more  newspaper  executives  plan 
their  selling  on  a  nice  study  of  classi¬ 
fication  balance  a  more  stabilized  rev¬ 
enue  will  be  assured,  and  what  is  (|uite 
as  important  to  newspapers,  newspaiier 
advertsing  will  play  an  increasing 
part  in  the  sale  of  more  and 
more  goods. 

General  Alvertising  Trend 

The  control  of  general  advertising  ap¬ 
propriations  is  so  much  more  remote 
than  of  retail  advertising  that  it 
is  more  diffcult  to  lay  down  an  orderly 


sales  program  based  uikjii  the  oppor¬ 
tunities  of  advertisable  products.  Cer¬ 
tainly  national  renresentatives  cannot 
be  expected  to  do  genuine  creative  work 
along  such  lines  unless  they  are  pro- 
vided  with  the  same  factual  data  that 
retail  salesmen  have  readily  available. 

The  big  X  in  general  advertising  dur¬ 
ing  the  past  two  years  has  been  tht 
alcoholic  lieverage  classification.  It  hai 
lieen  a  "lifesaver”  to  some  and  an  “alii" 
to  some  others. 

It  will  be  recalled  that  in  1934  the  al¬ 
coholic  lieverage  classification  becan* 
the  fourth  largest  source  of  general 
advertising,  suiqilanting  toilet  requi- 
sites,  accounting  for  nearly  10  per  cent 
of  total  general.  This  year  icoholk 
beverages  show  a  gain  of  more  than 
()0  per  cent  but  that  gain  was  not  suffi. 
cient  to  overcome  the  losses  in  grocery, 
to'oacco,  and  meclical  linage.  In  fact! 
this  is  the  first  time  in  many  years  m 
which  these  four  leading  general  cl^- 
rications,  grocery,  tobacco,  medical  and 
toilet  reiiuisites,  have  failed  to  keep  in 
step  with  total  general  advertising  in 
newspaiiers.  Because  of  the  imporianct 
of  these  sources  of  newspaper  revenue 
this  fact  merits  very  serious  study. 

Is  the  tendency  on  the  part  of  manu¬ 
facturers  to  increase  advertising  allow¬ 
ances  to  retailers  growing  or  is  former 
iiewsiiaper  revenue  going  to  other 


FIRST  SIX  MONTHS  1935  COMPARED  WITH  FIRST  SIX  MONTHS  1934 


Total  Paper  . 

Expressed  by 
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S.  A.* 
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country,  department  store  linage  for 
these  lines  stood  at  98.6  per  cent  for 
shoes,  96.3  per  cent  for  clothing,  and 
89.3  per  cent  for  furniture;  while  the 
specialty  shops  in  tliese  lines  were  101 
per  cent  for  shoes,  108.3  per  cent  foi 
men’s  clothing,  and  109.8  per  cent  for 
furniture.  Total  department  store  ad¬ 
vertising  for  the  first  time  since  1929 
fell  behind  total  retail  advertising, 
reaching  only  101  per  cent  compared 
with  104.7  per  cent  for  total  retail. 
This  was  true  for  each  section  of  the 
country  except  the  Pacific  Coast,  where 
alone  the  department  store  gain  ex¬ 
ceeded  total  retail  gain.  But  even  on 
the  coast,  clothing  store  and  furniture 
store  gains  exceeded  the  department 
store  gains,  showing  respectively  13.3 
per  cent  and  16.8  per  cent  as  compared 
with  7.4  per  cent  gain  for  department 
stores. 

In  general  it  may  be  said  that  this 
trend  to  wider  diversity  in  sources  of 
revenue  is  highly  important  to  news¬ 
papers.  For  five  years  an  increasing 
amount  of  total  retail  advertising  was 
coming  from  a  decreasing  number  of 
accounts.  In  the  case  of  some  news¬ 
papers  this  condition  had  reached  the 
point  where  more  than  70  per  cent  of 
all  retail  advertising  was  from  two 
classifications ;  which  certainly  was 
beneficial  neither  to  those  newspapers 
nor  to  general  business  insofar  as  it 
should  be  influenced  by  them. 
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’  If  the  former  is  true,  arc  newi^ 

benetiting  by  increase  m  retail 
Sdrertish^g  revenue?  If  !he  laUer  what 
M  the  sales  results  in  individual  mar- 
on  those  definite  products  now 
SoWng  other  media?  Both  of  these 
Sns  call  for  factual  answers. 
““Ss  the  increase  of  18  per  cent  in 
.toil  drug  advertising  ^.account  for 
losses  of  9  per  cent  m  medical.  16.7  |K*r 
cent  iit  toliacco  products,  and  33.4  per 
rmt  in  toilet  soap  advertising?  These 
fiet-rcs  are  national:  the  sectional 
wakdown  will  furnish  a  closer  com¬ 
parison  for  individual  newspapers  and 
markets.  _ 

Does  the  increase  of  3.6  per  cent  in 
retail  grocery  advertising  compensate 
'  for  the  loss  of  6.6  per  cent  in  total 
eeneral  grocery  space  or  such  an  im- 
Utant  loss  as  12  per  cent  m  soap  ami 
cleanser  advertising?  Here  again  :he 
sectional  figures  are  revealing.  In  New 
England  for  instance,  the  retail  grocery 
gain  is  21.9  jier  cent  while  the  general 
grocery  loss  is  9.1  per  cent;  compare 
with  this  the  Middle  Atlantic  section, 
which  is  the  most  populous  and  lias  the 
most  newspapers.  Here  retail  grocery 
advertising  lost  0.8  |K*r  cent  and  general 
grocery  showecl  the  same  loss  as  New 
England,  9.1  per  cent.  In  New  England 
the  general  soap  and  cleaner  loss  was 
242  per  cent  and  in  the  Middle  Atlantic 
section  it  was  18.1  per  cent.  These  arc 
definite  facts  that  can  he  traced  right 
down  to  the  action  of  individual  ac¬ 
counts  in  individual  markets  in  the  sen¬ 
sible  interests  of  both  newspapers  and 
advertisers.  If  certain  advertisers  have 
found  better  means  of  promoting  their 
sales  than  through  newspaper  advertis¬ 
ing,  newspapers  should  find  it  out  and 
seek  newer  sources  of  general  revenue. 
It  is  entirely  possible  that  these  varia¬ 
tions  are  due  to  the  almost  incurable 
disease  of  eternal  experimenting  with 
media.  If  that  is  the  trouble,  the  cure 
lies  in  compelling  factual  data.  Such 
factual  data  is  within  the  reach  of  all 
(Conlinued  on  page  XIX) 
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146.4 

253.7 

161.2 

169.3 

180.5 

230  4 

228.3 

156.9 

268.3 

195.0 

184.3 

105.2 

86.3 

81.2 

83.4 

82.9 

89.1 

86.2 

82.6 

77.0 

83.6 

83.3 

125.8 

80.1 

66.0 

73.6 

100. 1 

51.6 

129.0 

106.9 

74.6 

195.0 

87.0 

75.5 

88.3 

86.6 

86.5 

83.3 

93.7 

85.8 

82.4 

80.1 

85.0 

85.4 

164.5 

32.3 

8.9 

24.7 

15.5 

.0 

96.0 

6.9 

.0 

190.5 

156.6 

54.1 

140.4 

159.0 

62.1 

224.0 

83.8 

193.7 

1083.6 

2430.4 

136.4 

171.6 

522.8 

86.7 

93.0 

111.4 

89.1 

108  1 

93.4 

111.3 

100.4 

107.4 

97.3 

119.1 

136.8 

1U.2 

189.1 

114.0 

209.2 

150.9 

189.5 

233.6 

157.8 

147.5 

99.2 

97.7 

109.7 

106.6 

119.1 

118.9 

119.8 

106.7 

121.9 

108.7 

111.1 

102.7 

39.3 

66.3 

67.8 

60.2 

75.8 

60.5 

79.9 

74.4 

75.7 

66.6 

124.8 

133.3 

113.2 

163.2 

135.9 

174.8 

116.2 

159.2 

128.1 

136.5 

135.3 

135.7 

100.0 

100  8 

107.7 

112.3 

107  5 

119.7 

91.2 

154.4 

119.5 

107.5 

92.2 

Airways  . . . 

Railroads  . . 

Steamships  . 

Tours  . 

Miscellaneous  Transportation 
VomenV  Weir  . 


*  Jstates  included  under  the  sectional  divisions  are:  N.  E.,  atl  New  England;  M.  A.,  New  York.  New  Jersey,  Pennsylvania; 
S.  A.,  .Maryland,  District  of  Columbia,  V'irginia,  Georgia,  Florida;  E.  N.  C.,  Ohio,  Indiana,  Illinois,  Michigan,  Wisconsin;  E.  S.  C., 
Tennessee,  Alabama;  W.  N.  C.,  Minnesota,  Iowa,  Missouri;  W.  S.  C.,  Louisiana,  Texas,  Oklahoma;  M.  S.,  Colorado,  New  Mexico, 
Arizona,  Utah;  P.  C.,  Washington,  Oregon,  California. 


EDITOR  &  PUBLISHER  SEMI-ANNUAL  NEWSPAPER  LINAGE  TABULATION 

Analysis  of  Jan.-June,  1935  Statistics  Compiled  for  368  Newspapers  in  95  Cities  by  Media  Records,  Inc.,  Showing  Retail,  Gen¬ 
eral,  Automotive,  Financial,  Classified,  and  Totad  Advertising 

(Copyright  1935  by  Editor  &  Publisher  Co.) 


I 


AKRON,  OHIO 


BIRMINGHAM,  ALA. 


Itin  ud  Newepaper. 


r;mfs  Union  . (S) 


nstitution  . (S) 

orgian  . (E) 

‘inerican  . (S) 


lournal  . (S) 


Ketall 

General  Automotive  Financial 

Total  Ad- 

Retail 

General  .Automotive  FInanrial 

Total  Ad- 

UlMplar 

uUplAy  DUplay 

IHaplay 

ClakRlfled 

Tcrttkiug 

Cities  and  Newspapers 

Di«i|ilay 

Uikiilay 

Display 

Display 

Classifled 

vertlslaf 

..(E) 

2,597,614 

376,759 

174,939 

27,339 

478,166 

3,711,872 

.Age  Herald  . 

(M) 

951,388 

577.192 

159,535 

66.4U3 

236,604 

2,U26,s48 

..(S) 

824,088 

114,428 

121,868 

15,769 

269.541 

1,345,756 

{News-Agc-Herald  . 

.(S) 

754,425 

222,946 

125,815 

47,279 

183.014 

1,333,963 

.(E) 

4,032,145 

742,299 

345,755 

41,633 

1,044,808 

6,290,151 

News . 

.(E) 

1,907,601 

581,198 

184,449 

65.267 

237,188 

2.980,521 

Post . 

.(E) 

1,012,163 

369,531 

159,634 

30,486 

221,577 

1,802,987 

ALBANY,  N. 

Y. 

BOSTON, 

MASS. 

.(M) 

780,008 

360,117 

72,274 

59,765 

478,465 

1,920,973 

Record  . 

(M) 

974,513 

324,835 

12,553 

4,299 

4,107 

1,462,207 

..(S) 

232,060 

101,164 

89,614 

50,063 

110,766 

583.880 

’Advertiser  . 

.(S) 

477,753 

469,144 

120,945 

3,598 

177,347 

1,248,929 

..(E) 

1,986,709 

720,382 

284,622 

64,650 

476,172 

3,558,085 

American  . 

.(E) 

1,096,347 

424,835 

121,776 

42,191 

307,746 

2,015.403 

..(E) 

1,776,912 

682,977 

252,232 

48,031 

422,183 

3,421,339 

tGlobe  . 

.(E) 

2,152.643 

870,310 

210,318 

51,630 

308.206 

3,606,575 

..(S) 

309,991 

454,835 

163,923 

52,652 

92,644 

1,074,243 

Globe  . 

.(S) 

957,715 

194,524 

163,423 

586 

439,397 

1,755,669 

Herald  . 

(M) 

2,915,882 

1,014,467 

247,167 

132,130 

540,447 

4,867,827 

{Herald  . 

.(S) 

888.362 

295,024 

123,134 

6,908 

381,169 

1,694,597 

ALBUQUERQUE 

.  N.  M. 

Post  . 

(M) 

1,581.429 

869,805 

214,618 

40,415 

179,040 

2,899,571 

.(M) 

1,058,426 

347,092 

184,601 

28,311 

205.863 

1,837.303 

Post  . 

.(S) 

275,491 

153,554 

59,266 

1,043 

104,292 

593,646 

..(S) 

219,182 

46,752 

36,369 

2,099 

41,769 

346,317 

Transcript  . 

.(E) 

724,015 

545,667 

40,885 

135,865 

504,943 

2,007,031 

.(E) 

1,119,904 

320,671 

188,792 

22,401 

203,001 

1,867,584 

••Traveler  . 

.(E) 

3,555,437 

1,030,968 

298,784 

130,446 

575,047 

5,617,045 

BUFFALO. 

N.  Y. 

ATLANTA, 

GA. 

Courier-Express  . 

(M) 

1,741,662 

531,890 

150,375 

76,913 

277,521 

2,842,549 

.(M) 

1,424,372 

506,789 

189,530 

84,131 

514,333 

2,753,095 

Courier-Express  . 

.(S) 

563,864 

196,231 

172,275 

5,689 

113,980 

1,052,352 

..(S) 

671,833 

129,734 

63,055 

6,460 

187,067 

1,058,361 

News  . 

.(E) 

3,231,215 

939,855 

386,618 

75,181 

855,518 

5,506,010 

..(E) 

1,510,031 

325,680 

109,826 

43,204 

348,377 

2,337,772 

Times  . 

.(E) 

2,322.978 

451,696 

164,718 

57,299 

336,065 

2,356,137 

..(S) 

338,069 

449,728 

138,622 

16,161 

132,784 

1,080,056 

{{Times  . 

.(S) 

512,649 

218,669 

70,551 

853 

146,577 

949,319 

..(E) 

237,089 

617,183 

169,166 

67,245 

505,206 

3,579,926 

..(S) 

499,810 

163,783 

104,284 

18,317 

271,433 

1,061,977 

Nn  Jn 

ttCourier  . 

.(E) 

1,834,582 

675,636 

226,972 

40,392 

472,501 

3,439,757 

ATLANTIC  CITY,  N.  J. 

CHATTANOOGA,  TENN. 

.(M) 

1,267,193 

482,501 

158,340 

13,426 

242,087 

2,259,348 

Times  . . 

.(M) 

1,201,156 

439,025 

110,693 

57,883 

295,559 

2,118,076 

..(S) 

214,352 

6,537 

17,630 

2,385 

61,311 

302,562 

Times  . 

.(S) 

465,734 

108,069 

85,784 

4,838 

101,481 

766.698 

News . 

.(E) 

1,766,183 

498,705 

187,671 

45,008 

315,625 

2,831,579 

nerican  . (S) 

w  Post . (E) 

'  — . . (M) 

!  . . 

. . 


BALTIMORE,  MD. 

897,472  482,806  158,12 

3,137,494  723,187  269,06 

737,946  963,035  225,73 

3,955,876  976,545  321,48 

1,499,398  284,805  152,02 


BANGOR,  ME. 

.(E)  641,071  225,221  84,954 
.(M)  1,050,703  534,488  195,416 


310,123  1,856.610 

643,594  4,916,856 
853,515  2,987,366 
810,835  6,180,675 
387,037  2,325,126 


267,345  1,289,079 
259,646  2,095,534 


*  Includes  American  IVeekly  linage. 

t  .‘Atlantic  City  Press-Union,  morning  and  evening,  sold  in  combination  only.  Linage  of 
one  edition  (morning)  only  is  given. 

3  Boston  Globe,  morning  and  evening,  sold  in  combination  only.  Linage  of  one  edition 
(evening)  only  is  given. 

**  Boston  Traveler  is  sold  in  combination  with  morning  or  Sunday  Herald, 
tt  Camden  Courier  evening  and  Post  morning,  sold  in  combination.  Linage  of  one  edition 
(Courier  evening)  only  is  given. 

S  Includes  Metropolitan  Group  linage. 

{  Includes  This  IVeek  linage. 

(Continued  on  page  VI) 
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SEMI-ANNUAL  TABULATION  OF  NEWSPAPER  UNAGE 

^Continued  from  page  V) 


CHICAGO,  ILL. 


Retail 

General  Automotive  Financial 

Total  Ad- 

Cities  and  NewnpaperM 

Display 

Display 

Display 

Display  Classified  vertlslBB 

Tribune  . 

(M) 

2,792,256 

1,211,569 

162,391 

143,012 

1,383,975 

5,700,381 

{Tribune . 

.(S) 

1,760,159 

463,914 

234,349 

7,241 

726,889 

3,192,666 

Herald-Examiner  . 

.(M) 

1,249,374 

502,339 

66,112 

88,894 

1,828,827 

3,849,150 

*HeraId-Examiner  . 

.(S) 

680,542 

503,211 

189,274 

3,941 

680,344 

2,057,606 

IDaily  News . 

.(K) 

3,561,819 

1,084,111 

317,833 

112,050 

1,000,001 

6,080,322 

American  . 

.(E) 

2,338,898 

942,747 

267,736 

56,408 

390,203 

4,117,191 

Times  . 

.(E) 

1.569,563 

295,684 

48,709 

26.354 

1,945,436 

Times  . 

.(S) 

246,320 

42,916 

20,166 

2,133 

313,698 

CINCINNATI, 

OHIO 

* 

Enquirer  . 

.(JW) 

1,299,474 

480,873 

113,751 

66,141 

476,332 

2,447,118 

lEnquirer  . 

..(S) 

1,385,700 

318,162 

188,471 

41,423 

615,386 

2,549,497 

I'ost  . 

.(E) 

1,698,354 

674,860 

229,083 

65,786 

695,497 

3,373,849 

Times-Star  . 

.(E) 

2,987,504 

1,151,415 

399,908 

69,408 

644,731 

5,313,773 

CLEVELAND, 

OHIO 

Plain-Dealer  . 

.(M) 

1,731,360 

713,177 

229,690 

87,942 

725,187 

3,504,298 

*{Flain-Dealer  . 

..(S) 

1,106,247 

479,646 

304,844 

13,747 

356,215 

2,260,865 

News  . 

..(E) 

2,298,412 

556,688 

237,961 

77,691 

330,702 

3,516,251 

Press  . . 

..(E) 

3,629,204 

969,394 

381,136 

67,086 

739,888 

5,791,009 

COLUMBUS, 

OHIO 

Dispatch  . . 

..(E) 

3,131,568 

1,009,472 

287,589 

96,557 

701,966 

5,236,254 

Dispatch  . 

..(S) 

644,937 

152,362 

130,620 

45,696 

326,177 

1,299,983 

Citizen  . 

..(E) 

2,303,216 

454,327 

224,627 

63,471 

445,898 

3,528,373 

Ohio  State  Journal . 

.(M) 

492,533 

242,967 

74,895 

129,101 

231,377 

1,282,799 

Star  . 

..(S) 

164,581 

59,072 

10,531 

8,757 

145 

243,086 

DALLAS,  TEXAS 

News  . 

..(M) 

1,967,179 

608,543 

164,912 

71,215 

553,920 

3,376,230 

(News  . 

..(S) 

789,293 

220,657 

159,523 

37,255 

262,675 

1,476,347 

Times- Herald  . 

..(E) 

3,286,666 

675,435 

158,187 

49,472 

422,282 

4,597,316 

Times-Herald  . 

..(S) 

983,622 

124,352 

95,929 

19,577 

153,797 

1,379,174 

loumal  . 

..(E) 

1,576,057 

441,712 

109,236 

78,656 

554,503 

2,810,849 

Dispatch  . 

..(E) 

781,396 

258,675 

37,741 

32,608 

183,183 

1,300,499 

Dispatch  . 

..(S) 

295,385 

63,129 

21,815 

9,940 

58,988 

450,399 

DAYTON, 

OHIO 

J  oumal  . 

..(M) 

486,947 

247,759 

53,922 

32,433 

244,949 

1,091,987 

Journal  . . 

...(S) 

379,078 

68,057 

68,723 

17,688 

200,471 

734,338 

Herald  . . 

...(E) 

2,903.080 

445,821 

214,130 

47,087 

632,677 

4,265,635 

News  . 

...(E) 

3,125,343 

826,096 

297,914 

51,440 

622,213 

5,049,857 

News  . 

. .  .(S) 

355,922 

109,108 

87.024 

18,597 

176,439 

747,090 

DENVER,  COLO. 


FREEPORT-HEMPSTEAD,  N.  Y.  1 

Retail  (ieneral  Automotive  Flnanrial  Total  At. 

Clttea  and  Newapapers  IHoplay  OUplay  IlUplay  nUplay  ClaaoiSed  vcrt^^ 

Rtview  . (E)  1,069,574  192,364  137,226  56,539  359.999  2,«|2 

Star  . (E)  661,122  178,066  104,854  29,824  225,716  l,J4J||i 

GARY,  IND. 

Post  Tribune  . (E)  2,459,899  372,152  187,805  43,130  306,256  3,447Jfc 

GLENS  FALLS,  N.  Y.  \ 

tPost-Star  . (M)  1,579,932  326,356  1  47,092  112,16  1  200,657 

HARRISBURG,  PA. 

tPatriot  . (M)  1,509,994  632,945  319,34  1  54,303  260,07  3  2.81^4. 

Telegraph  . (E)  1,252,734  542,169  131,543  20,630  236.224  2,2mB| 

HARTFORD,  CONN. 

t'ourant  . (M)  1,078,864  504,897  134,166  105,671  235,386  2,111^} 

Courant  . (S)  1,139,718  223.824  287,610  46.782  103,301  1,81*11! 

Times  . (E)  4,378,885  855,183  467,026  160,230  568,025  6,4I*;M(’ 

HOUSTON,  TEXAS 

(hronicle  . (E)  1,881,761  698,805  233,427  59,636  814,837  3,78m; 

Chronicle  . (S)  614,036  162,924  144,522  23.923  278,640  122*** 

Post  . (M)  1,111,220  430,143  146,891  49,378  558,387  ■ 

Post  . (S)  684,994  98.160  77,444  25,494  169,689  l,04*ASj 

Press  . (E)  1,768,528  4  36,130  178,866  34,398  339,411  2,77*4® 

INDIANAPOLIS,  IND. 

News  . (E)  2,691,726  952,015  350,567  61,869  840,589  4,9284»' 

Star  . (M)  1,546,671  410,593  117,668  85,062  678,770  2AtlylM 

jlStar  . (S)  852,336  247,868  171,903  4.575  460,452  1,71748! 

Times  . (E)  2,778,680  427,105  1  35,444  61,925  401,180  3.82*4111 

JACKSONVILLE,  FLA. 

Times-Union  . (M)  1,298,570  888,145  241,344  97,518  445,737  2,9924«l 

Times-Union  . (SI  714,033  141,253  113,077  3,720  218,727  1,191,3! 

Journal  . (E)  1,654,899  456,283  191,518  55,282  484,750  24614«i| 

JAMESTOWN,  N.  Y. 

Journal  . (E)  1,400,115  2  56,832  134,695  3  5,217  260,381  2,124,9! 

Post  . (M)  1,328,699  264,650  152,718  36,099  198,863  2,046,4! 

JOHNSTOWN,  PA, 

•^Tribune  . (E)  2,642,114  496,303  279,060  29,476  263,666  3,735,3! 


*  Includes  .-linericaa  Wcetly  Linage. 

S  Includes  Metropolitan  Group  Linage. 

$  Includes  This  IPreit  Linage, 

t  Glens  Falls  Post-Star  (morning)  and  Times  (evening)  sold  in  combination  only.  Ump 
of  one  edition  Post-Star  (morning)  only  is  given. 

t  Harrisburg  Evening  News  carries  the  same  amount  of  advertising  as  the  Mwaic 
Patriot. 

1  Jt^instown  Tribune  evening  sold  in  combination  with  the  Democrat  morning.  lunigi  c 
one  edition  (Tribune  evening)  only  show. 

(Continued  on  page  VIII) 


Rocky  Mountain  News..(M)  1,099,808  378,297  142,568  40,767  391,198  2,126,557 

Rocky  Mountain  News...(S)  224,998  19,520  41,242  9,084  132,128  427,652 


Post  . (E)  2,875,001  911,842  253,659  72,609  554,386  4,690,505 

Post  . (S)  447,874  166,141  132,151  17,937  460,714  1,225,180 

DES  MOINES,  lA. 

Register  . (M)  730,177  639,774  206,288  40,210  482,054  2,115,520 

Tribune  . (E)  1,793,120  652,151  266,929  41,917  478,894  3,236,644 

Register  . (S)  536,514  236,065  176,867  8,004  229,682  1,187,531 

DETROIT,  MICH. 

Free-Press  . (M)  1,430,082  698,946  251,188  95,198  564,901  3,047,797 

Free-Press  . (S)  447,036  196,918  109,333  59,582  356,826  1,169,787 

News  . (E)  4,270,725  1,126,255  329,722  52,024  1,154,169  6,934,216 

CINews  . (S)  714,106  343,712  223,519  34,511  1,090,531  2,406,379 

Times  . (E)  2,461,149  717,093  271,405  56,591  618,654  4,126,157 

•Times  . (S)  859,833  511,016  186,482  33,942  337,035  1,928,333 

EASTON,  PA. 

Express  . (E)  2,155,689  551,856  202,387  106,749  286,399  3,390,094 

EL  PASO.  TEXAS 

Times  . (M)  1,080.014  312.930  159,054  13,395  345,893  1,931,693 

Times  . (S)  470,541  72,482  75,744  3,278  111,824  736,052 

Herald-Post  . (E)  1,251,530  446,122  213,338  11,234  395,822  2,330,828 

ERIE,  PA. 

Uispatch-Herald  . (E)  1,291,517  505,462  215,167  27,529  521,594  2,621,698 

Dispatch-Herald  . (S)  267,816  89,840  50,451  2,755  134,039  545,054 

Times  . (E)  1,437,934  656,935  222,497  28,763  390,960  2,815,058 

EVANSVILLE,  IND. 

Courier  . (M)  1,734,256  406,411  161,799  40,869  239,809  2,628,188 

Courier  . (S)  498,573  97,164  60,043  27,702  72,772  756,254 

Journal  . (E)  385,242  273,140  72,118  35,002  237,261  1,027,752 

Press . (E)  2,255,717  423,625  174,394  37,953  235,371  3,144,039 

Press  . (S)  476,681  37,399  80,676  21,926  73,500  690,182 

FALL  RIVER,  MASS. 

Herald  News . (E)  1,523,147  576,928  241,218  35,497  173,325  2,607,131 

FORT  WAYNE,  IND. 

Journal-Gazette  . (M)  932,500  385,120  106,468  15,273  358,770  1,878,245 

Journal-Gazette  . (S)  727,721  148,057  84,351  33,282  115,377  1,108,962 

News  Sentinel . (E)  2,910,494  692,972  250,818  54,793  394,076  4,386,171 

FORT  WORTH,  TEXAS 

Star-Telegram  . (M)  208,124  600,773  143,401  25,144  339,043  1,334,847 

Star-Telegram  . (E)  1,484,116  604,251  180,679  26,043  340,576  2,666,416 

.«!tar-Telegram  . (S)  387,634  140,037  112,776  17,942  135,571  800,241 

Press  . (E)  1,224,152  354,525  87.204  26,688  359.951  2,078,443 


Note  the  Remarkable 

Linage  Figures  of 

THE  JOHNSTOWN  NEWSPAPERS 

Media  Records  Total  Display  Figures  for  the 
First  Six  Months  of  1935  Show 

1 

j 

THE  TRIBUNE — 39th  in  the  6-day  Evening 
Field 

THE  DEMOCRAT— 7th  in  the  6-day  Morn¬ 
ing  Field 


Good  Newspapers  Thoroughly  Covering  A  Going,  I 
Growing  Pennsylvania  Trade  Territory  E 


National  Representatives — Kelly  Smith  Co. 
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VII 


Detroit’s  Three  Larsest 
Retail  Drug  Advertisers 
Give  The  Detroit  T imes  a 

40/  LEAD 

over  the  2nd  paper  in  the 
first  six  months  of  1935 

l^ot  first  by  a  few  lines,  but  first  by  50,000!  That’s  the  way  The 
^  Detroit  Times  is  rated  by  Detroit’s  three  largest  retail  drug  adver¬ 
tisers  for  the  first  six  months  of  1935. 

This  commanding  lead,  adding  to  the  evidence  of  Times  leader¬ 
ship  in  total  retail  drug  advertising  linage  in  1934  and  the  first  six 
months  of  this  year,  unmistakably  indicates  RESULTS,  proven  over  a 
score  of  months. 

Detroit’s  retail  druggists  form  only  one  of  the  many  groups  of 
merchants  and  manufacturers  who  have  learned  that  Times  day-after- 
day,  unfailing  family  appeal  lends  weight  and  importance  to  the 
advertising  effectiveness  of  the  Times,  now  Detroit’s  most  productive 
advertising  medium. 

The  Times  continues  to  maintain  the 
leadership  in  retail  drug  advertising 
which  it  established  in  1934. 


IN  DETROIT  .  .  THE  TREND  IS  TO  THE  TIMES 


REPRESENTED  NATIONALLY  BY  HEARST  [INTERNATIONAL  AD- 
VERTISING  SERVICE— RODNEY  E.  BOONE,  GENERAL  MANAGER 


VIII 
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SEMI-ANNUAL  NEWSPAPER  UNAGE  TABULATION 


(Contimu’d  from  page  VI) 


KNOXVILLE,  TENN. 


OHIm  ud  NpwapBprrn 


Ratall 

DIapIar 


Opitpral  AnlomntlTe  FInanrial  Total  Ad- 

niHplay  nUplay  Diaplajr  Claaatllad  Trrtialar 


Journal  . 

..(M) 

982,882 

347,883 

133,050 

63,094 

277,025 

1,861,987 

Journal  . 

...(S) 

411,208 

62,317 

31,669 

32,283 

103,160 

641,106 

Ncars-Sentinel  . 

..(E) 

1,878,566 

527,471 

103,399 

65,397 

309,857 

2,900,887 

News-Sentinel  . . 

...(S) 

642,137 

103,292 

75,338 

27,336 

111,127 

959,465 

LOS  ANGELES,  CALIF. 

Examiner  . . 

..(M) 

1,285,968 

746,797 

141,385 

95,054 

1,316,369 

3,591,082 

•Examiner  . 

...(S) 

1,056,311 

523,117 

294,474 

4,791 

523,639 

2,402,643 

Illustrated  News . 

..(M) 

664,695 

218,998 

73,404 

44,258 

278,760 

1,282,312 

Times . 

..(M) 

2,289,285 

720,834 

177,514 

120,867 

1,586,103 

4,902,324 

Times  . 

...(S) 

1,169,848 

198,688 

207,325 

9,082 

595,184 

2,180,667 

Herald  Express  ..... 

...(E) 

2,960,309  1 

1,060,843 

300,278 

80,524 

735,990 

5,141,596 

Post  Record  . . 

...(E) 

620,412 

240,957 

59,922 

44,332 

149,493 

1,122,755 

LOUISVILLE, 

KY. 

Courier  Journal  . 

,..(M) 

2,334,935 

785,645 

179,416 

118,158 

577,158 

4,007,432 

Courier  Journal . 

...(S) 

1,435,728 

145,241 

157,646 

61,036 

185,998 

1,986,645 

Times  . 

..(E) 

2,313,387 

779,802 

179,643 

111,504 

576,907 

3,986,021 

Herald  Post  . 

...(E) 

1,188,600 

298,375 

103,511 

84,774 

320,422 

2,043,109 

MANCHESTER, 

N.  H. 

ttUnion-Leader  .... 

..(M) 

1,565,810 

431,308 

263,538 

26,583 

162,446 

2,473,551 

MEMPHIS,  TENN. 

(.Commercial  .\pi>eal  , 

...(M) 

2,454,645 

730,411 

180,124 

62,280 

542,139 

3,981,008 

((Commercial  Appeal  , 

....(S) 

1,024,574 

208,265 

131,028 

14,929 

279,307 

1,659,218 

Pness-Scimitar  . 

...(E) 

1,560,977 

340,424 

220,719 

59,492 

257,373 

2,451,306 

MILWAUKEE, 

WIS. 

Stmtinel  . 

...(M) 

858,941 

310,519 

59,175 

51,302 

486,055 

1,800,629 

•Sentinel  . 

....(S) 

408,478 

465,412 

169,109 

12,809 

261,303 

1,317,203 

Journal  . 

....(E) 

3,013,480 

895,190 

223,150 

40,093 

1,037,522 

5,512,890 

(Journal  . 

....(S) 

699,844 

217,024 

193,696 

19,935 

546,338 

1,677,844 

Leader  . 

....(E) 

506,352 

181,709 

27,486 

13,133 

66,841 

886,343 

Wisconsin  News  . . . 

....(E) 

1,783,791 

461,782 

142,341 

42,865 

363,947 

2,796,727 

MINNEAPOUS, 

MINN. 

Journal  . 

....(E) 

2,348,496 

756,421 

219,973 

50,089 

308,727 

3,685,745 

(Journal  . 

....(S) 

505,719 

112,202 

82,232 

3,163 

212,415 

915,847 

ttTribune  . 

...(S) 

1,866,246 

740,167 

183,519 

66,523 

546,081 

3,403,951 

Tribune  . 

....(S) 

769,668 

222,574 

162,962 

5,376 

380,481 

1,541,107 

.Star  . 

....(E) 

1,556,361 

455,178 

97,670 

44,307 

346,072 

2,660,783 

MONTREAL.  CANADA 


Star  . 

Ciazette  . . 
l-a  Presse 
La  Patrie  . 
Iji  Fatrie 


.(E) 

.(M) 

.(E) 

.(E) 

.(S) 


Press 
Star  . 
Star  . 


.(E) 

.(M) 

.(S) 


Banner  . (E) 

Banner  . (S) 

tTennessean  . (M) 

Tennessean  . (S) 


CaU  . (S) 

Ledger  . (M) 

Ledger  . (S) 

News . (E) 

Star  Eagle . (E) 


NEW 

YORK, 

N.  Y. 

Retail 

(ieneral  Automotive  Financial 

CItlea  and  Newspapero 

Ulsplay 

Ulsplay 

UUpUy 

Display  1 

Timet  . 

,(M) 

2,527,646 

1,216,744 

194.282 

433,985 

Times  . 

.(S) 

2,038,786 

941,433 

155,596 

50,643 

Herald-Tribune  . 

(M) 

1,613,338 

1,093,325 

183,371 

293.539 

(Herald-Tribune  . 

.(S) 

1,372,039 

840,580 

146,519 

25,059 

American  . 

,(M) 

1,272,904 

555,635 

65,358 

105,777 

•American  . 

.(S) 

898,471 

627,675 

159,939 

19.524 

Newt  . . 

.(M) 

4,565,366 

929,607 

168,708 

132,619 

SNews  . 

.(S) 

2,011,792 

349,448 

50,373 

30,357 

Mirror  . 

.(M) 

948,912 

320,145 

27,067 

26,312 

Mirror  . 

.(S) 

297,079 

201,952 

24,418 

3,081 

Journal  . 

.(E) 

2,734,845 

891,096 

173,908 

96,308 

Post  . 

.(E) 

1,167,903 

458,201 

18,290 

60,638 

Sun  . 

.(E) 

4,119,485 

1,347.597 

199,010 

204,168 

World-Telegram  . 

..(E) 

3,763,678 

1,148,982 

194,791 

146,218 

’•WA*. 


878.316 

877,253  t,064,(j( 


410,189  3,62»’,»7| 
399.997  2,7g4,«» 


.  --.-.a- 

612.739  2418,412 
18,842  5317,797 


CWea 

Eipres 

Exprr* 

.Ne*» 

Light 

•Light 


4.789  2,446 J$9  ! 
123,098  1,448,560 


«.441  572J71 


Times  Picayune  &  States.  (S) 

Tribune  . (M) 

Item  . (E) 

(Item-Tribune  . (S) 

States  . (E) 


hiagle  . (E) 

Eagle  . (S) 

Times  Union  . (E) 

Times  Union . (S) 


4,309,355 

1,381,380 

257,093 

108,260 

733,782 

6,815,651 

1,187,512 

751,627 

212,402 

135,866 

65,032 

2,482,937 

3,176,201 

1,275,551 

302,032 

67,343 

702,092 

5,561,714 

823,258 

291,313 

87,450 

30,248 

206,385 

1,462,684 

54,891 

80,327 

40,577 

4,741 

7,072 

187,720 

MUNCIE,  IND. 

1.376,834 

311,457 

97,906 

27,188 

271,296 

2,106,415 

1,271,969 

300.680 

107,316 

11,378 

308,118 

2,041,796 

362,333 

73,035 

34,362 

15,827 

74,110 

559,667 

NASHVILLE, 

TENN. 

1.228,891 

561,344 

164,686 

57,974 

229,502 

2,265,222 

506,623 

182,549 

109,671 

34,537 

90,648 

925,290 

1.325,454 

374,422 

154,762 

38,759 

336,409 

2,240.617 

418,263 

117.344 

67,922 

40,197 

101,477 

745,552 

•  NEWARK, 

N.  J. 

845,320 

162,159 

101,952 

114,607 

121,098 

1,525,246 

889,276 

185,960 

43,875 

39,520 

1,066,774 

2,272,792 

385,496 

21,281 

18,685 

2.947 

221,946 

653.944 

3,623,843 

1,145,117 

501.022 

115.039 

1,275,147 

7,050,359 

1,858,933 

510,671 

115.377 

36,671 

251.586 

2,954,798 

NEW 

ORLEANS,  LA. 

2,631,577 

958,182 

193.855 

63,763 

691,907 

4,637,067 

1,201,637 

174,457 

156,528 

17,506 

344.928 

1,974,169 

755.110 

286,809 

32,541 

38,917 

555,928 

1,885,493 

2,098,281 

523,258 

161,010 

41.877 

561.803 

3,512,168 

1,070.286 

89,487 

67,657 

9,946 

201.953 

1,507,932 

1,074,847 

378,326 

51,451 

33,472 

547,746 

2,158,899 

BROOKLYN, 

,  N.  Y. 

2,605,054 

810,108 

267,731 

123,924 

1,070,273 

5,830,893 

583,792 

222,109 

98,186 

10,578 

315,575 

1,230,507 

407,386 

339.773 

71,589 

o5,680 

377,862 

2,221,387 

61,600 

18,810 

41,193 

3,018 

123,064 

248,101 

*  Includes  Amt-rican  Weekly  Linage. 

3  Includes  Metropolitan  Group  Linage. 

(  Includes  This  Week  Linage. 

Manchester  Union  morning  and  Leader  evening  soM  in  combination  only, 
one  edition  (Union  morning)  shown. 

tt  Minneapolis  Tribune  is  sold  in  combination,  morning  and  evening, 
edition  (Tribune  evening)  only  shown. 

T  Nashville  Tennessean,  Morning  and  Evening  sold  in  combination  only, 
edition  (Morning)  only  is  given. 

t  Omaha  Bee-News,  Morning  and  Evening,  sold  in  combination  only, 
edition  (Evening)  only  is  given. 

^  Omaha  World-Herald,  Morning  and  Evening  sold  in  combination  only. 
i.dition  (Evening)  only  is  given. 


12,104  3,943498  ' 
30,125  1,8123J2 
122,573  6,002,414  , 
700,588  5,958441 


Union 

Union 

Son  • 
Tribut 


Gazette 


NIAGARA  FALLS,  N.  Y. 

.(E)  2,353,528  365,422  203,519 


31,798  216,082  3,264.432 


Post-Enquirer  . (E) 

Tribune  . (E) 

Tribune  . (S) 


OAKLAND,  CAUF. 

1,540,137  491,319  193,244 

1,931,528  905,187  202,554 

202,986  90,845  167,459 


50,383  509,948  3,172447 

54,623  1,073,690  4,249,935 

4,614  418,646  888,495 


(4iron 

Chron 

Exami 

•Exia 

CaUB 

Nfws 


OKLAHOMA  CITY,  OKLA. 


i’oltl 


Linage  oi 
Linage  of  one 
Linage  of  one 


Linage  of  one 


linage  of  one 


Oklahoman  . 

(M) 

1,182,9.59 

627,150 

146,894 

29,477 

406,804  2,395,»2t 

•Poll 

Oklahoman  . 

(S) 

710,966 

134,368 

136,215 

20,041 

198,922  1,2I)0,R( 

Sur 

Timet  . 

(E) 

2,073,812 

658,643 

178,264 

38.620 

405,926  3,357394 

Time 

Oklahoma  News . 

(E) 

565,575 

271,186 

129,735 

10,052 

278,801  U5«,05l 

Time 

Oklahoma  News  . 

.(S) 

182,632 

45,495 

46,246 

19,864 

121,512  417,% 

OMAHA,  NEB. 

louri 

t  Bee-News  . 

.(E) 

1,766,023 

420,910 

148,278 

27,934 

235,544  2,6103«  ' 

Joun 

•Bee-Newt  . 

.(S) 

465,524 

457,875 

177,012 

3,625 

114,217  1,21S,621  ‘ 

Trib 

^World-Herald  . 

.(E) 

2,462,216 

649,806 

222,799 

34,074 

460,505  3,834,657 

(World-Herald  . 

.(S) 

639,626 

150,401 

138,768 

6.920 

283,405  1319,459 

St* 

PEORIA,  ILL. 

New 

Journal  . 

.(E) 

2,211,004 

587,619 

173,363 

20,208 

420,681  3,447,384 

Trib 

Transcript  . 

(.M) 

1,847,140 

577,388 

156,601 

20,540 

413,380  3,041343  ’ 

Trib 

Journal-Transcript  . 

.(S) 

460,346 

99,027 

88,937 

19,080 

121,697  789.419 

Star  . 

.(E) 

2,390,943 

684.236 

159,670 

18,029 

407,631  3,689,499  < 

, 

Star  . 

.(S) 

463,892 

120,580 

69,615 

17,640 

117,681  789,612  , 

Spoil 

PERTH 

AMBOY 

N.  J. 

i 

Chro 

News  . 

.(E) 

1,189,800 

389.549 

167,881 

80,569 

110,609  2,036301  I 

PHILADELPHIA,  PA. 

Bulletin  . 

.(E) 

2,767,539 

1,289,791 

386,293 

105,225 

836,327  5,398,483 

Inquirer  . 

.(M) 

1,321,210 

877,040 

129,651 

152,377 

79  5,36  5  3,564,260 

(Inquirer  . 

.(S) 

1,470,765 

529,175 

203,551 

4,907 

5  99,620  2,808,414 

News  . 

.(E) 

1,512,316 

453,197 

59,891 

30,716 

15,959  2,401,079 

Public  Ledger . 

.(E) 

4,375,069 

903,572 

242,801 

90,039 

300,863  6,108,313 

Record  . 

.(M) 

1,597,040 

852,471 

123,569 

84,011 

726,264  3.536313 

(Record  . 

..(S) 

1,248,748 

304,853 

96,802 

5,959 

378,278  2,0353180 

PHOENIX,  ARIZ. 

Republic  . 

.(M) 

1,391,567 

473,828 

200,488 

27,958 

395,118  2,503377 

Republic  . 

..(S) 

278,902 

73,421 

106,365 

6,769 

155,904  623342 

Gazette  . 

..(E) 

1,595,353 

532,660 

306,570 

34,724 

394.665  2,876330 

PITTSBURGH, 

PA. 

Post-Gazette  . 

.(M) 

1,761,659 

713,279 

157,733 

88,170 

424,68  1  3,391380 

Press  . 

..(E) 

4,844,025 

1,068,363 

255,280 

55,199 

7  76,251  7,167,114 

((Press  . 

..(S) 

628,286 

293,980 

148,596 

1,427 

562,111  1,634,531 

Sun-Telegraph  . 

..(E) 

3,999,406 

712,336 

176,693 

46,454 

322,786  5,469,683 

•Sun-Telegraph  . 

..(S) 

639,203 

525,139 

218,611 

5,056 

308,657  1,696,666 

PORTLAND, 

ORE. 

Oregonian  . 

.(M) 

845,168 

634,808 

123,643 

52,840 

553,170  23223W 

Oregonian  . 

..(S) 

470,408 

163,078 

180,372 

3,077 

385,234  1,202372 

Journal  . 

..(E) 

2,062,112 

844,672 

185,505 

38,565 

428,388  3,56838) 

Journal  . 

..(S) 

266.536 

80,033 

84,783 

4,608 

203,969  643346 

News-Telegram  . 

..(E) 

1,256,918 

351,804 

122,873 

20,615 

358,715  2,113,891 

PROVIDENCE 

R.  I. 

Bulletin  . 

..(El 

4,166,774 

996,834 

435,915 

126,699 

709,59  9  6,462327 

Journal  . 

..(M) 

501,340 

390,566 

202,410 

77,460 

721,659  2,008,062 

Journal  . 

..(S) 

729,770 

168,952 

213,717 

27,962 

189,284  1,330,119 

News-Tribune  . 

..(E) 

723,656 

363,179 

104,339 

61,123 

50.120  1,513317 

READING, 

PA. 

Eagle  . 

...(E) 

2,129,419 

734,393 

322,374 

50,326 

32  3,2  5  9  3,701321 

Eagle  . 

..(S) 

98,307 

39,543 

32,772 

1,087 

56,751  22932* 

Times  . 

..(.M) 

2,340,039 

350,681 

184,919 

30,224 

382,110  3,3703« 

RICHMOND, 

VA. 

News-Leader  . 

..(E) 

3,030,011 

823,245 

369,685 

103,221 

608,095  4,96438) 

Tiines-Dispatch  . 

..(M) 

1,531,087 

515,954 

120,049 

73,519 

552,410  2,840,084 

Times-Dispatch  . 

...(S) 

882,268 

163,378 

142,181 

24,258 

190,5  98  1.40434t 

ROCHESTER. 

N.  Y. 

Democrat  &  Chronicle. 

..(M) 

2,183,681 

557,943 

188,181 

88,873 

924,054  3,956.03! 

Democrat  &  Chronicle 

...(S) 

657.686 

148,878 

165,969 

45,606 

475,471  1,49338, 

Times -Union  . 

...(E) 

3,230,535 

642,699 

364,953 

119,123 

246,489  4,609,471 

Journal  . 

...(E) 

1,981,146 

523,423 

237,568 

104,724 

409,826  3,35931 

•.American  . 

...(S) 

481,612 

472,324 

157,684 

16,664 

117,865  1.246> 

SALT  LAKE  CITY,  UTAH 

T  ribune  . 

..(M) 

1,669,651 

668,057 

253,889 

96,741 

464,207  330432 

1 

Tribune  . 

...(S) 

622,655 

127,735 

140,841 

19,544 

187,797  1.10431 

Deseret  News  . 

...(E) 

1,000,897 

298,393 

170,162 

64,957 

249,394  1.801,14 

Telegram  . 

...(E) 

1.071,366 

674,069 

253,170 

59,346 

460.938  2.5313) 

(CoHliuHed  ott  page  IX) 

(Continued  from  page  VIII) 

SAN  ANTONIO,  TEXAS 

K^tall  (irorral  Autoniotivr  l-lnanclai  Total  Ad- 

DIhpU)’  I>i<«pla.v  IllMpluy  niHplay  Claaidlled  vertiHinK 
(M)  378.349  318.549  88,051  112,839  601,192  1,513,781 

,(S)  529,026  56,522  64,323  22,012  247,781  925,595 

(E)  1,516,617  477,699  180,262  23,460  608,412  2,851,203 

(E)  1,647,811  568.955  208,158  46,703  555,451  3,054.338 

(S)  724,336  478.996  174,378  5,732  241,104  1,630,179 


Sjyi/m,Mcn/Ltkii  Total  Rm/ccdi. 


Cldm  »»<*  NfWPaP*'" 
Exprw*  . 

Express  . 

.Sews  . . 

. . . 

•Eight . . 


SAN  DIEGO.  CALIF. 

(M)  1,030,698  798,627  167,161 

.(S)  872.251  122,230  154,000 

.(E)  1.560,429  393.640  207,146 

.(E)  2,117,549  850,622  303,278 


Union  • 
Union  . 
Son  • • • 
Tribune 


CONSISTENT 
L^AGE  GAINS 

Rliodn 

\  SjjodiA^  PapeAA  O 


SAN  FRANCISCO.  CALIF. 

(M)  1.230,112  647,285  126.124  126,985  853,483  3,025,586 

.(E)  533,572  159,403  175,753  4,930  334,912  1,214,029 

(M)  1,180.791  725,030  175,407  108,059  1,.100,130  3,496,915 

.(S)  934.982  540,709  296,651  6,514  532,559  2,312,145 

.(E)  1,711,323  953,692  229,227  79.208  528,353  3.801.069 

.(E)  1,783,596  577,102  184,655  71,007  715,739  3,390,217 


Chronicle 
Chronicle  . 
Eximiner 
•Examiner 
CaUBulletii 
Nfws  ■••• 


SEATTLE.  WASH. 

(M)  573,107  537,163  100,967 

.(S)  510,540  495,005  217,841 

.(E)  973,830  356,667  89,409 

.(E)  2.337,498  864,703  219,572 

.(S)  566,408  96,793  127,113 


i'ost  IntelliKenccr 
•Poitlntclligeiicer 

. . 

Times  . 

Times  . 


SIOUX  CITY.  lA. 

(Daily)  1,110,433  449,168  128.246 

_ (S)  354,540  73.154  36,319 

_ (E)  1,258,773  376,657  143,557 


Journal 

Journal 

Tribune 


Sens  Times 
Sews-Times 
Tribune  . . . 
Tribune  . . . 


Month  after  month  the  total  linage 
gain  increases.  It  registered  a  daily 
and  Sunday  Journal-Bulletin  gain  of 
772,378  lines  for  the  first  seven 
months  of  the  year. 


Reasons  are  obvious.  Journal-Bulle¬ 
tin  papers  and  the  constantly  im¬ 
proving  Providence  Market  bring 
prompt  and  rich  returns  for  adver¬ 
tising  dollars  invested. 


(Continued  on  page  X) 


j-Z/C 


Dominion 


Providence  retailers  give  recogni¬ 
tion  to  this  fact  by  increasing  their 
display  linage  for  this  seven  month 
period  by  8.2%  over  1934. 


RICHMO^D  and  hi 
40  Counties  In 
VIRGINIA 


191 3«i 
167.114 
>34, 5» 
169, 6U 


Thirsty  Srdes  Soil  That  Will  Yield  ^ew 
Records  When  Cultivated  Right 

The  Richmond  Times-Dispatch  affords  the  highest  percentage 
of  city  coverage  of  any  morning  paper  in  the  country  in 
cities , of  comparable  size.  83%  of  all  the  families  in  the 
city  have  it  delivered  to  their  door. 

And  you  get  a  bonus  of  preponderant  coverage  in  40  of  Vir¬ 
ginia's  richMt  counties,  too.  One  family  out  of  five  in  the 
“New”  Dominion  takes  The  Times-Dispatch.  Virginia  farm¬ 
ers'  1935  income  will  reach  1929  levels  this  fall,  says  an 
official  report. 


Duyins  ivionths 
Are  Just  Ahead 


A.  B.  C.  Net  Paid  Circulation  2nd  Quarter 
Daily  7y|  1  QC  SuiuLiy  7C  71 


With  the  July  General  Business  Index  for  Rhode  Island 
nearly  5%  above  July  of  last  year,  you  can  look  with 
assurance  to  this  active  market  for  increased  sales  oppor¬ 
tunity  in  the  busy  months  ahead. 


48.8%  of  Times-Dispatch  subscribers  take  no  other  Daily 
Richmond  paper. 


IVriie  III  for  Study  of  the  Nete  Dominion 


yiRGINIASi^^/^m^::^iEWSPAPER 


Linage  figures  from  Media  Records 


^SPAPER 


Providence  Journal  -  bulletin 


STORY,  BROOKS  &  FINLEY,  National  Representatives 
New  York — Chicago— Philadelphia — Cleveland 
Geo.  M.  Kohn,  Inc.,  Atlanta,  Ca. 


BOSTON 


CHARLES  H.  EDDY  CO 
NEW  YORK 


CHICAGO 


R.  J.  BIOWHL  CO 

SAN  FRANCISCO  LOS  ANOEtES 


SEAHLE 


X 
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SEMI-ANNUAL  NEWSPAPER  LINAGE  TABULATION 


ST.  LOUIS.  MO. 

K^tutl  Automotive  Financial  Total  Atl- 

Oitiea  and  NewniiaiicrM  I>iH|ilay  KlHitlay  IHxplay  lilwplay  t'laHaincd  veHlitlnK 


Globe-Democrat  . (M)  1,767,111  744.589  204,048  90,166  382,240  3,208,400 

SfGlobe-Democrat  . (S)  414,926  229,282  116,176  6.473  395,914  1,163,639 

Fost-DUpatch  . (E)  3,561,591  1,028,121  276,778  46,577  745,671  5,672,764 

Post-Dispatch  . (S)  749,056  198,282  164,107  6,121  966,972  2,184.728 

Star-Times  . (E)  2,056,369  657,925  132,454  31,782  3«3,642  3,275,651 

ST.  PAUL,  MINN. 

Pioneer  Press  . (M)  1,723,150  793,322  237,101  58,589  497,337  3,323,888 

Pioneer  Press . (S)  329,017  181,427  85,997  7,052  199,021  802.514 

Dispatch  . (E)  2,075,995  908,979  260,477  69,810  497,981  3,835,317 

News  . (E)  1,248,127  451,713  92,318  37,483  293,665  2,156,236 

News  . (S)  295.58(.  31,693  56,333  12,692  91,001  487,305 

SYRACUSE,  N.  Y, 

Herald  . tE)  2,122,842  554,419  165,902  46,710  417,362  3,820,759 

Herald  . (S)  183,771  76.219  102,775  15,931  115,874  501,645 

Journal  . (E)  2,092,786  587,248  216,904  49,293  438,229  3,550,814 

•American  . (S)  204,952  466.685  131,263  12,597  109,540  925,037 

Post-SUndard  . (M)  1,334,621  442,143  166,176  62,427  426,116  2,586,119 

Post-Standard  . (S)  152,895  91,778  73,061  25,282  98,394  473,260 


TACOMA.  WASH. 

Udger  . (M)  225,248  271,842  39,617  33,456  416,257  990,785 

Udger  . (S)  292,359  79,456  97,302  7,996  193,331  670,742 

News-Tribune  . (E)  1,246,381  550,187  173,202  26,337  424,455  2,424,711 

Times  . (E)  976,634  315,160  170,018  17,430  352,043  1,836,004 

TOLEDO.  OHIO 

Times  . (M)  309,003  100,446  36,619  38,136  66,788  555,633 

Times  . (S)  837,345  123,473  148,772  38,603  63,775  1,211,968 

Blade  . (E)  2,609,878  841,597  419,046  40,289  544,366  4,463,484 

News-Bee  . (E)  1,642,036  323,727  185,366  33,815  301,324  2,503,233 

TORONTO,  CANADA 

Globe  . (M)  700,474  547,993  205,919  132,269  442,007  2,052,029 

Mail  &  Empire . (M)  930.816  545,857  229,356  147,756  246,954  2,128,362 

SUr  . (E)  4,574,438  1,239,548  324,766  92,465  1,696,987  7,947,391 

Star  . (Wkly)  55,328  504,672  126,912  5,858  46,930  740,043 

Telegram  . (E)  4,211,690  1,047,537  309,104  78,885  1,909,242  7,580,379 

TRENTON.  N.  J. 

Times  . (E)  2,007,518  716,836  228,376  60,917  231,706  3,324,262 

Times  Advertiser  . (S)  256,092  21,458  43,998  39,582  57,417  419,262 

TULSA.  OKLA. 

Tribune  . (El  1,786,552  315,452  146,322  23,590  323,581  2,612,809 

Tribune  . (S)  298,853  70,216  60,367  16,115  121,639  569,688 

World  . (M)  1,406.871  546,309  154,672  30,648  422,619  2,575,228 

World  . (S)  571,614  173,072  112,362  33,795  175,877  1,069,404 

WASHINGTON.  D.  C. 

Herald  . (M)  1,376,143  531,602  84,955  78,641  668,272  2,864,496 

•Herald  . (S)  1.031,866  494,916  138,112  19,627  193,469  1,878,179 

News  . (E)  1,985,158  425,044  123,922  34,850  443,790  3,019,298 

Times  . (E)  2,356,338  717,675  294,531  36,419  674,422  4,098,333 

Post  . (M)  1,261,925  639,431  134,915  85,663  554,496  2,730,768 

Post . (S)  933,140  128,267  55,212  11,916  164,199  1,292,852 

Star  . (E)  5,585,605  951,068  436,743  98,243  1,089,906  8,283,890 

SSSUr  . (S)  1,423.022  292,069  182,030  17,319  517,175  2,432,217 

WESTCHESTER  COUNTY  GROUP,  N.  Y. 

Mamaroneck  Times . (E)  498,440  271,839  78,430  47,418  51,947  1,105,212 

Mt.  Vernon  Argus . (E)  1,486,933  291,847  201,465  49,337  276,042  2,426,937 

New  Rochelle  Standard 

Star  . (E)  1,624,916  300,106  154,434  50,340  277,293  2,472,737 

Ossining  Citizen  , 

ReK'stee  . (E)  510,608  263,675  127,296  17,582  89,232  1,089,225 

Peek-skill  Stor . (E)  765,492  244,267  140,725  11.731  126,222  1,308,908 

Port  Chester  Item . (E)  1,039,996  286,936  107,127  59,302  150,033  1,750,167 

Tarrytown  News  . (E)  697,568  297,270  160,583  62,317  57,138  1,526,869 

Yonkers  Herald  States¬ 
man  . (E)  1,027,529  344,068  159,186  100,430  327,725  2,169,032 

White  Plains  Reporter. .  (E)  2,052,725  316,554  252,779  95,449  381,519  3,262,839 

WICHITA,  KAN. 

Beacon  . (E)  1.774,207  570,614  170,580  21,098  465,199  3,003,857 

Beacon  . (S)  731,626  210,190  157,000  24,161  177,980  1,301,344 

Eae'e  . (M)  686,092  316,927  99,341  9,091  497,290  1,625,196 

Bas'e  . (E)  1,237,392  439,383  224,641  38,091  498,395  2,464,525 

. (S)  514,416  147,973  131,505  30,605  140,926  965,694 

WILKES  BARRE.  PA. 

Record  . (M)  3,132,602  665,892  188,750  44,506  472,328  4,544,872 

Times-Leader  . (E)  3,214.706  584,759  270,458  39,002  248,339  4,439,646 

News  . (E)  1.664,333  257,458  94,747  45,621  54.454  2,163,632 

Independent  . (S)  729,691  153,882  61,273  36,451  4,510  1,032,549 

Telegram  . (M)  1,639,584  549,997  267,491  39,668  343,002  2.910.991 

WORCESTER.  MASS. 

Telegram  . (S)  550,692  104,972  90,934  16,160  163.741  926,517 

Gazette  . (E)  1,897,220  582,220  291,372  48,840  347,723  3,233,930 

Boat  . (E)  1,175,729  389,308  152.351  39,669  150,448  1,988,626 

,  YOUNGSTOWN,  OHIO 

Vindicator  . (E)  2.211.946  615,192  273,334  34,865  451,989  3,607,861 

Vindicator  . (S)  542,347  69,.734  86.886  18.693  124,870  842,636 

Telegram  . (E)  1,519,636  395,569  251,762  38,694  366,989  2,587,066 


*  Includes  Atntrican  Weekly  Linage. 

$  Includes  Metropolitan  Group  Linage, 
f  Includes  This  Week  Linage. 


POST-DISPATCH 
SUPREMACY 
IN  ST.  LOUIS 


During  the  first  six  months  of  1935  the  Post- Dispatch 
was  FIRST  in  St.  Lx>uis  in  volume  of  advertising  in  the 
following  classifications  of  advertising,  carrying  more  line¬ 
age  than  either  of  the  other  newspapers — in  most  of  the 
classifications  more  than  both  other  newspapers  combined: 


Basic  Classifications  ^ 

Retail  Advertising 
General  Advertising 
Automotive  Advertising 
Claasified  Advertising 

Retail  Classifications 

Book  Stores 

Building  Supplies  8C  Contractors 
Qothing  Stores — Total 
Qothing  Stores — Men’s 
Clothing  Stores — Men’s  8i 
Women’s 

Clothing  Stores — Women’s 
Clothing — Credit 
Drug  Stores 

Electrical  Appliances  8C  Supplies 
Furniture  &  Household 
Grocers 

Heating  8C  Plumbing 
Jewelers 
Liquor — Retail 
Mixellaneous  Retail 
Musical  Instruments 
Radio 

Shoe  Stores — Total 

Shoe  Stores — Men’s 

Shoe  Stores — Men’s  8C  Women’s 

Shoe  Stores — Women’s 

Sporting  Goods 

Stationers 

Toilet  Goods  &  Beauty  Shops 

Department  Stores 

Department  Stores — Total 
Department  Stores — ^Upstairs 
Department  Stores — Basement 

General  Classifications 
Baking  Products 
Beer 

Beverages 
Building  Materials 


General  Classifications 
Cigars 
Condiments 
Dairy  Products 
Dentifrices 

Disinfectants  &  Exterminators 
Electrial  Appliances  8i 
Supplies — Miscellaneous 
Electrial  Appliances  SC. 

Supplies — T  otal 
Furniture  SC  Household 
Groceries — Miscellaneous 
Groceries — Total 
Heaters  SC  Stoves 
Heating  SC  Plumbing — ^Total 
Hotels  Sc  Resorts 
Meats  Sc  Fish 
Medical 

Miscellaneous  General 

Miscellaneous  Transportation 

Perfumes  fiC  Cosmetics 

Radio — Miscellaneous 

Radio  Sets 

Radios — Total 

Railroads 

Refrigerators 

Soaps 

Soaps  &  Cleaners 

Sporting  Goods 

T  obacco — Miscellaneous 

Total  Tobacco 

Total  Toilet  Requisites 

Tours 

Wine 

Women’s  Wear 

Automotive  Classifications 
Aviation 

Garages  SC  Service  Stations 
Miscellaneous  Automotive 
New  Passenger  Cars 
Parts  Sc  Accessories 
Tires  SC  Tubes 
f  Trucks  SC  Tractors 
Used  Passenger  Cars 


(Compiled  from  Media  Records) 

The  Post-Dispatch  Has  More  Total 
Circulation  Than  Any  Other  St,  Louis 
Newspaper — Daily  or  Sunday — IVith 
a  Tremendous  Lead  in  City  and 
Suburban  Coverage 

POST- DISPATCH 


Consistently 


in  St,  Louis 
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Washington,  D.  C. 

The  Market — and — the  Medium 


Here  in  the  National  Capital: 

—  There  is  scarcely  a  vacant  home; 

—  Apartments  are  at  a  premium; 

—  Office  buildings  are  96%  fully 

occupied; 

—  Population  is  at  its  highest  peak  since 

the  World  War; 

—  Retail  business  shows  steady  and 
continuous  increases; 

—  Building  has  resumed  its  old  time 
activity; 

—  The  Federal  Government  payroll 
distributes  regularly  to  117,058 
employees  $8,853,288  on  the  first 
and  fifteenth  of  every  month; 

—  Everybody  is  busy  earning  and  buy¬ 
ing — the  commodities  and  luxuries 
which  well-to-do  living  demands. 


In  the  Washington  Market,  The  Star — Evening 
and  Sunday — is  recognized  as  the  one  necessary 
medium,  with  circulation  far  in  excess  of  any 
other  Washington  newspaper. 

Quality  circulati  n  is  more  important  than 
(  l  antity,  and  The  Star — Evening  and  Sunday — 
-ives  advertisers  both  QUALITY  and  QUANTITY. 
It  is  the  newspaper  that  goes  directly  into  the 
homes;  depended  upon  for  the  news. 

The  Star  is  the  newspaper  to  which  local 
merchants  in  every  line  give  preference  in  their 
advertising,  because  it  brings  results. 

Star  advertising  lineage  not  only  exceeds  that  of 
any  other  Washington  newspaper  in  volume;  but 
frequently  carries  more  advertising  than  all  four  of 
the  other  Washington  newspapers  combined,  not¬ 
withstanding  the  fact  that  many  thousands  of 
lines  of  advertising  are  declined  as  not  acceptable 
to  the  Star’s  established  policy. 

There  is  busyness  in  the  Washington  Market 
and  The  Star  is  the  one  direct  and  outstanding 
influential  medium  with  which  to  reach  these 
nearly  three-quarters  of  a  million  people. 


Member  Metropolitan 
Sunday  Newspapers 


W 

NEW  YORK  OFFICE; 

Dan  A.  Carroll 
110  E.  42nd  Street 


Bureau  of  Advertising 

A.  N,  P.  A. 


WASHINGTON,  D.  C. 

The  Star  is  an 

Associated  Press  Newspaper 


Member  Major 
Market  Newspapers 


CHICAGO  OFFICE; 
J.  E.  Lutz 

Lake  Michigan  Bldg. 
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EDITOR  &  PUBLISHER  SEMI-ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

Reports  of  Jan.  1-June  30,  1935,  Advertising  Returned  by  More  Than  1,276  Newspapers  in  More  Than  848  Cities  of  U.  S.  and 
Canada,  Showing  Total,  National  and  Local,  and  Classified  and  Legal  Volume 


city 


Adrian  (Mich.) 
•Mamosa  (Colo.) 


Albany  (Ore.)  .... 
Albert  Lea  (Minn.). 


.\lpcna  (Mich.) 


Paper  I'ubllKlied  Linage 

National 

Local  I 

Claasiflrd 

Legal 

.  American-News, 

1,049,048 

319,984 

583,016 

83,188 

62,860 

..(s) 

172,018 

26,274 

114,280 

21,266 

98 

,  World  . 

.  .(e) 

1.500,422 

320,887 

1,015,210 

164,225 

(I.egal  included  in  local) 

32,872 

17,620 

.  Chronicle  . 

..(e) 

592,418 

112,456 

428,470 

deflector  . 

..(e) 

1,842,733 

65,920 

1,734,594 

14,364 

27,855 

.News  . 

1,145,192 

336,700 

649,908 

158,584 

Sunday  edition 

..(8) 

390,670 

28,672 

305,200 

56,798 

Total  . 

1,535,862 

365,372 

953,108 

215,082 

Reporter  . 

..(e) 

1,166,648 

335,482 

650,902 

180,264 

,  News  . 

.  .(e) 

895,972 

166,068 

651,042 

48,986 

29,876 

Sunday  edition 

..(s) 

269,110 

29,246 

327,670 

12,194 

29,876 

To.al  . 

1,265,082 

195,314 

978,712 

61,180 

,  Telegram  . 

. .  (e) 

1,429,078 

223,776 

1,102,150 

103,152 

.  Courier  . 

..(e) 

S41.V23 

1  lb.y98 

422,925 

19,054 

20,048 

.Herald  . 

..(e) 

1,083,796 

231,854 

771,260 

80,682 

(Legal  included  in  local) 

824,194 

200,242 

513,548 

79,898 

30,506 

iTrihune  . 

..(e) 

961,576 

193,886 

622,766 

75,572 

58,352 

.  Recorder  Press 

..(e) 

659,810 

124,764 

454,482 

25,218 

45,346 

.  Post- Advocate  . 

..(e) 

1,474,648 

183,272 

1,135,918 

103,852 

51,506 

.Call  . 

.(m) 

4,257,932 

761,208 

3,126,084 

24H.8/8 

111,762 

Sunday  edition 

..(s) 

289,268 

25,000 

311,514 

42,168 

686 

Total  . 

(ms) 

4,647,200 

796,208 

3,447,598 

291,046 

112,448 

Chronicle  & 

News  . 

.  .(e) 

3,142,089 

206,206 

2,566,577 

289,296 

80,010 

.News  . 

..(e) 

1,108,170 

210,196 

705,516 

136,122 

56,336 

.Telegraph  .... 

.  .(e) 

2,089,962 

276,542 

1,525,832 

263,214 

24,374 

.Mirror  . 

..(e) 

3,926,559 

545,678 

3,045,529 

335,242 

Tribune  . 

.(m) 

1,803,578 

243,222 

1,300,866 

259,490 

.Xmarillo  (Tex.)  . Newc  . (ms) 

Globe  . (e) 


Ambridge  (Pa.)  ....Citieen  . (e) 

.\mes  (Iowa)  . Tribune-Times  ..(c) 

Amsterdam  (N.  Y.) .  .Recorder  . (e) 

.\naheim  (Calif.)  ...Bulletin  . (e> 

.\nderson  (Ind.)  ....Herald  . (in) 

Sunday  edition. . .  (s) 

Total  . (ms) 

Anderson  (S.  C.) _ Independent  ...(ms) 

Mail  . (e) 


(Legal  included  with  classilied) 
2,1U1,022  490,840  1,223,882 

1,506,470  418,768  901,782 

(Legal  included  in  local) 


286,300 

185,920 


962,861 

934,905 

138,221 

156,912 

767,965 

638,862 

56,675 

87,744 

51,387 

2.112,080 

264,414 

1,596,725 

117,404 

34,527 

858,452 

198,072 

551,880 

108,500 

16,394 

1,449,357 

129,514 

1,150,803 

124,670 

44,370 

442,204 

20,671 

277,585 

43,197 

751 

1,891,561 

1.50,185 

1,528,288 

167,867 

45,121 

1,538,098 

246,966 

1,159,998 

115,550 

15,584 

1.537.998 

246,966 

1,160,984 

115,550 

14,498 

(.Ml  advertising  is  sold  in  combination  except  legal 


•Ann  Arbor  (Mich.) .  .A'cau  . (e) 

Ansonia  (Conn.)  ...Sentinel  . (e) 

Antigo  (Wis.)  . Journal  . (e) 

Appleton  (Wis.)  , . . .  Post-Crescent  ...(e) 

Ardmore  (Okla.)  . . . .-I rdmoreite  . (e) 

Ardmore  (Pa.)  . Main  Line  Timcs.t.e) 

Arkansas  City  (Kan.)Traveler  . (e) 

Asbury  Park  (N.  J.). Press  . (e) 

Sunday  edition  . .  (s) 

Total  . (es) 

.Asheville  (N.  C.) ...  Citizen  . (m) 

Times  . (e) 

Citizen-Times  ...(S) 

Ashland  (Ky.)  . Independent  _ (es) 

•Ashland  (O.)  . Times-Gazcttc  ...(e) 

.Ashland  (Ore.)  . Tidings . (e) 

.Ashland  (Wis.) . Press  . (e) 

Ashtabula  (O.)  . Star-Beacon  ....  (e) 

.Astoria  (Ore.)  . -Istorian-Budgct.  (e) 

.Atchison  (Kan.)  ....Globe  . (e) 

.Athens  (O.) . Messenger  . (es) 

.Athol  (Mass.)  . A'ews  . (e) 

Atlantic  (Iowa) . Netvs-Telegraph  .le) 

•Auburn  (N.  Y.) . Citisen- 

Advertiser  ....(e) 

-Augusta  (Ga.)  . Chronicle  . (m) 

bunday  edition  ..(s) 

Total  . (ms) 

Herald  . (e) 

Sunday  edition  ..(s) 

^  Total  . (es) 

•Augusta  (Me.)  . Kennebec 

Journal  . (m) 

Aurora  (IlL)  . Beacon-News _ (e) 

Sunday  edition  ..(s) 

Total  . (es) 

•Austin  (Minn.)  ....Herald  . (e) 

.Austin  (Tex.)  . American  . (m) 

Sunday  edition  ..(s) 

Total  . (ms) 

Slatesrrtan  . (e) 


Baker  (Ore.)  . Democrat 

Herald  . (e) 

Bakersfield  (Calif.)  ..Californian  . te) 

Ballston  Spa  (N.  Y.)  uurnal  . (e) 

Barre  (Vt.)  . Times  . (e) 


which  is 

run  separately) 

2,265,012 

282,644 

1,836,277 

202,048 

44.093 

1,205,694 

1,063,818 

151,186 

805,924 

34,034 

37,142 

2,792,440 

380,590 

2,140,474 

180,166 

91,210 

1,336,818 

212,128 

1.006,866 

86,604 

31,220 

714,634 

128,986 

542,922 

37,787 

4,929 

1,486,772 

199,500 

1.226.148 

52.9.t4 

8.1‘'0 

2,368,745 

318,286 

1,867,226 

134,441 

48,792 

288,689 

14,438 

246,418 

22,all 

S.222 

2,657,434 

332,724 

2.113.644 

156.952 

54.114 

1,975,806 

407,764 

1,326,766 

234,878 

6,384 

2.048,466 

409,416 

1,377,418 

229,152 

32,452 

683,202 

5t,828 

540,064 

89,:>86 

086 

2,016,017 

290,083 

1.278.200 

335,328 

112,406 

1,646.495 

238,179 

1,253,028 

124,418 

30,870 

753.516 

211,506 

499,226 

29,910 

12,874 

747,894 

120,788 

583,450 

19,544 

4,032 

1.917,426 

289,870 

1,479,142 

105.854 

42,560 

921,272 

246,578 

584,463 

76,189 

14,042 

1.106,640 

207,592 

786,422 

68.054 

44,572 

1,421,998 

268,676 

962,094 

191,228 

524.552 

57.8'8 

406.602 

46.004 

14,098 

708,330 

152,530 

480,886 

37,618 

37,296 

1,592.724 

304,318 

1,138,214 

106,666 

43,326 

1,248,219 

291,214 

752,710 

159,714 

44,681 

546,605 

70,171 

408,793 

66,284 

1,357 

1.794,924 

261,385 

1,161,503 

225,998 

46,028 

1,453,182 

357,098 

897,319 

159,576 

39,189 

403,141 

33,107 

295,157 

74,167 

710 

1.856,323 

390,205 

1,192,476 

233,743 

39,899 

1,267,870 

399,910 

763,364 

105,784 

98,826 

2.480,276 

374,448 

1,809.374 

280.700 

15,754 

579,264 

29,106 

480,606 

69,426 

126 

3,059,540 

403,554 

2,289,980 

350,126 

15,880 

1.610.490 

265,552 

1,200,824 

202,298 

88,214 

1,478,736 

408,338 

811,580 

258,818 

568,890 

42,140 

397,012 

129,738 

2,047,626 

450,478 

1,208.592 

388.556 

1,212.262 

405,762 

650.818 

255.682 

(Legal  included  in  classified) 

95L230 

170.002 

702.968 

47.026 

31.234 

2,387,588 

576,366 

1,345,792 

220,500 

244,930 

351,032 

1,129,873 


Sr.CiJ 

269,345 


Iva.scb 

771,509 


Bartlesville  (Okla.) 
Bartow  (Fla.)  ... 


Batavia  (N.  Y.)... 
Batesville  (Ark.)  . 
Baton  (La.) . 


Battle  Creek  (Mich. 


Bay  City  (Mich.).. 


Bayonne  (N.  J.).. 
Beatrice  (Neb.)  .. 


Beaumont  (Tex.) 


Beaver  Falls  (Pa.) 
Becklev  (W.  Va.). 


Bedford  (Ind.) 


..Enterprise  . (e) 

bxaminer  . (ms) 

..Polk  County 

Record  . (e) 

..News  . (e) 

..Guard  . (e) 

..Advocate . (ms) 

State  Times  ....  (e) 
).Enquirer-News  ...(e) 
Isunday  edition  . .  (e) 

Total  . (es) 

Moon  Journal. ..  .(e} 
Sunday  edition  ,.(s) 

Total  . (es) 

..Times  (o) 

Sunday  edition.. .  (s) 

Total  . (es) 

. .  Times  . (e) 

...'iun  . (e) 

Si'^dav  edition  . .  (s) 

Total  . (es) 

..Enterprise  . Am) 

Sunday  edition  ..(s) 

Total  . (ms) 

Journal  . (e) 

...News-Tribune  ...(e) 

. ,  I'ost-Herald  - (m) 

Raleigh  Register  (c) 
Sunday  edition  ..(s) 

Total  . (es) 

..Times  . (e) 


(Legal  included  in  classified) 


i»,o/4 

89,019 


1,311,772 

1,294,398 


145,824 

184,492 


997,650 

937,062 


161,084 

153,160 


391,963 
1,600,306 
214,200 
2,235,274 
2,368,758 
2,415,328 
407,837 
2,823,165 
1,932,591 
332,286 
2.?cs  (177 
2,179,828 

42i,4z8 

2,601,256 

1,612,697 

792,428 

242,648 

1,035,076 

1,645,969 

410,620 

2,056,589 

1,827,448 

2,034,396 

932,722 

830,550 

204,330 

1,034,880 

697,352 

(Classified 


97,496 

242,728 

75,000 

416,304 

416,304 

316,053 

45,622 

361,675 

304.189 
21,070 

S’S  •>‘i9 
372,302 
67,494 
439,796 
354,144 
173,880 
28,644 
202,524 
422,331 
58,376 
480,707 
441,609 
244,202 
174,608 
174,608 
27,482 
202,090 

146.190 
iiKluded  in 


243,082 

1,207,556 

136,500 

1,721,958 

1,723,134 

1,785,154 

302,876 

2,088,030 

1,287,608 

256.057 

1,543.665 

1,625,750 

316,470 

1,942,220 

960,750 

553,196 

201,614 

754,810 

1,020,057 

292,488 

1,312,545 

1,175,342 

1,636,208 

628,922 

548,464 

149,086 

697,550 

515,451 

local' 


19,656 

115,598 

1,550 

117,012 

117,012 

286,212 

59,339 

345,551 

273,488 

54,654 

328,142 

181,776 

37,464 

219,240 

191.688 

36.834 

10,444 

47.278 

201,799 

59,437 

261,236 

198,908 

132,790 

117,208 

99,008 

26,026 

125,034 


City 

Bellefontaine  (O.) 
Belleville  (Ill.)  . . . 


Paper 


Total 


Uiaplay 


Published  Linage  National 


186,914 

185,780 


Local 

00,230 

891,086 


Bellingham  (Wash.), 
Beloit  (Wis.) . 


Belvidere  (Ill.)  . 
Bend  (Ore.)  . . . . 
Bennington  (Vt.) 


Benton  (Ill.)  . 

Berke  ey  (Calif.)  . 
Bethlehem  (Pa.)  .. 
Beverly  (Mass.)  .. 
Biddeford  (Me.)  .. 
Big  Kapids  (.Mich.) 
Big  Spring  (Tex.), 


.Examiner  . (e)  1,030,666 

.Advocate  . (e)  1,153,936 

(Legal  included  in  classified) 
News-Democrat  ..(e)  919,897  162,489  686,830 

.Herald  . . ,(d)  1,498,056  363,370  903,924 

Sunday  edition.. .  (s)  255,640  26,558  188,034 

.News . (e)  1,886,111  305,207  1,413,016 

(Legal  included  in  classified) 

.Republican  . (e)  886,018  127,540  668,892 

.Bulletin  . (e)  974,274  199,038  719,586 

.Banner  . (e)  1,169,938  210,420  915,152 

(I-A-gal  included  in  local) 


ClassUUd 

112,158 

77,070 


50,277 

209,090 

40,866 

167,888 


57,316 

37,639 

44,366 


674,786 


.News  . (e) 

.Gazette  . (e)  2,248,975 

.Globe-Times  ...,(e)  2,972,578 

.Times  . (e) 

.Journal  . (e) 

.Pioneer  . (e) 

.  Herald  . (es) 


1,188,566 
956,676 
703,892 
933,296 
(Legal  included  in  local) 


116,802  528,318 

274,193  1,282,301 

528,584  2.181,088 
114,436  1,008,612 

315,098  542,430 

155.512  454.986 

219,898  679,126 


22.820 

610,031 

203,854 

33,236 

54.096 

19,355 

34,272 


Billings  (Mont.) 


Biloxi  &  Gulfport 

(Miss.)  . 

Binghamton  (N.  Y.) 


Sunday  edition  ..(s) 


Blackfoot  (Idaho) 
Blackwell  (Okla.) 


Bloomington  (Ind.).. 
Bluefield  (W.  Va.).. 


Blythevflle  (Ark.).. 
Boise  (Ida.)  . . 


Bonners  Ferry  (Ida.) 


Boonville  (Mo.) 
Boston  (Mass.) 


Boulder  (Colo.) 
Bowling  Green  (Ky.) 


Bowling  Green  (O.) . 
Bozeman  (Mont.) 


Bradford  (Pa.)  .... 
Bradenton  (Fla.)  ... 


Herald  . (e) 

Press  . (e) 

tiun  . (m) 

Bulletin  . (e) 

Journal  . (e) 

Sunday  edition  ..(s) 

Total  . (es) 

Tribune  . (m) 

Sunday  edition  ..(s) 

Total  . (ms) 

World  . (e) 

•Telegraph  & 

Sunset-News  (me) 
Sunday  edition. . .  (s) 
.Courier  News  ...(e) 
Idaho  Statesman.(m) 
Sunday  edition. . .  (s) 

Total  . (ms) 

.Kootenai  Valley 

Sentinel  . (e) 

News  . (c) 

Chrutian  Science 

Monitor  . (e) 

Camera  . (e) 

.Park  City 

Newt  . (es) 

Sentinel-Triounc .  vc) 

Chronice . (ra) 

Sunday  edition  ..(s) 

Total  . (ms) 

•  Era  . (m) 

.Herald  . tel 

Sunday  edition  ■  •  (s) 
Total  . (es) 


1,282,792 

456,876 

648,018 

177,898 

307,468 

53,326 

202,650 

51,492 

885,654 

186,760 

587,678 

67,200 

4,713,142 

786,887 

3,294,457 

569,332 

1,787,280 

225,414 

1,316,980 

193,696 

620,428 

133,225 

448,925 

14,784 

734,930 

76,328 

567.826 

76,300 

192,962 

1,666 

174,678 

16,506 

927,892 

77,994 

742,504 

92,806 

738,839 

154,150 

506.772 

54,971 

212,233 

14,420 

186.284 

10,955 

951,072 

168,570 

693,056 

65,926 

943,158 

124,376 

746,522 

60,570 

1,007,007 

256,899 

637,938 

89,588 

460,081 

33,224 

378,186 

42,995 

789,567 

174,473 

412,151 

109,930 

1,871,633 

332,574 

1,276,096 

241,744 

537,268 

58,639 

406.643 

53,183 

2,409,001 

391,213 

1,682,739 

294,927 

151,239 

34,363 

94,841 

3,905 

841,301 

179,136 

584,495 

53,097 

2,811,852 

710,203 

2,020,500 

81,149 

1,228,472 

191,632 

935,998 

52,976 

1,070,902 

214,844 

813,694 

20.020 

815,934 

155,288 

513,044 

98,378 

687,554 

157,276 

455,126 

75,152 

188,090 

26,208 

142,142 

19,740 

875,644 

183,484 

597,268 

94,892 

1,814,751 

316,581 

1,408,859 

66,213 

774.382 

117,068 

574,070 

83,244 

245,096 

27,760 

191,450 

25,886 

1,019,478 

144,828 

764,520 

109,130 

Brattleboro  (Vt.)  .., 
Bremerton  (  VVash. ) . 
Bridgeport  (Conn.)  . 


Bridgeton  (N.  J.). 
Bristol  (Conn.)  . . 
Bristow  (Ukla.)  ... 
Brockton  (.Mass.)  . 


Brooklyn  (N.  Y.)  . 
Brownsville  (Pa.)  . 
Brownwood  (Tex.) 
Bucyrus  (O.)  .... 


Burbank  (Calif.)  ., 
Burlington  (Kan.) 


Reformer  . (e) 

News-Searchlight  .(e) 

Times-Star . (e) 

Sunday  Herald..  U) 
Post-Telegram  .(me) 
Sunday  edition  ..U) 

..\ews  . (e) 

Press  . (e) 

Record  . (e) 

.Enterprise- 

Times  . (e) 

,Cifi.:cn  . (e) 

.telegraph . (e) 

.Bulletin  . (e) 

,  1  ell  graph- 

h'nrum  . (e) 

.  Review  . (e) 

.Republican  . (e) 


(Legal  included  in  local) 


1,462,454 


1,299 

2,848, 

515, 

2,816, 

405, 

1,563 

1,426, 

381 


,585 

489 

,123 

,058 

878 

,086 

214 

,360 


253,694  1,208 

185,147  954 

519,349  1,995 

36,432 
629,372  1,854 

42,385  296 

233,002  1,233 

175,714  1,215 

89,992 


280 


760 

,904 

219 

,292 

,232 

683 

,162 

,690 

,070 


133,882 

269,094 

51,212 

317,893 

66,613 

66,430 

20,278 

10,528 


2,591,078 

2,160,671 

900,410 

1,113,490 


455,784 

237,310 

175,770 

315,840 


1,862,994 

712,873 

636,412 

631,680 


868,623 

1,920,492 

544,433 


552,797 

1,409,240 

398,496 


Burlington  (N.  C.), 
Burlington  (Vt.)  . . . , 


Butler  (Pa.) 


Times-Ncws  _ (e) 

Free  Press  ....(m) 

.\ews  . (e) 

Eagle  . (e) 


185,549 
187,460 
84,289 

(19,738  lines  readers  included  in  total) 
1,195,992  181,874  947,660  46,480 

531,725 
225,136 
320,894 


2,665,230 

975,282 

2,341,850 


1,948,961 

699,538 

1,762,782 


Cadillac  (Mich.) 

Cairo  (Ill.)  _ 

Caldwell  (Kan.) 


8J,8,.0 


Cambridge  (O.)  . , . 
Camden  (Ark.)  ... 
Canandaigua  (.\.  Y.) 
Canonsburg  (Pa.)  ., 
Canton  (III.)  . 


.News  . (e) 

.Citizen  . (e) 

.Messenger  & 

News  . (e) 

.Jeffersonian  _ _ (e) 

.Sews  . (e) 

.  .Messenger  . (e) 

.Notes  . (e) 

.Ledger  . (e) 


c 

806,954 

771,848 


168,948 

197,890 


575,106 

510,888 


1,113,755 

1,430,744 

632.261 

837,088 

827,054 

762,154 


6,406 

19,684 


Canton  (O.) 


31,729 

34,424 

1,150 


112,308 

27,909 


Carlisle  (Pa.) 
Carthage  (Mo.  ).... 
Cedar  Kapids  (la.). 


27,909 

67,306 

505 

67,811 


106,115 

28,518 

1,946 

30,464 

1,781 

318 

2,099 

11,588 

21,196 

11,984 

8,470 

1.736 

10,206 

.15.711 


•  Repository  . (e) 

Sunday  edition  ..(s) 

Cape  Girardeau  (Mo.)5oHt*"ajt . 

Missourian  . . .  (e) 

•  Sentinel  . (e) 

•  .Press . (e) 

•  Gazette  . (e) 

Sunday  edition  ..(s) 

Total  . (es) 

..lowegian  Sr 

Citizen  . (e) 

..Sentinel  . (e) 

.  ..Chronicle  . (e) 

..News  Gazette.. .  .it) 
Sunday  edition  ..(s) 

Total  . (es) 

.  .Tribune  . (e) 

...Courier . (e) 


830,032 
235,004 
121,051 
146,034 
110,573 
169,779 

(2,156  lines  locals  included  in  total) 
4,471,372  772,571  2.997,004  540,073 

70,965 
843,536 


260,904 

1,017,198 

491,512 

560,840 

686,218 

494,949 


900,186 

5,371,558 


669,054 

3,666,058 


Centerville  (la.) 


1,376,900 

976,920 

743,351 

2,710,033 

776,195 

3,486,228 


20401 

21,672 

1>2 


207,802 

305,172 

59,696 

163,170 


12,271 

18,011 


44.011 

62,466 

52400 

23,404 

14,476 

112 

14,580 

22,046 

574 

23,520 

11,600 


98,378 

278,516 

15,229 


173,322 

50,428 

189,364 


47,866 


68,810 


23,169 

46,480 


39,731 

16,500 


18,372 

127,484 

11,564 

106,414 

16,455 

81,260 


14,447 

51.058 

8,134 

23400 

13,808 

13,510 


159,339 

699,412 


201,768  874,160  282,674 


161,224  . 

821  r 

162,552  i 
184»>  i 


Ceiitralia  (Ill.)  . , 
Centralia  (Wash.) 
Champaign  (111.) 


Chanute  (Kan.) 
Charleston  (Ill.) 


748,062 

1,027,502 

767,666 

2,027,312 

636,230 

2,663,542 

1,122,996 

857,167 


442,414 

715,932 

520,951 

1,451,408 

548,212 

1,999,620 

834,456 

680,644 


73,528 

90,580 

64,138 

196.658 

50,204 

246,862 

86.436 

53,880 


Charleston  (S.  C.). 


•  News  &  Courier,  (m) 
Sunday  edition  ..(s) 

Total  . (ms) 

^  Post  . (e) 

(Charleston  (W.  Va.).Gazette  . (m) 

Sunday  edition  ..(s) 

Total  . (ms) 

Mail  . (e) 

Sunday  edition  ..(s) 
Total  . (es) 


184,030 
208,138 
170,922 
328,398 
36,694 
365,092 
173,978 
91,168 

(19,257  lines  readers  and  locals  included 
1,301,006  430,990  734,930  135,086 

88,032 
519,022 
518,840 
553,413 
65,653 
619,066 
259,224 
16,604 
275,828 


48,091 
12,852 
11,655 
5034» 
1,120 
51,960 
28,121 
12,210 
I  total) 


648,746 
1,949,752 
1,982,470 
2,659,636 
1,004,129 
3,663,765 
2,380,630 
576.968 
2,957,598 

(Contintted  on  page  XIII) 


492.646 

1,227,576 

1,278,088 

1,729,462 

839,594 

2,569,056 

1,804,376 

481,418 

2,285,794 


68,068 

203,154 

185,542 

321,916 

94,906 

416,822 

249,326 

78,456 

327,782 


54,845 

3,971 

58,821 

67,70* 

490 

68,19* 


Lharlc 


Cheho 

Chelsi 


('hico 

Chilli! 


Cbaiil 


Chipp 


Crook 

Culve 

Cumb 


Ualka 

Danbi 

Danvi 


Daovi 


Uavet 


Dayto 
Decat 
Drtai 
Delaa 
Ddphi 
Del  h 
Dento 


De  Q 
Dixot 
Dodge 
Donoi 
Dotha 
Dover 
Dowai 
Dubli 
Dubui 


Dulut 


Dune 


Dunk 

Durhi 


Ifyen 


1  edit! 
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1,510 


riiprr  I'ubliahr 

Charlotte  (X.  S'em  ..........(e) 

Sunday  edition  ..(s) 

Total  . (es) 

Oliserver . (ms) 

Lhirloltesville  {.Va.).. Progress  . (e> 


TotaU 

I.lnare 


Itlsplar 

Natlnnnl  lyaeal 


Claaalfled  Leral 


1.7«  $ 
SIS  # 

I 


1,291  f 

I’sii 

5,18S 

1,20» 

),J94 


Chehoygan  (VVis  ) 

Chelsea  (Mass.) 


...Tribune  . (e) 

...Record  . (e) 


Cherokee  (Iowa)  ....Ti-ttes  . (e) 

Chester  (I’a.)  ......  Times  . .(e) 

Cheyenne  (VVyo.)  ..Eattle  .......... (m) 

Cheyenne  (Wyo.)  ..Tribune-Leader  ..(e) 

Chicago  (Ill.)  . Journal  of 

(  ommerce  . . .  (m) 

Chico  (Calif.)  . Record  . (ms) 

Chillicothe  (Mo.)  . .  .C'onstitiitioii- 


tribune  . (e) 

Chillicothe  (O.)  - Scioto  Gasclte...(e) 

j^rws-d4  averttser, .  (c) 


Circlerille  (O.) 


.Herald  . (e) 

ciareniont  (N.  li.)..l:agle  Press  ....(e) 
(Tarksville  (Tenn.) . .  Lea f -Chronicle  ..(e) 

Oearfield  (Pa.) . Progress . (e) 

Clear»-ater  (Fla.)  ...Suit  . (e) 

ClereUnd  (O.)  . hiews  . (e) 

Gifton  Forge  (\a.).  Review  . (e) 

Clinton  (Ind.)  . Clintonian  . (e) 

Clinton  (la.)  . Herald  . (e) 

Ginton  (Mass.)  ....Item  - - (e) 

Clovis  (N.  M.) . .\ews  Journal  ...(e) 

Coatesyille  (Pa.)  ...Record  . (e) 

Coffeyville  (Kan.)  ..Journal  . (e) 

Cohoes  (N.  Y.) . American  . (e) 

CoMwater  (Mich.)  ..Reporter  . (e) 

Colorado  Springs  ,  ^ 

((^olo.)  . Gazette  .....  ...(m) 

Sunday  edition  . .  (s) 

Total  . (ms) 

Telegraph  . (e) 

Columbia  (Mo.)  ....Tribune  . (m) 


Gilumbia  (S.  C.). ,.  .Record  . (e) 

State . (d) 

Sunday  edition  . .  (s) 


2,538,856 

309,549 

1,817,925 

384,891 

26,491 

594,752 

44,478 

442,706 

107,400 

168 

3,133.608 

354,027 

2,260,631 

492,291 

26,659 

3,541,146 

797,006 

2,133,880 

604,613 

5,642 

1.513,990 

265.614 

1.177,466 

70,910 

(Legal  included  in  classified) 

620,448 

151,361 

409,374 

46,578 

13,135 

869,708 

61.964 

807,744 

(Legal  and  classified  included  with  local) 

901,311 

117,722 

733,659 

23,122 

27,311 

2,318  521 

416,710 

1,674.276 

167.'50 

59,785 

1,135,482 

173,390 

787,724 

119,054 

55.314 

1,254,967 

328,768 

810,698 

93,473 

22,028 

1.315  975 

408.015 

294,276 

130,226 

483,458 

776,064 

111,566 

509,208 

129,150 

26,140 

762,748 

170,394 

525,966 

34,748 

31,640 

1.460,186 

191,842 

1.161,118 

106,218 

1,358,686 

180,880 

1,078,546 

99,260 

739.788 

179.354 

481,026 

79,408 

(Legal  included  in  classified) 

742,630 

147,840 

463.204 

131.586 

902,957 

232,512 

67,518 

38.776 

17,006 

687,106 

161,084 

489,538 

30.226 

6,258 

1,062,600 

166,026 

823.284 

57,988 

15,302 

1,286,494 

155.540 

812,924 

98,420 

218,610 

3.516.251 

702,002 

2,468,750 

330,702 

14,797 

425,446 

98,882 

310,254 

16,310 

558,435 

93,044 

404,463 

45,776 

15.152 

1.746,534 

331,857 

1,212,171 

164,633 

37,873 

670,782 

110,226 

500,975 

14,742 

44,839 

947,062 

190,488 

691,222 

49,700 

15,652 

1,152,760 

l',205,358 

223,734 

871,892 

99,806 

9,926 

1,096,125 

144,080 

778,300 

77,670 

96,075 

698,085 

170,940 

482,930 

37,409 

6,806 

1.623.652 

397,824 

1,088,452 

126,756 

10,620 

529,316 

39,158 

413,862 

75,480 

816 

2,152,968 

436,982 

1,502.314 

202,236 

11,436 

1,764,506 

396,252 

1,233,026 

126,504 

8,724 

1,305,584 

214,046 

971,600 

119,938 

(I.egal  included  in  local) 

1,887,676 

332,234 

1,326,906 

191,394 

37,142 

Columbia  City  (Ind.).Poff  (S'  Commercial 

MaU  . (e) 

Columbus  (Ga.)  ...  .Enquirer . (m) 

Sunday  edition  ..(s) 

Total  . (ms) 

Ledger  . te) 


1,310,848  374,164  746,970 

749,560  107,800  495,376 

(Legal  included  in  local) 


189,714 

146,384 


463,622 

1,571.905 

777,512 

2,349.417 

1,510,389 


88,634 

416,001 

73,880 

489,881 

368,095 


277,060 

928.480 

615,800 

1,544,280 

799,410 


56,924 

227.424 

87,832 

315,256 

242,884 


(I.tgal  included  in  classified) 


Ualhart  (Tex.)  . Texan  . (e) 

Anbury  (Conn.)  ...News-Times  . (e) 

Danville  (III.)  . Commercial-News. (e) 

.Sunday  edition  ..(s) 

,,  Total  . (es) 

Danvtlle  (Va.)  . Register  . (m) 

Sunday  edition  ..(s) 

Total  . (ms) 

Davenport  (Iowa)  Times  . (e) 


672.102 

2,595,089 

1,710.142 

421,512 

2,131.654 

982.856 

568.064 

1,550.920 

1,556,310 

3,080.742 


126,438 

337.661 

342,146 

51.884 

394,030 

358.736 

49.308 

408.044 

414,904 

541,926 


r^ytona  Beach  (Fla.).s„n  Record  ...(ms) 

^tur  (Ala.)  . Daily  . (e) 

^ance  (O.)  . Crescent-News  ..(e) 

(O.)  . e:„^etlc  . (e) 

)  . . Herald  . (e) 

M  Rto  (Tex.) . . . . .  ..Vetoz  . (e) 

Denton  (Tex.)  . Record- 

Chronicle  . (e) 


(Legal  included  with 
?37,645  104,060 


839,790 
798,434 
831  880 
386.241 
607,840 


168,378 

165,438 

142,464 

99.955 

125,090 


487,306 
2,089.045 
1,171  142 
3'30.932 
1,502,074 
510,510 
485,394 
995.904 
990,290 
2.269,610 
local ) 
464.920 
611.184 
556,500 
594,468 
237.930 
418,880 


5*  Queen  (Ark.)  . , 

Duton  (III.)  . 

Dodge  Cifv  (Kan.). 

Ifcnora  (Pa.)  . 

Dothan  (.Ala.)  . 

Dover  (O.)  . 

Dowagiac  (Mich.)  . 

Dublin  (Ga.)  . 

Dubuque  (Iowa)  . . 


Duluth  (Minn.) 


Duncan  (Okla.) 


Dunkirk  (N.  Y.)  . . 
Durham  (N.  C.)... 


.Citizen  . (e) 

.telegraph  . (e) 

•  Globe  . (e) 

.  H erald- American .  (e) 

.  Ragle  . (e) 

.  Reporter . (e) 

.News  . (e) 

.  Courier-Herald  ..(e) 
.  Telegraph- 

Herald  . (es) 

.News  Tribune  ..(m) 
Sunday  edition  ..(s) 

Total  . (ms) 

Herald  . (e) 

.  Pannrr  . (e) 

Sunday  edition  ..(s) 

Total  . (es) 

.  Observer  . (e) 

.Herald  . (m) 

Sunday  edition  ..(s) 

Total  . (ms) 

. (e) 


1,094, 

(Legal 

311 

833 

1,102 

505 

921 

1,272 

680 

1,022 


996  134,690 

included  in  local) 
679  66.965 

130,431 
176.818 
172.984 
218,261 
179,564 
132,552 
240,368 


218,064 

650,048 

629,356 

316.274 

703,458 

979.006 

409.374 

645,534 


l>yer»burg  (Tenn.)..,  ,S'to<e  Gazette _ (e) 


2,035, 
1,836 
660 
2,496 
2,663 
494 
172 
667 
2,139 
1,440 
470 
1.911, 
1.801 
( Legal 
622, 


628 

709 

.128 

,837 

,815 

,382 

.636 

,018 

,215 

,949 

,435 

384 

,006 


393,456 

564,074 

146.349 

710.423 

584.752 

93.142 

16,702 

109.844 

180.010 

354.088 

27,944 

382.032 

356,454 


included  with 
,622  121.954 


1,433.670 

879,158 

448,266 

1.327.424 

1,616.118 

355.124 

149.940 
505.064 

1,871,285 
1,055  816 

401.940 
1,457.756 
1.340.066 

classified) 

427.056 


874,860  82,446 


41.004 


Concord  (N.  H.)... 

.  Monitor-Patriot 

..(e) 

'2,108.526 

447,426 

1,516,522 

83,384 

61,194 

Concord  (N.  C.)  ., 

.  T ribune  . 

..(e) 

998,018 

269,360 

646,912 

54,950 

26,796 

Concordia  (Kan.)  .. 

nUiade-Bmpire  , 

..(e) 

655.816 

Conneaut  (0.)  .... 

.News-Herald  .. 

..(e) 

916,591 

137.881 

745,234 

14,982 

18,494 

Connellsville  ( Pa.) . . 

.Courier . 

..(e) 

1,247,832 

181,999 

951,397 

82,852 

31.584 

(^ing  (N.  Y.) . . . . 

.Leader  . 

..(e) 

1,608,292 

228,145 

885,115 

53.095 

1,022 

Corpus  Christ!  (Tex.)Caller  . 

.(m) 

1,606.794 

349,972 

994,756 

236.068 

25,998 

Sunday  edition 

..(s) 

392,448 

57,260 

278.572 

54,474 

2,142 

Total  . 

(ms) 

1,999,242 

407.232 

1,273.328 

290,542 

28,140 

Times  . 

..(e) 

1,454,544 

352,842 

910,196 

177,548 

13,958 

Cortland  (N.  Y.)... 

,  Standard  . 

..(e) 

1,395,492 

267,444 

1.040,399 

55.309 

32,340 

Corvallis  (Ore.)  ... 

.Gazette-Times  . 

..(e) 

785,372 

140,714 

561,106 

55.146 

28,406 

Coshocton  (0.)  . . . . 

.Tribune  . 

..(e) 

1,342,936 

224,140 

857.360 

232,078 

29.358 

Owncil  Bluffs  (la.). 

.  Nonpareil  . 

.(es) 

2,128.868 

345,084 

1.459.640 

284.536 

39,606 

Covington  (Ky.)  ... 

.Kentucky  Post 

..(e) 

1,224  258 

56,616 

1.036,210 

131,432 

(Legal  included  in  local) 

Crookston  (Minn.)  . . 

..Timer . 

631,330 

177,072 

377,118 

26.110 

51,030 

Culver  City  (Calif.) 

.  .Star  News  . . . 

..(e) 

797,504 

101,192 

577,192 

88,572 

30,548 

Cumberland  (Md.)  . 

.Times  . 

..(e) 

2,875,715 

345  733 

2,255,750 

274,232 

Sunday  edition 

..(s) 

399,198 

28.786 

309,204 

61.208 

Total  . 

..(es) 

3,274,913 

374,519 

2,564,954 

335,440 

Cushing  (Okla.)  . . . 

.  Citizen  . 

..(e) 

709,604 

142  618 

485,730 

63.280 

17,976 

Sunday  edition 

..(s) 

168,449 

27,762 

127,974 

12.740 

Total  . 

.  (es) 

878,053 

170,380 

613,704 

76,020 

17.976 

50.036 
168.383 
159,642 
37,870 
197.512 
105,042 
29.624 
134.666 
134  344 
269,206 


8,322 


37,212 

826 

38.038 

8,568 

3,738 

12.306 

16,772 


163,485 

35,714 

48,398 

68,796 

43.680 

51,387 


5,180 

24.514 

28,098 

26.152 

4,676 

12,483 


25,200  1.450 

38.262  15,168 

264.663  32.032 

3.862  12,039 

86". 3  80  "27,489 
114.786  23.492 

10,724  125.840 

124,418  84,084 

280,616  112,861 
65.492  21 

346.108  112,882 

274.820  188.125 

20.874  25,242 

5,994  . 

26.868  25.242 

53.445  34,475 

81,045  . 

40.551  . 

121,596  . 

104,486  . 


50,946  22,666 


City 

Pap^r  Published 

Total 

I.Innge 

Display 

Natlonnl  I.oral  Classilleil 

Legal 

East  Liverpool  (O.) . . 

Review  . 

.(e) 

2,329,348 

346,668 

1.721.524 

238,937 

22,218 

East  St.  Louis  (III.). 

Journal  . 

,  (es) 

2,336,732 

318,313 

1,472,487 

434,776 

28,637 

Eau  Claire  (VVis.)  ..Leader  &• 

Telegram  _ _ 

.(e) 

1,603.528 

494,100 

958,972 

150.456 

Edinburg  (Ind.)  . . . . 

.Courier  . 

.(e) 

316,126 

92,526 

218,400 

21,840 

3,360 

El  Centro  (Calif.)... 

Post  &  V'.illey 
Farmer  . 

,  (m) 

1,137,402 

145,290 

891.421 

75,978 

24,713 

Imperial  Valley 
Press  . 

.(e) 

894,306 

174,054 

602,064 

68,824 

49,364 

El  Dorado  (Ark.)  . , 

.News  . 

.  (m) 

915,731 

197,188 

678,517 

29,512 

10,514 

Times  . 

..(e) 

304,681 

17,779 

256  606 

30,296 

60,000 

Sunday  edition 

..(5) 

301,919 

36,253 

254,564 

8,764 

2,3'38 

News  . 

(m) 

927,731 

209,188 

678.517 

29,512 

10,514 

Times  . 

.(e) 

533,010 

246,106 

256  608 

30,296 

Sunday  edition 

.(s) 

301,912 

36,246 

254,564 

8,764 

2,338 

El  Dorado  (Kan.)  ... 

Times  . 

.  (e) 

1,152,004 

159,278 

940.086 

29,260 

23,380 

Elgin  (Ill.)  . 

•  Courier  News... 

.(e) 

2,734.788 

373,646 

2,100,420 

240,604 

20,118 

Fllizabeth  (N.  J.).... 

.Journal  . 

.(e) 

3,551,590 

496,566 

2,453,234 

364,308 

237,482 

FUizabeth  City  (N.-C.)  ddrance  . 

.(e) 

593,481 

151,291 

372,463 

39,291 

30,436 

FUkhart  (Ind.)  . 

•  Truth  . 

.(e) 

1,709,281 

346,059 

1,206,548 

156,674 

E'ko  (Nev.)  . 

, Free  Press  . .. . 

(Legal  included  with 
.(e)  .'71..157  137.701 

local) 

113,643 

14,168 

26,845 

Flllensburg  (Wash.).. 

.Record  . 

,.(e) 

761,161 

137,321 

517,622 

94,710 

11,508 

El  Paso  (Tex.)  . 

•  El  Continental  . 

.  (e) 

566,524 

77,893 

464,387 

24,244 

Sunday  edition 

..(s) 

314,948 

28,074 

277,480 

9.394 

Total  . 

.  (es) 

881,472 

105,967 

741.867 

33,638 

IPorld-News  . .  • 

..(e) 

682.886 

80,771 

541,340 

38.415 

22,360 

Sunday  edition 

..  (s> 

328,340 

12,354 

299,783 

16,016 

187 

Total . . 

.  (es) 

1,011,226 

93,125 

841,123 

54,431 

22,547 

Elyria  (O.)  . 

•  Chronicle- 

Telegram  .... 

.(e) 

2,189.026 

248,808 

1,702.392 

184,654 

53,172 

Emporia  (Kan.)  .... 

•  Gazette  . 

.(e) 

1,503,866 

226,072 

1,248,128 

29.666 

84,028 

Finid  (Okla.)  . 

.News  &  Eagle. .(me) 

3,859,959 

584,071 

2,542,750 

649,110 

Sunday  edition 

..(s) 

605,800 

28,090 

504  742 

69,776 

3,192 

Escanaba  (Mich.)  . . 

,  Press  . 

(ms) 

1,285,410 

262,794 

978,418 

19,628 

24,570 

Eugene  (Ore.)  . . . . , 

.News  . 

.  (m) 

1,163,788 

87,106 

826,242 

162,265 

88,175 

Sunday  edition 

..(s) 

201.126 

14,398 

136,186 

50,276 

266 

Total  . 

(ms) 

1,364,914 

101,504 

962,428 

212,541 

88,441 

Register-Guard. 

..(e) 

1,353,226 

413,714 

665,630 

246,302 

27,580 

Sunday  edition 

..(s) 

293,678 

30,870 

191,128 

70,378 

1,302 

Total  . . 

.  Us) 

1,646,904 

444,584 

856,758 

316,680 

28,882 

Flureka  (Calif.)  . . . . . 

.Humboldt 

Standard  .... 

..(e) 

1,267,117 

235,345 

791,098 

185,919 

50,755 

Humboldt  Times. (m) 

1.523,200 

318,220 

836.066 

266,784 

102,130 

Everett  (Wash.)  ... 

.Herald  . 

..(e) 

1,737,736 

391,286 

1,163,736 

130,494 

52,220 

News  . 

(me) 

1,504,594 

84,098 

777.784 

622,496 

20,216 

Sunday  edition 

..(s) 

137.746 

756 

118.790 

17.864 

336 

Excelsior  Springs 

(Mo.)  . 

.Standard  . . 

..(e) 

814,758 

137,200 

620,884 

47,896 

8,778 

Fairmont  (Minn.)  .. 

.  Sentinel  . 

..(e) 

F 

799.808 

138,530 

553.084 

58,872 

49,322 

Fairmont  (W.  Va.). 

.Times  . 

.(m) 

1.112,146 

288,890 

722  652 

60,186 

45,570 

IVest  Virginian 

..(e) 

1,094,884 

297,552 

726,908 

47,950 

25,074 

Sunday  edition 

..(s) 

178.160 

20,706 

150,038 

15,162 

1,930 

Falls  City  (Neb.)  ... 

.Journal  . 

..(e) 

486.158 

130,354 

314,650 

20,294 

20,860 

F'argo  (N.  D.) . 

.  F'orum  . 

.  (m) 

2,093,790 

370,769 

1,563,832 

158,886 

303 

Sunday  edition 

..(s) 

426.677 

61,041 

310,788 

54.810 

38 

Total  . 

(ms) 

2,520,467 

431,810 

1,874  620 

213,696 

341 

Fayetteville  (N.  C.) 

Forum  . 

..(e) 

2,193,360 

368,337 

1,558,275 

208,978 

57,770 

.Observer  . 

..(e) 

962,752 

232,568 

666,402 

33,222 

30,520 

Fergus  Falls  {Minn.)  ,  Journal  . 

..(e) 

1,028,804 

212,086 

719,880 

72,450 

24,388 

Findlay  (0.)  . 

.  Republican- 

1.998,064 

260,652 

1,490.666 

178,202 

68,544 

F'itcbbu’-g  (Mass.)  . 

.Sentinel  . 

..(e) 

2.085,440 

343.658 

1,647,044 

94.738 

Flint  (Mich.) . 

.Journal  . 

..(e) 

4,792,438 

619,654 

3',492.622 

638,862 

41,300 

.Sunday  edition 

..(s) 

921,564 

57,372 

735,098 

129,094 

Total  . 

5.714.002 

677,026 

4,227,720 

767,956 

41,300 

Florence  (Ala.)  .... 

oTimes  . 

..(e) 

808,492 

196,582 

587,074 

24,836 

I'lushing  (N.  Y.)... 

.North  Shore 
Journal  .... 

..(e) 

1,210,398 

215,054 

693,420 

234,472 

67,452 

Fond  du  Lac  (VVis.) 

.  Commomvealtk 
Reporter  . . . 

..(e) 

1,916,392 

335,832 

1,388,023' 

126,968 

65,569 

Fort  Collins  (Colo.). 

,  Express- 

Courier  . . . . 

.(es) 

1,476,076 

214,186 

1,167,194 

69,090 

25.606 

Fort  Lauderdale 

(Fla.)  . 

..Xews  . 

..(e) 

851,424 

154.308 

599,116 

29,428 

68.572 

F'ort  Pierce  (Fla.)  . 

.  News-Tribune 

..(e) 

560,143 

198,261 

326,592 

6,376 

28,914 

Sunday  edition 

..(s) 

84,870 

24,504 

57,633 

2,733 

T  otal  . 

.(es) 

645,013 

222,765 

384,225 

9,109 

28,914 

Fort  Smith  (Ark.)  . 

.  Southwest 

American  . . . 

1,610,322 

438,116 

988,946 

167.832 

15.428 

Times  Record  . 

..(e) 

1,613,388 

437.472 

992,908 

167,510 

15,498 

Sunday  edition 

..(s) 

429,422 

49.658 

328,062 

51,086 

616 

Fostoria  (0.)  . 

.  Review  . 

..(e) 

848,376 

206.209 

624,820 

7.869 

9,478 

Times  . 

..(e) 

774,123 

104,384 

634,095 

21,987 

13,657 

Framingham  (Mass.) 

.  News  . 

..(e) 

1,146.708 

179,708 

835  746 

89,075 

42,179 

I'ranklin  (Ind.)  ... 

a  Star  . 

..(e) 

902.844 

96,808 

578,158 

26,264 

201.614 

Frederick  (Md.)  ... 

,  Pest  . 

.(m) 

1.158,570 

247,517 

757,977 

153',076 

News  . 

..(e) 

1,419.754 

247,517 

1,019,609 

152,628 

F'rederick  (Okla.)  . . 

.  Leader  . 

.  (me) 

(I.egal  included  in  classified) 
660.656  82.684  514.150 

55,846 

7,976 

F'redericksburg  (Va.) 

.Free  Lance-St<ir ..{t) 

1,147,952 

241,269 

811,379 

74,071 

21,233 

F'reeport  (Ill.)  .... 

.Journal’ 

..(e) 

1,496,525 

272.203 

992,922 

176,666 

34,734 

.Tribune  . 

..(e) 

712.027 

65,234 

548,401 

60,032 

38,360 

Fremont  (0.)  . 

..Messenger  _ _ 

..(e) 

1,194,494 

216,230 

902,636 

54,082 

21,546 

..(e) 

1,167,354 

141,154 

947,864 

55,189 

23',147 

Fullerton  (Calif.)  . . 

.Tribune  . 

.  .(e) 

1,394,750 

154,105 

1,150,595 

71,430 

18,620 

Gainesville  (Fla.)  . 

.Sun  . 

..(e) 

G 

707,069 

187.333 

416,600 

69,945 

33,191 

.Register  Mail  . 

,..(e) 

2,161.012 

375,816 

1,583,064 

156.576 

45,556 

Gallon  (O.)  . 

.Inquirer  . 

..(e) 

626,864 

113,890 

481,544 

20,954 

10,476 

Galiipolis  (O.)  ... 

.Tribune  . 

..(e) 

594,965 

111.944 

423,430 

48,384 

11,207 

Ga’lup  (N.  M.)... 

.Independent  .. 

..(e) 

998,093 

221.145 

615.940 

48.456 

12,552 

Galveston  (Tex.)  . 

. ,  News  . 

. .  (m) 

1,749,648 

364.354 

993,058 

392,236 

Sunday  edition 

..(s) 

469,454 

37,708 

333,450 

98.296 

Total  . 

.(ms) 

2,219,102 

402,062 

1,326,508 

490,532 

Tribune  . 

..(e) 

1,851,846 

400,113' 

1,155,391 

296,342 

Gardner  (Mass.)  . 

.  News  . 

..(e) 

1,163,120 

155,904 

907,732 

99,484 

Gastenia  (N.  C.).. 

.  Gazette  . 

..(e) 

915,670 

219.604 

605,836 

38,122 

52,108 

Geneva  (N.  Y.)  . . . 

.Times  . 

..(e) 

1,270,934 

236.250 

911,316 

90.832 

32,536 

Geneva  (0.)  . 

.  Free  Press  . . . 

..(e) 

589,262 

109,368 

462.798 

17,096 

Gettysburg  (Pa.)  ., 

.  T  imes  . 

..(e) 

(Le"al  included  in  local) 
1.077.748  190.554  822  039 

47,474 

17,682 

(•iljftte  (Wvo.)  ... 

.  News-Record 

.(m) 

231,788 

27,003 

167.3'52 

3,014 

34.419 

Gilrov  (Calif.)  ... 

.Dispatch  . 

..(e) 

479,473 

110,275 

272,342 

83.710 

13,146 

Glendale  (Calif.)  . 

.  .V  ews-Press  . . . 

.  .(e) 

2,447.088 

370,580 

1,667.428 

319.144 

89,936 

(iloversville  (N.  Y.) 

..Herald  . 

Leader- 

.  (m) 

1,571,794 

421,610 

980,854 

137,620 

31,710 

Republican 

..(e) 

2,007,824 

420.476 

1,405.320 

139.020 

43,008 

Goodland  (Kan.)  ... 

..News  . 

..(e) 

424.844 

97,188 

310,310 

14,924 

2,422 

Goose  Creek  (Tex.) . 

,  ,Sun . 

..(e) 

692,703 

102,060 

578,858 

11.785 

Grafton  (W.  Va.).. 

, .  Sentinel  . 

..(e) 

601,589 

119,953 

438,251 

26.364 

17,021 

Grand  Forks  (N.  D.)  Herald  . 

.(me) 

1,184.610 

265,272 

780,038 

88.298 

51,002 

Sunday  edition 

..(s) 

402,388 

33.264 

327,138 

41,916 

70 
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TutlU 

Diapiny 

city 

Paper  Published 

I.tnage 

National 

L>cul  Claaalfled 

1-egal 

Grand  Haven  tiiich.l .Tribune  . 

.(e) 

892,620 

157,350 

616,877 

68,271 

50,132 

Grand  Island  (Neb.) 

,lndepcHdent  ... 

.(e) 

1,694,448 

324,394 

1,144,710 

182,924 

42,420 

.(e) 

1,206,212 

283,906 

787,360 

91,658 

43.288 

.(s) 

317,534 

37,282 

250,b42 

24,318 

5,292 

(ea) 

1,523,746 

321,188 

1,038,002 

115,976 

48,580 

Grand  Rapids  (Mich.lPrrrr  . 

.(e) 

4,134,956 

873,348 

2,772,224 

489,384 

Grants  Pass  (Ore. ) . 

.  Courier  . 

.(e) 

774,746 

131,936 

443,044 

154,644 

45,122 

Grass  Valley  (Calif.). Union  . 

(m) 

1,256,038 

113,694 

939,022 

141,918 

61,404 

.Tribune  . 

.(e) 

1,000,550 

138,070 

823,873 

17,008 

21,599 

.Tribune  . 

(m) 

1,818,488 

480,858 

1,137,780 

190,372 

9,478 

Sunday  edition  . 

.  Cs) 

410,431 

35,791 

308.273 

65,534 

833 

Total  . (ms) 

2,228,919 

516,649 

1,446,053 

255,906 

10,311 

Leader  . 

.(e) 

891,380 

488,894 

347,410 

24,892 

30,184 

Greeley  (Colo.)  ... 

.Tribune  . (me) 

1,235,272 

240,313 

807,156 

165,774 

22,029 

Green  Bay  (Wis.) . 

.Press-Gazette  .. 

.(e) 

3,399,788 

489,258 

2.581,432 

224,630 

104,468 

Greenfield  (Mass.)  . 

.  Recorder- 

Gazette  . 

.(e) 

1,509,830 

242,298 

1,116,402 

97,188 

53,942 

Greensboro  (N.  C.). 

•  News  . 

,(m) 

1,592,942 

424,700 

961.954 

202,037 

4,251 

Sunday  edition  . 

.(s) 

809,615 

103,740 

634,740  ■ 

67,893 

3,242 

Total  . 4 

(ms) 

2,402,557 

528,440 

1,596,694 

269,930 

7,493 

.(e) 

1.492,498 

442,022 

822.178 

203,665 

24,633 

Greensburg  (Ind.)  . 

.Sews  . 

.(e) 

980,000 

125.000 

802,000 

40,000 

13,000 

Greenville  (O.)  ... 

..•idvocate  . 

.(.e) 

810,743 

176,624 

519,162 

58,828 

56,129 

Greenville  (Pa.)  . . 

.  Record- A  rgus  . . 

.(e) 

1.078,033 

146,492 

893,805 

32,955 

4,781 

Greenville  (S.  C.)  . 

.  News  . 

(m) 

1,647,156 

406,658 

1,098,524 

141,974 

Sunday  edition  . 

.(s) 

632,492 

46,032 

521,458 

65,002 

Total  . 

(ms) 

2,279,648 

452,690 

1,619,982 

206,976 

Piedmont  . 

.(e) 

2,057,104 

427,350 

1,468.264 

161,490 

Greenwich  (Conn.)  . 

.  Setvs-Graphic  . . 

.  (e) 

912,730 

126,000 

618,310 

148,218 

20,202 

Greenwood  (S.  C.)  . 

^Index-Journal  .. 

(es) 

893,307 

198.858 

603.575 

67,546 

23,327 

Guthrie  (Okla.) 

.  Leader  . 

.(e) 

714,378 

156.590 

486,724 

64,232 

6,832 

Sunday  edition.. 

.(s) 

240,520 

.30,618 

191,058 

18,186 

658 

Total  . 

(es) 

954.898 

187,208 

677,782 

82,418 

7,490 

Guyraon  (Okla.)  .. 

.  Sews  . 

.(e) 

571,942 

30,184 

469,560 

43,680 

28,518 

Sunday  edition 

..(s) 

175,336 

14.658 

146,860 

13,818 

Total  . 

.  (es) 

747,278 

44,842 

616,420 

57,498 

28,518 

Panhandle 

Herald  . 

.(e) 

561,500 

93,768 

435,650 

17,177 

14,925 

Hackensack  (N.  J.), 

. .  Bergen  Record. . 

..(e) 

H 

2,703,708 

394,324 

1,742,524 

566,860 

(Legal  included  in  classified) 

Hagerstown  (Md.)  . 

, .  Herald  . 

.  (m) 

1.607,592 

345,870 

1,023,498 

238,224 

3(ai/  . 

.(e) 

1,649,060 

340,032 

1,091,734 

217,294 

Hamilton  (O.)  .... 

,n  Journal-News  . 

..(e) 

2,160,200 

425,978 

1,520,708 

130,186 

83,328 

Hammond  (Ind.)  . . 

, .  T  imes  . 

..(e) 

2,477,995 

316,868 

1,894,682 

219,801 

46.644 

Hannibal  (Mo.)  ... 

. .  Courier-Post  . . , 

• .  U) 

1,312,240 

253,134 

977,872 

81,480 

19,754 

Hanover  (Pa.)  .... 

..Sun  . 

..(e) 

1,570,492 

233,352 

1,243,354 

82,250 

11,536 

Harlingen  (Tex.)  .. 

. •Valley'^  Star  ... 

(ms) 

1,306,270 

239,722 

828.450 

226,016 

12,082 

Harrisburg  (III.)  .. 

, .  Register  . 

..(e) 

772,071 

150,334 

589,075 

20,328 

12,334 

Harrisonburg  (Va.) 

.News-Record  .. 

1,189,695 

221,403 

869,928 

45,584 

52,780 

Hartford  City  (Ind. 

)  .Sews  . 

..(e) 

686,062 

85,232 

561,456 

20,068 

19,306 

Hastings  (Neb.)  . , 

. .  Tribune  . 

..(e) 

910,980 

280.588 

518,826 

111,566 

Haverhill  (Mass.)  . 

..Sunday  Record. 

.  .(s) 

382.546 

13,128 

363,496 

2.576 

3,346 

Healdsburg  (Calif.) 

..Tribune  . 

..(e) 

517,171 

70,022 

430,221 

16,928 

(Legal  included  in  classified) 

Herkimer  (N.  Y.) 

..(e) 

899,104 

165,957 

654.556 

38,199 

40,392 

Hibbing  (Minn.)  , 

..(e) 

1,215.410 

211,274 

758.156 

84,630 

161,350 

Hickory  (N.  C.)  . . 

..(e) 

1,297,840 

167,974 

1,063,976 

41,600 

27,454 

Hiffh  Point  (N.  C.'i nEnterprise  .... 

..(e) 

1,873,046 

297,948 

1.373.162 

120,274 

81,662 

Hillsboro  (Tex.)  .. 

..(e) 

498,624 

17,668 

463,106 

12,194 

5,656 

..(e) 

730,359 

150.745 

471,583 

79,737 

28,301 

Hilo  (T.  H.)  . 

. .  Tribune-H ereshi. .  (e) 

560,648 

116,592 

410.480 

12,985 

20,591 

..(s) 

140,162 

29,148 

102.620 

3,246 

5,148 

700,810 

145.740 

513,100 

16.231 

25,739 

Hobart  (Okla.)  . . . 

. .  Democrat -Chief. 

..(e) 

883,156 

121.626 

690,592 

15,974 

54,964 

Hoboken  (N.  J.)  . . 

. .  Jersey  Obserrer  .(e) 

2,695,055 

540,921 

1,461,060 

329,054 

364,020 

Holdenville  (Okla.) 

.Sews  . 

..(e) 

705.780 

127.806 

533,399 

23,379 

21,196 

..(e) 

1,405,368 

312,438 

929.607 

133,293 

30,030 

Hollister  (Calif.)  . 

. .  Free  Lance  . . . 

..(e) 

658.954 

88,428 

482,683 

64,134 

23,709 

Hollywood  (C^lif.) 

. .  Citizen-Sews  . 

..(e) 

3.747.9J? 

412.491 

2.R7q.845 

476  069 

79.607 

Holyoke  (Mass.)  . 

..Transcript  .... 

..(e) 

2,340,387 

386,743 

1,694,616 

198,968 

60,060 

Homestead  (Pa.) 

,, Messenger  .... 

..(e) 

748.088 

107,674 

560,210 

80,304 

Honolulu  (T.  H.). 

..Star  Bulletin  . 

..(e) 

1.811.893 

502,497 

1.047,200 

189.361 

72,835 

Saturday  edit.. 

.(sat) 

543.367 

113,577 

363,261 

49,974 

16,555 

Total  . (e-sat) 

2,355.260 

616.074 

1,410.461 

239,335 

89.390 

Homell  (N.  Y.) . . 

..Tribune  . 

..(e) 

1.203.039 

232.867 

906,332 

50,680 

13,160 

(17.899  lines  readers 

included  in  local) 

Hot  Springs  (Ark.) .  Sentinel-Record 

..(m) 

867,720 

238,000 

518.448 

86,926 

24,346 

Sunday  edition 

..(s) 

331,492 

28,938 

284,676 

16,702 

1,176 

Total  . 

.(ms) 

1,199.212 

266,938 

803,124 

103,628 

25.522 

Sew  Era . 

..(e) 

1,066,114 

264.676 

716,224 

81,662 

3.552 

Hudson  (N.  Y.).. 

. .  Star  . 

. .  (m) 

865,186 

137,340 

600,796 

50,232 

76,818 

Hugo  (Okla.)  . . . . 

. .  Sews  . 

. . (es) 

366.036 

129,371 

221,227 

5.690 

9,748 

Huntington  (Ind.) 

..Herald-Press  .. 

..(e) 

1,426.963 

219.169 

1,062,166 

99,932 

45,696 

Huntington  (Ind.) 

. .  News  . 

..(e) 

510.515 

27,977 

449,960 

31,360 

1,218 

Huntington  (W.  Va.).  Herald-Dispatch,  (m) 

2,198.542 

432,247 

1,575,195 

161,374 

29,726 

Sunday  edition 

..(s) 

620,047 

37,383 

535,940 

45,760 

964 

Total  . 

.(ms) 

2.818,589 

469.630 

2,111,135 

207.1.34 

30.690 

Advertiser  .... 

..(e) 

2,284,576 

425.290 

1,661,140 

159,186 

38,960 

Huntington  Park 

(Calif.)  . 

am  Signal  . . 

...(e) 

1,742,496 

126,546 

1,433,670 

141,204 

41.076 

Huntsville  (.\la.) 

..Times  . 

. .  (es) 

1,083,334 

335.538 

695,800 

51.996 

(legal  included  in  classified) 

Huron  (S.  D.)... 

...Huronite  _ _ 

...(e) 

961.016 

188,790 

641,312 

82,852 

48,048 

Hutchinson  (Kan.) 

.Herald  . 

.  .(m) 

1,281,742 

310,030 

813,302 

153,528 

5,082 

Sunday  edition 

..(s) 

419,426 

58,758 

303.632 

56,770 

266 

Total  . 

.(ms) 

1,701,168 

368,788 

1,116.934 

210,298 

5.348 

News  . 

...(e) 

2,079,336 

368,914 

1,472.240 

212,366 

25.816 

I 


Idaho  Falls  (Ida.).. 

Post-Register 

.(e) 

1,448,930 

222,936 

1,040,410 

160,678 

24,906 

Independence  (Kan.). 

Reporter  . 

.(e) 

1,039,815 

191,072 

777,231 

64,631 

6,881 

Independence  (Mo.)  . 

.Examiner  . 

..<e) 

1,085,686 

137,074 

696,626 

186,564 

65,422 

Indianapolis  (Ind.)., 

Commercial  ... 

.  (ra) 

207,738 

6,534 

32,235 

168,969 

Ingjewood  (Calif.)  . , 
Ionia  (Mich.)  .... 

.  Sews  . 

Sentinel- 

..(e) 

1,203,012 

95,080 

937,888 

90,952 

79,092 

Standard  . . . . 

..(e) 

569,142 

146,188 

357.406 

39,998 

25,550 

Iowa  City  (la.)  .... 

.  Iowan  . 

.  (m) 

804,763  132,161  595,180 

(Legal  included  in  classified) 

77,422 

Iron  Mountain 

Press-Citizen 

..(e) 

1,434,188 

252,700 

1,039,164 

103,250 

39,074 

(Mich.)  . 

,  News  . 

..(e) 

1,139,040 

212,828 

859,978 

50,414 

15,820 

Tronwoed  (Mich.)  . 

.Globe  . 

..(e) 

1,156,193 

177,324 

939,960 

29,001 

9,908 

Ironton  (O.)  . 

.Tribune  . 

..(e) 

1,178,594 

251,328 

870,873 

33,992 

22,401 

Sunday  edition 

..  (s) 

36,064 

7,316 

18,351 

6,552 

2,945 

Total  . 

.(es) 

1,214,658 

258,644 

889,224 

40,544 

25,346 

Ithaca  (N.  Y.).... 

.Journal  . 

..(e) 

2,483,264 

272,776 

1,972,642 

214,606 

23,240 

Jackson  (Mich.)  . . . 

.  Citizen  Patriot . 

..(e) 

J 

2,645,281 

450.128 

1,977,774 

189,995 

27,384 

Sunday  edition 

..(s) 

567,780 

57,320 

447,818 

62,348 

294 

Total  . 

.(es) 

3,213,061 

507,448 

2,425,592 

252,343 

27,678 

Tribune  . 

.(ra) 

847,098 

78,302 

694,834 

36,638 

37,324 

Jackson  (Miss.)  ... 

.Clarionl-edger 

..(m) 

1,987,339 

285,414 

1,233,221 

379,682 

89,022 

Sunday  edition 

..(s) 

623,.=:46 

50,555 

487,232 

85,561 

198 

Total  . 

.  (ms) 

2,610,885 

335,969 

1,720,453 

465,243 

89,220 

New’S  . 

..(e) 

2,657,158 

436,926 

1,675,618 

468,048 

76,566 

Jamestown  (N.  D.) 

.  Sun  . 

..(m) 

937,664 

179,592 

693,756 

37,030 

27,286 

CItj 

Janesville  (Wis.)---< 

Jeannette  (Pa.)  _ 

Jefferson  City  (Mo.) 


Jersey  City  (N.  J.). 
Johnson  City  (Tenn.) 


Joliet  (111.) 


Jonesboro  (Ark.) 
Joplin  (Mo.)  . . . . 


Total 

Paper  Published  l-inase 

Xcms-Uispatck  ..(e)  912,821 

Gazette  . (e)  2,045,540 

Capiul  News  ..(m)  1,104,810 

Sunday  edition  ..(s)  309,484 

Total  . (ms)  1,414,294 

Post-Tribune  _ (e)  1,052,954 

Jersey  Journal  —  (e)  2,573,567 

.Ckronicle-P*ress.(vMs)  984,158 

Sunday  edition .  616,294 

Herold-Netvs  ...(e)  3,221.691 

Sunday  edition  ..(s)  679,862 

Total  . (es)  3,901,553 

Tribune  . (e)  672,568 

(ilobe  . (m)  1,556,534 

Sunday  edition.. .  (s)  569,228 

Total  . (ms)  2,125,762 

Sews  Her^d  ...(e)  1,585,080 


Display 

National  I.ocal 


137,427 

362,866 

277,172 

19,572 

296,744 

277,270 

696,947 

262,304 

25,564 

403,914 

42,462 

446,376 

147,352 

421,204 

27,356 

448,560 

448,196 


711,914 

1,367,779 

650,930 

237,006 

887,936 

631,512 

1,134,848 

595,392 

557,970 

2,485,504 

569,268 

3.054,772 

503,498 

977,466 

469,800 

1,447,266 

928,062 


'lussMsd 

53,242 

262,169 

137.550 

51.982 

189,532 

127,680 

368,472 

124,460 

32,760 

313.782 

68.110 

381,892 

10,552 

136,612 

68,222 

204,834 

192.500 


Uni 

10231 

57224 

39,151 

924 

40.0(2 

16.4K 

393JM 


18.491 
22 
18411 
11.144  ^ 
21452  ) 
3454  ' 
25,118 
15422 


K 


Kalamazoo  (Mich.) 

.  Gazette  . 

.(e) 

3,515,680 

531,328 

2,621,416 

362.936 

Sunday  edition  . 

.(s) 

759,640 

48,482 

606,326 

104.832 

Total  . 

(es) 

4,275,320 

579,810 

3,227,742 

467,768 

Kansas  City  (Kan.) 

a  Kansan  . 

(es) 

1,731,674 

387,065 

1,059,940 

234,290 

Kansas  City  (Mo.). 

.Journal-Post  ... 

.(e) 

2,200,289 

660,589 

1,334,910 

198,801 

Sunday  edition  . 

.(s) 

675,185 

134,856 

468,015 

71.604 

Total  . 

(es) 

2,875,474 

795,445 

1,802,925 

270,405 

6^ 

Star  . 

.  (m) 

4,041,989 

980,792 

2,166,792 

894,405 

.?<ar  . 

.(e) 

4,353,814 

993,826 

2,453,743 

906,245 

Sunday  edition  . 

.(s) 

2,190,216 

521,958 

1.132.666 

535.592 

Total  . 

(es) 

6,544,030 

1,515,784 

3.586.409  1.441.837 

Kaufman  (Tex.)  ... 

.Herald  . 

.(e) 

368,424 

112,476 

227,808 

7,392 

20J(i 

Kearney  (Neb.)  .. 

.Hub  . 

.(e) 

1,138,760 

181,497 

957,263 

Keene  (N.  H.)  . . . . 

.  Sentinel  . 

.(e) 

1.359,722 

366,142 

937,300 

56,280 

(l.egal  included  in  local) 

Kendallville  (Ind.) 

.News-Sun  . 

.(e) 

579,824 

106,204 

427,518 

46,102 

(Legal  included  with  local) 

Kenosha  (Wis.)  ... 

.Sews  . 

.(e) 

2,400,426 

378,266 

1,685,488 

236.180 

86,044 

(Total  includes  14,448 

lines  readers) 

Kewanee  (Ill.)  . . . . 

a  Star-Courier  ... 

.(e) 

1,048.502 

213,556 

764,757 

70,189 

(Legal  included  in  local) 

Key  West  (Fla.)... 

.Citizen  . . 

.(m) 

310,176 

93,050 

160,034 

44,450 

12,642 

Kingston  (N.  Y.).. 

.  /'  reeman  . 

..(e) 

2,146,340 

342,846 

1,630,258 

125,944 

47,292 

Kinston  (N.  C.)... 

-Free  Press  .... 

.(e) 

929,068 

263,914 

633.430 

31,724 

(Legal  included  in  local) 

Kirksville  Mo.)  . . . 

,  Express  &  NewsAt) 

940,268 

177,926 

689,650 

32,550 

39,942 

Klamath  Falls  iOre.),News-Herald  . . 

(me) 

2,404,948 

601,342 

1,553,776 

212,590 

29,176 

Kokomo  (Ind.)  . . . 

.  a  Tribune  ...... 

..(e) 

1.460,690 

277,144 

995,722 

134.596 

5322> 

La  Crosse  (Wis.).. 

..Tribune  Sr  Leader 

L 

Press  . 

,.(e) 

1,661,566 

381,710 

1,223,416 

56,440 

Sunday  edition 

..(s) 

311,097 

38,267 

258,004 

14,826 

Total  . 

.  (es) 

1,972,663 

419,977 

1,481,420 

71,256 

Lafayette  (Ind.)  . 

..Journal  & 

Courier  . 

(me) 

2,203,292 

294,980 

1.607,508 

257,628 

43,176 

La  Grande  (Ore.). 

. .  Observer  . 

..(e) 

858.186 

197,344 

593.586 

67,256 

(Legal  included  in  classified) 

La  Junta  (Colo.). . 

. .  Democrat  . 

..(e) 

432,194 

102,200 

283,010 

20,678 

26,306 

Lakeland  (Ma.)  .. 

..Ledger  &  Star- 

T clegram  . . . 

..(e) 

983.962 

202,094 

682,930 

71,428 

27,510 

Sunday  edition 

..(s) 

320,782 

27,916 

244,580 

47,418 

861 

Total  . 

.(es) 

1,304,744 

230,010 

927,510 

118,846 

28J7i 

News  . 

.(m) 

962,366 

216,170 

812,610 

31,174 

29,734 

Sunday  edition 

..(s) 

202,130 

12,402 

282,110 

22,440 

6200 

Total  . 

.(ms) 

1,164,496 

228,572 

1,094,720 

53,614 

35234 

Lancaster  (O.)  . . . 

..Eagle  . 

..(e) 

1.391.726 

195.360 

1.016.162 

185,430 

Lancaster  (Pa.)... 

..Intelligencer  Journal 

&  Sews  Era 

(mO 

2,659,493 

620.787 

1,622,409 

320,719 

9527! 

Sunday  News 

..(s) 

267,807 

50,815 

167,137 

49,855 

lansdale  (Pa.)  . . 

. .  North  Penn 

Reporter  . . 

..(e) 

857,652 

157,145 

613,087 

57,724 

24,696 

Lansford  (Pa.)  .. 

..Record  . 

..(e) 

992.768 

150.088 

839.900 

2,780 

(Legal  included  in  local) 

Lansing  (Mich.)  . 

. .  State  Journal 

..(e) 

4,241,538 

562,800 

3,166,478 

476,000 

36246 

La  Porte  (Ind.).. 

.  .Herald-Argus 

.(m) 

1,192,618 

237,972 

845,502 

74,914 

34230 

lamed  (Kan.)  . . 

a  a  Tiller  &  Toiler.,  (e) 

225,736 

28,560 

185,752 

11,424 

La  Salle  (Ill.)  .. 

.  .Post-Tribune  .. 

..(e) 

1,367,282 

209,244 

1,101,716 

37,786 

18213 

Las  Cruces  (N.  M.),News  . 

..(e) 

273,462 

61,936 

182,952 

12,558 

16,011 

las  Vegas  (N.  yi.). Optic  . 

..(e) 

617,331 

139,649 

444,376 

21.238 

12261 

i-scs  Vegas  (wNev.).. 

. .  .Ret'tew  Journal. .  (e) 

1,091.608 

256,466 

641,132 

168,894 

25,111 

Lawrence  (Kan.)  . 

.  .Journal-World 

..(e) 

1,521,268 

231,896 

1.289,372 

(Legal  and 

classified 

include  in 

i  local) 

Lawrence  (Mass.) 

. .  F.agle  . 

.  .(ra) 

2,114,476 

509,025 

1,312,259 

261.776 

31,41f 

Tribune  . 

...(e) 

2,520.630 

509,025 

1,735.371 

261.776 

14,451 

Telegram  . 

...(e) 

1,262.993 

129,067 

984,872 

124.106 

24,941 

Sunday  edition 

..(s) 

401,167 

52.021 

305,438 

43,708 

Total  . 

. .  (es) 

1,664,160 

181.088 

1,290,310 

167,814 

24,941 

Lawton  (Okla.)  .. 

. .  Constitution  . 

. .  (es) 

1,132,290 

190,954 

829,419 

97,759 

14,li! 

laadville  (Colo.)  . 

. .  Herald  Democrat  (e) 

768,780 

103,385 

632.085 

30,535 

2231 

Leavenworth  (Kan.) .  Times  . . 

. .  (es) 

1.383,632 

218,481 

1.031.540 

84,737 

482?< 

(Continued  on  page  XVI) 


KEEP  IN  TOUCH  I 

WITH  THE  TREND  OF  AFFAIRS 

In  the  Newspaper  and  Advertising  Fields 

READ  EDITOR  &  PUBLISHER  EVERY  WEEK 

Every  issue  of  EDITOR  &  PUBLISHER  is 
full  of  valuable  help  to  all  departments  of  the 
agency,  national  advertiser  and  newspaper.  . 

A  year's  subscription  is  a  wise  investment.  I 

SUBSCRIPTION  PRICE  i 

$4.00  Domestic;  $4.50  Canada;  $5.00  Foreign. 

EDITOR  &  PUBLISHER 

Suite  1 700  Times  Building  New  York,  N.  V. 

_ 


Editor  &  Publisher  for  August  31,  1935 


r 


77t£.  BIG  tA^. 

Menphiv  (Tc^n! 

Miami  latralb  c...e.ca,  app...  sL  ^ 


FIRST  ^7^  South 


In  Total  Advertising 
First  Six  Months 
1935 


Cammercial  -  Appeal 

5.6  2T,  926 

Lines 


During;  the  Crst  half  of  1935,  the  South’s 
leading  newspapers  made  outstanding 
records  in  linage  carried.  All  showed 
healthy  gains  over  1931,  and  by  com¬ 
parison  they  stand  most  favorably  with 
newspapers  in  larger  metropolitan  centers. 

Ijcading  the  leaders  in  the  South  is  the 
Miami  Herald  .  .  .  Florida’s  most  im¬ 
portant  newspaper  .  .  .  and  well  it  should. 
Look  at  Miami  on  any  business  map — 
note  Miami’s  leadership  in  Building 
Permits — in  Per  Capita  Retail  Sales — in 
Spendable  Income — In  fact,  measure  this 
market  by  any  Business  Yardstick  you 
choose  .  ,  .  Miami  will  be  “up  there.’’ 

—OH,  YES— THE  MIAMI  HERALD’S 
AVERAGE  CIRCULATION  WAS  THE 
GRE.4TEST  FOR  THIS  PERIOD  IN 
ITS  HISTORY. 


louisville. 
Courier  -  Jou 
(  MAS 

5,994,0 


Dallas,  (Tex) 

Times  -  Herald 

(e  aS  ) 

6'boo,oiz 

Lines 


murni 


r, 


I^ew  Orleans,  (la.) 

Times- Picayune 

nn 

6,511.236  < 

Lines 

J|V>i 

— 1  1 

■%T 

i  n 

the  Htamv  Uera 

/  kA  S.  ^ 


Line* 


\  '>V.V<o 


t 

\0 


During  the 

FIRST 

SIX  MONTHS 
OF  1935 
THE  MIAMI 

HERALD 

GAmED 

Ii40,659 

LINES  of  AovearisiNG 

Over  the  Same 

Period  in  1934 

Which  is- 

THE  LARI.EST  (.AIIV 
IN  THE  MFIjTH 

—  and  one  of  the  Greatest 
Gains,  if  not  the  Greatest 
in 

AMERICA! 


iRiami  TUjeralib 

FLORIDA'S  MOST  IMPORTANT  NEW  SPARER 
_ FRANK  B.  SHUTTS,  Publisher 

Member.  Audit  liureau  of  Circulations  I 
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EDITOR  &  PUBLISHER  SEMI-ANNUAL  NEWSPAPER  LINAGE  TABULATION 


(^Continued  jrom  pa<jc  XIV) 


Total 

I’ubliKlivd  I.iuaice 


Display 

Natiuuai  i.oral  Clussltleil 

112,336  007,446  4,794 


Lebanon  (Ind.)  ... 

.  Reporter  . 

.te) 

751.672 

112,336 

607,446 

Lebanon  Pa.)  .... 

.News-1  zmes  ... 

.(e) 

1,831,914 

377,^86 

1,459,132 

Regort  . 

.(e) 

557,030 

257,600 

90,976 

Lewiston  (Me.)  . . . 

.  Sun  . 

.  (m) 

1,782,700 

392,072 

1,279,152 

Journal  . 

.(e) 

1,763,762 

393,232 

1,260,742 

Lewistown  (Mont.) 

.  Democrat-News. 

(m) 

1,151,972 

462,294 

562,338 

1  etcyram  . 

.  (e) 

308,567 

142,716 

30,722 

Lewistown  tPa.)  . . 

.Sentinel  . 

..(e) 

2,119,800 

231,126 

1,722,980 

Lexington  Ky.)  . . . 

.  iXcrald  . 

.  (m) 

2,077,^19 

260,835 

1,614,273 

Sunday  edition,. 

..(s) 

661,052 

47,543 

542,808 

1  uial  . 

(ms) 

2,738,071 

314,378 

2.1a7,081 

Leader  . . 

.  .(e) 

2,355.136 

429,870 

1,669,094 

Sii.ioay  edition. 

..(S) 

707,070 

44,590 

570,444 

Total  . 

..(es) 

3,062,206 

474,-.  60 

2,239,538 

Lexington  (Mo.)  .. 

.  /  nteiligcHcer  . . , 

..(e) 

384,725 

57,774 

270,351 

Lima  (O.)  . 

.  News  . . 

.  .(e) 

2,504,940 

459,326 

1,724,450 

Suiioay  edition. 

..(S) 

639,450 

60,592 

439,040 

Total  . . 

.(es) 

3,204,390 

519,918 

2,163,490 

Lincoln  (HI.)  . 

.Courier  . 

..(e) 

840,168 

145,712 

601,020 

Lisbon  (O.)  . 

J ournal  . 

..(e) 

267,400 

Little  Fails  (Minn.) 

.  1  ranjcript  .... 

..(e) 

542.024 

135.046 

300.048 

Little  Falls  (N.  Y.) 
Little  Rock  (Ark.). 

.Times  . 

.  Arkansas 

..(e) 

1,075,598 

144,179 

729,567 

.  .Democrat  .. 

..(e) 

2,685.970 

479.822 

1,885.072 

Sunday  edition 

..(s) 

555,226 

68,824 

414,288 

loiai  . 

Arkansas 

.(es) 

3,241,196 

548,646 

2,299,360 

(jazette  . 

.(m) 

2,763.189 

747,975 

489  546 

1,920,311 

Sunday  edition 

..(s) 

149,663 

496,997 

Total  . 

.(ms) 

3,511.164 

639.209 

2,417..U)8 

Lock  Haven  (Pa.).. 
Lockport  (N.  Y.) . . . 

.  Express  . 

.  Union  Sun 

..(e) 

1,018,559 

168,256 

784,149 

Logan  (Utah)  . 

Sr  Journal  .. 
.  Herald- 

..(e) 

1,614,550 

259.154 

1,077,832 

Journal  .... 

..(e) 

1,016,638 

175,042 

715,386 

Ljngview  ('re»..) 


Lowell  (Mass.) 


Lubbock  (Tex.) 


.Pharos  Tribune. 

.(e) 

1,517,432 

276  836 

1,149.134 

66y430 

25,032 

.Sun  . 

.(m) 

1.957,102 

653,443 

619.542 

511,917 

172,200 

Press- rdegram  , 

..(e) 

2,735,418 

645.666 

1,571.059 

514.976 

3,717 

Sunday  edition 

..(s) 

677.670 

120,120 

409,892 

147,490 

168 

Total  . 

.(es) 

3.413,088 

765.786 

1,980.951 

662,466 

3,885 

.Record  . 

..(e) 

1,373,750 

220.262 

939.484 

119,042 

94,962 

.journal . 

.(m) 

1,159,634 

229.404 

845.852 

67,480 

16,898 

^CIVS  . 

.  (es) 

2,083,438 

288,610 

1,672,790 

91,966 

30,072 

.News  . . 

...e) 

1,406,566 

241,528 

948,472 

197,414 

19,152 

.Journal  &  Times- 

Herald  . . 

..(e) 

1,974,035 

353,675 

1,382,941 

180,404 

57,015 

.  Courier-Citizen 

&  Leader  . . . 

(me) 

2,129,348 

407,073 

1,427,146 

237,749 

57,380 

Sun  . 

..(e( 

1,696,908 

260.706 

1,333,415 

74.056 

28,731 

.Avalanche  .... 

.(m) 

1,527,106 

304.850 

895,104 

316,400 

10,752 

Journal  . 

..(e) 

1,506,526 

311,248 

869,232 

316,820 

9,226 

Sunday  edition 

•  .(s) 

696.570 

34,720 

501.242 

156,926 

3,682 

.  News  . 

..(e) 

946.806 

152.768 

716.100 

44,548 

33,390 

•  News  . 

(ms) 

2,352,938 

432,320 

1.802,220 

118,398 

Advance . . 

. .  (e) 

2.317,742 

427.238 

1.787.478 

103,026 

(Legal  included  in  total) 

.Item  . 

..(e) 

2.299,408 

346.072 

1,789,634 

94.724 

68,978 

T  eicgram-News 

.(e) 

2.343,264 

239,848 

1,668.604 

434.812 

Suiiila^  edition 

..(s) 

564,886 

22,918 

388,878 

153.090 

Total  . 

.(es) 

2,908,150 

262,766 

2,057,482 

587,902 

Madison  (Wis.) 


Martinez  (Calif.) 


Marysville  (Calif.) . 
Maryville  (Mo.)  .. 
Mason  City  (la.)  . 
Massillon  (O.)  .... 

Mattoon  (III.)  . 

Mauch  (Tiunk  (Pa.) 
Mayfield  (Ky.)  .... 
Maysville  (Ky.)  . . . 
Mcadville  (Pa.)  ... 


Medford  (Ore.)  . . . 
Medina  (N.  Y.)... 


.Journal . 

.(e) 

992,502 

142,828 

719,586 

114,100 

15,988 

,  Telegraph  .... 

.(m) 

1,417,183 

386,303 

845,982 

184,898 

7,917 

Sunday  edition 

.(s) 

474,288 

35,109 

381,107 

58,072 

1,050 

Total  . 

(ms) 

1,891,471 

421,412 

1,227,089 

242,970 

8,967 

News  . 

.(e) 

1,390,846 

386,260 

821,795 

182,791 

62,783 

.Capital  Times 

.(e) 

2,080,285 

542,7-11 

1,298,829 

152,958 

85,757 

Sunday  edition 

• .  (S9 

351,668 

52.001 

248,885 

49,704 

1,078 

Total  . 

.(es) 

2,431.953 

594,742 

1,547,714 

202.662 

86,835 

Journal . 

.(e) 

2,133,113 

544,224 

1,304,383 

193.842 

90,664 

Sunday  edition 

.(s) 

368,100 

52,223 

253,582 

59,292 

3.003 

Total  . 

.  (es) 

2,501,213 

596,447 

1,557,965 

253,134 

93,667 

.Telegram  .... 

.(e) 

895.664 

221.270 

563,388 

64,540 

46,466 

.  Herald  . 

.(e) 

1,508,640 

181,692 

1,257,494 

61,866 

7,588 

.  Pioneer  . 

.(e) 

747.584 

120.317 

573,947 

35,542 

17,778 

(Readers  included  in 

classified) 

.  Star  . 

.  (es) 

639.387 

116,136 

502.698 

10,120 

10,413 

.Chronicle  . 

.  (m) 

860.594 

135,492 

659,302 

56,476 

9,324 

Sunday  edition 

.(s) 

193,354 

16.478 

163.478 

12,782 

616 

Total  . 

(ms) 

1,053,948 

151.970 

822,780 

69,258 

9,940 

jlf  crciirv  . 

.(e) 

1,059.030 

148.610 

821.940 

65,282 

23,198 

.Herald-Times  . 

(e) 

1,854,468 

315,672 

1,538,796 

158,760 

114,240 

.Tree  Press  ... 

.(e) 

1.840,454 

326.732 

1.294.706 

219,016 

,News-J  ournal  . 

.(e) 

2,730,182 

428.960 

1,962.240 

275,667 

63.315 

.Times  . 

.(e) 

1,448.580 

272,916 

941.752 

174.132 

59.780 

. Eagle-Star  .... 

.(e) 

1,173.425 

207.536 

862.400 

69,371 

34.118 

.  Post  . 

.(e) 

470.848 

84.980 

350.2.18 

11.690 

23.940 

Republican  . . . 

.(e) 

605.066 

156.450 

387.884 

47.838 

12,894 

.  Leader-Tribune 

.(m) 

1.387,722 

294.756 

909.979 

167.454 

15.533 

Chronicle  . 

.(e) 

1,433.558 

294.518 

955,332 

167,384 

16,310 

Sunday  edition 

..(s) 

847,518 

691.306 

51.268 

104,944 

Total  . 

.(es) 

2,281.076 

985.824 

1,006.600 

272.328 

16,310 

.Star  . 

.(e) 

2,425,122 

380,212 

1,694,756 

282,408 

67,746 

n  Enterprise  Sr 

..(e) 

901.376 

174.A4R 

72fi  72R 

.(e) 

1,568,000 

..Mining  Journal 

(m) 

i;495.984 

268.072 

1,101,772 

92,974 

33.166 

.  Chronicle  . 

..(e) 

658.042 

155..tn2 

394.002 

39,522 

69,216 

.  Democrat-News 

.(e) 

725,081 

123.960 

547,398 

12,439 

41,284 

.  T imi  s- 

Republican  . 

..(e) 

1.508,854 

292.831 

1.141.908 

74,115 

(Legal  included  tn  rlassiO^d) 

.Coos  Bay  Ttmes.(.t) 

880,922 

194.922 

594,202 

62,118 

23.688 

.  News-Herald  • 

..(e) 

997,976 

169,043 

746,588 

51.692 

30,653 

.Contra  Costa 

uoeette  .... 

.(e) 

905,688 

134.190 

670.096 

67.928 

43,295 

.  T imes  . 

..(e) 

2,837.366 

215,278 

2,451,414 

124,096 

46,578 

.  Bulletin  . 

..(e) 

762.031 

97,311 

618.982 

45,738 

(Legal  included  in  classified) 

.  A  ppeal-Democral ,  (c) 

1,319.248 

263,522 

836,416 

164,598 

54,712 

.Forum  . 

..(e) 

797,230 

151.662 

525,980 

75,404 

44,184 

.  Globe  Caxette 

..Ce) 

2,151,898 

388,584 

1,501,738 

194.264 

67.312 

.Independent  .. 

..(e) 

2,239.496 

306.936 

1,540,238 

86,338 

27.811 

.Journal  Gazette.,  (e) 

1,019,018 

191,086 

699,286 

95,648 

32,998 

.  T imes-Ncws  . . 

..(e) 

790.220 

92,291 

656.804 

8,862 

32.263 

.  Messenger  . . . 

..(e) 

1,165,716 

184.416 

960.000 

3,500 

17.800 

.Independent  ... 

.(m) 

2,387,280 

398,650 

1,937,430 

42,800 

8,400 

Republican  •« 

(me) 

2,129,050 

275,100 

1,765,162 

45,693 

43.095 

.Mail  Tribune  . 

..(e) 

1,775,676 

335,118 

1,221.640 

143,563 

75,348 

.Journal  . 

..(e) 

532,994 

127.428 

357.490 

48,076 

(Legal  included  in  classified) 

.Democrat  .... 

..(e) 

281,437 

76,468 

171.050 

11,094 

22,825 

Sunday  edition 

..(s) 

190,860 

6,272 

181,748 

2,840 

Total  . 

.(es) 

472,297 

82,740 

352,798 

13,934 

22,825 

.  Herald-Leader 

..(e) 

1,021,958 

215,838 

709,681 

73,675 

22.764 

Meridian  (Miss.)  ..Star  . (es) 

Merrill  (Wis.)  . Herald  . (e)' 

Mexico  (Mo.)  . tntcltiyenccr  ...(e) 

Ledger  . (e) 

Miami  (Fla.)  . Herald  . (m) 

Sunday  edition. .  (s) 

Total  . (ms) 

Sews  . (e) 

Sunday  edition.,  (s) 

Total  . (es) 

Miami  Beach  (Fla.)  .  Tribune  . (m) 

Sunday  edition.,  (s) 

Total  . (ms) 

Miami  (Okla.)  . Nctes-liecord  ....(e) 

Sunday  edition.. U) 

Total  . (es) 

Michigan  City  (Ind.)..Vctez  . le) 

Midd.esboro  (Ky.)  ..News  . (e) 

Middetown  (.Conn.)  ..frees  . (e) 

Middletown  (N.  Y.)Times-Herald  ...(e) 

Middletown  (O.)  - Journal  . (es) 

Milford  (.Mass.)  ...News  . (e) 

Millville  (N.  J.)  ...Republican  . (e) 

Mineral  Wells  (  fex.) .  Index  . (e) 

Minot  (N.  D.)  ....News  . !!!'.  (e) 

.Mitchell  (S.  U.) - Republican  . (e) 

Moberly  (Mo.)  - .Monitor-Index  ..(e) 

Mobile  (Ala.)  . Kegister  . (m) 

I'ress  . (e) 

xr  j  .  tn  I  fs  Sunday  edition.. (s) 

Modesto  (Caltf.)  ...Bee  . (e) 

Moline  (Ill.)  . Dispatch  (k) 


Monessen  (Pa.)  , 
Monmouth  (ill.) 
Monroe  (La.)  .. 


Monroe  (Mich.) 
Monroe  (Wis.) 


•Independent  ....(e) 
.  Review  .4tlas  . . .  (e) 

•  World  . (m) 

News-Star  . (e) 

Sunday  edition  . .  (s) 
.News  . (e) 


1.997.806 

863,150 

490,448 

853,656 

4,840,867 

1.680.511 

0,521,378 

4,111.422 

848.414 

4,959.836 

823,382 

39,124 

862,506 

667,898 

111,076 

878,974 

1,332,205 

709.492 
1,983,009 
1,637,962 
2.340,926 

774.492 
757,778 
532,986 

1,241,968 

1,381,920 

1,011.318 

1,680,896 

1,683,332 

005,654 

132,883 

2,596,314 

1,165,817 

797,886 

1,057,636 

1,118,739 

484,142 

1,547,462 


Display 

Natlon.li  I.oral  ClasHiBni 
473.823  1.378,419  107,281 

147,364  684,910  20,774 

123,494  312.802  17,052 

304,678  492,838  19.446 

1,101,796  2.650.410  1,061  928 
189,273  1,682.452  407,848 

1,291,669  3,732,862  1,469,776 

733,082  2,594,928  768.810 
81,942  522,900  243,306 

815,024  3,117.828  1.012,116 
66,o00  655,298  101,584 

.  31.4U6  7,718 

66,500  686,7u4  109,362 

133,803  597,756  24,962 

18.760  81,102  11,632 

152,565  678,8j8  35.994 

211,a78  999,533  105,021 

129.024  539,790  16,122 

260,813  1.598,156  124.040 

360,475  1,231,107  81,132 

321,174  1,752,430  233,814 

132.783  641.709  . 

160,146  571,424  20,412 

121,954  466,462  4,570 

263,862  815,220  136.842 

204.037  848,071  270,704 

184,334  741,034  68,922 

413.140  892.374  315,392 

412.510  949.872  292,572 

76,958  406,332  121.996 

27.974  70.619  27.031 

357,728  2,007,432  160,688 

128,956  977,698  19,431 

141,542  510,304  122,388 

370.893  591,673  91,630 

323.883  629,737  97,546 

46,790  404,385  32.211 

241,234  1,083,558  100,590 


999,533  105,021 
539,790  16,122 


Moscow  (Ida.) 
Moundsville 


Mount  Clemens 


Mount  Vernon 


Murfreesboro 


Nampa  (Ida.) 
Napa  (Ca'if.) 


Nevada  (la.) 
New  Albany 
Newark  (O.) 


New  Bedford  (Mass.) 


New  Bern  (N.  C.). 


New  Brunswick 
(N.  J.) . 


Newburgh  (N.  Y.) 
Newburyport  (Mass.) 
Newcastle  (Ind.)... 
New  Castle  (Pa.).. 
New  Haven  (Conn.) 
Norman  (Okla.)  ... 


New  Kensington 

(Pa.)  . 

New  London  (Conn.) 


.Times  . 

.(c) 

625.443 

111,713 

431,305 

53,053 

.  News-Post  .... 

.(e) 

869,960 

102,970 

705,432 

43.4j6 

.Peninsula  Herald. (e) 

1,162,882 

200.494 

790,594 

79,324 

.Journal . 

.(e) 

428,204 

123,248 

252,426 

48,730 

.  Press  . 

.  (e) 

907.040 

128,742 

553,000 

22,950 

.  •  Dominion-News 

1,521,044 

247,982 

1.131.592 

141,470 

Post  . 

1.470,644 

246,358 

1,075,032 

139,944 

1 .  Record  . 

.(e) 

1,597,666 

331,604 

1,129,408 

87,024 

..Star-Mirror  ... 

.(e) 

772,702 

135,842 

581,126 

28.910 

, .  Echo . 

.(e) 

555.919 

151,494 

230,740 

106,645 

Journal  . 

.(e) 

975,856 

164,002 

691.552 

98,618 

).ltem  . 

.(e) 

1,114,729 

205,422 

845,600 

63,707 

' .  Republican- 

Register  . . . 

.(e) 

611.625 

127,834 

423,213 

40,852 

.  Leader  . 

.(e) 

854,378 

261.044 

515,494 

31,712 

)Democrat . 

..(e) 

818,921 

291,307 

442,614 

45.000 

..Herald  . 

.(e) 

678,692 

131,390 

458.010 

58.394 

.  Republican 

News  . 

.(e) 

993,874 

183,722 

691,530 

87,108 

..News-Journal  . 

.(e) 

501,438 

155.722 

327,208 

18.508 

..Independent  .. 

.(e) 

530,782 

146,090 

310,618 

36,302 

..Journal  & 

News  Tribune,  le) 

1,126,370 

244,986 

808.472 

72.912 

.  Chronicle  .... 

.(e) 

2,929,416 

444,570 

2,218,622 

224,112 

..News-Capital  . 

..(e) 

Me 

986,052 

204,134 

793.590 

58,338 

. .  News  . 

..(e) 

3,751,482 

391,545 

3,167,705 

172.151 

..Republican  ... 

..(e) 

1,015,060 

N 

716.017 

136,318 

819,996 

46,527 

. .  Sentinel  . 

.(e) 

156,925 

516,982 

25.835 

, .  Free  Press  . . . 

.(e) 

745.647 

143,689 

497.616 

82.950 

. .  Register  . 

..(e) 

272,104 

31,360 

187.726 

29.484 

..Tcleyraph  .... 

.(e) 

2,110,241 

478,121 

1,410.605 

191.520 

Journal  . 

..(e) 

851,130 

275.786 

405,188 

127,162 

Tribune  . 

604,660 

160,532 

372,708 

43.764 

..Advocate  Sr  American 
Tribune  . (e) 

1,755.586 

309,666 

1.250.298 

134,742 

). Mercury  . 

.(m) 

2,498.566 

637.490 

1,659.224 

195,118 

Standard-Times 

.(e) 

2,506,112 

631.344 

1,630.258 

189,966 

Sunday  edition 

..(s) 

258,188 

37.772 

179.074 

41.342 

Total  . 

.(es) 

2,764,300 

669,116 

1,809,332 

231,308 

. .  Sun  Journal  . . 

(me) 

684.362 

119.266 

510.790 

13.804 

Sunday  edition 

..(s) 

97,958 

13.282 

73.112 

3,066 

Tribune . 

(ms) 

517,268 

78,610 

397,848 

4,368 

Home  News  . . .  (e) 
Sunday  edition.. (s) 

Total  . (es) 

News  . (e) 

News  . . . (e) 

Courier-Times  ..(e) 

Ne^es  . (e) 

Journal-Courier  (m) 

Transcript  . (e) 

Sunday  edition.,  (s) 
Total  . (es) 

Dispatch  . (e) 

Day  . (e) 


2.715,524 

562.534 

3.278.058 

1.934,632 

857.844 

1,296,838 

2.910.356 

1,786,285 

610,232 

223.692 

833,924 


1,866.704 

485.072 

2.351.776 

1.345.400 

612.606 

980.980 

2.360.849 

1,292.647 

438.662 

188.944 

627,606 


New  Philadelphia 
(O.)  . Times 


Newport  (R.  l.)....News  . (e) 

Newport  News  (Va.). Press . (m) 

Sunday  edition.. (s) 

Total  . (ms) 

Times-Herald  ..(e) 

Newton  (la.)  . News  . (e) 

Newton  (Kan.)  ....Kansan- 

Republican  . . . (e) 

New  York  . Bronx  Home 

News  . (e) 

Sunday  edition.. .U) 

TotM  . (es) 

Niles  (Mich.)  . Star  . (e) 

Noblesville  (Ind.)  ..Ledger . (e) 

Norfolk  (Neb.)  ....News  . (e) 

Norfolk  (Va.)  . Virginian-Pilot  .(m) 

Sunday  edition . .  (s) 

Total  . (ms) 

Ledger-Dispatch. .  (e) 
{Continued 


1,987.998  150,844  1.697.406 

1.980,716  490,301  1.329.856 

(Legal  included  in  local) 

1,149,904  204,106  859.908 

(Legal  included  in  local) 
2,620,757  236,922  2.292,163 

(Legal  included  with  local) 
1,092.434  351.890  595.854 

694,680  60,508  576.702 

1,787,114  412,398  1,172.556 

2,167,438  409,906  1,629,446 

1,002,988  157,052  731,682 


1,407,574 
554,487 
1,962.061 
878.206 
641,818 
985,420 
2.919.560 
1,378,272 
4,297,832 
3,769,318 
OH  page 


297,302 

45,626 

342.928 

156.030 

85.960 

205,478 

717.472 

150,486 

867,958 

823,648 

XVll) 


723,811 

383,763 

1,107.574 

596.386 

514.080 

642,166 

1,777.524 

1,143,226 

2,920.750 

2,479,624 
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EDITOR  &  PUBLISHER  SEMI-ANNUAL  NEWSPAPER  LINAGE  TABULATION 

(Continued  from  page  XVII) 


citr 

Paper  Published 

Linage 

National 

Loral  1 

Classified 

Legal 

Santa  Barbara 

(Calif.)  . 

.  Press  . 

(m) 

1,968,876 

450,562 

1,177.638 

229,530 

96,754 

News  . 

.(e) 

2,230,200 

453,082 

1,432,620 

233,632 

94,920 

Sunday  edition  . 

.(s) 

331,394 

27,776 

235,914 

45,542 

19,320 

Santa  Cruz  (Calif.), 

, .  Nctvs  . 

.(e) 

971,556 

195,014 

531,521 

190,899 

54,122 

Sanu  Fe  (N.  M.).. 

.New  Mexican  .. 

.(e) 

800,012 

209,264 

517,542 

40,890 

32,316 

Santa  Maria  (Calif.). Timer  . 

.(e) 

723,038 

150,715 

506,796 

35,737 

29,790 

Santa  Monica  (Calif.) Outtoot  . 

.(e) 

2,453,114 

347,081 

1,730,597 

304.012 

71,424 

Santa  Paula  (C^lif.). CAronie/e  . 

.(e) 

528,078 

142,506 

341,738 

25,256 

18,578 

Santa  Rosa  (Calif.). 

. .  Press-Democrat. (ms) 

2,056,672 

350,590 

1,214,360 

378,784 

112,9.18 

Republican  .... 

.(e) 

2,026.136 

354,788 

1,205,288 

376,026 

90,034 

Sapulpa  (Okla.)  . . . 

..Herald . 

.(e) 

666,008 

129,724 

495,754 

32,382 

8,148 

Sarasota  (Fla.) . 

.  Herald  . 

.(e) 

600.015 

122,969 

329,147 

81,634 

66.266 

Sunday  edition . 

.<s) 

210,749 

30,590 

158,487 

21,367 

304 

Total  . 

(es) 

810,764 

153,559 

487,634 

103,001 

66,570 

Sarasota  (Fla.)  . . . 

..Tribune  . 

.(el 

810,782 

88,648 

519,442 

151,228 

51,464 

Sunday  edition. 

.(8) 

223,118 

10,220 

160,552 

51,674 

672 

Total  . 

(es) 

1,033,900 

98,868 

679,994 

202,902 

52,136 

Saratoga  Springs 

(N.  Y.)  . 

. .  Saratogian  .... 

.(e) 

225.254 

49,532 

152,264 

17,738 

6,720 

Sault  Ste.  Marie 

(Mich.)  . . 

..News  . 

.  (e) 

1,106.136 

205,331 

809,585 

91,220 

Sayre  (OkU.)  . Headlight- 


(LeRal  included  with  local) 


Journal  .... 

..(e) 

500,610 

105,300 

299,880 

Sayre  (Pa.)  . 

.Times  . 

..(e) 

1,241,933 

160,283 

756,354 

Schenectady  (N.  Y.) 

.  Gazette  . 

.  (m) 

3,666,382 

549,458 

2,602,366 

Union-Star  . . . 

..(e) 

3,159,915 

464,418 

2,305,074 

Scottsbluff  (Neb.)  . 

.  Star-Herald  . . . 

.  (m) 

728,013 

178,598 

502,929 

.Sunday  edition 

..(s) 

177,911 

14,518 

152,943 

Total  . 

,  (ms) 

905,924 

193,116 

655,872 

Scranton  Pa.)  . 

.Timer  . 

..(e) 

4,809,624 

803,705 

3,816,387 

Sedalia  (Mo.)  . 

.  Capital  . 

.  (m) 

1,304,954 

290,300 

949,615 

Sunday  edition 

..(s) 

320,986 

41,416 

250,789 

Democrat  . 

..(e) 

1,510,451 

290,392 

1,089,714 

Seminole  (Okla.)  . . 

.Producer  . 

..(e) 

645,603 

128,269 

487,269 

Sunday  edition 

..(s) 

197,295 

30,646 

157,290 

Total  . 

.(es) 

842,898 

158,915 

644,559 

Reporter  . 

,  (ms) 

965,370 

55,580 

898,590 

Seymour  (Ind.)  . . . 

.Tribune  . 

..(e) 

882,000 

158,760 

654,178 

Shamokin  (Pa.)  ... 

.News-Dispatch 

..(e) 

1,312,481 

256,697 

939,433 

Shawnee  (Okla.) 


.  Xews  . (ms) 

Star  . (e) 

Sheboygan  (Wis.)  ..Press  . (e) 

Sheffield  (Ala.)  - Tri-Cities  Daily.,  (e) 

Shelbyville  (Ind.)  ..Democrat  . (c) 

Shenandoah  (la.)  ...Sentinel  . (e) 


(Legal  included  in  local) 
1,416,548  260,176  1,019,256 

240,940 
411,418 
199,372 
113,412 
134,436 


78,400 

45,084 

445,894 

319,959 

39,266 

10,338 

49,604 

161,742 

31,544 

25,071 

98,336 

28,077 

9,359 

37,436 

15,092 

57,316 

116,347 


17,030 

15,209 

68,664 

70,464 

7,220 

112 

7,332 

27,790 

33,495 

3,710 

32,009 

1,988 


1,988 

252 

11,746 


1,118,250 

2,755,186 

763,260 

1,453,067 

660,646 


Shenandoah  (Pa.) 
Sheridan  (Wyo.)  . 


(Legal  included  in  local) 


756,826 

2,036,664 

543,677 

1,298,171 

482,188 


126,644 

104.804 

162,484 

20,211 

18,501 

43,022 


2,380 

14,028 

144,620 


22,983 


Shreveport  (La.) 
Siloam  Springs 


Total 


Herald  Sr 


c  ^  Total 

Somerset  (Pa.) . Herald  . 


..(e) 

1,592,416 

267,148 

1,203,342 

..(e) 

818,454 

225,582 

514,724 

..(s) 

239,995 

23,226 

205,730 

.(es) 

1,058,449 

248,808 

720,454 

..(e) 

2,457,924 

420,364 

1,729,490 

(ms) 

3,068,748 

597,868 

1,931,559 

..(e) 

269,000 

120,000 

105,000 

..(e) 

1,743,634 

460,856 

1,000.958 

..(s) 

336,271 

23,245 

254,758 

-(ea) 

2,079,905 

484,101 

1,255,716 

.  (m) 

627,037 

150,705 

429,184 

..(e) 

640,486 

149,618 

422,742 

..(e) 

1,006,026 

162,876 

756,266 

..(e) 

389,998 

90,930 

248,150 

.(ra) 

1,210,174 

307,174 

795,060 

-.(s) 

4.18,116 

34,566 

344,544 

(ms) 

1,648,290 

341,740 

1,139,604 

...(e) 

1,251,208 

344.246 

800,352 

33,348 

23,898 

9,331 

33,229 

265,342 

522,930 


88,578 

54,250 

1,708 

55,958 

42,728 

16,391 


Springfield  (III.) 


..Illinois  State 

Journal  . (m) 


(Legal  included  in  local) 


17,000 

218,442 

58,268 

276,710 

28,232 

37,170 

86,884 

14,770 

107,940 

58,996 

166,936 

106,610 


27,000 

63.378 


18.916 

30.956 


36,148 


2.388,890  445,242  1,450,666  464,380 

(Total  includes  1,260  lines  readers) 
Sunday  edition  ..(s)  773,752  81.004  592,634  99,372 

(Total  includes  182  lines  readers) 


27,342 


560 


Springfield  (Mass.) 


Total  .... 

Illinois  State 

Register  . (e) 

Sunday  edition  ..(s) 

Total  . (es) 

.  Union.  Republican 
&  News  ....(me) 
Sunday  edition  ..(s) 


(ms)  3,162,642  526,246  2,043,300  563,752  27,902 


2,581,304 

754,804 

3.336,108 


492,990 

80,739 

573,729 


1,689,438 

586,131 

2,275.569 


369,268 

87,013 

456,281 


29,608 

921 

30,529 


5.016.018 

767,788 


2,609,460 

365,946 


Springfield  (Mo.) 


Springfield  (O.) 


Stamford  (Conn.) 


..News  . (m) 

Leader-Press  . . .  (e) 
News-Leader  . . . .  (s) 

. .  Sunday  . (m) 

News  . (e) 

News-Sun  . (S) 

..Advocate  . (e) 

.(e) 


Statesville  (N.  C.).. Daily  . 

Staunton  (Va.)  . Leader  &  News 

Leader  . (raes) 

Sterling  (Colo.) . Advocate  . (e) 

Sterling  (Ill.)  . Gasette  . (e) 

Steubenville  (O.)  . .  .Heraid-Star  . (e) 

Stevens  Point  C'N is.). Journal  . (e) 

Stockton  ( (^alif.)  . . .  Record  . (e) 

Streator  (Ill.)  . Times-Press  _ (e) 


1,702,722 
265,720 

(Legal  included  in  local) 
1,964,427  452,697  1,240,786 

458,239 
59,269 
492,744 
535,598 
91,252 
395,486 


703,836 

136.122 


1,993,483 

480,653 

2,636,116 

2,665,726 

512.806 

2.362,696 

604,898 


1,249,864 

327,097 

1,780,814 

1,796,550 

351,120 

1,698,900 


255,518 

264,073 

89,668 

309,638 

309,582 

69,566 

239,834 


15,426 

21,307 

4,619 

52,920 

23.996 

868 

28,476 


1,308,240 

1,005,382 

1.251,355 

3,459,288 

1,140,578 

3,483,102 

1,077.160 


1,046,955 

701,372 

964,943 

2,653,546 

772,142 

2,252,614 

787,234 


Stuart  (Fla.)  . Netvs  . (c) 

Sturgis  (Mich.)  ....Journal  . (e) 

Suffolk  (Va.) . News-Herald  _ (e) 

Sullivan  (Ind.)  ....Times  . (e) 

Sunbury  (Pa.)  . Daily  . (e) 

Superior  (Wis.)  _ Telegram  . (e) 

Sweetwater  (Tex.)  ..Reporter  . (e) 


182,597 
203,574 
163,296 
459,732 
234.904 
664,888 
188.118 

(Legal  included  in  local) 

300,044  60,134  195,970 

147,616 
201,418 
126,028 
203,919 
405,244 
176,526 


52,514 

74,900 

99,834 

252,154 

91,504 

482,986 

101.808 


Taft  (Calif.)  . Midway  Driller. .  (e) 


Tamaqua  (Pa.) 
Tampa  (Fla.)  . 


.  Courier  . (e) 

...Times  . (e) 

Tribune  . (m) 

Sunday  edition  ..(s) 

Total  . (ms) 

Tarentum  (Pa.)  ....('alley  News  ....(e) 

Taunton  (Mass.)  ...Gazette  . (e) 


905,084 

794,864 

547.092 

1,284,878 

1,969,352 

900,480 

T 

2,716,586 

1,249,300 

2,296,028 

2,631,160 

1,005,984 

3,637,144 

1,787,987 

1,981,589 


722,834 

554,302 

357,826 

998,621 

1,294,986 

665,952 


16,600 

21,791 

24,094 

42,840 

41,909 

158,186 

48,216 


817,625 

221,354 

427,938 

801,178 

165.956 

967,134 

67,188 

568,819 


1,420,340 

978,820 

1,391,726 

1,241,702 

678,188 

1,919,890 

1,596,068 

1,360,718 


Taylor  (Tex.)  . Press  . (e) 

Sunday  edition  ..(s) 

Total  . (es) 

Temple  (Tex.)  . Telegram  . (m) 

Sunday  edition  ..(s) 

Total  . (ms) 

Terre  Haute  (Ind.). Star  . (m) 

Tribune  . (e) 

Tribune-Star  . . . .  (s) 


(Legal  include  in  total) 

607,306  154,322  388,059 

19,488  -  --- 

173,810 
218,162 
26,404 
244,566 
315,182 
498,442 
122.514 


142,326 

49,126 

447,706 

564,046 

161,476 

725,522 

98,142 

52,052 


165,795 

773,101 

988,820 

307,230 

1.296,050 

2,007,376 

2,975,714 

927,178 


134,039 
522,098 
613,032 
246,428 
859,460 
1,414,504 
2,182,600 
672,350 

(25,634  lines  roto,  and  50,974  lines  comic  included 
in  Sunday  total  linage;  6,762  lines  roto  and 
50,974  lines  comic  include  Sunday  national; 
18,872  lines  roto  included  in  local;  legal  included 
in  classified). 


42,427 

8,582 

51,009 

157,626 

34,398 

192,024 

277,690 

294,672 

132,314 


Citjr 

Texarkana 

(Ark.-Tex.) 


Paper 


T 

Total 

PubllHlied  I-lnage 


Display 

National  Local  ClassIHeg 


The  Dalles  (Ore.) 
Tipton  (Ind.)  . . . . 
Tonopah  (Nev.)  .. 
Topeka  (Kan.)  ... 


Toronto  (O.)  .... 
Torrington  (Conn.) 
Towanda  (Pa.)  ... 
Travevse.City  (.Mich 
Trenton  (Mo.)  ... 


Trinidad  (Colo.) 

Troy  (O.)  . 

Troy  (N-  Y.)... 
Tucson  (Aria.)  . 


Tucumcari  (N.  M.) 
Turlock  (Calif.)  .. 
Twin  Falls  (Ida.). 


Two  Rivers  (Wis.) 
Tyler  (Tex)  . 


Tyrone  (Pa.) 


.  .(iazette  . (m) 

Sunday  edition  ..(s) 

Total  . (ms) 

.Vftej  . (e) 

..Chronicle  . (e) 

..Tribune  . (e) 

..Times  Bonanza...  (e) 

..Capital  . (m) 

.Sunday  edition  ..(s) 

Total  . (ms) 

.State  Journal  ...(e) 

..Tribune  . (e) 

..Register  . (e) 

..Review  . (m) 

). Record  Eagle  ...(e) 
. .  Republican- 

Times  . (e) 

. .  Chronicle-Ncws  ..(e) 

..News  . (e) 

. .  Record  . (me) 

. .  .Arizona  Star  . . .  (m) 
Sunday  edition  ..(s) 

Total  . (ms) 

..News  . (e) 

..Journal  . (e) 

..News  . (m) 

Sunday  edition  ..(s) 

Total  . (ms) 

Times  . (ej 

..Reporter  . (e) 

..Morning  Telegraph 
anil  Courier- 

Times  . (me) 

Sunday  edition .. (es) 
..Herald  . (e) 


991,816 

394,674 

1,386,490 

1,251,320 

706,454 

775,984 

2,462,194 

1,959,665 

761,639 

2,721,304 

1,725,733 

529,121 

1,500,072 

806,398 

1,011,089 


278,852 

39,396 

318,248 

359,366 

199,766 

108,667 

996,674 

479,266 

70,701 

549,967 

245,885 

179,455 

226,198 

153,412 

188,659 


586,306 

312,690 

898,996 

743,512 

401,282 

550,036 

1,140,729 

1,107,728 

558,765 

1,666,493 

1,263,990 

327,348 

1,197,490 

550,212 

778,162 


114,814 

42,252 

157,066 

130.410 

77,546 

23,250 

43,400 

297,580 

127,936 

425,516 

163,442 

12,491 

76,384 

102,774 

44,268 


ll.N( 

ik 

12J4 

18.012 

27,Ut 

94,611 

2«1.4«I 

75.M1 

421? 

79Ja 

52.411 


Wheel''’ 


Wichio 


725,886 

1,215,956 

843,054 

3,555,042 

1,961,121 

481,617 

2,442,738 

356,651 

665.966 

1,046,355 

233,176 

1,279,531 

1,008,644 

634,382 


118,706 

88,398 

157,804 

713,556 

363,435 

39,815 

403,250 

109,739 

139,986 

161.602 

17,934 

179,536 

124.376 

163,548 


523,432 

843,064 

594,615 

2,394,167 

1,246,858 

366,536 

1,613,394 

219,478 

377,720 

720,888 

183,302 

904,190 

749,532 

389,620 


50,274 

168,882 

66,460 

371,352 

306.762 

67,885 

374,647 

6,799 

106,736 

145,600 

29,120 

174,720 

96,054 

18,228 


3I.4?i 
15.491 
24,1?S 
7i.Hl 
44,064 
7JI1 
51,44? 
20,6)1 
41.524 
18J6S 
2t» 
21.01! 
38.612  ^ 
62.906  I 


William 

William 


Willisto 


Willmai 

Willows 

Wilson 

Wilmini 


Wilmini 


1.650,432 

479.206 

711,830 


269,649  1,249,234  102.256 

41,748  406,994  27,636 

137,676  553,210  20.944 


29.302 

2,821 


I’hrichsville  (O.)  ...Chronicle  . (e) 

Union  (S.  C.) . Times  . (e) 

Union  City  (Tenn.)  .  ..Iferacnper  . (e) 

L  niontown  (Pa.)  ...Herald-Genius,  (me) 
News  Standard,  .(e) 

Ltica  (N.  Y.) . Observer- 

Dispatch  . (e) 

Sunday  edition  ..(s) 

Total  . (es) 

Press  . . ,  . (m) 


Valdosta  (Ga.) 
Vallejo  (Calif.) 


Valparaiso  (Ind.) 


Vancouver  (Wash.) 
Vandergrift  (Pa.)  , 
Ventura  (Calif.)  . . 
Ventura  (Calif.)  . 
Vernon  (Tex.)  ... 
Vincennes  (Ind.)  .. 


Vineland  (N.  J.).. 
Vinton  (la.)  . 


Virginia  (Minn.) 
Visalia  (Calif.)  .. 


.Times  . (e) 

.Chronicle  &  Times- 

llerald  . (mes) 

.  1  'idettc- 

Messenger  ....(e) 

.Columbian  . (e) 

.News  . (e) 

.County  Star  ....(e) 

.  Free  Press  . (e) 

.Record  . (e) 

.Post  . (m) 

Sunday  edition  ..(s) 

Total  . (ms) 

Sun-Commerdal. .  (e) 
Sunday  edition  ..(s) 

Total  . (es) 

.Times  . (e) 

.Cedar  I’alley 

Times  . (e) 

.Enterprise  . (e) 

.Times-Delta  ...  .(e) 


M’abash  (Ind.)  . Plain  Dealer 

Waco  (Tex.)  . News-Tribune 

Times-Herald 


..(e) 
. .  (m) 
..(e) 
.(e) 


..(e) 


26,174 

25,536 

23,282 

93,856 

42,028 

82,614 


Sunday  edition 
Walsenburg  (Colo.)  .IVorld- 

Indebendent 

sNaltham  (Mass.)  .  .News-Tribune  ...(e) 

Warren  (O.)  . Tribune 

Chronicle  . (e) 

Warrensburg  (Mo.) .  .Xtar-Joiimal  _ (e) 

Warren  (Pa.)  . Times-.Mirror  ...(e) 

Warsaw  (Ind.)  . Times  . (me) 

(Inion  . (e) 

VVashington  (Ind.)  ..Democrat  . (e) 

\\ashington  (la.)  ..Journal  . (e) 

Washington  C.  H. 

(O.)  . Herald  . (me) 


555,254 

122,066 

386,092 

36,652 

10,4(4  ' 

545,246 

220,000 

276,246 

35.000 

14, ON 

885,318 

622,944 

207,788 

47,054 

7,«i 

4,620,175 

728,143 

3,462,536 

429,496 

1,514,072 

155,190 

1,221,598 

116,494 

20, »e 

4,159,610 

745.052 

2.961,434 

387,954 

6S.170 

580,468 

100.702 

415,142 

64,540 

84 

4,740,078 

845,754 

3.376,576 

452,494 

652S4 

1,861,496 

433,118 

1,000,776 

273,588 

154,014 

V 

767,058 

154,311 

467,068 

106,197 

39,482 

3.094,994 

209,287 

1,191.078  1 

.684,629 

862,552 

132,020 

601,342 

70,952 

58231 

1,163,386 

229,663 

817,824 

99,512 

16287 

990,486 

154,644 

756.798 

39,326 

39.718 

1,320,656 

223,286 

958,634 

127,598 

11,131 

905.044 

148,778 

657,580 

65,184 

33203 

1,433,938 

167,916 

1,078,456 

78.610 

568,718 

133,330 

324.476 

77,690 

33222 

126,367 

17,280 

89,417 

19,173 

497 

695.085 

150,610 

413,893 

96,863 

33JH 

1,267,484 

355.228 

749,756 

127,564 

34,934 

227,518 

31.604 

159.200 

36,714 

1,495,002 

386,832 

908,956 

164.278 

34,934 

1,036,185 

788,162 

155,218 

75,481 

17,324 

354,000 

70,000 

215,000 

55,000 

14,000 

950,874 

163,029 

727,146 

11.391 

49308 

963,179 

220,871 

586,131 

76,503 

79,474 

w 

906,241 

136,605 

506.268 

263381 

1,346,240 

432.166 

747,138 

166.936 

1,456,784 

432,754 

847.602 

176,428 

487,970 

45,430 

361,942 

80,598 

276,388 

54,194 

192.668 

6,650 

22374 

1,792,812 

122,570 

1,563,310 

76,286 

30,644 

Wilmin 

Winche 

Winhel' 

Winnen 

Winona 


Winstet 

Winstw 

(.V. 


Winter 

W'ucon 

(Wis. 

Woodbi 


Woodia 

Wood*: 

Woonsc 


2,483,936 

524,120 

1,959,285 

808.501 

454,724 

748,762 

819,574 


26,829 

101,493 

.393,197 

248,699 

68,278 

105,350 

126,196 


131,779 

410,088 

1,289,277 

328,130 

209,132 

528,192 

624,428 


15,367  3,449 

7,091  5,441 

80.525  196284 
203,732  27,944 

64,580  112234 
82,530  32,691 

68,950  . 


903,784  152.698  704,830  46,256 


Washington  (Pa.)  , 
W'aterbury  ((T'onn.) 


.  Observer  Sr 
Reporter 


(Legal  included  in  local) 


Sunday  edition 


27,100 

12,843 

15,050 

20,398 

40,429 

110,936 

9,786 


lUanila 


Watertown  (S.  I 
Waterville  ( Me.) 


Watsonville 


336,295  Waukesha  (Wis.)  ..Freeman  . (e) 


(me) 

4.159.498 

520,866 

3,339,364 

241,486 

57,782  1 

..(e) 

1,907,960 

190,923 

1,524.245 

165,949 

26,84)  1 

.(m) 

2,528,035 

572,046 

1,651,252 

294,856 

9,111  1 

..(s) 

526,514 

84,479 

368,968 

69,408 

3.651 1 

3.054,549 

656,525 

2,020,220 

364.264 

13,5(1 1 

..(e) 

2,858.538 

641.574 

1.895.930 

304.597 

16,4)?  1 

.(es) 

2,479,344 

450,954 

1.723.162 

305,228 

. 1 

(Legal  included  in  classified) 

40.S9«| 

...(el 

901,225 

227,773 

587,118 

45,444 

.  (m) 

1,215.270 

338.842 

708,712 

167,636 

(I^gal  included  in  local) 

166,796 

5.021 1 

(ms) 

1,067,486 

249,536 

646.128 

..(e) 

1,075,578 

263.172 

626,486 

158.606 

27314 1 

. .  (c) 

2,150,862 

290.738 

1,583,806 

151,690 

124,621  1 

..(e) 

1,079.602 

180,352 

823.394 

75.856 

. 1 

28,658 

24,234 

364 

24,598 

26,589 


.  .Record-Herald  . .  (e) 
..Record  Herald  ..(e) 
. .  News-l’irginian. .  (e) 

Webb  City  (Mo.)  ..  .Sentinel  . (e) 

Webster  (Tity  (la.) . .  hreeman-Joiirnal  (e) 


Wausau  (Wis.)  . 
Wayneslioro  (Pa.) 
Waynesboro  (\'a.) 


8,323 

1,606 

9,929 


Wellsville  (N.  Y.) ..  .Reporter  . (e) 

West  Chester  (Pa.).. Local  News . (e) 


Westerly  (R.  I.). 


(Legal  included  in  classified) 
1,697,962  .322,616  1,141,602 

180,950 
93.842 
60,000 
131.4.32 

(Legal  and  classified  included  in 
606,421  115,413  449.512 

1,601,232  289.305  957.446 

(I-eval  included  in  classified) 


1.121.60.3 

725.620 

980,000 

1,181.992 


770.819 

605.0.38 

424.000 

1.0.50.560 


96,642 

99,680 

14,000 


73,591 

70,154 

12,748 

6,001 


Incal) 

.3  5.154 
354.481 


6,342 


West  Palm  Beach 
(Fla.) 


West  Warwick 
(R.  I.)  . 


.5uk  . 

.(e) 

1,331,190 

196,588 

1,076,306 

58.296 

Sundav  edition  . 

.(s) 

187.453 

27,160 

146.482 

13,811 

Total  . 

(es) 

1,518,643 

223.748 

1,222.788 

72.107 

84.560 

57.876 

51,6M 

351 

i.Tmericoii  . 

.(e) 

936,774 

167.828 

599,826 

84.560 

Post . 

(m) 

1,945,482 

404.670 

1,142,162 

340,774 

T imer  . 

.(e) 

1,773,478 

392.826 

987.616 

341.348 

I’ost-Times  . . . . 

.(s) 

355,334 

49,826 

235,354 

64,804 

Pawtuxet  Valley 
.  Times  . 

.(e) 

738.324 

150,316 

558,032 

12,827 

17,1(2 

32,971 

.Journal  . 

.(e) 

442,778 

41,286 

339,206 

29,316 

(Contintted  on  page  XIX) 
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Editor  &  Publisher  for  August  31,  1935 


editor  &  PUBLISHER  SEMI-ANNUAL  NEWSPAPER  LINAGE  TABULATION 


(Continued  from  pcuie  Xl’lII) 


^Jhrtlin*  ('V.  \a-)> 


I'SIIMT  rilllliMM 

.Intelligencer  ...(m) 

.Vftc’f  —  . (e) 

Sunday  edition  ..(s) 
Total  . (es) 


d  l.iDUKe  National 
2,224,311  615,185 

2,597,610  569,600 

862,042  80,394 

3,459,652  649,994 


IHiiplay 

National  laM'al 

615,185  1,384.265 

569.600  1.850,552 

80,394  727,846 

649,994  2.578,398 


UNAGE  OF  LEADING  CANADIAN  NEWSPAPERS 


(lUMKlHetl 

224,861 

177,458 

53.802 

231,260 


(Legal  included  in  classitied) 


Wichita  Fills  (Tex.l. 


. .  (m) 

1,008.182 

128,926 

777,896 

..  (s) 

479,078 

14,714 

455,014 

.(ms) 

1.487,250 

143,640 

1.232.910 

..(e) 

1,554.518 

371,980 

1,062,306 

..(s) 

658,910 

58,226 

527,646 

,  .(es) 

2,213,428 

430,206 

1,589,952 

.  .(m) 

1,630,300 

372,526 

1,145,060 

(I-egal  included  in  classified) 


Vl'iHiamson  O'  -  'a-I 
Williintsport  (la.).. 

Williston  (X.  U.).. 

WUlmar  (Minn.)  .. 
Willows  (Lain-)  •••• 
Wilson  (X. 

WilmtoKton  (Lfc* J  •  • 

Wilmington  (S.  C.) 


Wilmington  (p-)  ••• 
Winchester  (Va.)  ... 
Wmfield  (Kan.)  .... 
Winncmucca  (Xev.), 
Winona  (Minn.)  .. 

Winsted  (Conn.)  ... 
Winston-Salem 

(.X.  C.)  . 

Winter  Haven  (Fla.) 
Wisconsin  Rapids 
(Wis.)  .......... 

Woodbury  (N.  J.). 

Woodland  (Calif.).. 
Woodward  (Ukla.).. 
Woonsocket  (R.  1.) 


.News  . (el 

(iazette  . (ni) 

Sun  . (e) 

.Herald  . (e) 

.Tribune  . (e) 

.lournal  . (e) 

,  T inu’s  . (e) 

,  .News  &  JiMimal- 
livery  Evening. (me) 

..Star  . (ni) 

Sunday  edition  ..(s) 

Total  . (ms) 

Nevus  . (e) 

.  News-Journal  . . .  (e) 

.Star  . (e) 

.CoartVr  . (e) 

.Humboldt  Star..(e) 
.  Kepubliean- 

Herald  . (e) 

.  (Sitizen  . (e) 

Journal  . (ni) 

.Sentinel  . (e) 

Sunday  edition  ..(s) 


.News  . (e) 

Times  . (e) 

,  Democrat  . (e) 

.  Press  . (e) 


923,035 

231,111 

583,884 

40,000 

68,040 

1,659,686 

369,908 

1.289,778 

2,507,512 

385,028 

2,122,484 

:  Lexal  anil  classifieil  included  in 

local) 

603,314 

117,205 

469,221 

13,132 

3,756 

;  Headers  included  in  classified) 

751,638 

136,312 

503,648 

42,546 

69,132 

465.290 

110,845 

227,962 

58,660 

67,823 

763,696 

235,779 

448,910 

14,619 

64,388 

3,890,390 

837,533 

2,528,729 

384,703 

139,425 

983,962 

305,494 

527,842 

150,626 

391,524 

49,336 

283,906 

58,282 

1,375,486 

354,8.10 

811,748 

208,908 

947,310 

352,408 

491,778 

103,124 

(Legal  included  in  classified) 

933,352 

137,718 

646,380 

113,610 

35,644 

1.379,560 

201,552 

1,170,046 

5,418 

2,544 

815,055 

116,263 

673,365 

12,411 

13,016 

578,273 

113,722 

403,622 

31,105 

29,824 

1,647,870 

308,560 

1,154,762 

116,270 

68,278 

828,051 

115,638 

671.267 

37,247 

3,899 

1.691,536 

476.476 

1,100,960 

98,168 

15,932 

2,116,044 

496,902 

1.451.954 

130,536 

36,652 

596,750 

66,808 

496,034 

33,852 

56 

2,712,794 

563,710 

1,947,988 

164,388 

36,708 

507,374 

84,868 

317,562 

83,048 

21,882 

1,055.376 

187,908 

704,662 

113,680 

47,426 

838,012 

132,776 

615.034 

58,156 

32,046 

864,575 

130,856 

630,779 

64,853 

38,087 

776,258 

142,100 

511.714 

45,500 

76,944 

565.201 

116,354 

426,468 

14,315 

8,064 

1,802,444 

381,859 

1,381,098 

39,487 

46,609 

Total 

City  Caper  l‘nlilishecl  l.kiage 

Calgarv  (..\lta.) . Alliertau  . (m)  1,225,856 

Herald  . (e)  3,258,520 

(Charlottetown 

(P.  E.  I.) . .Guardian . (m)  1,130,889 

Chatham  (Ont.)  ....News  . (e)  1.636,992 

Edmonton  (.Mta.)  ..Journal  . (e)  3.331,213 

Fort  William  (Ont.)Joumal  . (e)  1,976,450 

(ialt  (Ont.)  . Reporter  . (e)  1,465,285 

Guelph  (Ont.)  . Mercury  . (e)  1,538,628 

llalifa.x  (N.  S.) _ .Chronicle  . (m)  907.523 

.S'tor  . (e)  1,540,507 

Herald  . (m)  1,508,004 

Mail  . (e)  2,929,486 

Hamilton  (Ont.)  _ Spectator  . (e)  4,011,045 

Kingston  (Ont.)  _ _ IPhig-Standard  ..(e)  1,901,899 


IMsplay 

N'atliioul  Ixseal  Clawtltled 

297,799  573,895  346,415 
873,383  1,771,468  602,592 


376,887  723,664  24,689 

610,088  884,590  118,272 

813,953  1,938,150  569,428 

442,890  1,385,874  147,686 

373,869  1,002,585  79,869 

64.1.881  800,748  86.994 


Kitchener  (Ont.)  ..Record  . (e) 

laitbbridge  (Alta.)  ..Herald  . (e) 

Montreal  (P.  Q.)...l.e  Canada . (m) 

Le  Devoir  . (e) 

Standard  . (Sat) 

Moose  Jaw  (Sask.).  .Times-Herald  ..(me) 

Nanaimo  (B.  C.)....Free  Press  . (e) 

Nelson  (B.  C.) . News  . (m) 

New  Westminster  British 

(B.  C.)  .  Columbian  _ (e) 

Niagara  Falls  (Ont.) .  Review . (e) 

Oshawa  (Ont.)  ....Times  . (e) 

Ottawa  (Ont.)’ . Citizen  . (me) 

Journal  . (me) 

Le  Droit  . (e) 

Owen  Sound  (Ont.) .  .Sun-Times  . (e) 

Peterborough  (Ont.)  .  Examiner  . (e) 

Portage  La  Prairie 

(Man.)  . Graphic  . (e) 

Port  Arthur  (Ont.)  .  Nows-Chroniele ..  (e) 
Port  Angeles 

(Wash.)  . News  . (e) 

Prince  Albert  (Sask.). i/eroW  . (e) 


1,538,628  641.881  800,748  86.994 

907.523  495,899  240,644  154,445 

1,540,507  483,743  892,134  156,327 

1,508,004  819,371  466,534  207,635 

2,929,486  819.304  1,880,857  217,879 

4,011,045  1,173,998  2,358,814  465,333 

1,901,899  564,703  1,235,248  101,948 

(Legal  included  in  local) 

2,045,610  552,188  1,262,212  231,212 

(Legal  included  in  local) 


1,488,112 

432,082 

609.790 

546,537 

862,022 


949,064  132,902 

238,496  . 


546,537  269,312  277,225  . 

862,022  267,750  550,858  43,414 

(Legal  included  in  classified) 

1,010,942  276,257  598,750  125,000 

1,005,074  320,222  564,326  114,107 

800,486  138,582  581,078  69.277 

1,564,654  340,714  1,102,191  121,749 

(Legal  included  in  classified) 


(Juebec  (P.  Q.)  . . 


..L' Action 

CathoUque  ....(e) 
L'Evenement  ...(m) 
Le  Soleil  . (e) 


(Legal  included  in  local) 

.Record  . (e)  1,667,038  206,766  1,252,792  207,038 

(Ixgal  included  in  classified) 


Kegina  (Sask.)  ....Leader-Post  . (e) 

Star  . (e) 

St.  Catharines  (Ont.). Standard  . (e) 

St.  Thomas  (Ont.) .  .Times-Journal  ...(e) 

Sarnia  (Ont.)  . Canadian 

Observer  . (e) 


Yankton  (S.  D.).... Press  &  Dakotan. (e) 
York  (Pa.)  . Dispatch  . (e) 


Yuma  (.Vriz.)  . Sun 


958,244 

181,622 

660,898 

90,314 

Y 

695,506 

135,660 

465,913 

46,641 

(2,562  lines 

readers  included  in 

total) 

3.994,634 

524,510 

3,115.924 

354,200 

(laieal  included  in  classified) 

1,745,674 

189,742 

1,279,684 

276,248 

624,484 

129,129 

415,947 

13,804 

z 

2.190,139 

366,086 

1,560,762 

237,650 

2,179,840 

366,086 

1,560,762 

237,650 

346,234 

22,862 

313,586 

9,786 

Saskatoon  (Sask.)  ...Star- 
Sault  Ste.  Marie 

((Jnt. )  . Star 


Star-Phoenix  . .  (me) 


Sherbrooke  (P.  Q.)..La  Tribune . (e) 

Stratford  (Ont.)  ....  Beacon-Herald  . .  (e) 
Trois  Rivieres 

(P.  Q.)  . Le  Nouvelliste  ..(e) 

Truro  (N.  S) . News  . (e) 

V’ancouver  (B.  C.)  ..  .News-Herald  ...(m) 

_ ’ _ u  Province  . (e) 

Sun  . (e) 

Victoria  (B.  C.) . Colonist  . (ms) 


(Legal  included  with  classified) 

PHILLIPINE  ISLANDS 


(m)  2,320.654  2.207.464  . . 

(National  and  local  figures  are  combined) 


737,044 

238,462 

399,280 

99,302 

3,740,583 

849,083 

2,534,027 

356,638 

3.542,569 

959,910 

2,343,509 

239,150 

1,281.167 

353,897 

780,959 

147,311 

1,191,960 

453,586 

682,094 

49,952 

6,328 

1,553,552 

530,978 

915,026 

107,548 

374,827 

1 12,663 

132,566 

129,598 

1,704,028 

354,512 

1,237,532 

101,402 

10.582 

1.230,516 

191,384 

862,732 

108,400 

68,000 

810.640 

291,160 

459,373 

60,107 

(I.egal  included  in  local) 

1,076,040 

244,440 

654,190 

120,219 

57,191 

1,374,571 

317,840 

791,463 

265,268 

2,632,500 

916,725 

1,228,425 

487,350 

(Le^al  included  with  < 

display) 

2,549,564 

781,946 

1,204,270 

563,348 

1,408,314 

306,447 

806,345 

288,417 

7,105 

2.220,304 

552,813 

1,482,585 

184,906 

1,429,378 

440,341 

844,862 

144,175 

1,393,236 

400,706 

926,380 

66,150 

(Legal  included  in  classified) 

2.186,149 

731,279 

1,252,879 

201,991 

1,207,094 

372,358 

752,304 

82,432 

(Legal  included  in  classified) 

955,115 

449,908 

434,964 

70,243 

(Legal  included  with 

local) 

1,385,003 

466,090 

771,011 

147,902 

(Legal  included  in  classified) 

1,007,312 

434,742 

507,524 

65,046 

(Legal  included  in  cla.ssified) 

742,728 

196,714 

488.726 

57,288 

777,812 

204,904 

480,578 

83,426 

8,904 

4.174,017 

1,199,875 

2,054,189 

919,953 

11,692 

3,566,150 

1,028,468 

2,008,132 

516,278 

13,272 

2,620,156 

634,046 

1,538,894 

447,216 

(Legal  included  in  local) 

Times  . (e)  2,186,372  499,874  1,416,668  269,830 

Welland  (Ont.) . Tribune  . (e)  1,190,271  260,597  867,325  54,114 

Winnipeg  (Man.)  ..Free  Press . (m)  9,328,704  1,067,250  2,249,592  1,001,565 

Free  Press  . (e)  10,476,928  1,070,518  2,463,306  1,023,207 

Tribune  . (e)  3,990,890  942,400  2,251,556  771,802 

Woodstock  (Ont.)  ..  Sentinel-Review,  .(e)  1,392,202  380,786  927,024  84,392 


942,400  2,251,556  771,802 
380,786  927,024  84,392 


HNDING  REMEDIES  FOR  UN- 
AGE  LOSSES 

(Continued  from  page  V) 

newspaper  executives  who  will  make 
the  eflfort  to  assemble  it. 

Undoubtedly  the  alcoholic  beverage 
and  building  materials  classification.s 
will  provide  increasing  future  revenues 
for  newspapers ;  perhaps  air-conditioning 
and  otlier  children  of  science  hold  large 
revenue  for  newspapers — but  not  more 
so  than  for  other  media.  However,  the. 
artual  experience  of  1935  does  not  in- 
tote  that  these  sources  will  account 
for  much-needed  increases  in  total  gen¬ 
eral  revenue. 

In  this  connection  it  is  most  inter¬ 
esting  to  segregate  the  newspapers 
carrj’ing  alcoholic  beverage  advertising 
wd  those  that  carried  none  to  ascertain 
the  exact  influence  of  this  classification 
on  newspaper  revenues. 

In  “dry”  newspapers  general  adver¬ 
tising  showed  a  loss  of  5.4  per  cent ; 
wet  newspapers  gained  1.2  per  cent,  but 
^eluding  alcoholic  beverage  advertis¬ 
ing  they  lost  5.6  per  cent.  For  the. 
entire  country  this  classification  was 
“ —  per  cent  of  total  general  while 
in  newspapers  carrying  it  the  figure 


was  i2.31  per  cent  of  total  general. 

Beyond  question  this  volume  of  ad¬ 
vertising  from  a  new  classification  re¬ 
flects  credit  upon  the  efforts  of  national 
representatives.  But  the  failure  of  the 
more  important  classifications  to  keep 
in  step  with  common  practice  certainly 
indicates  the  wisdom  of  a  definite  sales 
plan  in  every  newspaper  office,  based 
upon  the  interests  of  each  classification 
in  newspaper  advertising,  general  as 
well  as  retail. 

This  is  illustrated  pointedly  in  the 
toilet  requisite  group.  In  every  section 
of  the  country  there  was  a  spectacular 
increase  in  dentifrice  advertising;  but 
this  increase  was  accompanied  by  an 
equally  spectacular  loss  in  toilet  soap 
advertising ;  there  was  also  an  increase 
in  perfume  and  cosmetic  advertising 
in  every  section  except  New  England, 
and  yet  the  classification  showed  a  loss 
greater  than  the  total  general  loss.  A 
plan  that  will  Icwk  to  the  consolidation 
of  these  gains  and  at  the  same  time 
repair  the  losses  in  this  group  of  prod¬ 
ucts  that  are  sold  largely  in  drug  stores 
is  clearly  indicated  by  the  varying  be¬ 
haviour  of  these  three  sub-classifica¬ 
tions,  whose  sales  opportunities  are 
identical  and  whose  interest  in  new’s- 
paper  advertising  should  likewise  be 
uniform. 


LUCIEN  KING  JOINS  KUDNER 

Lea«e  Signed  for  New  Agency  at  630 
Fifth  Ave.,  New  York 

Arthur  Kudner,  Inc.,  which  begins 
operations  Oct.  1,  has  signed  a  lease 
for  offices  on  the  32nd  floor  of  the  In¬ 
ternational  Building,  630  Fifth  Avenue, 
New  York  City.  This  is  the  new  ad¬ 
vertising  agency  formed  by  Arthur  Kud¬ 
ner,  who  has  resigned  as  president  and 
treasurer  of  Erwin,  Wasey  &  Co.,  Inc.j 
effective  Sept.  30. 

Lucien  L.  King  has  resigned  as  treas¬ 
urer  and  media  director  of  Benton  & 
Bowles,  Inc.,  and  will  join  Arthur  Kud¬ 
ner,  Inc.,  as  head  of  media.  D.  J.  Py- 
kett,  now  with  Erwin,  Wasey  &  Cg,, 
Inc.,  will  also  join  the  new  agency  as 
a  purchaser  of  media  on  Oct.  1. 

Until  the  new  agency  begins  opera¬ 
tions,  advertising  of  the  Buick  Motor 
Company  will  be  placed  through  Erwin, 
Wasey  &  Co.  Buick,  as  told  here  last 
week,  will  begin  a  campaign  in  Sep¬ 
tember,  going  to  the  new  Kudner  agency 
when  th^  is  opened. 

A.  M.  Lewis  has  been  placed  in 
charge  of  the  media  department  of  Ben¬ 
ton  &  Bowles  in  place  of  Mr.  King. 
Mr.  Lewis,  who  has  been  on  the  Benton 
&  Bowles  staff  since  early  1934,  was 


formerly  with  J.  Walter  Thompson  and 
George  Harrison  Phelps. 

ISSUING  HOTEL  SERIES 

“How  to  Make  Hotel  Advertising 
Pay,”  in  12  chapters,  is  being  issued  in 
serial  form  by  Bernard  N.  Craven  and 
Paul  H.  Hedrick,  partners  in  the  ad¬ 
vertising  agency  of  Craven  &  Hedrick, 
300  Madison  avenue,  New  York.  A 
reprinting  of  the  first  two  chapters  has 
been  necessary  and  copies  of  these,  with 
the  recently  issued  (Chapter  HI  discus¬ 
sing  “How  new  ideas  are  tested  and 
appraised,”  are  available  to  those  inter¬ 
ested  without  cost. _ 

CHANGES  PAGE  ONE  MAKE  UP 

The  Ezwiston  (Ill.)  Daily  Nezvs- 
Index  this  week  abandoned  its  policy 
of  several  years  of  devoting  page  one 
almost  exclusively  to  local  news.  Here¬ 
after  local  will  be  evaluated  along  with 
outside  news  for  first  page  presentation. 
Wire  copy  will  be  edited  in  the  attempt 
to  localize  every  item  as  far  as  possible, 
Dr.  Curtis  D.  MacDougall,  editor,  de¬ 
clared  in  announcing  the  change. 

HAS  MARK  CROSS  ACCOUNT 

.Advertising  of  the  Mark  Cross  Comr 
pany.  New  York,  leather  goods,  is  now 
being  handled  by  Fuller  &  Smith  & 
Ross,  New  York. 


Editor  &  Publisher  for  August  31,  1935 


THE  UPSWING  IN  CHICAGO 

Is  With  The  DAILY  TIMES 

For  increased  sales  in  Chicago  follow  the  merchants  who  are  selling  Chicago.  The  TIMES 
is  the  onlv  newspaper  that  has  gained  in  retail  display  advertising  for  the  past  TWENTY- 
TWO  CONSECUTIVE  months.  Here’s  the  picture  in  Chicago’s  evening  news-  .  ^  ^ 

paper  field  in  retail  display  advertising  for  the  first  seven  months  of  1935: 

TIMES -641,474  SAIN 


% 


"AMERICAN- 102.003-  LOSS 

% 

-DAILY  NEWS-  161.797- LOSS 

CIRCULATION  SINCE  THE  TIMES  BEGAN 

The  daily  timers  is  the  only  Chicago  newspaper  with  a  greater  circulation  in  1935  than 
it  had  in  1929.  The  figures  show  an  obvious  trend  of  Chicago  newspaper  readers  to  the 
TIM  E.S. 


MEUIA  RK4:OHI>S.  INC. 


1929 


1935 


TIMES 

142,625 

221,227 

UP  55% 

American 

569,167 

447,911 

DOWN  21% 

News 

1V2M  -Hublislier^’ 

458,227 

A.  B.  C.  ReiMirt  for  period  endini;  March  .11 

404,327 

.  19.10. 

DOWN  12% 

IM.45  tiKures — News  and 
Interim  Rei>nrt  for 

American — Publiaber?'  A.  B.  C.  RefH»ris  for  i)eri(»d  endinc  Match  .M,  IM.i 
I>eriod  endinK  June  .R»,  1M35, 

GENERAL  MILLINE  RATES 

S.  TIMK«— riibli-tliers'  A.  B.  C. 

lirHILE  the  (leneral  Milline  Rates  of  other  Chic; 
VV  TIMES  has  gone  down.  Here  are  the  figures: 

1929 

ago  evening  newspajiers  have  gone  up  the 

1935 

TIMES 

$2.24 

$1.58 

DOWN  29% 

American 

1.32 

1.67 

UP  26% 

News 

1.53 

1.85 

UP  21% 

DfllLYaTimtS 

(PictUAE^ 

6  YEARS  OLD,  SEPTEMBER  3,  1935 

\.4  riOyAL  REPRESEyTA  Tl  I  E 

SAWYER-FERGUSON-WALKER  CO. 


220  E.  42nd  ST.,  NEW  YORK 


PALMOLIVE  BLDG.,  CHICAGO 


